Student  news  gathering 


is  ‘bigtime’  experience 


Community  news  services  may  be  oper¬ 
ated  by  dozens  of  journalism  schools 
around  the  country  within  another  10 
years. 

That  is  the  opinion  of  John  DeMott  of 
Northern  Illinois  University’s  department 
of  journalism  as  he  talked  about  the 
DeKalb  (Ill.)  News  Service. 

DeMott  believes  a  community  news  serv¬ 
ice  is  an  advanced  method  of  gpving  live 
news  reporting  experience  to  students  and 
he’s  going  to  talk  about  it  next  month  in 
Colorado  Springs  at  the  convention  of  the 
Association  for  Education  in  Journalism. 

The  DeKalb  News  Service,  (Northern 
Illinois  is  situated  in  DeKalb,  Ill.)  the 
community  news  report,  is  made  available 
to  professional  news  media  throughout  the 
university’s  area,  as  well  as  to  the  campus 
media.  It  operates  much  like  city  news 
bureaus  or  a  news  wire  service.  The  daily 
DeKalb  Chronicle  monitors  the  report, 
evaluates  it,  and  decides  what  use  it  can 
make  of  the  reports  day  by  day. 

All  media  has  access 

Such  a  news  service  doesn’t  compete,  it 
supplements,  DeMott  said,  so  it’s  a  100 
percent  plus  for  news  coverage  through¬ 
out  the  entire  area.  All  news  media  in  the 
area — the  student  newspaper,  campus  ra¬ 
dio  stations,  the  Chronicle,  CATV  system 
and  others — are  allowed  access  to  the 
DeKalb  News  Service  report  daily. 

Such  a  report  has  to  be  compiled  any¬ 
way,  DeMott  explained,  in  order  to  teach 
reporting  courses  properly.  Distribution 
of  the  report  is  the  plus  angle. 

DeMott  doesn’t  believe  reporting  can  be 
taught  just  in  the  classroom,  or  in  a  labo¬ 
ratory.  Reporting  students  have  to  be  sent 
out  to  the  street  for  the  experience  of 
digging  for  actual  news  out  of  real  live 
sources,  in  DeMott’s  opinion. 

NIU’s  new  approach  to  teaching  grew 
out  of  DeMott’s  15-year  career  as  a  news 
reporter  and  editor  for  the  Kansas  City 
(Mo.)  Star  and  then  as  news  advisor  to 
the  University  Daily  Kansan,  a  combina¬ 
tion  student  and  journalism  laboratory 
newspaper  at  Kansas  University. 

DeMott  described  NIU’s  program  as  a 
pilot  program  that  can  be  used  as  a  model 
by  news  reporting  endeavors  throughout 
all  schools  in  the  country.  Help  has  come 
from  interested  and  cooperative  media  on 
both  the  campus  and  downtown,  plus  an 
alert  journalism  faculty  and  a  growing 
number  of  students  who  see  the  value  of 
such  experience. 

Chronicle  is  helpful 

The  DeKalb  Chronicle  has  been  most 
helpful,  DeMott  said.  Daryl  Moen,  manag¬ 
ing  editor,  and  David  Hass,  city  editor, 
are  young,  eager  and  imaginative,  and 
dedicated  to  taking  advantage  of  every 
opportunity  for  finding  more  grass-roots 
news. 


newswoman,  who  directs  the  reporting 
staff  of  about  50  students. 

Instead  of  doing  laboratory  exercises  or 
stories  that  are  perhaps  edited  by  a  grad¬ 
uate  student,  NIU’s  reporting  students 
take  their  work  directly  to  Mrs.  Hershey. 

She  was  editor  of  the  Herald-Register 
group  of  Chicago  suburban  DuPage  Coun¬ 
ty  newspapers  when  she  was  asked  to 
take  over  supervision  of  the  DeKalb  News 
Service  last  spring.  She  worked  as  a 
graduate  assistant  to  the  news-editorial 
faculty  at  Northwestern  University  while 
earning  her  master’s  degree  there  several 
years  ago. 

Mrs.  Hershey  devises  beats  in 
downtown  DeKalb  for  advanced  reporting 
students,  beats  on  the  campus  for  in¬ 
termediate  reporting  course  students,  as¬ 
signs  the  beats,  makes  daily  assignments, 
and  otherwise  runs  a  professional-like 
newsroom  operation. 

The  DeKalb  News  Service  office  is  op¬ 
erated  from  8  a.m.  until  5  p.m.,  so  both 
reporters  and  news  sources  can  talk  to 
Mrs.  Hershey  whenever  necessary.  After 
news  reports  are  edited  by  her,  they  are 
made  available  to  the  media. 

Seen  as  improvement 

At  the  same  time,  copies  of  the  reports 
are  given  to  each  reporter’s  instructor. 
Instruction  sessions  in  each  reporting 
course  are  conducted  by  DeMott  and  other 
professors  of  the  journalism  department’s 
news  editorial  sequence  faculty.  The  news 
service  experience  represents  an  improve¬ 
ment  over  the  conventional  reporting  labo¬ 
ratory,  DeMott  explained,  but  does  not 
replace  in  any  way  the  regular  instruction 
program. 

One  classroom  session  a  week  is  devoted 
to  a  staff  meeting.  In  it,  the  newsroom 
supervisor  conducts  a  meeting  much  like 
those  held  in  professional  newsrooms — 
reviewing  the  previous  week’s  report. 
During  such  meetings,  reporters  are 
treated  not  as  “students”  but  as  profes¬ 
sional  reporters  answering  to  their  editor. 

Mrs.  Hershey  believes  the  system  is 
tremendously  inviting  and  challenging. 
Students  may  look  a  bit  apprehensively  at 
the  work  they  will  have  to  put  into  cover¬ 
ing  live  news  under  realistic  deadline  con¬ 
ditions.  But  they  appreciate  the  experi¬ 
ence,  she  said.  She  added: 

“An  experience  such  as  this  gives  the 
student  a  much  better  idea  of  whether 
journalism  is  what  he  really  wants.  He 
gets  into  the  real  nitty-gritty  of  news 
reporting — covering  meetings  on  his  own, 
searching  out  news  sources,  trying  to  get 
in  touch  with  sources  to  comment  on  de¬ 
velopment,  facing  an  editor  and  feeling 
the  burden  of  his  best  and  its  responsibil¬ 
ity.” 

There  also  is  the  deep  satisfaction  that 
comes  from  having  done  a  tough  reporting 
job  well  and  knowing  that  the  people  of 
DeKalb  know  something  they  wouldn’t  ex¬ 
pect  perhaps  from  him  and  his  persistence, 
Mr.  Hershey  said. 


Professional  supercision  for  the  news 
service  operation  is  provided  by  Mrs.  Ter¬ 
ry  Hershey,  a  fulltime  professional 
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Last  year  in  New  York 
is  a  busy  one  for  API 

The  American  Press  Institute,  starting 
its  28th  year  of  operation,  has  scheduled 
18  seminars  during  1973-’74  at  Columbia 
University. 

The  seminars  are  open  to  executives 
and  staff  members  of  daily  newspapers  of 
the  United  States  and  Canada  and  occa¬ 
sionally  from  abroad. 

The  seminar  schedule  and  dates : 
Advertising  Executives  (for  newspa¬ 
pers  under  75,000  circulation) — Septem¬ 
ber  23-October  5,  1973. 

Classified  Advertising  Managers — 

October  7-19,  1973. 

Investigative  Reporters — October  21- 
November  2,  1973. 

Circulation  Managers — November  4-16, 

1973. 

City  Editors  (for  newspapers  over  75,- 
000  circulation) — November  25-December 
7,  1973. 

Newspaper  Promotion  and  Public  Rela¬ 
tions — December  9-21, 1973. 

Editorial  Page  Editors  and  Writers — 
January  6-18,  1974. 

Sports  Editors — January  20-February 
1,  1974. 

Circulation  Managers — February  3-15, 

1974. 

Publishers,  Editors  and  Chief  News  Ex¬ 
ecutives  (for  newspapers  under  50,000 
circulation) — Februarj*  17-March  1,  1974. 

New  Methods  of  Newspaper  Produc¬ 
tion — March  3-15, 1974. 

Telegraph  Editors  and  Copy  Desk 
Chiefs — March  17-29, 1974. 

Women’s  Page  Editors — March  31- 
April  12,  1974. 

Business  and  Financial  Editors — April 
21-26,  1974. 

Picture  Editors  and  Graphics  Directors 
—May  5-10,  1974. 

Managing  Editors  &  News  Editors  (for 
newspapers  over  50,000  circulation) — May 
12-24,  1974. 

Management  and  Costs  (for  newspa¬ 
pers  under  75,000  circulation) — June 
2-14,  1974. 

With  two  exceptions  all  seminars  will 
last  two  weeks.  The  Business  and  Finan¬ 
cial  Editors  Seminar  and  the  Picture  Edi¬ 
tors  and  Graphics  Directors  Seminar  will 
each  be  for  one  week. 

The  schedule  includes  three  seminars 
that  API  has  held  infrequently:  Newspa¬ 
per  Promotion  and  Public  Relations,  Busi¬ 
ness  and  Financial  Editors,  and  Picture 
Editors  and  Graphics  Directors. 

The  1973-74  series  of  seminars  will  be 
the  last  held  at  the  Institute’s  present 
quarters  at  Columbia  University.  During 
the  summer  of  1974,  API  will  move  its 
own  building  in  Reston,  Virginia,  18  miles 
west  of  Washington,  D.C.,  to  meet  the 
need  for  additional  working  space.  The 
1974-75  seminars,  starting  in  September 
1974,  will  be  held  at  Reston. 

To  participate  in  a  seminar  an  appli¬ 
cant  must  have  a  minimum  of  five  years’ 
experience  and  be  nominated  by  a  princi¬ 
pal  executive  of  his  newspaper.  Addition¬ 
al  information  and  nomination  forms  may 
be  obtained  from  the  Executive  Director, 
American  Press  Institute,  201  Journalism 
Building,  Columbia  University,  New  York, 
New  York,  10027. 
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METRO-READER  -  the 
new  high-performance 
OCR  with  reliable  laser 
scanner. 
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Take  a 
good  long  look... 
you’ll  be  seeing  a  lot 
of  these  two  machines 

from  now  on. 


METRO-SET-the  new 
multi-purpose  CRT  photo¬ 
typesetter. 
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Here  is  the  first  of  a  new  line  of  products 
from  the  new  Information  Products  Division 
of  MGD  Graphic  Systems.  The  purpose  of 
the  new  division  is  simple  and  clear:  build 
the  highest  quality  composing  equipment 
ever  built  and  give  the  industry  the  products 
with  the  highest  performance  and  reliability 
possible  for  a  surprisingly  affordable  price. 

We’re  off  to  a  good  start  with  the  Metro- 
reader  and  Metro-set.  The  machines  you 
buy  today  will  fit  right  in  with  the  systems 
designs  of  the  future.  They’re  backed  by  a 


fully  trained  service  team,  the  newspaper 
experience  of  MGD  and  the  technological 
resources  of  Rockwell  International. 

Take  a  closer  look— write: 

MGD  Graphic  Systems  Division, 

2735  Curtiss  Street, 

Downers  Grove,  Illinois.  60515 
or  call:  (312)  963-4600. 


MGD  Graphic  Systems  Division 

Rockwell  International 


Where  science  gets  down  to  business. 


SEC  suspends 
ComCorp,  broker 

The  price  of  stock  in  ComCorp-t  a 
Cleveland-based  publisher  of  suburban 
weekly  papers,  was  manipulated  in  1970 
by  a  Cleveland  brokerage  firm,  the  Securi¬ 
ties  and  Exchange  Commission  charges  in 
announcing  the  60  day  suspension  of  the 
brokerage  firm,  Saunders,  Stiver  &  Co. 

The  brokerage  firm  w’as  the  managing 
underwriter  in  1969  when  ComCorp, 
which  then  published  17  weekly  newspa¬ 
pers,  made  its  first  public  offering  of 
stock,  210,000  shares  at  $12  a  share. 

The  SEC  said  the  brokerage  firm  be¬ 
tween  January  and  May  1970  bought  and 
sold  securities  at  prices  that  were  “arbi¬ 
trary  and  not  reasonably  related  to  the 
supply  of  and  demand  for  such  securi¬ 
ties.”  The  brokerage  firm  used  “nominee 
and  fictitious  accounts”  and  made  transac¬ 
tions  pursuant  to  a  guarantee  against  loss 
by  “a  director  of  the  issuer.”  The  SEC  did 
not  identify  the  ComCorp  director. 

• 

Sykes  to  propose 
new  name  for  AANR 

It  was  reported  in  Editor  &  Publisher, 
Augrust  18,  that  the  board  of  directors  of 
the  American  Association  of  Newspaper 
Representatives  had  approved  a  change  in 
the  organization’s  name  to  the  Newspaper 
Advertising  Salesmen’s  Association. 

James  W.  Sykes,  president  of  AANR, 
said  August  20  the  new  name  has  not 
been  approved. 

He  said  the  name  will  be  proposed  to 
the  board  at  the  next  meeting  to  be  held 
in  September. 

Back  to  DDB 

The  Doyle  Dane  Bembach  house  organ 
reports  in  the  August  issue  that  22  peo¬ 
ple  have  returned  to  the  agency  after 
working  in  other  places. 


Keep  Up-f 0-Date  With 

AUSTRALIA’S 

rapidly  expanding  marketing,  advertising,  publishing 
and  graphic  arts  opportunities.  Read 

ADVERTISING  NEWS 

Published  every  second  Friday 


ADVERTISING  NEWS 

Elisabeth  t  Butt  Streets,  Surry  Hills, 

Sydney,  Australia  2010 

Send  me  a  copy  for  one  year  including  FREE 

*  National  Advertisers  list  and  brand  names  index. 

•  Guide  to  all  advertising  agencies  and  their  ac¬ 
counts.  •  Guide  to  iOOO  advertisers  and  their  ad¬ 
vertising  agencies. 

Anneal  sahserietien  te  U.S.A.  SAZO.M.  Payments  matt 
be  made  by  bank  draft  la  Aattrallaa  earrency. 

Naato - - 

Adireii - - - - - 

CMv _ _ _ 

State - Zta - 


EXECUTIVES  of  25  Family  Weekly  subscribing  newspapers  that  won  6r$t  place  awards  in  the 
magaiine's  annual  "Circulation  Bonanza"  contest,  and  their  wives,  recently  ended  a  ten-day 
expense-paid  holiday  to  Mexico.  The  award  was  based,  by  circulation  categories,  on  growth 
and  promotional  efforts  during  the  past  year.  Winners  visited  Mexico  City,  Taxco,  and 

Acapulco. 


Governor’s  PIO  admits  Religion  editor  covers 
to  ‘doctoring’  photos  police  beat  on  Fridays 


The  Nashville  (Tenn.)  Banner  said  Au¬ 
gust  16  that  it  will  no  longer  publish 
pictures  supplied  by  Governor  Winfield 
Dunn’s  public  information  office  “until 
there  is  assurance  that  the  photographs 
have  not  been  altered.” 

“There  have  been  two  instances  in  re¬ 
cent  weeks  in  which  photographs  released 
by  the  governor’s  public  information  di¬ 
rector,  Ralph  Griffith,  have  been  doctored 
to  include  people  not  present  at  the  time 
the  photogfraphs  were  taken,”  said  pub¬ 
lisher  Wayne  Sargent  and  editorial  direc¬ 
tor  Ken  Morrell  in  a  policy  statement. 

Griffith’s  office  conceded  last  week  that 
the  faces  of  three  absent  commissioners 
had  been  pasted  on  a  photograph  of  the 
governor’s  cabinet.  Several  w’eeks  ago, 
Griffith’s  office  admitted  it  covered  over 
the  face  of  Rep.  Bruce  Jurley  (R.  Sur- 
goinsville)  in  order  to  have  conservation 
Commissioner  Granville  Hinton  standing 
beside  the  governor. 

Griffith  told  reporters  after  the  second 
admission:  “We  will  continue  to  do  what 
we  think  is  right.” 


COLD  TYPE  EQUIPMENT 

NAPSCO  has  one  of  the  largest  selections  of 
cold  type  equipment  in  U.S.  Many  trade-ins 
from  Compugraphic  equipment,  often 
priced  lower  than  trade-in  allowed. 


Justowriters 
Headliners 
Verity  pers 
Friden  8201 
Photons 


Compugraphics 

Linofilm  Quick 

TTS-IBM 

ATF 

Etc. 


LEASES  -  TERMS  -  CASH 


TRADE  UP  TO  COMPUGRAPHIC 

Use  your  old  cold  type  setters  as  down 
payment. 


Write  for  new  list  of  Used  Equipment 
8i  Prices 


NATIONAL  PUBLISHERS'  SUPPLY  CORP. 

Box  29,  Berlin,  Wis.  54923  •  414-361-0660 
18  W.  22nd  St.,  NYC  10010  •  212  691-9850 


The  dilemma  of  the  separation  of  church 
and  state  poses  no  problem  for  the  Ari¬ 
zona  Republic's  religion  editor.  Gene  Lup- 
tak.  He  simply  devotes  Monday  through 
Thursday  to  coverage  of  the  “church”  in 
Phoenix,  while  spending  his  Friday  even¬ 
ings  with  the  “state”  on  the  Republic’s 
police  beat. 

In  spite  of  the  gap  between  the  church 
business  and  the  police  business,  Luptak 
has  written  several  stories  combining  the 
assignments.  In  one,  he  added  new  dimen¬ 
sion  to  what  would  have  been  a  very 
routine  church  burglary  story  by  drawing 
information  from  both  police  and  church 
contacts  previously  established. 

The  break-away  from  religion  during 
the  5  p.m.  to  1  a.m.  Friday  night  police 
stint  helps  Luptak  to  “put  things  back  in 
perspective.” 

But  Luptak  thinks  that  the  greater 
challenge  for  him  as  a  writer  lies  with 
religion. 

“On  the  police  assignment,  it  is  diffi¬ 
cult,  because  of  time  and  deadlines,  to  go 
more  in  depth  into  a  story  than  what  is 
available  from  police  reports  or  detec¬ 
tives.  The  abstract  nature  of  religion  re¬ 
quires  greater  effort  to  dig  out  the  facts 
of  a  story.” 

Luptak  came  to  vrork  at  the  Republic 
while  still  a  journalism  student  at  Ari¬ 
zona  State  University  in  1958.  His  first 
assignment  was,  ironically  enough,  a  split 
religion  and  police  beat.  Subsequently 
spending  time  in  the  U.  S.  Army,  followed 
by  a  staff  assignment  on  the  Milwaukee 
Journal,  and  then  in  corporate  public  rela¬ 
tions  in  Chicago,  Luptak  returned  to  the 
Republic  and  his  familiar  church-police 
beat  in  December  1968. 

Gene  accepted  kidding  about  his  assign¬ 
ments  good  naturedly,  knowing  that  when 
someone  steals  a  church,  he’ll  be  the  only 
person  ready  in  the  newsroom  to  cover 
the  story. 
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Eastman  Kodak  Company,  Dept.  412-L, 
Rochester,  N.Y.  14650  ® 

I'd  like  to  know  more  about  what  Kodak  offers 
newspapers. 

□  Please  send  "The  Best  Impression  You  Can 
Make." 

□  Please  have  a  representative  call. 

Name _ 

Position _ _ _ _ 

Company _ _ _ _ 

Address  .  _  _ _ _ 

City _  _  _ State _ Zip _ 


The  best  inptession  you  can  make. 

Kodak  products  for  quality  photography— and  quality  printing. 


Newspaper  publishing  and  photographic 
manufacturing  have  a  lot  in  common.  So  we 
understand  the  problems  and  economics  of 
high-volume  production.  Both  of  us  have  to 
keep  productivity  high  without  compromis¬ 
ing  quality.  Both  of  us  try  for  higher  effi¬ 
ciency. 

Efficiency  in  your  photo  department 
should  start  with  the  basics  .  .  .  reliable 
Kodak  photographic  materials  .  .  .  for  right 
results  the  first  time  around.  This  efficiency 
can  also  mean  Kodak  products  that  you  may 
not  now  know  about.  Like  mechanized  pro¬ 
cessors  for  both  film  and  paper.  A  fast  photo¬ 
mechanical  transfer  process  for  easy  changes 
to  mechanicals  up  to  the  moment  they're 
shot.  Quick  color  proofing.  Lots  of  others. 
All  from  a  single  source,  and  backed  by  tech¬ 
nical  help  when  and  where  you  need  it. 

An  offer! 

We'd  like  you  to  have  the  whole  story.  It's 
in  a  brochure  just  off  the  press 
and  yours  for  the  asking.  The 
coupon  will  get  us  together. 


VN^’ne 
both  in  this 
together 


Ad  agency  issues  optimistic 
report  on  Sunday  supplements 


The  following  is  a  report  on  the  state  of 
the  Sunday  newspaper  magazine  that  was 
prepared  by  the  media  department  of  N. 
W.  Ayer  &  Son  Inc.  and  issued  on  August 
7: 

Sunday  supplements  combine  some  of 
the  reproduction  and  editorial  qualities  of 
magazines  with  the  local  circulation  ad¬ 
vantages  of  newspapers. 

According  to  a  Newspaper  Advertising 
Bureau  report,  rotogravue  magazines  had 
a  total  circulation  of  56,714,200  evenly 
divided  between  local  and  syndicated  pub¬ 
lications. 

Contrary  to  the  trend  toward  special¬ 
ized  editorial  content  in  magazines,  sup¬ 
plements  are  generally  aimed  at  a  broad 
audience.  They  contain  something  for  ev¬ 
eryone. 

Although  supplements  are  relatively 
healthy  today,  it  had  not  always  been  so. 
Supplements  were  among  the  first  print 
media  to  suffer  with  the  advent  of  televi¬ 
sion. 

As  it  became  costly  to  use  both  print 
and  television,  advertisers  had  to  make  a 
choice.  Ultimately,  television  won.  The 
creative  potential  offered  by  television 
plus  the  glamour  and  prestige  associated 
with  television  were  among  the  reasons. 

Supplements  themselves  were  partially 
to  blame  for  their  trouble  in  the  early 
60’s.  They  were  slow  to  adjust.  Since  they 
were  not  available  on  a  regional  basis 
until  1965,  they  could  not  match  the  flex¬ 
ibility  offered  by  spot  television. 

Duplication  was  prevalent.  Many  pa¬ 
pers  were  carrying  more  than  one  nation¬ 
al  supplement.  This  was  the  main  reason 
for  the  failure  of  American  Weekly. 

Supplements  have  since  regained  some 
ground  and  are  for  all  practical  purposes 
back  on  their  feet.  Further  insight  as  to 
what  has  been  happening  to  supplements 
is  best  gained  from  analysis  of  such  fac¬ 
tors  as  structure  and  current  trends. 

There  are  two  major  classifications  of 
supplements — syndicated  and  indepen¬ 
dent.  Syndicated  supplements  are  stan¬ 
dardized  and  sold  to  papers  who  want  to 
carry  them.  These  supplements  are  sold  to 
advertisers  in  groups  on  either  a  regional 
or  national  basis. 

Independent  supplements  are  owned 
and  published  by  the  papers  in  which  they 
appear  and  are  thus  available  on  an  indi¬ 
vidual  market  basis. 

The  “Sunday  ”  Group  is  thought  of  as  a 
syndicated  supplement  but  is  actually  a 
hybrid  in  that  it  sells  national  advertising 
in  independent  supplements  on  a  group 
basis. 

Some  of  the  major  syndicated  supple¬ 
ments  are: 

•  Family  Weekly  (circ.  9,145,288) 

•  Parade  (circ.  17,298,255) 

•  Sunday  (circ.  23,070,535) 

•  Tuesday  (circ.  2,273,128) 

•  Tuesday  At  Home  (circ.  2,326,580) 

A  few  of  the  other  major  market  inde¬ 
pendent  supplements  that  are  not  mem¬ 


bers  of  the  Sunday  network  are: 

•  New  York  Time  Magazine  (circ.  1,- 
507,636) 

•  Los  Angeles  Times  Home  Magazine 
(circ.  1,196,443) 

Looking  at  the  combined  total  circula¬ 
tion  for  the  major  supplements  plus  the 
N.  Y.  Times  magazine  section  for  the 
period  1968-1972  shows  the  following: 

— Circulation  reached  its  peak  in  1969 
and  its  low  point  in  1970  with  the  demise 
of  This  Week. 

— Although  all  major  supplements 
showed  increases  in  1970  after  This  Week 
ceased  publication,  the  increases  (514  mil¬ 
lion)  did  not  equal  the  loss  of  circulation 
(11  million)  represented  by  This  Week. 

— The  one  loss  in  the  field  was  the  New 
York  Times  Magazine.  It’s  losses  over  the 
period  are  attributed  to  increasing  costs 
of  publishing  and  distributing  the  paper, 
particularly  outside  of  the  New  York 
area. 

— The  largest  single  increase  in  circula¬ 
tion  over  the  period  was  for  Parade  (up 
4,549,000)  which  seems  to  have  benefited 
most  from  the  demise  of  This  Week. 

Of  the  590  Sunday  newspapers  in  the 
U.  S.  in  1972,  over  375  carried  one  of  the 
syndicated  supplements  and  over  110  have 
their  own  independent  supplement. 

The  number  of  papers  carrying  supple¬ 
ments  has  increased  steadily.  Interesting 
is  the  large  increase  in  1970,  the  year 
after  This  Week  went  out  of  business.  In 
that  year,  all  supplements  recorded  a  sig¬ 


nificant  gain  in  the  number  of  papers  that 
distributed  their  sections. 

Individually: 

— Family  Weekly,  concentrating  on  the 
smaller  markets,  shows  the  largest  gain 
in  number  of  papers  over  the  period — an 
increase  of  80  papers. 

— Parade  which  is  in  about  40  of  the 
top  50  markets,  has  made  impressive  in¬ 
roads  into  the  big  city  markets. 

— Sunday  which  showed  increases  until 
1970  has  held  at  the  1970  level. 

— Although  still  in  only  a  small  number 
of  markets,  Tuesday  has  more  than  dou¬ 
bled  its  member  papers.  Growth  of  Tues¬ 
day,  however,  is  limited  to  markets  having 
a  high  percentage  of  black  population. 

Page  rates  have  increased  for  all  sup¬ 
plements.  Part  of  the  increase  is  at¬ 
tributed  to  circulation  gains  but  increased 
publishing  costs  exceeded  the  circulation 
increases  resulting  in  higher  CPM’s. 

— Family  Weekly  which  showed  the 
largest  percent  increase  in  circulation — 
68%  also  showed  the  largest  rate  increase, 
53%.  But,  since  the  circulation  gains  ex¬ 
ceeded  the  cost  increase.  Family  Weekly’s 
CPM  is  down  and  it  is  a  more  efficient 
buy  than  5  years  ago. 

— Parade  held  its  own  with  circulation 
gains  almost  offsetting  rate  increases. 

— Sunday,  with  the  increase  in  local 
publishing  cost,  had  the  greatest  increase 
in  CPM’s. 

— Tuesday,  the  smallest  circulation  and 
highest  CPM  supplement  was  successful 
in  reducing  CPM  as  a  result  of  major 
circulation  gains. 

— Overall,  the  average  CPM  for  the 
major  supplement  groups  showed  an  in¬ 
crease  of  9%. 

— New  York  Times  Magazine  which  had 
a  slight  loss  in  circulation  was  forced  to 
increase  advertising  rates  18%. 

{Continued  on  page  24) 


CIRCULATION 


Family  Weekly  . . . 

1968 

1969 

1970 

1971 

1972 

%  Chans* 

5,416.951 

5,951,923 

7,391,876 

7,892,725 

9,145,288 

. 

-68% 

Parade  . 

12,748.630 

13,103,829 

16,234,641 

16,682,436 

17,298,255 

. 

-36% 

Sunday  . 

21,629,296 

22.644,758 

23,538,657 

23,382,652 

23,070,585 

. 

-  7% 

Tuesday  . 

1.329.690 

1,700,000 

1,944,113 

2,111,113 

2,273,128 

. 

-71% 

This  Week  . 

11,971,613 

51,465,091 

11,207,490 

54,608,000 

49,109,287 

50,068,926 

51,787,206 

New  York  Times  . 

1,630,189 

1,624,741 

1,624,195 

1,573,687 

1,507,636 

- 

-  8% 

NUMBER  OF  PAPERS  CARRYING  SUPPLEMENTS 


1968 

1969 

1970 

1971 

1972 

%  cnanfc 

Family  Weekly  . 

203 

240 

253 

272 

-I 

-^2% 

Parade  . 

.  77 

85 

93 

94 

98 

H 

-27% 

Sunday  . 

48 

54 

53 

53 

•H 

h20% 

Tuesday  . 

14 

18 

18 

21 

H 

-133% 

This  Week  . 

38 

TOTAL*  . 

.  365 

388 

405 

418 

444 

-f22% 

*lncludea  duplications  Tuesday  and  Sunday. 

PAGE 

RATES 

4/C  PAGE 

*/•  Chang* 

1968 

1969 

1970 

1971 

1972 

Family  Weekly  . 

-  t  22,620  $  24,270 

$  30,140 

$  33,925 

$  34,685 

H 

-53% 

Parade  . 

-  53,200 

56,700 

66,600 

69.275 

73,900 

- 

-39% 

Sunday  . 

-  72,812 

73,648 

80,753 

96,381 

100,409 

- 

-39% 

Tuesday  . 

-  10,560 

11,700 

13,600 

14,600 

14,600 

- 

-88% 

This  Week  . 

-  45,940 

40,420 

— 

_ 

— 

— 

TOTAL  . 

-  $204,612  $206,738 

$191,093 

$214,181 

$223,594 

-t-  9% 

New  York  Times . 

_  6,365 

6,535 

6,750 

7,520 

7,520 

+18% 

COST  PER  THOUSAND  1  PAGE  4/C 


Family  Weekly  . 

1968 

1969 

1970 

1971 

1972 

%  Chang* 

.  $4.18 

$4  98 

$4.07 

$4.29 

$8.80 

-9% 

Parade  . 

4.83 

4.10 

4.15 

4.27 

+  2% 
4-30% 

Sunday  . 

3.25 

8.43 

4.12 

4.35 

Tuesday  . 

6.88 

7.00 

6.92 

6.42 

-18% 

This  Week  . 

8.61 

Avg.  CPM  . 

.  $3.98 

$3.79 

$3.89 

$4.28 

$4.82 

+  9% 

New  York  Times . 

4.20 

4.16 

4.78 

4.98 

+28% 

22 


EDITOR  8C  PUBLISHER  lot  August  25,  1973 


Both  are  deadly  accurate.  Both  are  indispensable  in  the 
fight  against  the  rising  costs  of  manual  composition 
input.  Both  are  ECRM  Autoreaders"  ,  and  they’re  iden¬ 
tical  except  for  their  throughput  speed.  The  Model  5100 
on  the  left  performs  at  250  words  per  minute;  costs 
$29,500.  The  new  Model  5200  on  the  right,  500  words 
per  minute:  $3 7,500.  If  you  need  that  extra  speed, 
we  have  it. 

It's  the  kind  of  choice  you’d  expect  from  ECRM,  the 
world’s  leader  in  OCR  systems.  And  the  kind  of  price 
tag  that  puts  the  world  of  OCR  within  easy  reach  of  most 
newspapers  and  commercial  printers.  Whatever  your 
demands,  whether  you  have  three  or  thirty  input  key¬ 
boards,  ECRM  has  a  system  that  will  convert  your  edited 
original  copy  to  computerized  typesetting  input  at 
dazzling  speed  —  and  will  pay  for  itself  in  one 
year’s  operation. 

The  choice  is  yours.  If  it’s  difficult,  call  us  for  complete 
details. 


from  the  world  leader  in  OCR  systems 


205  Burlington  Road,  Bedford,  Mass.  01730  (617)  275-1760 


AD  PAGES 


1968 

1969 

1970 

1971 

1972 

%  Chance 

Family  Weekly  . 

633 

654 

768 

797 

+69% 

Parade  . 

677 

672 

746 

790 

^9% 

Sunday  . 

1,704 

1,729 

1,746 

1,764 

4-  8% 

This  Week  . 

408 

— 

— 

— 

3,196 

8,301 

2.965 

8,260 

3,361 

+  5% 

New  York  Times  . . . . 

6,031 

4,298 

3,646 

3,623 

-28% 

AD  REVENUES 

1968 

1969 

1970 

1971 

1972 

Family  Weekly  . 

..  $  11,864,460  $ 

14,481,316 

$  19.234,086  $ 

27,032,372 

$  31,420,397 

+166% 

Parade  . 

29,006,947 

32,789,646 

38,334,780 

53,720.467 

61,918,576 

4-113% 

Sunday  . 

78,800,000 

89,800,000 

90,700,000 

98.900.000 

110,000,000 

-M0% 

This  'Week  . 

20,679.776 

16,063,242 

—  - 

— 

— 

$140,341,183  $133,134,104 

$148,268,866 

$179,632,839  $203,338,973 

-1-45% 

New  York  Times  , , . 

..  $  26,962,963  $  28.283,010 

$  26,238,080 

$ 

21,653,187 

$$22,644,767 

-16% 

TOP  FIFTEEN  SUPPLEMENT  ADVERTISERS  1972 

Edirastcd 

Company  Amt.  Spent 

British  American  Tobacco  Co .  I  8,182.000 

Downe  Cmnmunications  (Greenland  Studios)  .  8,100.000 

Phillip  Morris  .  7,600,000 

R.  J.  Reynolds  .  7,323,000 

Continental  Corp.  (Hospital  Insurance)  .  6,500,000 

Ligget  &  Myers  .  4,861,000 

C.  B.  S.  (Record/Tape  Club)  .  4,300,000 

M.  C.  A,  Inc.  (Spencer  Gifts)  .  3,900,000 

General  Foi^s  . 

Westinghouse  ((Capital  Record  (hub)  . 

House  of  Wesley  (Nursery  Stock)  . 

Jay  Norris  Corp . 

Bevis  Industries,  Inc . 

Doubleday  . ?’o2o’nnn 

Purex  (AYDS  Reducing  Candies)  .  1,869,000 

TOTAL  .  $69,286,000 


Supp  analysis 

(Continued  from  page  22) 


The  total  ad  pages  reported  for  the 
major  supplement  field  increased  5%  for 
the  period  1968-1972. 

— All  major  supplements  show  in¬ 
creases  in  ad  pages.  The  overall  gain 
would  have  been  greater  but  the  demise  of 
This  Week  resulted  in  the  field  totals 
being  lower. 

— The  most  significant  trend  is  the  ma¬ 
jor  losses  in  advertising  pages  reported 
for  the  New  York  Times  Magazine  Sec¬ 
tion — down  1,388  pages  in  five  years.  This 
decline  in  ad  pages  is  attributed  to  re¬ 
duced  advertising  expenditures  by  the  ap¬ 
parel  industry,  one  of  the  leading  classes 
of  advertisers  in  this  supplement. 

Overall,  total  revenues  have  increased 
significantly  despite  the  losses  in  total  ad 
pages  reflecting  increased  page  rates.  Re¬ 
venues  reached  their  peak  during  1972, 
and  will  probably  continue  to  increase  in 
future  years. 

Sunday  supplements  provide  deep  pene¬ 
tration  of  most  metropolitan  markets 
reaching  almost  everyone  in  the  markets 
who  can  read  and  write.  They  also  provide 
good  coverage  in  the  television  ADI  mar¬ 
kets. 

The  top  fifteen  advertisers  in  1972  ac¬ 
count  for  approximately  34%  of  the  total 
revenues  for  the  major  supplements  that 
year.  Four  of  the  top  fifteen  advertisers 
were  tobacco  companies.  These  four  com¬ 
panies  accounted  for  42%  of  the  total 
amount  spent  by  the  top  fifteen  in  1972. 

Some  of  the  earlier  problems  facing 
supplements  are  over.  There  is  little,  if 
any,  duplication  among  major  supple¬ 
ments.  Flexibility,  one  time  a  major  prob¬ 
lem,  has  now  become  a  major  selling  point 
for  supplements.  The  1970  broadcast  ban 
on  cigarette  advertising  has  benefited  sup¬ 
plements.  Since  1970,  the  low  point  in  the 
1968-1972  period,  all  indicators  point  to  an 


increasingly  strong  position  for  supple¬ 
ments. 

Although  total  circulation  dropped  in 
1970  because  of  the  demise  of  This  Week, 
yearly  gains  have  been  achieved  by  the 
others  in  the  field. 

The  ability  to  hold  and  gain  member 
papers,  a  function  of  profitability,  is  evi¬ 
dent  with  growing  number  of  papers  car¬ 
rying  supplements. 

Most  major  supplements  are  reporting 
advertising  page  gains,  and  revenues  are 
up  significantly. 

Supplements  are  highly  merchandisea- 
ble  to  local  retailers  and  a  very  effective 


medium  for  the  distribution  of  coupons. 

Cost  efficiency  is  good,  delivering  large 
numbers  of  readers  per  dollar. 

Finally,  supplements  enjoy  the  local  cir¬ 
culation  advantages  of  newspapers  while 
delivering  the  reproduction  and  editorial 
qualities  of  magazines,  a  combination 
many  advertisers  find  attractive. 

• 

Papers  adopt  single 
Help  Wanted  headings 

The  three  Philadelphia  daily  newspa¬ 
pers — Bulletin,  Daily  Sews  and  Inquirer 
will  discontinue  identification  by  sex  in  all 
classified  help  wanted  advertising  with 
the  editions  of  August  29. 

All  former  advertising  under  the  head¬ 
ing  Jobs  of  Interest-Male,  Jobs  of  Inter¬ 
est-Female  and  Jobs  of  Interest-Male  and 
Female  will  appear  under  the  heading. 
Help  Wanted  in  alphabetical  order. 

Request  for  dropping  of  sex  identifica¬ 
tion  in  advertising  has  come  from  govern¬ 
mental  agencies,  human  relations  commis¬ 
sions,  civil  rights  groups  and  employment 
agencies. 

The  decision  also  resulted  from  a  recent 
ruling  by  the  U.  S.  Supreme  Court  in  an 
action  brought  by  the  Pittsburgh  Human 
Relations  Commission  against  the  Pitts¬ 
burgh  Press. 

• 

New  rep  officers 

The  American  Association  of  Newspa¬ 
per  Representatives,  Atlanta  Chapter,  has 
installed  officers  for  1973-’74  fiscal  year: 
John  Spaulding  (Scripps-Howard),  pres¬ 
ident;  Foster  Ingalls  (Ward-Griffith), 
treasurer;  Larry  Walker  (Story  &  Kelly- 
Smith),  vicepresident;  Dan  Hutchins 
(Newnouse  Newspapers),  secretary. 


The  New  York  Times 
Special  Features  presents  this 
advertisement  as  a  public 
service. 


Do  your  public  a  service, 
too.  Give  your  readers 
Luries  Opinion:  six  panels 
and  two  caricatures  a  week, 
plus  bonus  cartrxins. 

Ask  Sjjecial  Features 
Manager  John  Osenenko  for  a 
quick  quote.  Call  him  collect 
at  (212)  556-1721.  Or  write 
him  at  229  West  43d  St., 

New  York,  N.Y,  ia)36. 
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Ad  size  limit 
imposed  to 
save  newsprint 


Because  a  very  tight  newsprint  supply 
situation  world-wide  has  been  aggravated 
by  labor  disputes  in  Canada,  the  Min¬ 
neapolis  Star  and  the  Minneapolis 
Tribune  are  taking  some  additional  steps — 
beyond  present  internal  newsprint- 
conservation  practices — toward  newsprint 
conservation,  according  to  Robert  W. 
Smith,  publisher. 

“Roughly  65  per  cent  of  the  paper  on 
which  U.S.  newspapers  are  printed  comes 
from  Canada,  and  now  mills  accounting 
for  about  20  per  cent  of  the  Canadian 
production  have  been  shut  down  by 
strikes,”  said  Smith.  “In  addition,  the 
series  of  ‘rotating’  regional  strikes  by 
Canadian  rail  workers  has  disrupted  the 
shipment  of  newsprint  across  the  bor¬ 
der.” 

Additional  steps  toward  newsprint  con¬ 
servation  being  put  into  effect  by  the 
newspapers  include: 

1.  Restrictions  on  some  kinds  of  adver¬ 
tising  (including  constraints  on  certain  ad 
sizes  and  shapes  which  cause  difficulties 
in  making  up  the  paper  and  lead  to  waste¬ 
ful  use  of  newprint) . 

2.  A  commensurate  reduction  in  news 
and  editorial  space. 

3.  A  “ceiling”  on  the  size  of  the  Min¬ 
neapolis  Sunday  Tribune  (based  on  the 
size  of  comparable  editions  in  the  past). 

4.  Further  tightening  of  the  newspa¬ 
pers’  “returns”  policy  by  reducing  the 
number  of  papers  produced  for  sale  on 
newsstands  (as  opposed  to  home-delivered 
papers) . 


Pyle’s  birthplace  to  be  saved 


still  a  baby  and  that  second  farmhouse 
was  the  one  he  wrote  about  in  his 
columns. 

The  correspondent  was  born  August  3, 
1900,  and  was  killed  by  a  sniper  April  18, 
1945  on  the  Pacific  island  of  le  Shima.  He 
is  buried  in  Honolulu. 

Governor  Bowen,  a  medical  captain  in 
the  Pacific  during  World  War  II,  was 
aboard  a  ship  off  Okinawa  the  day  Pyle 
was  killed.  A  recent  story  by  Scripps- 
Howard  staff  reporter  Ed  Heinke  quotes 
the  governor  as  stating,  “If  we  are  to 
have  a  memorial,  which  I  believe  is  a  very 
laudable  purpose,  it  truly  should  be  a 
memorial.  That  means  adequate  funding 
provided  for  both  the  development  and  the 
maintenance.” 


Ernie  Pyle’s  native  state  of  Indiana  is 
formulating  legislative  plans  to  save  the 
farmhouse  in  which  the  World  War  II 
correspondent  was  born  and  restore  it  as 
an  official  memorial  amid  growing  public 
interest  in  the  project. 

Presently,  the  123-year  old  house  stands 
deserted,  the  victim  of  vandals  and  deteri¬ 
oration  wrought  by  being  unoccupied  in 
recent  years,  in  the  midst  of  lush  Indiana 
farmland  near  Dana. 

The  new  grassroots  campaign  to 
preserve  the  house  as  an  official  memorial 
has  been  given  impetus  by  photos  and 
stories  in  the  Indianapolis  Star  and  the 
Indianapolis  I^'eu's  and  endorsements  of 
veteran’s  organizations.  Earlier  efforts — 
including  the  Vermillion  County  Histori¬ 
cal  Society’s  appeal  for  funds  to  establish 
a  memorial — were  unsuccessful. 

State  Representative  Lee  Clingan  of 
Covington  will  sponsor  a  legislative  bill  in 
January  to  provide  the  necessary  financ¬ 
ing,  and  Governor  Otis  R.  Bowen  has 
said  he  would  recommend  adequate  fund¬ 
ing  for  the  project.  Meantime,  Rep. 
Clingan  told  Editor  &  Publisher  he  under¬ 
stands  the  .American  Legion  nationally  is 
interested  also.  The  American  Legion  of 
Indiana  has  endorsed  the  project,  as  has 
the  Veterans  of  Foreign  Wars. 

Clingan  said  that  the  owner,  Mrs.  Doro¬ 
thy  Elder,  had  cancelled  the  scheduled 
razing  of  the  house  and  instead  will  do¬ 
nate  it  to  the  state.  The  house  was  built 
on  land  purchased  by  her  ancestors. 

Interest  is  growing  on  the  local  level, 
Clingan  said,  with  offers  of  contributions. 
No  estimate  has  been  made  of  the  cost  of 
moving  and  restoring  the  house,  but  he 
indicated  if  it  turns  out  the  cost  could  be 
borne  by  public  support  then  the  state 
would  probably  finance  maintenance. 
Clingan,  born  about  20  miles  ”as  the  crow 
flies”  from  the  Pyle  birthplace,  never  met 
the  Scripps-Howard  correspondent,  but 
read  his  columns  while  in  France  with  the 
infantry  during  the  war. 

Pyle’s  parents,  Will  and  Maria,  moved 
to  another  farm  nearby  when  Ernie  was 


WANT  CLOSE  HARMONY 
ON  YOUR  TEST  PROGRAM? 


Tune  up  in  Test-Town,  for:  Compact  area — A  complete,  1 -county  metro 

market  .  .  .  easy,  quick,  economical  to  test. 
Isolation — No  outside  metro  influences  to  cloud 
results,  yet  we're  right  on  main  shipping  routes. 
Cooperative  retailers  bock  test  ods  in  the  newspaper  that 
helps  cosh  registers  sing  o  $4,673,000*  tune  every  week! 
Solid  coverage  by  the  newspaper  4  out  of  5  Altoona  market 
homes  depend  on  for  news  and  daily  shopping  information. 


For  information 
on  a  schedule  in 
Altoona,  call 
Richard  E.  Beeler, 
Ad  Manager,  at 
814-944-7171. 


ALTOONA  PENNSYLVANIA’S  ONLY  DAILY  NEWSPAPER 
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The  ad  mill 


Unit  price  law 

Enforcement  of  a  Connecticut  regula¬ 
tion  requiring  use  of  unit  prices  in  food 
store  advertising  is  being  held  up,  pend¬ 
ing  a  decision  on  enforcement  powers  by 
the  state’s  attorney  general. 

Enforcement  was  scheduled  to  begin 
August  1,  but  several  major  food  chains 
asked  for  a  delay,  and  a  decision  on  en¬ 
forcement  powers.  State  consumer  protec¬ 
tion  commissioner  Barbara  Dunn  in  turn 
appealed  to  the  attorney  general  for  a  de¬ 
cision  on  the  powers  question. 

A  planned  suit  by  the  Connecticut  Daily 
Newspaper  Association  and  the  Connecti¬ 
cut  Editorial  Association  is  being  withheld 
pending  the  outcome  of  the  stores’  ac¬ 
tion. 

Although  the  law  was  originally  passed 
in  19,71,  until  recently  the  unit  price  was 
required  only  in  in-store  advertising.  But 
the  August  1  rule  would  have  required  the 
unit  price  in  all  advertising,  broadcast 
and  print. 

Some  chain  stores  removed  food  ads 
from  Connecticut  papers  as  the  August  1 
deadline  arrived.  Richard  Diamond,  pub¬ 
lisher  of  the  weekly  Trumbull  Times  said 
he  felt  “some  stores”  might  use  the  new 
requirement  “as  an  excuse”  to  lift  ads  in 
weekly  papers. 

Diamond  said  using  unit  prices  in  ads 
“becomes  an  expensive  proposition,”  and 
that  some  stores  might  conclude  in  light 
of  the  cost  that  w’eeklies  are  the  “most 
marginal”  ad  outlet. 

Consumer  protection  department  coun¬ 
sel  Robert  Sills  said  he  had  heard  of  two 
weeklies  that  would  be  forced  to  close  if 
food  store  ads  were  withdrawn. 

Unit  price  rules  exist  in  other  states, 
but  Connecticut  is  the  first  state  to  re¬ 
quire  use  of  the  price  in  all  out-of-store 
advertising.  The  unit  price  is  the  price  of 
an  item  expressed  in  a  measure,  such  as 
per  pound  or  per  quart.  The  shopper  then 
uses  the  unit  price  to  compare  the  price  of 
each  item  to  the  unit  price. 

Under  terms  of  the  law,  a  fine  of  $500 
per  item  would  be  established  for  each 
item  advertised  without  the  unit  price. 
The  fine  would  then  be  multiplied  by  the 
number  of  days  the  ad  ran. 

«  *  « 

Canadian  ad  bureau 

Jean  Dion  has  been  named  general  man¬ 
ager  of  the  recently  formed  Advertising 
Bureau  of  Canadian  Dailies,  and  the 
ABCD  has  begun  preparation  of  fall  sales 
program. 

Dion  came  to  the  ABCD  with  a  back¬ 
ground  in  marketing,  sales  and  media.  He 
most  recently  was  with  Nissan  Corp.,  and 
had  been  with  the  French  version  of  Mac- 
Lean’s  magazine. 

The  ABCD,  which  at  present  has  no 
direct  link  with  the  Newspaper  advertis¬ 
ing  Bureau,  was  established  in  March, 
1973.  A  steering  committee  had  been 
formed  in  October,  1972  to  oversee  the 
development  of  the  separate  sales  and 
marketing  division. 

Dick  Thompson  of  the  ABCD  said  it 
was  felt  the  ad  bureau  could  operate  more 
effectively  outside  of  the  Canadian  Daily 
Newspaper  Association  framework. 
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The  ABCD  has  at  present  a  total  of  64 
members  out  of  Canada’s  106  dailies,  ac¬ 
cording  to  Thompson.  R.  S.  Malone,  chair¬ 
man  of  the  ABCD  and  president  and  pub¬ 
lisher  of  the  Winnipeg  (Man.)  Free 
Press,  said  the  ABCD  hoped  to  have  “all 
Canadian  newspapers”  enrolled  by  the  end 
of  the  year. 

Malone  said  a  separate  Canadian  effort 
was  necessary  because  much  of  the  mater¬ 
ial  prepared  for  Newspaper  Advertising 
Bureau  members  is  “not  geared  to  the 
Canadian  market.” 

Malone  commended  many  of  the  Bu¬ 
reau’s  research  ideas,  however,  calling 
them  “excellent.” 

Bureau  president  Jack  Kauffman  said 
at  present  there  is  “no  direct  point  of 
contact”  between  the  Bureau  and  the 
ABCD.  Kauffman  said  the  Bureau  worked 
closely  with  the  10-member  Metro  Market 
Newspapers  group. 

Metro  is  made  up  of  some  of  the  largest 
papers  in  Canada,  and  was  founded  by  8 
papers  in  1970.  This  year,  the  number  was 
expanded  to  include  the  Ottawa  Citizen 
and  the  Winnipeg  Tribune. 

All  Metro  Market  papers  are  Newspa¬ 
per  Advertising  Bureau  members.  The  8 
original  members  of  the  group  are:  To¬ 
ronto  Star;  Montreal  Star;  Kitchner- 
Waterloo  (Ont.)  Record;  Edmonton 
(Alta.)  Journal;  Calgary  (Alta.)  Herald; 
London  (Ont.)  Free  Press;  Hamilton 
(Ont.)  Spectator;  and  the  Windsor 
(Ont.)  Star. 

*  *  * 

$1.4  milion  ad  campaign 

GTE  Sylvania  has  prepared  a  14-week 
newspaper  ad  campaign,  at  a  total  cost  of 
$1.4  to  1.5  million.  The  ads  will  appear  in 
109  dailies,  introducing  self-adjusting  tel¬ 
evision  sets. 

The  800-line  b&w  ads  can  be  supported 
by  “our  normal  dealer  and  distributor  co¬ 
operative  advertising  programs,”  ac¬ 
cording  to  Sylvania  marketing  vicepres¬ 
ident  Robert  O’Neill. 

A  Sylvania  spokesman  emphasized, 
however,  that  the  new  $1.4  million  cam¬ 
paign  is  “entirely  separate  from  our  co-op 
plans.” 


Business  seminar 

The  Wharton  Seminar  for  Business 
Writers  will  be  held  at  the  Wharton 
School  of  the  University  of  Pennsylvania, 
Philadelphia,  October  1-3. 

It  will  be  sponsored  by  the  school,  the 
Society  of  American  Business  Writers, 
and  National  Conference  of  Editorial 
Writers.  Reporters  and  editorial  writers 
specializing  in  business,  finance,  commerce 
and/or  management  may  attend.  Members 
of  the  SABW  or  NCEW  may  attend  or 
send  fulltime  staff  members. 

The  program  will  include  discussion  and 
lectures  on  financial  reports,  finance,  and 
economic  forecasting.  At  last  count,  only 
five  openings  remain. 

Contact  William  Alrich,  Wharton  News 
Officer,  U.  of  Pa.,  Room  517,  Franklin 
Building,  Philadelphia,  Pa. 


First  half  ad  income 
is  up  9.6%  over  1972 

Advertising  revenues  of  daily  newspa¬ 
pers  increased  by  7.6%  in  June  and  were 
up  by  9.6%  for  the  first  six  months  of 
1973,  according  to  the  Newspaper  Adver¬ 
tising  Bureau,  Inc.  Through  June,  they 
were  running  at  a  $7.3-billion  annual 
rate. 

These  estimates  by  the  Newspaper  Ad¬ 
vertising  Bureau  are  based  on  measure¬ 
ments  by  Media  Records,  Inc.  of  newspa¬ 
per  advertising  linage  in  64  cities. 

Retail  advertising,  the  largest  classifi¬ 
cation,  gained  4.1%  in  June  and  was  up  by 
6.9%  for  the  first  six  months.  It  is  run¬ 
ning  at  a  $4. 1-billion  annual  rate. 

Classified  advertising  gained  18.2%  in 
June  and  is  ahead  19.1%  for  the  six 
months.  It  is  running  at  a  2.1-billion  an¬ 
nual  rate. 

National  advertising  was  up  in  June  by 
0.7%  and  in  the  first  half  of  the  year  by 
2.4%.  National  is  running  at  a  $l.i-billion 
annual  rate. 


Metro  prepares  supp 
as  beauty  $  expands 

“The  Beauty  Picture,”  a  12-page  sup¬ 
plement  created  by  Metro  Associated  Serv¬ 
ices  for  its  members,  will  shortly  be  dis¬ 
tributed.  The  section  contains  material 
that  can  be  used  as  the  basis  for  local 
advertiser  tie-ins. 

In  announcing  release  of  the  section, 
the  Newspaper  Advertising  Bureau  re¬ 
ports  Department  of  Commerce  estimates 
call  for  a  6  percent  increase  in  beauty 
salon  receipts  for  1973,  and  a  6  percent 
increase  for  the  rest  of  the  decade. 

By  1980,  this  would  mean  receipts  of 
$5.5  billion.  The  NAB  also  reports  that  the 
growth  in  the  beauty  market  will  have  an 
affect  on  newspapers  as  more  home  beauty 
care  products  are  advertised. 

• 

New  ad  titles 

Lionel  C.  Mohr,  director  of  marketing 
for  Toronto  Star  Ltd.,  announces  the  fol¬ 
lowing  major  appointments:  Norman  R. 
Kirk  was  promote  to  advertising  director 
of  the  Toronto  Star.  His  responsibilities 
will  encompass  the  direction  and  adminis¬ 
tration  of  the  national,  retail,  travel  and 
classified  advertising  divisions;  William 
O.  Clark,  national  advertising  sales  man¬ 
ager,  was  appointed  retail  advertising 
sales  manager;  Edward  F.  Hudson,  assis¬ 
tant  national  advertising  sales  manager, 
named  national  advertising  sales  man¬ 
ager. 

• 

Detroit  reps  elect 

Kavin  McGarry,  National  Observer, 
was  elected  president  of  the  Detroit  Chap¬ 
ter  of  the  American  Association  of  News¬ 
paper  Representatives  for  1973-74.  Ken 
Swaim,  Detroit  Free  Press,  was  elected 
vicepresident,  and  Bill  Norton,  New  York 
News,  secretary;  Jerry  Brown,  Metro 
Sunday  Newspapers,  treasurer. 
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Hendrix  has  introduced 
the  first  iow-cost 

fuii-capabiiity  OCR  device . OCR  I 


Recognition 

OCR  1  reads  the  typeface  specifically 
designed  for  high  accuracy  optical 
character  recognition.  It's  called  OCR  A 
and  it  may  eventually  be  the  standard  for 
all  scanning.  It's  easy  for  human  beings  to 
read  (there's  no  bar  code  to  confuse  the 
eye)  and  especially  easy  for  machines  to 
read.  'Thus  you  can  turn  an  electric 
typewriter  into  an  input  device  in 
nothing  flat.  \ 


EdHing 

OCR  1  allows  typists  to  delete 
characters  in  standard  typewriter 
fashion.  Post  typewriter  editing 
r  allows  for  the  use  of  pen  mark 
deletion  of  characters  or  words. 
And  of  course  typesetting 
command  information  may  be 
input  with  simple  meaning- 
oriented  alphanumerics. 


Output 

Attematives 

OCR  machines  often  stand  alone,  but 
they  are  more  effective  when  working  in 
systems.  Thus  Hendrix  offers  you  several 
output  alternatives.  You  can  hook  your 
OCR  1  to  high  or  medium  speed  paper 
tape  punches  or  on-line  to  one  of  the 
Hendrix  modular  video  editing  systems. 
In  fact  when  connected  to  the  ^ries  6100 
Micro  Publishing  System  the  whole 
package  sells  for  less  than  $35,900,  and 
that  includes  a  computer  and  editing 
terminal.  'That's  less  than  the  price  of 
most  OCR  machines  alone. 


Speed 

When  deadline  time  arrives 
you  want  to  be  able  to  get 
every  last  piece  of 
information  into  type  in  a 
hurry.  The  Hendrix  OCR  1 
has  a  rated  speed  of  1 50 
characters  per  second.  'That's 
also  1,500  words  per 
minute  or  300 

newspaper  lines  per  ^ 

minute.  And  OCR  1 

skips  over  white 

space  even  faster  so 

that  there's  no  time 

loss  for  short  takes. 

Any  way  you 
measure  it,  OCR  1  is 
the  fastest  reading 
machine  available 
today. 


Paper  Requirements 

OCR  1  uses  standard  8*/^  x  1 1 
inch  white  paper.  'There  are 
__  no  restrictions  on  page 
preparation,  no  special 
proceedures  that  your  people 
might  forget 


Accuracy 

OCR  1  has  an  assured 
accuracy  rate  of  not 
more  than  one  reading 
error  in  10,000 
characters. 


Cost  ^ 
Effectiveness 


OCR  1  is  the  lowest  cost  highest  speed  full  purpose  OCR 
device  available  today.  Prices  begin  at  $14,500  and  the 
number  of  options  you  need  to  get  a  fully  operational 
system  is  very  low.  Plus  OCR  1  is  made  to  interface  to  the 
entire  line  of  Hendrix  publishing  systems. 


$14,500 


Hendrix  Electronics,  Inc. 


645  Harvey  Road  Manchester,  N.H.  03103  (603)  669-9050 


PARK 
ROW  j| 
NEWS  ^ 
SERVICE 


John  A.  Jones,  Sunday  editor  of  the 
Johnson  City  (Tenn.)  Press-Chronicle 
since  December — named  managing  editor. 
Tom  Hodge,  executive  editor,  while  con¬ 
tinuing  to  oversee  news  operations  and 
policies,  will  devote  more  time  to  the  news¬ 
paper’s  circulation  area  in  Upper  East 
Tennessee  and  Western  North  Carolina. 


Robert  L.  Shaw,  Little  Rock,  Ark.  AP 
correspondent — named  Memphis  AP  cor¬ 
respondent,  succeeding  Randy  Schmid, 
who  was  transferred  to  the  AP  Washing¬ 
ton  bureau. 


Joyce  Gabriel,  women’s  editor  of  the 
Mount  Vernon  (N.Y.)  Daily  Argtis — 
named  special  sections  editor  of  the  West¬ 
chester  Rockland  Newspapers,  New  York. 
*  *  * 

Harry  F.  Stacks,  editor  of  the  Lan¬ 
caster  (Pa.)  Intelligencer- Journal — retires 
September  1  after  16  years. 


0.  B.  Augustson,  editor  of  the  editorial 
page  of  the  Willmar  (Minn.)  West  Cen¬ 
tral  Tribune,  was  recently  named  one  of 
Kandiyohi  County’s  Outstanding  Senior 
Citizen’s  during  the  special  Senior  Citi¬ 
zens  Day  program  at  the  Kandiyohi 
County  Fair  in  Willmar. 


Thomas  O’Donnell,  former  feature 
writer  for  the  San  Francisco  Chronicle, 
has  joined  the  city  staff  of  the  Hartford 
(Conn.)  Times. 


Ronny  Campbell — appointed  advertis¬ 
ing  manager  of  the  Sulphur  Springs 
CTex.)  News-Telegram. 


Brian  Knox-Peeples,  president  of  In¬ 
ternational  Newspaper  Promotion  Asso- 
ciation-Europe — appointed  group  market¬ 
ing  director  of  United  Newspapers  Ltd., 
London,  England,  publishers  of  9  daily 
and  35  provincial  weekly  newspapers. 


Edward  A.  Engel,  executive  vicepresi¬ 
dent,  finance  and  administration  with 
F.  E.  Compton  Co.,  Chicago,  has  joined 
the  staff  of  the  Chicago  Tribune  Co.,  as 
chief  financial  officer. 


William  E.  Deibler,  city  editor  of  the 
Pittsburgh  Post-Gazette,  was  named  as¬ 
sistant  managing  editor;  Don  C.  Clip- 
PiNGER,  assistant  city  editor  for  the  Phila- 


Robert  Speer,  manager  of  corporate  ac¬ 
counting  for  Harte  Hanks  Newspapers, 
Inc.,  San  Antonio,  was  appointed  account¬ 
ing  coordinator  of  the  San  Diego  suburban 
newspapers  division  of  Harte-Hanks,  and 
business  manager,  Sentinel  newspapers; 
Chet  Achord,  project  manager  in  the 
Harte-Hanks  system  and  engineering  sec¬ 
tion  and  a  production  executive  for  (jopley 
Newspapers  in  both  the  Sacramento  and 
Monrovia  newspapers,  was  named  general 
manager  at  Publishers’  Offset,  San  Diego, 


John  D.  O’Mara,  advertising  director 
of  the  Anniston  (Ala.)  Star — named  di¬ 
rector  of  marketing;  Albert  Heard,  fore¬ 
man  of  the  composing  room — named  gen¬ 
eral  foreman. 


(  A  dvtrtisement) 

Announcement 
TORONTO  STAR  LIMITED 
EXECUTIVE  APPOINTMENTS 


Bill  Adams,  former  Editor  &  Pub¬ 
lisher  associate  editor,  has  joined  the 
Corrales  (N.M.)  Mid-Valley  Observer  as 
editor. 


Sharon  Anne  Feaster,  secretary  of 
the  Times  Publishing  Corp.,  Union,  S.C., 
and  a  reporter  for  the  Charleston  (S.C.) 
Neivs  and  Courier — named  business  man¬ 
ager  of  the  Union  (S.C.)  Daily  Times. 


Charles  R.  Werle,  a  former  sports 
writer  for  the  Milwaukee  Journal,  and 
public  relations  manager  for  the  Deltona 
Corp.,  Miami,  was  promoted  to  director 
of  public  relations. 


James  F.  Robinson  Frank  G.  Argue 

Frank  D.  Taylor,  Circulation  Di¬ 
rector,  Toronto  Star  Limited,  is 
pleased  to  announce  the  following 
management  promotions  in  the  Circu¬ 
lation  and  Delivery  Garage  Depart¬ 
ments. 

James  F.  Robinson  has  been  ap¬ 
pointed  Circulation  Manager.  Mr. 
Robinson  worked  for  many  years  on 
general  sales  in  the  Circulation  De¬ 
partment.  For  nearly  three  years,  he 
played  a  very  important  role  in 
the  reorganization  of  the  Delivery 
Department  as  Executive  Assistant 
Superintendent.  He  returned  to  the 
Circulation  Department  in  1971  as 
Administration  and  Distribution  Man¬ 
ager.  He  brings  to  his  new  position 
a  great  many  years  of  distribution 
and  circulation  experience. 

Frank  G.  Argue  has  been  appointed 
Superintendent  of  Automotive  Trans¬ 
portation  with  complete  responsibility 
for  the  Delivery  Garage  operation. 
Mr.  Argue  joined  The  Star  in  1947 
as  Circulation  Representative  and 
held  several  senior  positions  in  that 
Department  before  transferring  to 
Delivery  Garage  in  1971  as  Executive 
Assistant.  He  bring^s  to  his  new  posi¬ 
tion  a  solid  background  of  not  only 
circulation  distribution  but  a  thor¬ 
ough  knowledge  of  fleet  operations. 


William  C.  Tremblay,  city  editor  of 
the  Detroit  News,  was  promoted  to  assist¬ 
ant  managing  editor;  Dennis  Shere, 
night  city  editor,  succeeds  Tremblay  as 
city  editor. 


Jack  Schaeffer,  who  has  combined  his 
commercial  photography  business  and  his 
work  as  a  photographer  for  the  Tucson 
Arizona  Daily  Star,  was  named  chief  pho¬ 
tographer  for  the  newspaper;  Virginia 
Hodge,  editor  of  the  lifestyle  section,  was 
promoted  to  news  editor/features;  Bar¬ 
bara  Schuler,  succeeds  Hodge  as  editor 
of  the  lifestyle  section. 


John  W.  Koessler  Jr.  has  been  elected 
president  of  Greater  Buffalo  Press  Inc., 
succeeding  Kenneth  L.  Koessler,  who 
has  retired  and  moved  up  to  chairman  of 
the  board.  Paul  J.  Koessler  was  elected 
executive  vicepresident.  In  other  action  by 
the  board,  the  following  positions  were 
filled:  Peter  A.  Vogt — vicepresident  in 
charge  of  sales;  Joseph  Klausman — vice- 
president  in  charge  of  printing  operations ; 
and  Joseph  T.  Clinton — vicepresident  in 
charge  of  southern  operations. 
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Robert  Trammell,  sports  editor  and 
Keneral  assignment  editor  of  the  Sem¬ 
inole  (Okla.)  Daily  News — promoted  to 
news  editor,  succeeding  Mike  Barber — 
resigned. 


Four  promotions  on  the  news  staff  of 
the  West  Chester  (Pa.)  Daily  Local  News 
were  announced :  Robert  M.  Shoemaker, 
from  news  editor  to  managing  editor; 
David  M.  Barry,  from  city  editor  to  news 
editor;  Hannah  Aizupitis,  from  makeup 
editor  to  county  editor;  Shirley  Mac- 
AULEY,  from  special  assignment  reporter 
to  the  newly-created  position  of  editorial 
page  assistant. 


Kenneth  M.  Pierce,  senior  editor  of 
Saturday  Review  magazine,  San  Fran¬ 
cisco — appointed  managing  editor  of  the 
Columbia  Journalism  Review,  succeeding 
Alfred  Balk,  who  resigned  to  write  and 
work  as  a  consultant  in  the  mass  com¬ 
munications  field. 


Robert  Blake,  editor  of  the  Canfield 
(Ohio)  Coiirier  has  resigned  to  devote  full 
time  to  the  position  of  executive  director 
of  the  Half  Mile  Dirt  Track  Racing  Ex¬ 
hibition  Association  of  Columbiana,  Ohio. 


Delta  is  an  air  line 
run  by  professionals. 
Like  Nancy  Palmer, 
Reservationist. 

She  knows  all 
about  schedules,  fares, 
ticketing  and  routing. 

She  can  quote  you 
175,000  fares-'all 
computer  accurate. 
She  knows  the 
shortest  route  to 
where  you're  going. 
She  knows  the  most 
convenient  flight  for 
your  plans.  She 
knows  the  lowest  fare 
for  your  flight. 

When  she  makes 
your  reservation, 
she  doesn’t  just  use 
her  computer. 

She  uses  her  head. 

Delta  is  ready 
when  you  are. 


Dee  Cain,  w’ho  worked  in  the  women’s 
department  of  the  Columbia  (Mo.)  Mis¬ 
sourian — named  women’s  editor  of  the 
Jackson  (Tenn.)  Sun,  succeeding  Alex 
Dancy — retired. 


Haraburda 


Robert  J.  Ennis,  managing  editor  of 
the  St.  John's  (Nfld.)  Telegram,  has  ac¬ 
cepted  the  position  of  executive  assistant 
to  the  president  of  Churchill  Falls  Labra¬ 
dor  Corp.,  Montreal,  effective  early  in 
Sept. 


Dick  Hayes,  who  has  worked  in  new’s- 
paper  advertising  sales  in  Lompoc,  Cali¬ 
fornia,  was  appointed  classified  advertis¬ 
ing  m.anager  of  the  Oxnard  (Calif.)  Press- 
Courier. 


Langman  Pollc 

The  following  staff  changes  were  re¬ 
cently  announced  by  Philadelphia  News¬ 
papers,  Inc.,  publisher  of  the  Philadelphia 
Inquirer  and  the  Philadelphia  Daily  News: 

William  Stegall,  assistant  to  the  gen¬ 
eral  manager  of  the  Inquirer  and  the 
News,  was  promoted  to  assistant  circula¬ 
tion  director; 

Joe  Haraburda,  circulation  manager  of 
the  Willingboro  (N.J.)  Burlington  County 
Times,  was  named  suburban  circulation 
manager  for  PNI; 

G,\ry  O.STROM,  who  was  head  of  public 
service  promotion  at  the  Miami  Herald, 
was  named  circulation  marketing  man¬ 
ager  for  PNI; 

James  H.  Ritchie,  national  advertising 
sales  manager  for  PNI,  was  named  retail 
advertising  manager  of  the  Philadelphia 
Daily  News; 

Jerry  Polk,  assistant  general  foreman 
in  the  composing  room  of  the  Akron 
(Ohio)  Beacon  Journal,  was  named  an  as¬ 
sistant  production  manager  for  the  In¬ 
quirer  and  the  Daily  News; 

William  Langman,  a  production  man¬ 
ager  for  Dow- Jones  Co.,  was  named  an  as¬ 
sistant  production  manager  for  the  In¬ 
quirer  and  the  Daily  News. 


Richard  Carelli,  staff  member  of  the 
Huntington  (W.Va.)  AP  bureau — pro¬ 
moted  to  day  editor  of  the  Miami  AP 
bureau. 


Raymond  N.  Burnett,  director  of  pub¬ 
lic  relations  for  the  Pittsburgh  Post-Ga¬ 
zette — appointed  business  manager. 


John  P.  McGoff,  president  of  Panax 
Corp. — elected  chairman  of  the  board  of 
the  Michigan  State  Chamber  of  Commerce. 


Carl  Greenberg,  who  is  retiring  after 
11  years  of  reporting  on  local  and  na¬ 
tional  political  affairs  for  the  Los  Angeles 
Times  and  more  than  47  years  in  the 
newspaper  profession — honored  August 
14  by  over  1,000  of  California’s  politicians 
and  news  media  at  a  testimonial  dinner 
sponsored  by  Sigma  Delta  Chi. 


Confidential  Handling 

Newspaper 
Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609 

17  Y.an  Nation-Wide  Personal  Service 


John  W.  White,  assistant  circulation 
manager  of  the  Kansas  City  (Mo.)  Star — 
promoted  to  circulation  manager,  succeed¬ 
ing  J.  Robert  O’Donnell,  who  will  serve 
as  circulation  consultant  until  his  retire¬ 
ment  in  1974. 


Delta’s  Wlde-Ride^*'  DC-1 0 
gives  "comfort"  a  whole  new 
meaning.  Two-by-two  seats  in 
both  Tourist  and  First  Class. 
Now  Delta  has  the  747,  the 
727-200  and  the  DC- 1 0  in  its 
Wide-Ride  fleet 


Ken  Brusic,  a  member  of  the  Boulder 
(Colo.)  Daily  Camera  news  staff — named 
county  editor. 
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1973 


1972 


1973 


1973 

May  linage 

Tha  following  linaga  tabulations  hava 
baan  compilad  by  Madia  Racords,  Inc-, 
for  tha  atclusiva  publication  by  Editor 
&  Publishar.  Thay  may  not  ba  raprintad 
or  publishad  in  any  form  without  axplicit 
pa’mission  from  Madia  Racords.  Inc. 
NOTE;  Nawspapars  markad  with  coda  ba- 
low  includa  advartising  in  Parada.,  Family 
Waakly  or  Waakand  Magazina  approx!- 
mata  linage  as  follows: 

’Parade — 44.147  lines 
tFamily  Weakly— 52, OM  lines  ^ 

1973  1972 

AKRON,  OHIO 

Beacon  Journal-a  .  3,298.  IM  3.503,835 

’Beacon  Journal-S  1,285,819  1,258,129 


Grand  Total  .  4,583,925  4,781,954 

NOTE;  Part-run  advart'sing — Beacon  Jour¬ 
nal-a  This  year  3,298.108  includes  18.240 
Unas;  Last  year  3,503,835  includes  33,780 
Lines. 

Beacon  Journal-S  This  year  1.285,819  in¬ 
cludes  13,880  Lines;  Last  year  1,258,129 
includes  39,000  Lines. 

ALBANY,  N.Y. 

t  Knickerbocker  News- 

Union  Star-e  .  1,877,418  1,745,045 

Times  Union-m  .  1,784,195  1,895,514 

’Times  Union-S .  951,805  890,059 


Grand  Total  .  4,813,218  4,330,818 

ATLANTA,  GA. 

Constitution-m  .  4,357,485  3,985,212 

Journal-a  .  4,832,780  4.588,810 

Journal  t 

Constitution-S  .  2,021,083  1,745.178 


Grand  Total  . 11,211.328  10,297,000 

NOTE;  Part-run  advartising — Journal-e  This 
year  4,832  780  includes  189.548  lines; 
last  year  4,588,810  includes  204,193  lines. 

BALTIMORE,  MD. 

’News  American-S  ....  821,507  809,851 

News  American-a  ....  1.794,878  1,841,822 

Sun-m  .  1,937,019  1,722.488 

Sun-a  .  2,823,422  2,485.271 

Sun-S  .  1,844,878  1,714,839 


Grand  Total  .  9,221,500  8,354.051 

NOTE;  Part-run  advertising — News  Amer¬ 
ican-S  This  year  821,507  includes  84.418 
lines;  last  year  809,851  includes  85,530 
lines. 

News  American-e  This  year  1,794,878  in¬ 
cludes  28  500  lines;  last  year  1,841,822 
includes  88,900  lines. 

BATON  ROUGE.  LA. 

Advocate  (see  note)  . .  2,842  854  2,571 .489 


’Advocate-S  . !  778,594  883,294 

Grand  Total  .  3.821,248  3.254.783 


NOTE;  Advocate-m  and  State  times-e 
sold  in  combination;  linage  of  one  edi¬ 
tion.  Advocate-m  is  shown. 

BERGEN  COUNTY,  N.J. 

Record-e  .  2,938.359  2,858,809 

f  Records  .  1,040,884  837.745 

Grand  Total  .  3  979  023  3.894,354 

NOTE;  Record-e  published  5  days  a 
week  only. 

NOTE:  Part-run  advertising — Record-e  This 
year  2,938.359  includes  338  309  lines;  last 
year  2,858,809  includes  329.858  lines. 


Record-S  This  year 
127,440  lines. 

1,040,884 

includes 

BINGHAMTON,  N.Y. 

Press-e  . 

1,930  308 

1,823,208 

’Press-S  . 

474,587 

475.843 

Grand  Total  . 

2,404,893 

2,299,051 

BIRMINGHAM,  ALA. 

Post  Herald-m  . 

1,878,388 

1,875,223 

News-e  . 

2,918,924 

2.798  051 

’News-S  . 

1,150,785 

1,047,587 

Grand  Total  . 

5.748,075 

5.518  841 

NOTE:  Part-run  advertising — Naws-e  This 
year  2,918.924  includes  98,825  lines;  last 
year  2,798,051  includes  87,188  lines. 

BOSTON,  MASS. 

Herald  American-d  ...  1,422.134 
Herald  Advertiser-S  ..  1,058,528 
Record  American-d  ...  904,520 

Advertiser-S  .  578.700 

Globe-e  .  2  033,558  1,989,888 

Globe-m  .  2.543,889  2.387,058 

•Globe-S  .  2,200.111  2,008,459 

Herald  Traveler-m  ....  1,331,870 


1973  im 

Herald  Travelar-S  _  842,782 


Grand  Total  .  9,258,018  10,003,255 

NOTE:  Record  American-Advertiser  ac¬ 
quired  Herald  Traveler.  Last  publica¬ 
tions  Herald  Traveler-morning,  June  17, 
Sunday  edition  June  18,  1972.  Thereafter 
Record  American-daily  became  Record 
American  t  Herald  Traveler-daily.  and 
Advertiser-Sunday  became  Herald  Trav¬ 
eler  B  Advertiser-Sunday.  Effective  Janu¬ 
ary  I.  1973  above  newspapers  changed 
names  to  read;  Herald  American  Daily 
and  Herald  Advertiser  Sunday. 

NOTE:  Globe  Evening  publishad  5  days  a 
week  only. 

NOTE:  Part-run  advertising — Advert'ser-S 
last  year  578,700  includes  237,184  lines. 
Globe-S  last  year  2,006,459  includes  150,- 
240  lines. 

Herald  Advertiser-S  this  year  1,058,528 

includes  328,991  lines. 

BUFFALO,  N.Y. 

Courier  Express-e  .  1,154  839  1,148,744 

’Courier  Express-S  _  1,199.047  1.113,811 

News-e  .  3,808,477  3,592,879 


Grand  Total  .  8,180,383  5,855,234 

NOTE:  Part-run  advert'sinq— Courier  Ex- 
press-e  this  year  1,154,839  includes  7,323 
lines. 

News-e  this  year  3,808.477  includes  124,- 
304  lines;  last  year  3,592,879  includes 
139,880  lines. 

CAMDEN.  N.J. 

Courier  Post-e  .  3,073,872  3,017,800 

CHARLOTTE,  N.C. 

News-e  .  2  38i,7l0  2,281  558 

Observer-m  .  3.020.492  2.785  507 

’Observer-S  .  1,090.194  932,439 


Grand  Total  .  8.497,398  5,999,504 

NOTE;  Part-run  advertising — Observer-m 
..this  year  3.020.492  includes  21.885  lines; 
last  year  2,785,507  includes  19,492  lines. 

CINCINNATI,  OHIO 

Enquirer-m  .  3.499,379  3,144.983 

Enquirer-S  .  1,785.897  1.443,797 

Post  t  Times  Star-e  ..  3  021,378  2,885,108 

Grand  Total  .  8.308,454  7  473.888 

NOTE;  Post  B  Times  Star-e  last  year 
2,885,108  includes  4,480  lines  of  part  run 
advertising. 

CLEVELAND.  OHIO 

Plain  Dealer-m  .  3,281,384  2,918,353 

Plain  Dealer-S  .  1,777.954  1.512  883 

Press-e  .  3,209,873  3.193  947 


Grand  Total  .  8.249,211  7,824,983 

NOTE:  Part-run  advertising — Plain  Deal¬ 
er-m  this  year  3,281,384  includes  114,885 
lines;  last  year  2,918,353  includes  131,423 
lines. 

Plain  Dealer-S  this  year  1.777,954  in¬ 
cludes  44.978  lines;  last  year  1,512,883 
includes  38,930  lines. 

Press-e  this  year  3,209,873  Includes  419,- 
781  lines;  last  year  3,193,947  includes 
528,810  lines. 

COLUMBUS,  OHIO 

Dispatch-e  .  3.797.888  3  431,388 

Dispatch-S  .  1,978,358  1,738.785 

Citizen  Journal-m  .  I,349,8W  1,249.743 


Grand  Total  .  7,123,914  8.417.918 

DALLAS,  TEXAS 

News-m  .  4  293  595  3,992.475 

News-S  .  1,558,872  1,438  551 

Times  Herald-e  .  4,178.110  4,135,983 

•Times  Herald-S  .  1,872,790  1,582,700 


Grand  Total  . I!  703,187  11,417,709 

NOTE;  Part-run  advartising — News-m  th's 
year  4.293,595  includes  58.018  lines;  last 
year  3,992,475  includes  115,200  lines. 

News-S  this  year  1.558.872  includes  74,802 
lines;  last  year  1,438,551  includes  71,538 
lines 

Times  Herald-e  this  year  4,178.110  in¬ 
cludes  138  342  lines;  last  year  4,135,983 
includes  208,024  lines. 

Times  Herald-S  this  year  1,872,790  In¬ 
cludes  38.400  lines;  last  year  1,582,703 

includes  42,240  linns. 

DAYTON,  OHIO 

Journal-Harald-m  .  2  874,783  2.734,827 

News-e  .  3,197,243  2,823,722 

’News-S  .  933,842  915,850 


Grand  Total  .  7.005  848  8,473,999 

NOTE;  News-e  this  year  3,197.243  includes 
83,029  lines  of  part-run  advartising. 

DENVER.  COLO. 

Rocky  Mt.  Naws-m  ..  3.938,734  3,824,188 

’Rocky  Mt.  News-S  .  784.178  879,959 

Post-e  .  4,428,842  4,153,822 

Post-S  .  1,890,794  1,558,028 


Grand  Total  . 10,842,348  10,015.773 


NOTE:  Part-run  advartising — Post-e  this 
year  4,428,842  includes  185.338  lines;  last 
year  4,153,822  includes  IU,898  lines. 

DETROIT,  MICH. 

Free  Press-m  .  2,287,144  1,981,250 

Free  Press-S  .  781.358  853,792 

News-e  .  3,793,825  3,382,042 

’News-S  .  1,858,745  1,578,385 


Grand  Total  .  8,521,072  7.575.489 

NOTE;  Part-run  advertising — Free  Prass-m 
this  year  2,287,144  includes  318.889  lines; 
last  year  1,981,250  includes  90,398  lines. 
Free  Press-S  this  year  781.358  includes 
178.193  lines;  last  year  853,792'  includes 
53,247  lines. 

Naws-a  this  year  3,793,825  includes  398,- 
405  lines;  last  year  3,382,042  includes 

282,157  lines. 

News-S  this  year  1,858,745  includes  177,- 
852  lines;  last  year  1,578,385  includes 

120.040  lines. 


ifn 

JACKSONVILLE,  FLA. 

Times  Union-m  .  3,357,089  3.081.835 

Timas  Union-S  .  1,104,484  885,120 

Journal-e  .  1,998,303  1,801,158 

Grand  Total  .  8,457,878  5,787,913 

KANSAS  CITY,  MO. 

Times-m  .  2,831,085  2,829,849 

Star-e  .  1,912,715  1,847,143 

Star-S  .  1,411,173  1,289,715 


Grand  Total  .  8,154,953  5,788,707 

NOTE:  Part-run  advertising — Star-a  this 
year  1,912,715  includes  208,758  lines;  last 
year  1,847,143  includes  123,188  lines. 

LITTLE  ROCK,  ARK. 

Arkansas  Gazatta-m  ..  1,834,410  1,790,738 

’Arkansas  Gazalta-S  ..  888,989  802,299 

Arkansas  Damocrat-a  .  1,012,479  932,100 

tArkansas  Democrat-S  328,590  331,822 


Grand  Total  .  3,844,448  3,858,757 


ERIE.  FA. 

Times  (sea  note)  .  2,028.398  1,731.111 

’Times  News-S  .  879,710  855,484 


Grand  Total  .  2,708,108  2.388.575 

NOTE:  News-m  and  Times-a  sold  in  com¬ 
bination;  linage  of  one  edition,  Times-a 
is  shown. 

FORT  LAUDERDALE,  FLA. 

Naws-a  .  4,410,427  4,018  930 

’News-S  .  1,458,543  1,345,211 

News-Sat .  978,807  748  992 

Grand  Total  . .  8,845,577  8,111,133 

NOTE:  News-e  published  5  days  a  weak 
only. 

NOTE:  Part-run  advertising — News-e  this 
year  4,410,427  includes  119,920  lines;  last 
year  4,018,930  includes  105,547  lines. 

FORT  WAYNE,  IND. 


Journal  Gazette-m  .. 

..  1,818  594 

1.795.297 

’Journal  Gazette-S 

. .  888.977 

828.191 

News  Sentinel-e  . . . 

..  2,535.339 

2,399,575 

Grand  Total  . 

..  5,020.910 

4,823,083 

FORT  WORTH.  TEXAS 

Star  Telegram-m  .. 

..  2.407.540 

2.324  538 

Star  Telegram-e  ... 

..  3.300.844 

3.285,938 

’Star  Telagram-S  . .. 

..  1.237.520 

1,178.781 

Press-a  . 

350.521 

429,101 

Press-S  . 

..  202.582 

178.331 

Grand  Total  . 

..  7.498,807 

7,392,887 

NOTE:  Press-a  published  5  days 
only. 

a  week 

FRESNO, 

CALIF. 

Bee-e  . 

..  2.414.848 

2,020  321 

’Bee-S  . 

..  801.211 

899,774 

Grand  Total  .  3,218,059  2,720,095 


LONG  BEACH,  CAUF. 

Press  Telegram 

(sea  note)  .  2,785,808  2,892,858 

’Independent 

Press  Telagram-S  _  784,881  882,350 


Grand  Total  .  3,570,289  3,775,008 

NOTE:  Press  Telagram-e  and  Indapandent- 
m — Sold  in  combination;  linage  of  one 
edition.  Press  Telegram-e  is  shown. 
NOTE.  Part-run  advert  sing— Press  Tala- 
gram-e  this  year  2,785,808  includes  418.- 
007  lines;  last  year  2,892,8^  includes 

423.441  lines. 

Independent  Press  Telagram-S  last  year 
882.350  includes  45,000  lines. 

LONG  ISLAND.  N.Y, 

Newsday-a  .  3.874.399  3,278.810 

Newsday-S  .  773,124  739,547 


Grand  Total  .  4,847.523  4,018.357 

NOTE;  Part-run  advertising  —  Newsday-a 
this  year  3  874,399  incluoas  894,445  lines; 
last  year  3,278,810  includes  838.248  lines. 
Newsday-S  this  year  773,124  includes 
58.215  lines;  last  year  739,547  includes 
85,113  lines. 

LOS  ANGELES,  CALIF. 

Times-m  .  8.850.840  8,244,032 

Times-S  .  3,510,298  3,191,880 

Herald  Examiner-e  ...  1,082,483  982.004 

Herald  Examiner-S  340,488  348,874 


Grand  Total  . 11.784,087  10,788,790 

NOTE:  Part-run  advertising — ^Times-m  this 
year  8,850,840  includes  1,821,839  lines; 
Last  year  8,244,032  includes  1,188,217 
lines. 

Times-S  this  year  3,510,298  Includes 
1,257,494  lines;  Last  year  3,191,880  in¬ 
cludes  1,158,273  lines. 


HARTFORD,  CONN. 

Courant-m  .  2,989,291  2,534,018 

’Courant-S  .  I  474,949  1 ,394,884 

Times-e  .  1,903,490  2,180,757 

tTimes-S  .  484,513  401,882 


Grand  Total  .  8.852,243  8.511,121 

NOTE:  Part-run  advertising  —  Courant-S 
this  year  1,474.949  includes  204.880  lines; 
last  year  1,394.884  includes  189  140  lines. 
Times-e  last  year  2,180,757  includes  57,- 
800  lines. 

Times-S  this  year  474.513  includes  70.400 
lines;  last  year  401,182  includes  53,100 
lines. 


HONOLULU,  HAWAII 

Advertiser-m  .  2,789.428  2.598.481 

Star  Bulletin-e  .  3,012.047  2,744.589 

’Star  Bulletin  B 

Advertiser-S  .  980.310  851.848 


Grand  Total  .  8,741.785  8,192,718 

HOUSTON,  TEXAS 

Chronicle-e  .  5,221,958  4.852,108 

Chronicle-S  .  2,134,318  2  020.413 

Post-m  .  4  549,423  4,214  085 

’Post  s  .  1,539,893  1.343.891 


Grand  Total  . 13,445,390  12,430,495 

NOTE:  Part-run  advertising— Chronicle-e 
this  year  5.221.958  includes  838.783  lines; 
last  year  4  852.108  includes  584.797  lines. 
Chronicle-S  this  year  2.134  318  includes 
112.374  lines;  last  year  2,020,413  includes 
108.872  lines. 

Post-m  this  vear  4,549,423  includes  500,- 
280  lines;  last  year  4,214,085  includes 

394.884  lines. 

Post-S  this  year  1,539,893  includes  124,- 
488  lines;  last  year  1,343,891  includes 

155.258  lines. 

INDIANAPOLIS,  IND. 

News-e  . 2,881,127  2,943,039 

Star-m  .  3,194,230  2,905,807 

Star-S  .  1,807,313  1,449.000 

Grand  Total  .  7.882,870  7,297.848 


LOWELL,  MASS. 

Sun-a  .  1,238.802  1,205,381 

tSun-S  .  858,095  589,088 


Grand  Total  .  1,898,897  1,774,487 

MACON,  GA. 

Telegraph-m  .  1,342,293  1,288.804 

News-e  .  1,379,544  1,295,828 

’Telegraph  B  News-S  493,083  453,492 


Grand  Total  .  3,214,900  3,018,124 

MANCHESTER,  N.H. 

Union  Leader-d  .  1,450,458  1,408,732 

tNaw  Hampshire 

News-S  .  454,438  407,823 


Grand  Total  .  1,904,894  1,818,355 

MEMPHIS,  TENN. 

Commercial  Appeal-m  2,893,557  2,780,544 
Commercial  Appeal-S  1,080,373  1,028,439 
Press  Scimitar-e  .  2,208,159  2.009.883 


Grand  Total  .  8,180,089  5.798,848 

NOTE:  Part-run  advertising  —  Press 

Scimitar-a  this  year  2,208,159  includes 

118.581  lines;  Last  year  2,009,883  In¬ 
cludes  95,571  lines. 

MIAMI,  FLA. 

Herald-m  .  5,955,209  5,583,938 

Herald-S  .  2,580,078  2,091,017 

News-a  .  2,988,597  2,487,208 


Grand  Total  . 11,501,882  10,142,181 

NOTE;  Part-run  advertising  —  Harald-m 
this  year  5,955,209  includes  284,550  lines; 
Last  year  5,583,938  includes  185,888  lines. 

Herald-S  this  year  2.580,078  includes 
111,908  lines;  Last  year  2,091,017  in¬ 
cludes  47,484  lines. 

News-a  this  year  2,988,597  includes  55,440 
lines;  Last  year  2,487,208  includes 
139.958  lines. 

(Continued  on  page  32) 
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NowAyailaMe! 

Over  70  EXCLUSIVE  features  and  tables 
to  help  you  get  all  the  answers  you  need 
for  your  newspaper  planning  and  buying. 


UNIQUE  AND  EXCLUSIVE 
ADI  TABLES 

•  Circulation  breakdowns  within  each  ADI  for  total 
U.  S.,  home  county,  metro  area,  non-metro  counties, 
and  total  TV  market  area  for  daily,  Sunday,  week¬ 
end  and  all  day  (total  TV  market  area). 

•  ADI  penetration  and  cost  tables  giving  cumulative 
penetration  and  cost  figures  for  all  newspapers  based 
in  the  top  1(X)  ADIs. 

•  Open  line  rates  for  every  newspaper  and  newspaper 
group,  daily  and  Sunday,  as  of  6/12/73. 

•  ADIs  ranked  by  leading  newspaper  penetration. 


UNIQUE  AND  EXCLUSIVE 
METRO  ANALYSIS  TABLES 

•  Demographic  breakouts  for  women,  men,  teens  and 
children  in  every  metro. 

•  Metro  area  composite  ranking  tables  reporting  rank¬ 
ings  in  all  important  market  data  categories:  Popula¬ 
tion,  Households,  Food  Sales,  Consumer  Spendable 


Income,  etc. 

UNIQUE  AND  EXCLUSIVE 
COUNTY  CIRCULATION 


Use  NCA  1973-74  with  SRDS  Newspaper  Rates  and  Data 
to  make  your  planning  and  buying  faster, 
easier  and  more  efficient. 


ANALYSIS  TABLES 

•  Demographic  breakouts  for  women,  men,  teens  and 
children  for  every  county. 

UNIQUE  AND  EXCLUSIVE 
COMPREHENSIVE  SUMMARY  OF 
U.  S.  NEWSPAPER  RATES  AND 
CIRCULATIONS 

•  U.  S.  Summary  of  Newspaper  Rates  and  Circulation 
Table  giving  the  number,  circulation  and  rates  of  all 
daily  and  Sunday  newspapers  in  the  U.  S.  by  circula¬ 
tion  groups  and  population  groups  and  states. 

•  53  ranking  categories  to  aid  in  the  evaluation  of 
newspapers  and  markets  —  Daily,  Sunday,  20%  and 
50%  penetration  for  population,  households,  food 
sales,  consumer  spendable  income,  etc. 

All  of  these  and  more  are  in  Newspaper  Circulation 

Analysis  1973-74,  to  make  it  your  most  complete  news¬ 
paper  circulation  reference  source. 


fornew^imer 

•lamiersatia 


Newspaper  Circulatioii  Analysis  1973*14 

another  vital  publication  from 

STANDARD  RATE  &  DATA  SERVICE,  INC. 

the  national  authority  serving  today's  media-buying  function 


SALES  OFFICES;  SKOKIE  60076  (312)  966-8500  /  NEW  YORK  10022  (212)  935-7580  /  LOS  ANGELES  90010  (213)  383-4103 
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MILWAUKEE,  WIS. 

S«rifintl-m  . J.OM.Mi  l.774,»3 

Journal.*  . 4,234,473  3,»7».I73 

Journal-S  . 2,03S,OI0  I, M3, 903 


©rand  Total  . t.tn.m  7.U7,35t 

NOTE;  Part-run  advartitinq  —  Santinal-m 
this  year  2,028,294  includas  2I,SI8  lines; 
Last  year  1,774,283  includes  20,IU  lines. 
Journal-e  this  year  4,234,473  includes 

2I,SI8  lines;  Last  year  3,979,173  includes 
20,  IM  lines. 

MINNEAPOLIS,  MINN. 

Tribune-m  .  2,407,492  2,283,812 

Tribune-S  .  1,994,181  1,832,40$ 

St*r-e  .  3,775,583  3,537,942 


Grand  Total  .  8,177,254  7,454,359 

NOTE:  Part-run  advertising  —  Tribune-m 
this  year  2,407,492  includes  45,075  lines; 
Last  year  2^283,812  includes  42,227  lines. 

Tribune-S  this  year  1,994,181  includes 
12,288  lines;  Last  year  1,832,405  includes 
24,444  lines. 

Star-e  this  year  3,775,583  includes  581,447 
lines;  Last  year  3,537,942  includes 
585,024  lines. 

MODESTO,  CALIF. 

Bee-e  .  1,792,913  1.480,344 

*Bee-S  .  378.4M  350,383 


©rand  Total  .  2,171,379  1,830,747 

NOTE:  Bee-e  published  5  days  a  week 
only. 

MUNCIE,  IND. 

Press-e  .  1,387,592  1,429,047 

Star-m  .  1,218,071  1,331,248 

tStar-S  .  391,102  437,530 


©rand  Total  .  2,994,745  3,197,845 

NASHVILLE.  TENN. 

Banner-*  .  2,497,009  2,538,454 

T*nn*ss*an-m  . 2,M2,880  2,507,848 

T*nn*ss*an-S  .  994,8M  942,541 


©rand  Total  .  4,354,755  5,988,845 

NEW  ORLEANS,  LA. 

Times  Picayun*-m  ....  3,737,IM  3,489,598 

Times  Picayun-S  .  1,450,143  1,312,591 

States  E  Item-*  .  2,375,958  2,121,357 


©rand  Total  .  7,543,285  7,123,544 

NOTE:  Part-run  advertising  —  Times 
Picayun*-S  this  year  1,450,143  includes 
149,340  lines;  Last  year  1,312,591  includes 
100,440  lines. 

States  k  Item-*  this  year  2,375,959  in- 
eludes  14,445  lines;  Last  year  2,121,357 
includes  20.789  lines. 

NEW  YORK.  N.Y. 

Hmes-m .  3,447,528  3,590,591 

Times-S  .  3,401,418  3,239,945 

News-m  .  2,459.539  2,537,045 

News-S .  2,200,434  2,223,538 

Post-*  .  1.247,888  1,254,553 


©rand  Total  . 12  957.007  12,847,492 

NOTE:  Part-run  advertising — Times-S  this 
year  3,401418  includes  370.50-  lines; 
Last  year  3,239,945  includes  3M,390  lines. 

N*ws-m  this  year  2,459,539  includes 
1,025,989  lines;  Last  year  2,537,045  in¬ 
cludes  913,750  lines. 

N*ws-S  this  year  2,200,434  includes 
I,425,0i7  lines;  Last  year  2,223,538  in¬ 
cludes  1,379,284  lines. 


NEWARK.  N.J. 

Star  L*dgar-m  .  3,288,443  2,515,305 

•Star  L*«fg*r-S .  1,891,142  1.489.275 

Naws-e .  —  835.318 


©rand  Total  .  5,179,785  4.840.898 

NOTE;  Part-run  advertising  Star  L*dg*r-m 
this  year  3,288,443  includes  58,047  lines; 
Last  year  2,515,305  includes  34,314  lines. 
Star  L*dg*r-S  this  year  1,891,142  includes 
98,309  lines;  Last  year  1,489,275  includes 
24.700  lines. 

NOTE:  News  ceased  publication  Aug.  31, 


NIAGARA  FALLS,  N.Y. 

Gazette-* .  I,M9.097  1.344,931 

t©az*tt*-S .  522,145  444.892 


©rand  Total  .  2,131,242  1,829,830 

ORANGE  COUNTY,  CALIF. 
Register  (See  Note)  ..  4,423.814  3,932,777 
tRegist*r-S  .  1.208.754  1,078,172 


©rand  Total  .  5,432,570  5,010,949 

NOTE:  Register-*^  and  R*gist*r-m  sold  in 
combination;  linage  of  on*  edition. 
Register-*  is  shown. 


ORLANDO,  FLA. 

Sentinel  Star-d  . 4,171,832 

•Sentinel  Star-S  .  1,374.739 

5*ntin*l-m .  — 

Star-*  .  _ 


©rand  Total 


1,054,804 

3.074,723 

2,949,377 


5,544.571  7,078.904 


NOTE:  Part-run  advertising— S*ntin*l-d  this 
ear  4,171,832  .includes  492  445  lines. 
S*ntin*l-m  last  year  3,074,723  includes 
380,874  lines. 

Star-*  last  year  2,949,377  includes  299,983 
lines. 

Sentinel  Star-S  this  year  1,374,739  includas 
184,089  lines;  Last  year  l,0M,804  includes 
IU.492  lines. 

NOTE:  Star-*  ceased  publication  with  the 
issue  of  Jan.  20,  1973;  S*ntin*l-m  be¬ 
came  the  Sentinel  Star  Daily  effective 

Jan.  22.  1973. 

PHILADELPHIA.  PA. 

Bulletin-* .  3.482,753  3,353,704 

•Bull*tin-S .  1,443,159  l,IU,$9$ 

lnquir*r-m .  2,425,774  2,411,531 

lnquir*r-S  . 2,275.383  2,181  972 

News-*  .  1.307.739  1,149,518 


©rand  Total  . 11,154,808  I0,2M,322 

NOTE:  Part-run  advertising — Bulletin-*  this 
year  3,482  753  includes  823.103  lines; 
Last  year  3,353,704  includes  ^,339  lines. 
Bull*tin-S  this  year  1,443,159  includes 

573,414  lines;  Last  year  l,IM,595  includes 
399.907  lines. 

Inquir*r-m  this  year  2,425,774  includes 

292,554  lines;  Last  year  2,411,531  includes 
209.107  lines. 

Inquir*r-S  this  yaar  2,275,383  Includes 

504,0M  lines;  Last  year  2,IM,972  includes 
525,585  lines. 

PHOENIX.  ARIZ. 

R*public-m  .  4,954,941  4.307,074 

R*pubiic-S  .  1,494.291  I  377  r| 

©aiette-e .  4,959,905  4.338,780 


©rand  Total  . 11,411,137  10,023.007 

PITTSBURGH.  PA. 

Post  Gazette  E 

Sun  T*l*graph-m  ...  1,220,893  1,181,228 

Fress-e  .  2,452,952  2,477,420 

•Pr*ss-S  .  1,534,355  1,453,995 


©rand  Total  .  5,208,200  5,112,443 

NOTE:  Part-run  advertising — Press-*  this 
year  2.452,952  includes  93,548  lines;  last 
year  2,477,420  includes  19,200  lines. 
Pr*ss-S  this  year  1,534.355  inciudes  22,800 
lines;  last  year  1,453,995  includes  22,400 
lines. 


PROVIDENCE,  R.l 

Bulletin-*  .  2,409,453  2,324,052 

Journal-m  .  1,912,734  1,958,430 

Journals  .  1,331,842  1,154,591 


©rand  Total  .  5,454,249  5,439,273 

NOTE:  Part-run  advertising — Bulletin-*  this 
year  2,409,453  includes  113,797  lines;  last 
year  2,324,052  includes  57,400  lines. 
NOTE:  Journal-m  published  5  days  a 
week  only,  effective  Dec.  2,  1972. 

QUINCY,  MASS. 

Patriot  Ledger-*  .  1,443,223  I.545.M5 

NOTE;  Part-run  advertising — Patr'ot  Ledg¬ 
er-*  this  year  1,443,223  includes  43,235 
lines;  last  year  l,545.M5  includes  52,531 
lines. 


ROANOKE,  VA. 

Tim*s-m  .  1,918,499  1,524,711 

Times-S  .  594,855  550,514 

World  News-*  .  1,942,501  1,599,257 


©rand  Total  .  4,457,855  3,474,484 

NOTE:  Part-run  advertising — Tim*s-m  this 
year  1,918,499  includes  123,743  lines. 

World  News-*  this  year  1,942,501  in¬ 
cludes  27,812  lines. 

ROCHESTER.  N.Y. 

Democrat  E 

Chronicl*-m  .  2,070,720  2,038.280 

Democrat  E 

Chronicl*-S  .  1,314,193  1,133,478 

Times  Union-*  .  2,474,435  2.343.707 


©rand  Total  .  5,843,548  5,515,445 

NOTE:  Part-run  advertising — Democrat  E 
Chonicl*-S  this  year  1,314,193  includes 

21,518  lines;  last  year  1,133,478  includes 
19,490  lines. 

SACRAMENTO.  CALIF. 

Bee-e  .  3,082,773  2,748,022 

•Bee-S  .  857,884  838,774 

Union-m  .  2,014,719  1,525,423 

tUnion-S  .  253,479  254,484 


©rand  Total  .  4,209.055  5,388,907 

ST.  LOUIS,  MO. 

©lob*  D*mocrat-m  ...  1,700,783  1,758,188 
©lob*  Democrat-w*  ..  575, 4M  MI,4II 

Post  Dispatch-*  .  2,729,543  2,482,320 

•Post  Dispatch-S  .  1.372.540  1,794,017 


©rand  Total  .  4,378,5M  4,897,934 

NOTE:  ©lob*  Democrat-m  pubi  shed  5 
days  a  week  only. 

NOTE:  Part-run  advertising — ©lob*  Demo¬ 
crat-m  this  year  1,700,783  includes  198,- 


4M  lines;  last  year  1,758,188  includes 
207,528  lines. 

©lob*  D*mocrat-w*  this  year  575,480 
includes  10,142  lines;  last  year  Ml, 41 1 
includes  12,172  lines. 

Post  Dispatch-*  this  year  2,729.543  in¬ 
cludes  170.990  lines;  last  year  2,482,320 
includes  185,178  lines. 

Post  Dispatrh.S  last  year  1,796.017  in¬ 

cludes  29.740  lines  of  part  run  adver¬ 
tising. 

NOTE:  Post  Dispatch-*  did  not  publish 
May  5,  1973  due  to  str'k*  conditions.  In 
addition,  the  Sunday  May  4  consisted 
only  of  selected  sections,  which  were 
pr'nted  prior  to  strike  date. 

ST.  PETERSBURG,  FLA. 

Independent.*  .  2,842,051  2,432  497 

Times-m  .  4,671,243  3,774.040 

•Times-S  .  1,634,520  1,320  265 


©rand  Total  9,147,814  7.527.002 

NOTE:  Part-run  advertising— Times-m  this 
year  4.471.243  includes  899  203  lines;  last 
year  3.774,040  includes  548,321  lines 
Times-S  this  year  1,434,520  includes  318,- 
543  lines;  last  year  1,320,245  includes 
201,105  lines. 


Post  Standard  m  .  1,144.895  1,047,444 


Grand  Total  .  4,227,547  4.449,M7 

NOTE;  Part-run  advertising — Herald  Jour¬ 
nal-*  this  year  2,242,077  includes  21.870 
lines;  last  year  2,440,388  includes  23,535 
lines. 

Herald  Am*rican-S  th's  year  838,595  in¬ 
cludes  10.875  lines;  last  year  981,815  in¬ 
cludes  10.778  lines. 

Post  Standard  m  th's  year  1,144,895  in- 


dudes  11,471  lines; 
includes  11,033  lines 

last  year 

1,047,444 

TACOMA, 

WASH. 

News  Tribune*#  . 

2.095.242 

2,042,099 

News  Tribune-S  . 

.  547,350 

548,575 

©rand  Total  . 

2.M2.4t2 

2,430,474 

TALLAHASSEE.  FLA. 

Democrat-* 

1,920,092 

1.495.348 

*D*mocrat-S 

.  584.132 

548.743 

©rand  Total  . 

.  2,504.224 

2,044,131 

NOTE;  Part-run  advertising— Democrat-* 
this  year  1,920,092  includes  21,518  lines; 
last  yaar  1,495,348  includes  19,482  lines. 


SAN  ANTONIO.  TEXAS 

Ezpress-m  2,435,018  2  442  081 

+Ezpr*ss-N*ws-S  .  999,220  940.741 

Expr*ss-N*ws-sat .  434,448  347,037 

News-*  .  2,359,091  2,353,191 

L'ght-e  .  2,803,088  2,904  811 

•Light-S  .  1,174.542  1,195.644 

Light-sat  .  294.021  248,341 


©rand  Total  . 10,499,448  10,453,848 

NOTE:  Eipress-m,  News-*  and  Light-* 
published  5  days  a  week  only. 

SAN  BERNARDINO.  CALIF. 

Sun  (see  note)  .  2.774.423  2,238,114 

•Sun-S  .  552,413  547,848 


©rand  Total  .  3.329.234  2.805.942 

NOTE;  Sun-m  and  Telegram-e  are  sold  in 
combination;  linage  of  on*  edition, 
Sun-m  is  shown. 

NOTE:  Part-run  advertising — Sun-m  this 
year  2,774,423  includes  85,197  lines;  last 
year  2,238,114  includes  59,038  lines. 

Sun-S  this  year  552,413  includes  14,231 
lines;  last  year  547,848  includes  19,523 
lines. 


SAN  DIEGO.  CALIFORNIA 

Union-m  .  3.237,235  2,894,082 

•Union-S  .  1,360,959  1,215,178 

Tribune-*  .  3,903,384  3,455.349 


TAMPA,  FLA. 

Tribune  m  3.945,114  3,313.001 

Tribune-S .  1.209,758  1,002,343 

Times-e  2,747,539  2,288,974 


Grand  Total  .  7,972.411  4.404.338 

NOTE:  Part-run  advert'sing  —  Tribune-m 
this  year  3,945,114  includas  223,803  lines; 
last  year  3,313,001  includes  217,824  lines. 

TRENTON,  N.J. 

Times-e  .  1,497.088  1,582,424 

tTimes  Adv*rtis*r-S  ..  991,290  954.M8 

Trentonian-m  .  1,490,490  1,208,523 


©rand  Total  .  4,178.848  3,747,417 

NOTE;  Times-*  published  5  days  a  week 
only. 

NOTE:  Part. run  advertising — Times  Adver- 
tis*r-S  this  year  991,290  includes  29,021 
lines;  last  year  954,448  includes  19,490 
lines. 


WASHINGTON,  D.C. 

News-*  .  1.314,254 

Post-m  .  5,354,834  4,943,715 

•Post-S  .  2,129,144  1,909,188 

Star-*  .  2,281,975 

Star-S  .  898,959 

Star  News-e  .  2.983.210 

Star  News-S  .  971,500 


©rand  Total  .  8,501,578  7,744,429 


SAN  FRANCISCO,  CALIF. 

Chronicl*-m  .  2,298,421  2,187,789 

Examiner-*  .  2,359,359  2,255,737 

Examiner  E  Chronicle-S  1.058.989  989.999 


©rand  Total  .  5,716,949  5.433.525 


©rand  Total  . 11,440,710  11,348,093 

NOTE;  News  ceased  publication  July  12, 
1972.  Star  Evening  and  Sunday  became 
Star-News  effective  July  13,  1972. 

NOTE:  Part-run  advertising — Star-S  last 
year  898,959  includes  20,142  lines. 

Star  News-S  this  year  971.500  includes 

21,518  lines. 


SAN  JOSE,  CALIF. 

M*rcury-m  .  4,844,042  4.538,405 

News-*  .  4,711,379  4,427,370 

•M*rcury-N*ws-S  .  1,344,074  1,193,490 


©rand  Total  . 10,921,495  I0.I59.M5 

NOTE:  Part-run  advertising  —  Mercury-m 
this  year  4,844,042  includes  187,950  lines; 
last  year  4,538,405  includes  239,857  lines. 
News-*  this  year  4,711,379  includes  187,- 
957  lines;  last  year  4,427,370  includes 
239,857  lines. 

SEATTLE,  WASH. 

Post  lnt*llig*nc*r-m  ..  1,684.343  1,777,579 
•Post  lnt*li.g*nc*r-S  ..  508,000  470,858 


©rand  Total  .  2,192,343  2,248,437 

SHREVEPORT.  LA. 

Journal-*  .  1,489,131  1,391,934 

Times-m  .  2,243,044  2.133,899 

Times-S  .  844,723  749,517 


©rand  Total  .  4,574,898  4.275.350 

SOUTH  BEND,  IND. 

Tribune  *  .  2,034,941  1,987,443 

•Tribune-S  .  M7.054  601,739 


©rand  Total  .  2,701,997  2.589,202 

NOTE:  Part-run  advertising — ^Tribune-*  this 
year  2.034.941  includes  29.222  lines. 
tribune-S  this  year  M7,0S4  includes  41,- 
487  lines. 


SPOKANE,  ' 

WASH. 

Spokesman  R*view-m  . 

1 ,534,955 

1,243,450 

•Spokesman  R*vi*w-S  . 

457,227 

711,789 

Chronicle-*  . 

1.725.442 

1,454,142 

©rand  Total  . 

3,919,424 

3,431,381 

SYRACUSE 

.  N.Y. 

Herald  Journal-*  . 

2,242,077 

2.440.388 

•Herald  Am*rican-S 

..  838.595 

981.815 

WATERBURY,  CONN. 

American  (see  note)  ..  1,584,031  1,573,728 

tR*publican-S  .  790,538  781,523 


©rand  Total  .  2,374,549  2,355,251 

NOTE;  American-*  and  Republican-m  sold 
in  combination;  linage  of  on*  edition, 
American  is  shown. 


WEST  PALM  BEACH.  FLA. 

»ost-m  .  3,227.184  2,947,641 

rimes-*  .  2,879,930  2,455,094 


©rand  Total  .  7,227,134  4,570,444 

NOTE:  Times-*  published  5  days  a  week 
only. 

NOTE:  Part-run  advertising — Post-m  this 
year  3,227,184  includes  50,811  lines, 
times-*  this  year  2,879,930  includes  50,- 
811  lines. 


WHITE  PLAINS,  N.Y. 

Reporter  Dispatch-*  ..  1,844,442  l,8M.423 


MAY  1973 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHERS 


N*ws-m  . 

1,440,204 

1,497,314 

BURLINGTON,  VT. 

Free  Pr*ss-m  . 

1,480,238 

1,755,194 

COLUMBUS 

.  ©A. 

I.234.4M 

L*dg*r-Enquir*r-m  _ 

1,327,774 

Ledger-Enquirer-*  . 

1.377,484 

1,341,424 

L*dg*r-Enquir*r-S  . 

313,082 

302,470 

©rand  Total  . 

3,018,540 

2,900,542 

(Continued  on 

page 
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DAVENPORT,  IOWA 

Timai-Damocrat  atm  .  3,169.774  2,709.2M 
Timai-Damocrat-S  ....  488,894  430,4^ 

6r«nd  Total  .  3,478,448  3,139.904 

DES  MOINES,  IOWA 

Raqiilar-m  .  1,008,330  809,407 

Tribuna-a  .  1,541,076  1,579,489 

Raqistar-S  .  812,480  799,591 

Grand  Total  .  3,342,088  3,188.487 

NOTE:  Part-run  advartising— Raqistar-S  in- 
cludad  this  yaar  158,370;  Last  yaar  184,- 
483  linas. 

DULUTH,  MINN. 

Naws  Tribuna, 

Harald-m,a  .  1,144,048  953,472 

Naws  Tribuna-S  .  540,973  501,830 

Grand  Total  .  1.707,041  1,455,302 

GARY,  IND. 

Tribuna-a  .  1,491,902  1,775,175 

Tribuna-S  .  513,508  424,933 

Grand  Total  .  2,743,233  2,914,382 

LETHBRIDGE,  ALTA. 

Harald-a  .  1,093,741  944,122 

LINCOLN,  NEB. 

Journal-Star-dtS  .  2,057,048  1,822,248 

NOTE:  Plus  praprints:  154,912  linas  '73, 
205,014  linas  '72. 

LOCKPORT,  N.Y. 

Union-Sun  and 

Journal-a  .  774,444  883,044 

LOUISVILLE,  KY. 

Couriar-Journal-m  _  2,850,473  2,285,328 

Times-a  .  3,140,171  2,738,393 

Couriar-Journal 

&  Timas-S  .  1,415,255  1,221,080 

Grand  Total  .  7,425,899  4  244,801 

NOTE:  ROP  Display  Linaga  published  on 
4-column  basis,  but  convartad  to  8- 
column  basis  above.  Classified  pub¬ 
lished  and  reported  above  on  9  column 
basis. 

MADISON,  WIS. 

Capital  Timas-a  .  2,443,088  2,301,103 

State  Journal-m  .  2.448,453  2,257,199 

State  Journal-S  .  829,983  750,541 

Grand  Total  .  5,744,524  5.308.843 


1973  1972 

MERIDEN,  CONN. 

Racord-m  .  1,227,317  1.200,204 

Journal-a  .  1,151,249  1,120.854 

Grand  Total  .  2,378,584  2,321,040 

MONTREAL,  QUE. 

Gaiatta-m  .  1,738,390  1,474,801 

Star-a  .  3,411,143  3,210,984 

La  Davoir-m  .  505,408  454.825 

La  Dimancha- 

Matin-S  .  393,575  407,118 

NOTE:  Includes  " Perspectives"  and  In¬ 

serts. 

NORFOLK.  VA. 

Virginian-Pilot-m  .  3,141,399  3,119,045 

Ladger-Star-a  .  2.458,540  2,401,182 

Virginian-Pilot-S  .  1,431,371  1.231,440 

Grand  Total  .  7,231,310  4,751,487 

NORTH  PLATTE,  NEB. 

Talagram-a,  sat.  m.  . . .  549,954  440,414 

NOTE:  Family  Weakly  included  55,230 
lines  1973;  57,944  lines  1972. 

OAKLAND,  CAUF. 

Tribuna-a  .  2,472,013  2,495,941 

Tribuna-S  .  924,828  918,724 

Grand  Total  .  3,398,841  3,414,445 

NOTE:  Includes  49,734  Linas  Parade,  Tues¬ 
day  and  Comics  in  1973.  Last  Year  in¬ 
cludes  79,944. 

OGDEN,  UTAH 

Standard-Examinar-a  ..  1,878.972  1,708,040 

Standard-Examinar-S  ..  454,202  431,188 

Grand  Total  .  2,333,174  2,139,228 

NOTE:  Family  Weakly  included  Sunday 
49,458  Linas  1973;  44,714  Linas  I9n. 


OKLAHOMA  CITY.  OKLA. 

Oklahoman-m  .  2,705,728  2,271,313 

Timas-a  .  2,482,257  2,004,258 

Oklahoman-S  .  1,039,350  844,273 

Grand  Total  .  4,227,335  5,121,844 

NOTE:  Part-run  Linaga — Oklahoman  in¬ 
cludes  520,735  Linas  1973;  512,437  Linas 
1972.  Timas  This  Yaar  445,591  Linas;  Last 
Year  453,080  Linas. 
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OMAHA,  NEB. 

World-Harald-m.a.S  ..  3,438,394  3,390,440 

OTTAWA,  ONT. 

LeDroit-a  .  2.293,420  1.884,095 

PASADENA.  CALIF. 

Star-Naws-m.a  .  1,248,453  1,178,928 

Star-Naws-S  .  292,559  293,203 

Grand  Total  .  1,541,012  1,472,131 

NOTE:  Does  not  include  Parade. 

PORTLAND.  MAINE 

Press  Herald-m  .  1,475,804  1.583.494 

Exprass-e  .  1,403,549  1,524,812 

Telegram-S  .  558,243  581,999 

Grand  Total  .  3,437,434  3,492,505 

NOTE:  Sunday  includes  Parade. 

PORTLAND,  ORE. 

Oragonian-mS  .  4,977,244  4,530,022 

Oregon  Journal-a  _  1,304,018  1,213,142 

Grand  Total  .  4,283,284  5,743,144 

RICHMOND,  VA. 

Timas-Dispatch-m  .  2,227,834  1,974,245 

Naws-Ladger-a  .  1,200,403  1,047,845 

Times-Dispatch-S  .  2,434,059  2,112,924 

Grand  Total  .  5,844,294  5,135,014 

NOTE:  Part-run  and  comics  not  included. 

ST.  PAUL,  MINN. 

Pioneer  Press  and 

Dispatch-m,  a  .  3,009,518  2,403,191 

Pioneer  Press-S  .  1,049,515  1,002,209 

Grand  Total  .  4,079,033  3.405,400 

NOTE:  Sunday  does  not  include  Parade. 

SEATTLE,  WASH. 

Timas-a.S  .  3,414,444  3,481,482 

SYDNEY,  N.  S. 

Cape  Breton  Post-e  ...  1,140,707  1,042.140 

TACOMA,  WASH. 

News  Tribune-e,  S  ....  2,501,310  2,588,880 

TAMPA,  FLORIDA 

Tribune-m  .  3,740,985  3,099,143 

Tribune-S  .  1,259,185  1,035.388 

Times-e  .  2,753,278  2,257,441 

Grand  Total  .  7.753,448  4,392,172 

NOTE:  Part-run  and  comics  not  included. 
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TOLEDO, 

OHIO 

Tim«s-m  . 

419,121 

730,441 

Bladt-a  . 

2.491,203 

2,544,804 

Blade-S  . 

.1,050,815 

1.048.435 

Grand  Total  . 

4,341,139 

4.325.700 

TOPEKA, 

KANS. 

Daily  Capital-m  . 

1,499,054 

1,424,835 

Stats  Journal-a  . 

1,354,454 

1,333,717 

Capital-Journal-S  . 

421,548 

420,404 

Grand  Total  . 

3,477,278 

3,380,958 

TORONTO, 

ONT. 

Star-a  . 

4,947,485 

4,799,803 

Sun-m  . 

444,381 

357,308 

TUCSON, 

ARI2;. 

Star-m  . 

:  3,113.908 

2,952,502 

Citizan-s  . 

3,147,102 

3,074,050 

Star-S  . 

.  884,440 

740,744 

Grand  Total  . 

7,145,470 

4.787.298 

NOTE:  Sunday  includas  "Farads"  linaga. 

TULSA,  OKLA. 

World-m  . . 

.  2,455,003 

2.233.471 

Tribuna-S  . 

2,545,n4 

2.353.540 

World-S  . 

.  822,002 

758,159 

Grand  Total  . 

,  5,822,739 

5,345,170 

WAUKEGAN,  ILL. 

Nsws-Sun-a  . 

.  2,244,892 

2,017,974 

WICHITA, 

KANS. 

Eagla-m  . 

.  2.384.491 

2.142.832 

Beacon-e  . 

.  948,115 

920,583 

Eagla  and  Bsacon-S  . 

.  597,815 

549,147 

Grand  Total  . 

.  3,952,421 

3,432,582 

WINSTON-SALEM,  N.C. 

Journal-m  . 

.  2,007.094 

1,915,858 

Twin-City  Ssntinal-a  .. 

.  1,794,172 

1.459,054 

Journal-Santinal-S  _ 

. . .  770,994  455,592 

Grand  Total  . 

.  4,574,242 

4,230  $04 

NOTE:  Part-run  and  comics  not 

includad. 

WORCESTER 

:,  MASS. 

Telegram-m  . 

.  1,248,014 

1,324,070 

Gaietta-s  . 

.  1,344,324 

1.428.475 

Telagram-S  . 

.  998,480 

934,432 

Grand  Total  . 

.  3,411,020 

3,491,177 

Top  pro  football 
stories  of  year 
receive  awards 

Newspaper,  magazine,  wire  service  and 
news  syndicate  sportswriters  were  hon¬ 
ored  as  the  winners  of  the  “Shick 
Awards”  at  the  Sixth  Annual  Dinner  of 
the  Professional  Football  Writers  of 
America. 

Competition  for  the  “Schick  Awards” 
was  among  writers  who  covered  the 
1972-73  National  Football  League  season. 
The  panel  of  judges  was  headed  by  colum¬ 
nist  Bob  Considine  and  the  awards  were 
presented  by  Bud  Whitney,  president  of 
the  Schick  Division  of  Warner-Lambert 
Company. 

The  top  prize,  a  $1,000  check  for  the 
entry  judged  the  “Story  of  the  Year,”  was 
voted  to  Dave  Anderson,  columnist  of  the 
New  York  Times.  Anderson’s  winning 
story  concerned  Jim  Duncan,  whose  life 
and  death  drew  a  vivid  contrast  between 
the  glory  of  pro  football  and  the  off-field 
problems  faced  by  NFL  players. 

Winners  of  $500  awards  were: 

Newspaper  Game-Report  Writing — 

*  Bob  St.  John  of  the  Dallas  Morning 
News  for  his  story  on  the  Dallas  Cow¬ 
boys’  comeback  against  the  San  Francisco 
49ers. 


*  Gene  Roswell  of  the  New  York  Post 
for  his  report  on  the  Miami-Washington 
Super  Bowl  game. 

Wire  Seiwice/ Syndicate  Game-Report 
Writing — 

*  Vito  Stellino  of  United  Press  Interna¬ 
tional  for  his  coverage  of  the  Washing^ton 
victory  over  Dallas. 

Wire  Service /Syndicate  Feature  Writ¬ 
ing — 

*  Melvin  Durslag  of  the  Hearst  Syndi¬ 
cate  for  the  story  of  Art  Rooney’s  rise  to 
a  winning  owner  (Pittsburgh  Steelers)  in 
the  NFL. 

Magazine  Writing — 

*  Pete  Axthelm  of  Newsweek  for  a 
comprehensive  article  entitled  “The  Year 
of  the  Runner.” 

Entries  in  the  “Schick  Awards”  com¬ 
petition  were  submitted  by  editors,  pub¬ 
lishers  and  individual  members  of  the 
Professional  Football  Writers  of  America. 

• 

Column  in  Spanish 

The  Boston  Globe  has  begun  running  a 
column  aimed  specifically  at  the  Spanish 
speaking  community  in  the  Boston  area. 
Called  “El  Globo  Hispano”  (the  Spanish 
Globe),  the  weekly  column  is  the  product 
of  Carlos  Quintero,  a  young,  Columbian 
community  worker  who  has  a  special  in¬ 
terest  in  media. 


Kentucky  paper  is  sold 
to  Knight  newspapers 

The  Lexington  (Ky.)  Herald-Leader 
Co.  will  be  sold  to  the  Knight  Newspapers 
Inc. 

The  agreement  was  announced  by  Lee 
Hills,  president  of  Knight  Newspapers, 
and  Homer  Drew,  senior  vicepresident 
and  head  of  the  trust  department  of  the 
First  Security  National  Bank  and  Tnist 
Co.,  Lexington. 

Stock  of  the  Herald-Leader  Co.  is  held 
by  the  bank  for  members  of  the  family  of 
the  late  John  G.  Stoll. 

The  Lexington  Herald-Leader  Co.  pub¬ 
lishes  the  morning  Lexington  Herald,  the 
afternoon  Lexington  Leader,  and  Herald- 
Leader  on  Saturdays  and  Sundays. 

The  closing  is  expected  in  October. 

• 

Thomson  acquires 
Douglas  Dispatch 

Thomson  Newspapers,  Inc.,  of  Des 
Plaines,  Ill.  has  purchased  the  Douglas 
(.\riz.)  Dispatch  as  part  of  the  acquisi¬ 
tion  of  the  Simpson’s  Publishing  Co.  of 
Kittanning,  Pa. 

Aaron  E.  Loney  remains  in  the  position 
of  publisher  of  the  Dispatch.  He  said 
there  will  be  no  change  in  personnel  or 
policies. 
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With  toy  camera,  at  6,  Alabaman 
looked  for  ‘different^  shots 


INFINITE  SUBJECT  VARIETY  sparks  a 
news  photographer's  assignments  as  il¬ 
lustrated  in  these  two  excerpts  from  the 
prize  portfolio  of  Alabama  photographer 
Philip  Sheffield. 


By  Lenora  Williamson 


Philip  Sheffield  never  liked  to  take 
“just  snapshots” — even  when  he  was  six 
years  old  and  got  a  Roy  Rogers  camera 
outfit  for  Christmas. 

Now  a  prize-winning  27-year-old  news¬ 
paper  photographer,  Sheffield  remembers 
climbing  up  trees  and  on  top  of  garages  to 
get  “different”  shots  of  his  friends  or 
anyone  else  within  range  of  that  first 
camera. 

Introduced  to  developing  and  contact 
printing  in  junior  high  school,  Philip  set 
up  a  darkroom  “of  sorts”  at  home.  It  was 
located  on  the  screened-in  porch  of  his 


parent’s  home.  “This  meant  that  I  could 
only  work  at  night  when  no  cars  were 
coming  down  the  street. 

“It  also  meant  shooting  out  a  nearby 
street  light  with  my  B.B.  gun  on  a  regu¬ 
lar  basis.  I  always  blamed  this  on  the  kids 
down  the  street.” 

This  summer,  in  the  first  annual  print 
competition  of  the  Alabama  Press  Photo¬ 
graphers  Association,  Philip  Sheffield  of 
the  Montgomery  Advertiser  and  Alabama 
Journal  captured  top  honors — a  total  of 
eight  prizes,  including  picture  of  the  year, 
best  portfolio  and  picture  story,  first  in 


spot  news,  general  news  and  features. 
Seconds  in  spot  news  and  sports  added  to 
the  photo  sweep. 

The  27-year-old  photography  veteran 
started  professional  training  through  a 
distributive  education  course  in  high 
school  and  worked  as  a  camera  salesman. 
In  1963,  he  got  a  job  in  a  commercial 
photofinishing  lab  and  among  his  duties 
was  delivering  work  to  commercial  studios 
around  Montgomery.  He  took  advantage 

THROUGH  HIS  OWN  CAR  VVIND- 
SHIELD  Sheffield  captures  a  dramatic  se¬ 
quence  on  film  to  win  spot  news  honors. 
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PICTURE  OF  THE  YEAR— Shooting 
through  th«  rain-ttrealced  rear  window  of 
a  car,  Philip  Sheffield  recorded  the  re¬ 
union  of  a  POW  and  his  wife. 


OFF  TO  THE  RACES — A  motorcycle 
event  as  covered  by  Sheffield  became  the 
best  picture  story  in  the  APPA  print 
show. 
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of  that  to  show  off  personal  work.  “I 
would  really  bug  them  with  this  stuff.” 
One  customer  hired  the  young  Philip  as 
an  assistant. 

“I  thought  I  knew  a  lot  about  printing 
pictures  until  I  started  with  this  man — 
Mike  Lisenby.  I  worked  by  his  side  in  the 
darkroom  for  more  than  six  months  before 
he  would  let  me  make  a  print  without  his 
assistance.  He  taught  me  more  about 
printing  techniques  than  any  one  else.  He 
later  introduced  me  to  portrait,  wedding 
and  commercial  photography  with  the 
same  persistence  that  he  used  in  teaching 
me  to  print.” 

Philip’s  first  taste  of  photojournalism 
came  in  1965  when  he  got  acquainted  with 
Norman  Dean,  head  of  the  Montgomery 
Advertiser- Journal  photo  department. 
Norman  let  him  tag  along  with  staffers  to 
football  games.  In  January  of  1967  he  got 
a  job  with  the  paper,  and  his  first  assign¬ 
ment  was  as  a  member  of  the  team  cover¬ 
ing  inauguration  of  Governor  Lurleen 
Wallace. 

Because  of  his  past  experience  in  com¬ 
mercial  photography,  Philip  was  made 
manager  of  a  photo  studio  owned  by  the 
newspaper  company  in  Prattville,  Ala¬ 
bama.  He  was  there  almost  two  years,  but 
since  he  didn’t  like  being  far  away  from 
news  work,  he  went  to  work  for  the 
Columbus  (Ga.)  Ledger-Enquirer. 

In  about  a  year  he  heard  that  The  Ad¬ 
vertiser  Company  was  building  a  new 
photo  staff.  So  Philip  “went  back  home” 
to  Montgomery  and  has  been  there  ever 
since. 

He’s  still  learning  from  the  new  and 


THE  PATTERN  of  two  kids  playing  with 
a  watar  sprinkler  caught  Sheffield's  cam¬ 
era  eye  while  driving  home  from  work. 

The  picture  won  top  feature  honor. 

younger  members  of  the  staff  as  well  as 
the  old  pros,  says  Sheffield,  recalling  that 
Quill  once  called  him  a  cub  photographer. 
“I  still  am.”  Just  the  same  he  garnered  a 
first  and  two  seconds  in  the  Alabama  AP 
photo  competitions  this  year,  in  addition 
to  the  APPA  awards. 

Sheffield  lives  a  few  blocks  from  the 
newspaper  offices  with  his  wife  Kathryn 
and  four-year-old  daughter  Susan,  shown 
in  the  photo  on  the  opposite  page. 
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ASSOCIATED  PRESS  WOMAN  WRITES  SPORTS 


“Sure  I  get  mad  sometimes,”  says  Karol 
Stronger,  woman  sports  writer  for  the 
Associated  Press  in  New  York.  “But  most 
of  the  time,  in  cases  of  overt  male  ego¬ 
tism,  it’s  more  effective  to  just  ignore  it.” 

Sometimes,  as  she  says,  it  grates  on  the 
nerves,  and  can  be  quite  frustrating. 
“Damn  it,  what  right  does  anyone  have  to 
discriminate  against  me  because  I’m  a 
woman.  Some  baseball  writers,  for  exam¬ 
ple  (baseball  press  boxes  have  not  yet 
been  opened  to  women),  have  said  to  me 
that  I  would  be  a  distraction  in  the  press 
room.  Well,  why  should  baseball  writers 
have  the  protection  of  living  in  their  incu¬ 
bators,  when  no  other  general  assignment 
reporters  have  that  protection?  And  why 
should  a  man  not  mature  enough  to  han¬ 
dle  the  presence  of  a  woman  be  treated 
specially.  It’s  ridiculous.” 

Harsh  words.  But  it  is  an  issue  on 
which  she  feels  strongly.  “I’m  not  a  big 
w'omen’s  lib  advocate,”  she  explains.  "I 
don’t  go  out  and  stage  symbolic  protests  or 
things  like  that,  but  I  feel  that  women 
sportswriters  are  in  the  process  of  break¬ 
ing  down  the  bastions  of  male  egotism. 
Things  are  definitely  changing.  The  bas¬ 
tions  are  crumbling  fast.” 

She  comes  to  sports  from  a  general 
news  background.  Born  and  raised  in 
Kokomo,  Indiana  (“sports,  particularly 
basketball,  are  big  out  there”),  Stronger 
studied  English  at  Indiana  University, 
and  joined  AP  in  Indianapolis  in  1964. 
Included  in  her  general  assignment  work 
was  a  good  deal  of  sports  coverage. 

Transferred  to  New'  York  in  1967,  she 
worked  in  the  business  department,  and 
the  book  division,  before  moving  to  sports 
writer.  She  is  part  of  w'hat  she  feels  is 
the  trend  in  sports  writing  today  toward 
gearing  those  pages  to  the  general  read¬ 
er.  She  shudders  at  mention  of  the  old 
style  of  sports  reporting,  like  “the  third 
sacker  snagged  a  hot  liner.”  Although  she 
is  well-versed  in  pick-and-rolls  and  pull¬ 
ing  guards,  she  enjoys  much  more  cover¬ 
ing  the  personal,  human  side  of  sports. 

Likes  people  in  sports 

“What  do  I  like  about  sports?”  “I  like 
the  people.  95  per  cent  of  the  people, 
writers,  athletes,  promoters,  are  not  only 
cooperative,  but  friendly,  and  interesting 
people.  That  is  what  makes  it  w'orth- 
while.” 

Her  greatest  strength,  and  biggest  as¬ 
set  to  AP,  is  her  versatility.  In  addition  to 
basic  reporting  and  feature  writing  she 
files  a  w'ire  every  Sunday,  edits  football 
and  baseball  new’s  on  the  CRT,  and  does  a 
lot  of  rewrite  work,  including  foreign 
copy.  She  has  no  “average”  workday.  “Ev¬ 
ery  day  is  different.  It’s  a  perfect  job  for 
me.  The  best  I’ve  had  here  at  AP.” 

Assignments  she  has  covered  include 
the  Indianapolis  500  (the  first  woman  to 
get  down  to  the  pits — “I  had  to  lobby  for 
that”),  the  Winter  Olympics  w'here  she 
covered  both  figure  skating  and  skiing 
(and  broke  the  story  of  the  romance  be- 
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tween  the  Russian  skaters  that  resulted  in 
the  Soviet  Union’s  -embargo  on  interviews 
with  athletes),  and  the  summer  games  at 
Munich  (gymnastics,  swimming,  and 
track) . 

It  is  the  latter  assignment  that  is  most 
vivid  in  her  memory,  as  it  is  to  all  who 
experienced  it.  “The  problems  w'ere 
brought  in  from  without,”  she  claims. 
“Within  the  Olympic  village  the  spirit 
w’as  one  of  excitement  and  friendship, 
basically  apolitical.  After  the  shooting  we 
all  experienced  the  same  sinking  feeling 
of  revulsion.” 

To  get  her  story.  Stronger  used  swim¬ 
mer  Debby  Meyer’s  U.S.  team  uniform  to 
pose  as  an  athlete  and  get  inside  the 
Olympic  Village.  “I  managed  to  get  within 
150  yards,  which  is  as  close  as  anyone 
ventured.  Although  a  lot  of  w’hat  w’as 
going  on  I  didn’t  understand,  I  got  away 
occasionally  to  file  reports,  and  at  AP 
headquarters  they  pieced  the  events  to¬ 
gether  and  figrured  it  out.” 

Conceded  fears 

"So  many  people  asked  if  I  was  scared 
up  there,  because  I’m  a  woman.  Hell,  I 
didn’t  think  about  it.  I’m  a  reporter,  and  I 
was  concentrating  on  getting  the  story.” 
She  conceded  fear  at  one  point:  when  the 
Arab  guerillas  seemed  to  get  a  little 
jumpy.  “I  heard  someone  say,  ‘duck’,  so  I 
did.” 

The  tragedy  at  Munich,  believes  Stron¬ 
ger,  is  another  example  of  the  rising  im¬ 
portance  of  sports  news.  Asked  to  com¬ 
ment  on  the  popular  belief,  both  in  and 
out  of  the  profession,  that  sportswriting 
is  a  game,  a  less  serious  form  of  journal¬ 
ism  than,  say,  state  house  reporting,  she 
said,  “Again,  that’s  nonsense.  Sports,  num¬ 
ber  one,  is  usually  the  most  popular  and 
well-read  section  of  the  newspaper;  and 
second,  it  is  no  longer  just  games,  but  big 
business.  A  reporter  in  that  area  must 
have  a  knowledge  of  courts,  labor,  and 
politics.” 

She  hesitates  to  name  specific  reporters 
she  admires,  although  the  name  of 
Howard  Cosell  came  up  as  a  good  example 
of  an  in-depth,  human-oriented  reporter. 
“He’s  doing  what  we’re  all  trying  to  do: 
make  sports  palatable  to  everyone.” 

Stronger  admitted  that  prejudice  ex¬ 
tends  even  to  some  of  her  o\^’n  colleagues 
at  AP.  “There’s  very  little  here.  The  peo¬ 
ple  at  AP  know  me  and  my  work  and 
generally  respect  me  as  a  good  sports- 
writer.  But,  there  are  a  few  who  still 
refuse  to  accept  me.” 

Her  feelings  towards  those  people  are 
pessimistic.  “I  don’t  think  they  will  ever 
change.  It’s  ingrained  in  them.  More  than 
anything,  it’s  their  own  insecurity.  I  find, 
almost  universally,  that  the  best  people  in 
the  profession,  the  best  writers  and  best 
athletes,  are  secure  enough  in  their  work 
that  they  don’t  need  the  crutch  of  chau¬ 
vinism.” 

Stronger  feels  she  is  fortunate  in  one 
major  respect:  she  has  the  AP  organiza- 
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tion  behind  her.  “A  free-lance  woman  in 
the  field  would  have  many  more  problems 
than  me.” 

Envisions  reforms 

As  far  as  practical  suggestions  for  im¬ 
proving  the  lot  of  w’omen  sportswriters, 
she  envisions  several  reforms.  One  is 
doing  away  with  the  locker  room  inter¬ 
view  (“it  used  to  be  for  scooping  each  [ 
other,  but  now  all  it  is  a  terrible  intrusion 
on  the  privacy  of  athletes,  and  will  proba¬ 
bly  remain  until  more  women  get  into 
sportswriting  and  locker  room  talks 
stop”).  Another  change  advocated  by 
Stronger  is  more  emphasis  on  women’s 
sports.  She  recently  covered  the  Dinah 
Shore  Golf  Classic,  offering  $154,000  in 
prize  money  (“a  major  step  in  women’s 
golf”). 

At  the  U.S.  Golf  Writer’s  award  dinner 
in  which  five  male  golfers  were  inducted 
into  the  Hall  of  Fame,  she  asked  the 
president  of  that  organization.  Will 
Grimsley,  (a  fellow  AP  staff  writer — who 
she  admires)  why  no  woman  was  in¬ 
cluded.  He  answered  that  men  writers 
don’t  generally  consider  w'omen  golfers 
seriously. 

Nevertheless,  at  next  year’s  Metropoli¬ 
tan  (N.Y.)  Golf  Writer’s  meeting,  there 
are  tentative  plans  for  making  it  a  wom¬ 
an-based  program,  thanks  to  heavy  lobby¬ 
ing  by  Stronger  and  others. 

Outside  the  job,  she  admits  to  being  an 
almost  complete  non-athlete.  “I  do  a  little 
swimming,  play  some  tennis — not  very 
well,”  she  says,  “but  I  keep  telling  the 
people  who  make  it  difficult  for  me,  you 
don’t  have  to  play  sports  to  write  about 
them.” 

She  is  single  and  enjoys  New  York 
immensely.  “A  great  place  for  a  single 
person,  with  a  job  like  mine.” 

The  one  impression  she  did  not  want  to 
give  is  of  the  staunch  stereotype  advocate 
of  women’s  rights.  “It  doesn’t  do  a’ . 
good.  The  vast  majority  of  sports  people 
are  open-minded  and  interesting  people, 
capable  of  changing  their  attitudes.  As 
more  and  more  women  enter  the  field, 
there  will  consequently  be  more  and  more 
acceptance  of  them  as  people  and  profes¬ 
sionals.” 

You  can  almost  hear  the  bastions  crum¬ 
bling. 

• 

Twice  weekly  started 
in  Panama  City,  Fla. 

A  new  newspaper  has  begun  publication 
in  Panama  City,  Florida. 

Establishment  of  The  Times,  to  be  pub¬ 
lished  twice  weekly  on  Wednesday  and 
Friday  afternoon,  was  announced  by 
Woodrow  Wilson,  publisher. 

The  Times  will  have  an  initial  distribu¬ 
tion  of  10,000,  Wilson  said.  The  newspa¬ 
per  ultimately  will  become  a  daily  after¬ 
noon  paper. 

Home  delivery  of  The  Times  began  with 
the  first  issue,  according  to  Tom  Pippin, 
circulation  director  and  a  partner  in  the 
firm. 

Pippin  said  rates  for  the  semi-weekly 
will  be  85  cents  per  month. 
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This  ad  WM  run  on  a  Qom  UrbanN*  al 
MM-Amarlca  Printing  Co.,  8t  Louia, 
Miaaowl,  U.8JL  For  a  damonatraHon, 
write  or  caN:  Qoaa  DIviaion,  MOD  Graphic 
Syatama,  5601  Waal  31at  Straat, 
dticago,  iNinoia  60650. 


“We  were  looking  for  flexibility  when  we 
decided  on  the  Urbanite,”  says  Russ 
Hogan.  “We  can  run  a  wide  range  of 
different  sizes  and  press  runs  eco¬ 
nomically  without  giving  up  any  quality. 
Add  color  and  you  can  see  why  we’re 
very  competitive.  We’ve  even  picked  up 
color  business  from  people  who  saw 
The  Sporting  News  on  the  stands  and 
were  impressed  with  our  4-color  halftones. 


XXjr  (X)I(X  is  awfully  close  Id 
magazine  quality  even  though 
j^ete  running  on  newspnnt 
Urbanite  gives  us 
commerce  quality 
from  a  newspaper  pressT 


— R.  Russel  Hogan,  President 
Mid-America  Printing  Co. 

St.  Louis,  Mo. 


Where  sciertce  gets  down  to  business. 


"With  the  rough  competition  we  have 
on  newsstands,  we  demand  the  best 
color  we  can  get,”  says  C.  C. 
Johnson  Spink,  Editor-Publisher  of 
The  Si:^rting  News.  "We’re  on  news¬ 
print  sitting  next  to  publications  using 
coated  stock.  But  Mid-America  is 
doing  such  a  great  job  for  us, 
especially  on  4-color  halftones,  that 
we’re  picking  up  color  advertisers 
who  notice  our  excellent  color 
reproduction." 


"As  a  newspaper  press,  it’s  one  of 
the  easiest  to  work  with,”  is  the 
comment  from  Charles  Crowder, 
Pressroom  Foreman.  And  his  feelings 
are  shared  by  Gene  E.  Pedrolie, 
Pressman-In-Charge.  "The  Urbanite 
is  easy  to  set  up  and  run  color. 

It  holds  its  register.  The  press  also 
takes  a  lot  of  beating  with  minimum 
maintenance  and  still  turns  out  first- 
rate  color.  The  men  like  it,  too.” 


MGD  Graphic  Systems  Division 

Rockwell  International 


Classified  clinic  By  Phil  Jordan 

THE  ‘UN-CLASSlFlEDS’ 


A  Salt  Lake  City  couple,  Nelden  and 
Mary  Nielsen,  are  the  publishers  of  a 
small  but  growing  chain  of  papers  that 
should  be  a  classified  ad  man’s  dream — 
but  may  turn  into  a  nightmare. 

The  Nielsens,  now  just  in  their  50s, 
publish  Magic  Ads  in  Salt  Lake  City, 
Sacramento  and,  most  recently,  Denver, 
and  admit  they  are  looking  for  a  fourth 
city  to  add  to  their  chain. 

Magic  Ads,  distributed  free  through 
groceries  and  supermarkets  in  Nelden 
Nielsen’s  words  is  “the  unclassified  paper.’’ 
The  pages  are  filled  with  “classified”  ads, 
but  there  is  no  classification.  On  the  front 
page  of  one  recent  issue,  an  ad  for  sum¬ 
mer  cottages  for  rent  was  followed  by  one 
offering  a  1953  Mercury  for  sale  for  $60, 
and  another  for  an  organ,  $1295  value 
for  $795,”  followed  that. 

The  result,  Nielsen  says,  “is  the  most 
thoroughly  read  paper  in  any  of  the  areas 
we’re  established  in,  with  both  readers 
and  advertisers  covering  the  entire 
economic  spectrum.” 

The  Magic  Ads  are  certainly  read  by 
classified  advertising  people  with  daily 
and  weekly  papers  in  their  three  metro¬ 
politan  areas.  Nielsen  reports  advertisers 
tell  him  they  are  called  by  representatives 
of  the  longer-established  publications,  who 
ask  for  their  business. 

“The  dailies  and  weeklies  have  cut  their 
classified  rates,  too,”  according  to  the 
husky,  youthful  Nielsen,  “or  they  offer 
‘run  until  you  sell’  specials.” 

Ifow  it  got  started 

Nelden  Nielsen  takes  no  particular 
pleasure  in  the  discomfiture  of  competing 
ad  men,  but  if  some  had  done  a  better  job 
a  half-dozen  year  ago,  he  might  still  be  a 
plastering  contractor  in  Reno,  Nev. 

The  Nielsens  are  originally  from  the 
Salt  Lake  area,  and  they  wanted  to  sell 
some  agricultural  acreage  near  there, 
something  that  would  involve  a  certain 
amount  of  travel.  Twice,  after  a  month  of 
what  he  thought  was  advertising  in  a  Salt 
Lake  City  daily,  Nelden  Nielsen  made  the 
trip  from  Reno  in  vain.  The  first  time,  the 
ad  had  not  run  through  a  misunderstand¬ 
ing — of  which  he  was  not  informed — in 
billing;  the  second  time,  his  ad  had  indeed 
run  for  a  month — ^but  the  offer  of  agricul¬ 
tural  land  had  been  misclassified.  He 
found  it  had  run  under  “Houses  for 
Rent.” 

That  did  it.  Nielsen  sold  his  equipment, 
gave  away  his  contracts,  and  informed  his 
wife  they  were  about  to  learn  the  unclas¬ 
sified  business  .  .  .  and  they  certainly  did. 

The  Nielsens  went  to  Stan  and  Matie 
Barker,  at  that  time  publishers  of  the 
weekly  Sparks  (Nev.)  Tribune,  in  a  Reno 
suburb,  and  also  publishing  Big  Nickle,  a 
tabloid  offering  Reno  area  residents  “un¬ 
classifieds”  at  five  cents  per  word.  The 
Salt  Lake  City  couple  offered  to  work  for 
Big  Nickle  at  no  salary  in  return  for  a 
chance  to  learn  the  operation. 

“Stan  and  Matie  took  us  up  on  the 


offer,”  Mary  Nielsen  recounts,  “and  in 
three  or  four  months  they  had  one  or  the 
other  of  us  doing  every  possible  job  in 
connection  with  that  paper. 

“Then  we  moved  back  to  Salt  Lake  City 
and  got  to  work.” 

It  wasn’t  easy.  The  first  issue  of  what 
was  then  Magic  Nickle  was  a  four-page 
tabloid  printed  on  yellow  paper  (a  format 
still  followed  for  reading  convenience  and 
eye  appeal).  Ads  were  obtained  by  calling 
classified  advertisers  in  the  area’s  dailies 
and  weeklies,  asking  permission  to  run 
their  ads  with  payment  due  later. 

It  was  a  long,  slow  haul.  “There  were 
plenty  of  times,”  Mary  Nielsen  recalls, 
“when  I  wished  we  were  back  contracting 
in  Reno,  and  wondered  if  we  hadn’t  made 
a  serious  mistake. 

“But  at  the  same  time,  we  were  learn¬ 
ing.” 

“The  first  unclassified  I  know  of  started 
in  the  Las  Vegas  area  about  a  decade 
ago,”  says  Matie,  “and  Stan  and  I  pat¬ 
terned  our  Big  Nickle  after  it, 

“It  didn’t  actually  start  as  a  permanent 
venture.  A  local  man  published  it  on  a 
once-only  basis  to  let  local  youths  adver¬ 
tise  for  summer  jobs,  but  he  had  his 
phone  busy  with  people  wanting  to  put 
ads  in  his  next  edition,  so  he  found  him¬ 
self  in  business. 

“People  from  other  areas  noticed  it — 
and  its  success — and  started  their  own  in 
their  own  localities.” 

The  Nielsens  and  Barkers  know  of  quite 
a  few  predecessors  or  imitators  in  other 
cities  in  California  and  other  western 
states.  Two  of  the  most  successful  are  the 
San  Francisco  Advertiser  and  the  Oak¬ 
land  Flea  Market,  while  smaller  suc¬ 
cessful  operations  are  found  in  many  met¬ 
ropolitan  Los  Angeles  communities. 

Name  is  changed 

The  Nielsens  quickly  changed  the  name 
of  their  first  unclassified  to  Magic  Ads, 
“since  we  could  foresee  the  day  might 
come  when  we’d  want  to  charge  more  than 
a  nickle  per  word.  The  five  cent  rate  is 
still  in  effect  in  Salt  Lake  City,  but  in 
Sacramento  and  Denver,  it’s  15  words  for 
a  dollar,  seven  cents  for  each  additional 
word.” 

Rates  for  business  classifieds  and  dis¬ 
play  are  higher.  In  Salt  Lake  City,  the 
Nielsens  have  to  limit  display  ads  to  no 
more  than  50  percent  of  space,  although 
“we  could  sell  more,  but  we  want  to  keep 
the  unclassified  image.”  Display  linage  in 
Sacramento  and  Denver  is  currently  run¬ 
ning  between  10  and  20  percent. 

Distribution  is  through  groceries  and 
supermarkets,  “so — and  this  is  our  secret — 
we  don’t  take  market  ads.  They  just  lead 
to  trouble  with  the  distributors. 

“We  go  to  the  smaller  groceries  first, 
and  show  them  that  they  are  offering 
their  customers  a  free  service,”  Nelden 
Nielsen  says,  “We  contact  the  chains  and 
supermarkets,  but  they  are  generally  not 
too  receptive  at  first. 


“Later,  as  we  get  established,  they  come 
to  us  because  of  pressure  from  their  cus¬ 
tomers.” 

Distribution  outlets  in  the  Sacramento 
area,  for  instance,  are  more  than  100 
markets,  including  those  of  a  half-dozen 
regional  and  national  chains.  Each  outlet 
has  an  attractive  black-on-yellow  wooden 
display  box.  The  versatile  Nielsen  makes 
each  of  these  himself. 

Ads  are  no  longer  solicited.  Payable  in 
advance,  they  may  be  sent  in  by  mail, 
phoned  in  (but  not  run  until  payment  is 
received),  or  dropped  off  at  Fotomat 
Corp.  stands.  In  the  Salt  Lake  areas,  ads 
may  also  be  left  at  the  shops  of  a  dry 
cleaning  chain. 

.Sell  out 

There’s  no  denying  Magic  Ads  has 
caught  on  with  a  strong  readership.  The 
bright  yellow  tabloids  are  generally  gone 
from  the  display  stands  within  a  day  or 
two  of  the  time  they  arrive.  This  has  led 
to  two  issues  weekly  in  Salt  Lake  City, 
with  minimum  press  runs  of  20,000  for 
the  midweek,  25,000  for  the  weekender. 
Minimum  distribution  in  Sacramento  is 
25,000  weekly,  with  21,000  and  growing  in 
Denver. 

“We’ve  tried,  from  time  to  time,  spot 
trials  of  home  delivery,”  says  Nielsen, 
“but  it  just  hasn’t  been  worth  the  effort. 
The  way  things  are,  no  one  is  forced  to 
take  a  paper — it’s  there  and  free  for  those 
who  w'ant  it. 

“Besides,  despite  some  recent  court  de¬ 
cisions,  there  could  always  be  a  local 
hassle  with  anti-littering  ordinances. 

“We’ve  kept  our  operations  as  simple  as 
possible,”  he  continues.  “Ads  are  set  on 
table-top  computers  and  we  paste  up  in 
the  office.  The  only  items  we  have  to  pay 
for  are  occasional  space-fillers  cartoons 
we  get  from  an  agent  in  New  York. 

“Our  staffs  are  small — a  manager,  a 
few  women  and  a  couple  of  men  for  dis¬ 
tribution.  We  train  everyone  to  handle 
every  job,  so  we  have  no  real  problems 
wfith  vacations,  illnesses,  maternity  leaves 
or  resignations. 

“The  only  thing  we  job  out  is  our  print¬ 
ing. 

“With  each  paper,  w’e’ve  started  small 
and  worked  hard  .  .  .  four  pages,  then 
eight,  and  on  up.  By  the  time  a  paper  is 
inmning  16  pages  weekly,  it’s  time  to 
start  thinking  of  going  to  twice  a  week.” 

The  Nielsens  currently  divide  their  time 
between  staying  home  in  Salt  Lake  City, 
visiting  their  papers  in  Sacramento  and 
Denver,  and  traveling  the  western  states, 
“looking  at  cities  and  figuring  whether  we 
can  make  it  or  not.” 

They  figured  to  make  it  in  Salt  Lake 
City  five  years  ago,  in  Sacramento  two 
years  ago,  and  in  Denver  at  the  beginning 
of  this  year — and  have.  Logically  enough — 
there’s  no  point  in  tipping  off  potential 
opposition — the  Nielsens  do  not  care  to 
say  what  cities  they  see  as  good  prospects 
for  their  fourth  publication. 

“We  looked  at  one  good-sized  California 
city  for  quite  a  while,”  Nielsens  says  with 
a  wry  smile.  “Just  as  we  finally  made  up 
our  minds  to  go  in,  some  one  else  beat  us 
to  the  punch  .  .  ,  and  that  was  that.” 

He  also  admits  the  current  prospects  of 
a  paper  shortage  must  be  taken  into  con¬ 
sideration  in  any  expansion  plan. 
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Washington  bureau  By  Luther  A.  Huston 

SCRIPPS-HOWARD  NEWSPAPERS 


SCRIPPS-HOWARD  WASHINGTON  BUREAU  CHIEFS  IN  NEWSROOM.  Left  to  right, 
Bernard  J.  Cutler,  chief  editorial  writer;  Jack  Steele,  managing  editor;  Earl  H.  Richert,  editor- 

in-chief.  Photo  hy  Pat  Young- 


When  the  question  arises  as  to  what 
position  Scripps-Howard  newspapers  will 
take  on  a  national  issue,  like  the  Water¬ 
gate  or  the  Nixon  administration’s  China 
policy,  the  decision  is  made  in  the  chain’s 
Washington  bureau.  The  bureau  is  unique 
in  that  it  is  the  only  one  in  Washingrton 
with  a  national  policy  function.  Once  the 
policy  is  decided,  editorials  are  written 
here  and  distributed  from  here  to  the  17 
Scripps-Howard  newspapers. 

The  bureau  is  different  in  other  ways, 
including  the  procedure  whereby  Scripps 
foreigpi  correspondents  file  their  dispatch¬ 
es  into  Washington  and  they  are  sent 
from  here  over  high-speed  circuits  to 
Scripps  papers  in  10  states  and  Puerto 
Rico.  It  is  also  different  in  that  it  is  the 
only  major  Washington  bureau  that  has  a 
man  and  wife  on  its  staff. 

Forty-two  people  work  in  the  bureau, 
under  the  direction  of  three  editorial  and 
news  executives.  Earl  H.  Richert,  a  youn¬ 
gish  veteran  with  40  years  newspaper  ex¬ 
perience,  is  the  editor-in-chief  of  the 
Scripps-Howard  Newspapers  and  the  key 
man  in  deciding  editorial  policy.  Bernard 
J.  Cutler  is  the  chief  editorial  writer  and 
Jack  Steele,  former  chief  of  the  New 
York  Herald  Tribune  bureau,  is  managing 
editor  in  charge  of  the  news  service. 

Staff  members 

The  staff  includes  many  journalists 
whose  by-lines  are  known  to  newspaper 
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readers  throughout  the  country.  Currently 
two  that  are  most  likely  to  be  found  on 
page  one  are  Dan  Thomasson,  the  Bu¬ 
reau’s  investigative  reporter,  and  Richard 
Starnes,  a  former  managing  editor  of  the 
New  York  World-Telegram,  who  cover 
the  Watergate  story. 

The  chief  political  writer  is  Ted  Knap 
who  covers  the  White  House,  travels  wdth 
Nixon,  and  with  candidates  in  campaign 
years,  and  is  the  current  president  of  the 
White  House  Correspondents  Association. 
In  the  diplomatic  field  the  bureau’s  spe¬ 
cialist  is  Richard  H.  Boyce  and  Robert  W. 
Dietsch  is  the  principal  writer  on  eco¬ 
nomic  affairs.  James  E.  Foster  is  the  Latin 
American  specialist  who  travels  a  lot  in 
the  Southern  Hemisphere  and  Alan  M. 
Horton’s  by-line  will  be  seen  on  stories  out 
of  the  Pentagon  or  from  other  military 
sources.  Quite  often  stories  out  of  the 
White  House  will  carry  the  signature  of 
Wauhillau  La  Hay,  who  also  writes  a 
weekly  column  on  women  in  Washington. 
The  husband  and  wife  team  is  Ann 
McFeatters  who  writes  on  consumer 
affairs,  and  Dale  McFeathers,  whose  spe¬ 
cialty  is  labor. 

Regional  staff 

Nine  members  of  the  staff  are  regional 
men  who  look  out  for  the  news  interests 
of  Scripps  papers  in  various  cities  and 
states.  A  veteran  in  this  field  is  Douglas 
Smith,  who  corresponds  for  the  Pitts¬ 


burgh  Press.  Another  is  Morris  Cunning¬ 
ham  who  sees  to  it  that  the  Memphis  Com¬ 
mercial  Appeal  and  Press-Scimitar  are 
supplied  with  news  of  Washington  of 
special  interest  to  those  papers. 

Twenty-five  members  of  the  staff  are 
classified  as  national  correspondents.  They 
are  not  tied  down  to  beats  but  go  wher¬ 
ever,  in  Washington  or  elsewhere,  news 
breaks  that  is  in  their  specialized  field. 

The  objective  of  the  bureau  is  to  give 
Scripps-Howard  papers  the  kind  of  report 
they  do  not  get  from  other  sources.  This 
means  going  behind  the  news  and  telling 
readers  what  such  things  as  the  Water¬ 
gate,  Phase  III,  or  the  investigation  of 
Vice  President  Agnew  are  all  about. 

The  Scripps  papers  have  had  a  bureau 
in  Washington  since  1917,  at  the  start  of 
World  War  I.  Robert  T.  Scripps  was  its 
first  head.  After  him  in  the  intervening 
years  came  several  men  who  made  jour¬ 
nalistic  history,  including  Parker  Le 
Moore,  Lowell  Mellett,  George  B.  (Deak) 
Parker,  and  the  late  Walker  Stone  who 
preceded  Richert. 

The  bureau  is  the  national  and  interna¬ 
tional  headquarters  of  the  Scripps- 
Howard  Newspapers.  For  years  its  offices 
were  in  the  Washington  Daily  News 
building  but  when  that  building  was 
demolished  after  the  merger  of  The  News 
and  the  Washington  Star,  the  bureau 
moved  to  spacious,  handsomely  furnished 
offices  in  the  Wyatt  Building,  777  Four¬ 
teenth  St.,  Washington,  20005. 


Limit  export  of  old 
newspapers  is  urged 

The  California  Committee  for  Resource 
Recovery  (CCRR),  a  statewide  coalition 
of  conservation  and  community  organiza¬ 
tions,  has  urged  the  U.S.  Government  to 
“closely  examine”  the  critical  shortage  of 
recyclable  waste  paper  created  by  heavy 
exports  to  Asian  nations. 

Speaking  on  behalf  of  the  committee, 
Leonard  Bayless  of  Whittier,  Calif., 
warned  that  the  current  Asian  demand 
for  old  newspapers,  in  particular,  is 
creating  severe  economic  and  environmen¬ 
tal  problems  on  the  West  Coast.  Bayless’ 
remarks  parallel  those  of  Richard  Scud- 
der,  chairman  of  the  board  of  Garden 
State  Paper  Co.,  before  the  Senate  (E&P 
July  28). 

“Every  ton  of  waste  newspaper  shipped 
out  of  this  country,”  said  Bayless,  “places 
us  in  a  position  where  we  must  deplete 
more  and  more  of  our  forests  to  meet 
growing  U.S.  demand.”  He  said  the  com¬ 
mittee  has  encouraged  the  collection  of 
waste  newspaper  throughout  California  to 
“provide  U.S.  producers  with  a  raw  mate¬ 
rial  that  will  extend  the  life  of  our  dwin¬ 
dling  forest  reserves.”  He  said  the  group 
has  received  support  from  California  pa¬ 
perboard  mills  which  use  thousands  of 
tons  of  waste  newspapers  as  their  raw 
materials,  providing  an  outlet  for  solid 
waste  that  would  otherwise  clog  dumps 
and  landfills. 

Bayless  urged  the  U.S.  Department  of 
Commerce  to  take  a  “serious  look  at  a 
potentially  dangerous”  situation,  and  sug¬ 
gested  “point-of-peril”  export  controls  be 
placed  on  recyclable  material. 
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STAFF  CREATED  ART 


Art  is  increasingly  playing  a  greater 
role  in  the  graphic  presentation  of  the 
Milwaukee  Journal. 

Art  director  Mel  Kishner  says  that 
there  has  been  a  tremendous  increase  in 
the  amount  of  original  art  produced  in  the 
last  few  years.  “Our  production  has  just 
about  tripled.” 

Kishner  points  to  several  areas  that 
have  been  important  in  meeting  the  chal¬ 
lenges  to  newspaper  design:  fresh  ideas, 
new  people,  and  the  yen  to  try  bold  new 
techniques. 

Journal  artists  are  given  a  full  range  to 
invent,  explore  and  give  vent  to  artistic 
enthusiasm.  Kishner  and  his  assistant, 
Ludwig  Cinatl,  credit  both  new  ideas  and 
improved  technology  and  everything  from 
better  cameras  and  film  to  more  engraving 
know-how  in  helping  the  newspaper’s  art¬ 
ists  stay  abreast  of  art  trends  and  be 
more  creative. 

Kishner  observes:  “We  would  rather 
bomb  occasionally  by  trying  things  than  to 
play  it  safe  and  come  up  with  cliches  and 
unimaginative  drawings.  One  of  my  big 
problems  is  to  contain  the  enthusiasm  and 
keep  it  within  the  limitations  of  newspa¬ 
per  reproduction — and  there  are  limita¬ 
tions.” 

Four-point  philosophy 

The  art  director  has  a  four-point  phi¬ 
losophy  on  the  use  of  art  and  illustrations 
in  newspapers: 

Art  provides  information.  Photographs, 
maps  and  charts  aid  the  reader  in  gath¬ 
ering  knowledge  and  understanding  de¬ 
tails. 

Art  provides  decoration.  Drawings, 
illustrations  and  cartoons  add  interest  to 
the  “look  of  the  page”  and  break  up 
large,  uninviting  blocks  of  type. 


Art  provides  interest.  Pictures  and 
paintings  lure  the  reader  into  specific  sec¬ 
tions  and  specific  stories.  Illustrations  and 
pictures  often  must  complement  type  and 
headlines. 

Art  provides  satisfaction.  Pictures 
and  drawings  can — and  should — stand 
alone,  providing  significant  communication 
and  aesthetic  satisfaction. 

Kishner’s  staff  creates  editorial  illustra¬ 
tions,  drawings,  maps,  cartoons  and  lay¬ 
outs  of  all  descriptions  for  both  the  after¬ 
noon  Journal  and  the  morning  Sentinel.  In 
addition,  his  staff  takes  advantage  of  full 
color  opportunities.  All  Sunday  sections  in 
the  Journal,  save  the  news  sections,  lead 
off  with  full  color  covers.  There  are  seven 
in  all:  TV  Screen  magazine.  Insight  mag¬ 
azine  (printed  in  rotogravure),  the  edito¬ 
rial  section,  home  section.  Spectrum 
(family).  Discover  (recreation)  and,  of 
course,  the  Comics. 

The  Journal  has  21  staff  artists,  includ¬ 
ing  Kishner  and  Cinatl,  who  still  “move  to 
the  board”  when  the  occasion  demands. 
Kishner  is  a  landscape  artist  who  has  a 
wide  following  in  Wisconsin;  Cinatl  is  a 
fine  cartographer. 

Cinatl  was  responsible  for  developing 
the  Journal’s  map  system.  On  deadline,  a 
Journal  map  maker  can  produce  a  locater 
map,  for  example,  in  about  five  minutes. 
More  than  2,000  base  maps  are  on  file  and 
cross-indexed.  Every  county  in  Wisconsin, 
every  state  in  the  Union,  every  country  in 
the  world  is  available  to  editors. 

• 

Admiral  to  campaign 

A  $2.5  million  advertising  campaign 
will  focus  attention  on  Admiral  Corp.’s 
new  color  tv  warranty.  The  company  said 
ads  will  run  in  newspapers,  tv,  and  maga¬ 
zines  from  September  through  December. 
According  to  Admiral,  the  ad  expenditure 
is  “one  of  the  largest  in  Admiral’s  his¬ 
tory.” 
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Sales  director  named 
for  new  Pacific  weekly 

A  director  of  sales  and  marketing,  and 
a  name  has  been  chosen  for  the  new  Gan¬ 
nett  weekly  newspaper  that  the  Honolulu 
Star-Bulletin  will  publish  for  English- 
speaking  North  Americans  in  the  Pacific 
Basin  area. 

Brian  Drummond,  a  general  advertising 
representative  for  the  Hawaii  Newspaper 
Agency  since  1962  and  a  native  of  En¬ 
gland,  was  named  to  direct  advertising 
sales  for  the  paper,  which  Webster  K. 
Nolan  is  managing  for  Gannett. 

Nolan  announced  that  the  name  of  the 
weekly  will  be  the  Pacific  American.  The 
masthead  will  display  a  Canadian  flag  on 
the  left  and  the  U.S.  flag  on  the  right  in 
the  ears.  Publication  is  tentatively  sched¬ 
uled  to  begin  this  fall. 

The  new  publication,  which  will  cover 
one  of  the  largest  distribution  areas  in  the 
world,  will  be  a  general  interest  newspa¬ 
per,  Nolan  said.  It  will  serve  a  highly 
mobile,  affluent,  commercially  oriented 
reader  who  is  looking  for  new  areas  to 
visit  and  new  places  to  invest,  Nolan  said. 

In  that  sense,  he  said  the  traditional 
measures  of  *cost-per-thousand’  wdll  be 
less  significant  than  the  type  of  reader- 
ship. 

Nolan  said  the  paper  will  publish  news 
of  interest  to  U.S.  and  Canadian  readers. 
The  full  weekend  New  York  Stock  Ex¬ 
change  listings  and  other  market  data 
from  Wall  Street,  Chicago  and  Toronto 
will  appear  with  a  full  report  on  sports 
from  the  U.S.  and  Canada,  political  arti¬ 
cles  from  Washington  and  Ottawa,  a  run¬ 
down  of  news  from  various  cities  in  both 
countries,  publication  of  columnists,  book, 
movie,  and  theater  reviews  and  other  fea¬ 
tures  that  appear  in  North  American  pa¬ 
pers.  In  addition,  the  paper  will  have  fea¬ 
tures  on  people  living  in  the  Pacific  areas. 

Nolan  pointed  out  that  the  Pacific 
Basin  is  a  rapidly  expanding  market.  To 
cite  Australia  as  only  one  example,  he 
said  more  than  2,000  U.S.  companies  are 
already  doing  business  there,  and  demo¬ 
graphic  projections  commissioned  by  the 
Star-Bulletin  show  an  increase  of  nearly 
500%  in  the  number  of  North  Americans 
who  will  visit  Australia  in  the  next  six 
years. 

A  large  number  of  the  projected  read¬ 
ers  of  the  paper  occupy  decision-making 
positions  in  their  companies,  while  an 
even  greater  number  are  people  bored 
with  travel  to  Europe,  looking  for  new 
ideas,  and  new  friends  in  the  Pacific. 

The  Pacific  American  will  be  distributed 
on  newsstands,  in  hotels,  and  bookshops, 
at  business  offices  and  on  airlines. 

• 

Texas  publisher  is 
a  Time  Inc.  owner 

Arthur  Temple,  chairman  of  Temple  In¬ 
dustries  Inc.,  a  forest  products  company 
with  475,000  acres  of  timberland  in  Tex¬ 
as,  now  owns  15%  of  Time  Inc.’s  stock  as 
a  result  of  a  tax-free  exchange  of  shares. 
The  move  was  approved  by  Time  Inc.’s 
stockholders,  August  16.  Temple  Indus¬ 
tries  owns  a  weekly  newspaper,  the  Diboll 
(Tex.)  Free  Press. 
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Not  afraid  to  entertain, 
says  Murdoeh  of  London  Sun 

By  Lenora  Williamson 


Asking  K.  Rupert  Murdoch  whether  the 
secret  of  his  fantastic  success  story  with 
The  Sun,  a  London  picture  tabloid,  is,  as 
has  been  frequently  charged,  emphasis  on 
“sex  and  sports,”  gets  a  slight  pause  for  a 
spin  of  his  glasses  held  in  one  hand  and 
an  evaluating  look  at  his  interviewer. 

Then  a  brief  glance  out  the  eighth  floor 
windows  of  the  Editor  &  Publisher  office, 
where  he  had  been  talking  with  the  pub¬ 
lisher  and  editor,  Robert  U.  Brown,  and 
Murdoch  was  ready  to  take  up  the  matter 
of  Sun  circulation,  which  three  and  one- 
half  years  ago  was  listed  between  850- 
and  950,000  and  now  is  comfortably  hold¬ 
ing  at  3  million  daily. 

Sports,  The  Sun  chairman  says,  has 
been  the  heaviest  promotion.  The  sex  por¬ 
tion  of  the  question  he  evades  in  part  with 
a  comment  about  reflecting  mod  tastes  and 
that  so-called  heavy  papers  can  get  by 
with  much  more  “clinical  detail”  than  The 
Sun  would  use. 

A  musing  analysis  follows  as  the  pro¬ 
prietor  thinks  of  this  particular  newspa¬ 
per  in  one  of  many  successes  since  he 
started  little  more  than  20  years  ago  in 
Australia  with  the  Adelaide  News  after 
the  death  of  his  father.  Sir  Keith  Mur¬ 
doch,  who  had  bought  the  paper  shortly 
before  he  died. 

Tries  to  entertain 

The  Sun,  Murdoch  says,  is  “not  fright¬ 
ened  to  entertain  .  .  . 

“We  do  glamour  better  .  .  .  there’s  an 
art  in  a  picture  of  a  pretty  girl  wearing 
very  little;  it’s  easy  to  make  the  girl  look 
tartish.”  Very  little  in  The  Sun  is  often 
topless,  often  page  3  cheesecake. 

Murdoch  adds,  with  tongue-in-cheek 
smile,  that  The  Sun  runs  a  male 
“beefcake”  photo  captioned  “Your  Daily 
Male.”  It  was  intended  as  a  kind  of 
cheeky  jab  at  the  London  Daily  Mail,  but 
has  brought  in  more  mail  than  anything 
The  Sun  has  ever  done. 

With  no  women’s  pages  as  such.  The 
Sun  does  have  a  women’s  department  and 
uses  a  lot  of  fashion  pictures,  but  that’s 
“all  expendable”  if  any  news  breaks  com¬ 
pete. 

“We  claim  we  write  in  half  the  length 
of  the  opposition  .  .  .  good,  crisp  leads  .  .  . 
subediting,  conciseness.” 

With  its  emphasis  on  pictures  of  people 
in  the  news.  The  Sun  has  about  20  photog¬ 
raphers  working  on  assignment. 

Murdoch  believes  in  television  promo¬ 
tion  of  his  newspapers.  A  recent  London 
Times  story  on  the  national  daily  newspa¬ 
per  circulation  battles  in  England  gave 
his  tv  advertising  spending  last  year  as 
£1.16  million  with  the  same  pace  holding 
so  far  this  year.  A  recent  circulation 
drive  placed  13.5  million  color  facsimilies 
of  The  Sun  in  letterboxes  around  England 
over  a  four  week  period.  Murdoch  says 
the  paper  picked  up  a  quarter  million 
circulation  and  has  held  it. 


As  chairman  and  managing  director  of 
News  International  Limited,  London,  and 
managing  director  of  News  Limited,  Syd¬ 
ney,  Murdoch’s  intercontinental  stable  in¬ 
cludes  the  Sunday  Telegraph  with  the 
largest  circulation  of  any  newspaper  in 
Australia,  and  News  of  the  World,  Lon¬ 
don,  with  its  circulation  of  6  million  the 
largest  in  the  western  world. 

.A  full  page  ad  in  the  London  Times  of 
July  23  emphasized  in  a  headline  “Two 
papers,  four  years,  10,000,000  new  read¬ 
ers”,  the  story  of  The  Sun  and  The  Aus¬ 
tralian,  which  was  started  in  1964  as  Aus¬ 
tralia’s  first  national  newspaper.  It’s 
printed  by  facsimile  transmission  in  Syd¬ 
ney,  Melbourne,  Brisbane  and  Adelaide,  a 
distribution  network  extending  over  twice 
the  distance  between  London  and  Moscow. 
These  newspapers  have  many  differences 
in  style  but  two  things  in  common,  the  ad 
declared,  “management  and  thrusting 
growth.” 

The  42-year-old  publishing  executive,  in 
the  United  States  on  an  annual  visit, 
stopped  in  New  York  en  route  home  to 
Britain  having  been  in  Chicago  and 
Washington.  He  attended  the  Senate 
Watergate  inquiry  and  confessed  to  being 
a  fascinated  spectator.  All  he  wanted  to 
do  when  he  left  the  hearing  was  to  go 
back  to  his  hotel  and  keep  watching  on 
television. 

The  newspaper  industry  in  Australia  is 
booming,  Murdoch  observes,  while  the 
British  scene  is  “patchy”  with  the  nation¬ 
al  press  “all  right”  and  the  provincial 
papers  having  a  classified  ad  boom.  Thom¬ 
son’s  big  provincial  papers  are  described 
as  having  “profits  they  never  thought 
would  be  possible.” 

But  there  are  problems.  One  of  the 
newest  for  Murdoch  is  home  delivery. 
(Sun’s  sales  are  “heavily  casual”).  But 
then,  home  delivery  throughout  England  is 
a  serious  problem.  Philosophically,  “It’s 
one  hell  of  a  problem  in  an  affluent  society 
to  get  delivery  of  anything.”  He  adds  that 
for  the  present  there  is  still  fresh  milk, 
bread,  and  mail  door  to  door  in  England. 

Tight  newsprint  supply 

The  newsprint  problem  is  not  going  to 
be  solved  until  supply  and  demand  are 
back  in  equalibrium,  Murdoch  forecasts 
and  sees  a  further  price  increase  by  the 
end  of  the  year.  There’s  been  a  $30  in- 
cre-ase  per  short  ton  already  this  year 
with  some  of  the  big  users  working  on 
small  margin,  and  the  little  man  begin¬ 
ning  to  i-ation.  His  papers  are  hard 
pressed  to  keep  newsprint  stock  up  on  an 
S-week  supply  stored  on  wharves  around 
the  Thames. 

Papers  “with  money  coming  out  of  their 
ears”  are  prepared  to  pay  high  prices  on 
what  is  virtually  a  black  market,  Murdoch 
adds. 

Recalling  first  years  in  the  Australian 
newspaper  W(,'rld  when  he  was  far  short 
of  30,  he  c!-,  s.gnates  his  operation  as 


K.  Rupert  Murdoch 


young  and  expansive,  buying  what  came 
along  cheap  and  working  to  turn  acquisi¬ 
tions  into  successes. 

News  International  Limited’s  activities 
include  printing  and  publishing,  manufac¬ 
ture  and  sale  of  paper,  warehousing  and 
transport,  engineering  and  miscellaneous 
activity,  including  London  Weekend  Tele¬ 
vision.  The  chairman’s  review  for  1972, 
states  that  profits  of  the  group  before 
taxation  amounted  to  £9,125,705,  an  80.56 
percent  increase  over  the  previous  year’s 
figure. 

Murdoch  noted  in  his  1972  report  that 
the  Beaverbrook  Newspapers  non-voting 
shares  he  purchased  the  year  before  (an 
investment  that  caused  considerable  com¬ 
ment  at  the  time)  have  since  been  sold  at 
a  profit  of  £1,350,000  to  be  reflected  in 
1973  accounts. 

Papers  inwived  in  sex  scandal 

Murdoch’s  News  of  the  World  and  an¬ 
other  paper.  The  Sunday  People,  are  in¬ 
volved  in  a  Press  Council  inquiry  in  Bri¬ 
tain  over  the  role  played  by  the  two  pa¬ 
pers  in  the  recent  scandal  involving  Lord 
Lambton  and  a  London  prostitute.  Mur¬ 
doch  was  reported  in  Australia  at  the 
time  compromising  photographs  were  tak¬ 
en  by  a  News  of  the  World  photographer 
and  was  said  to  have  been  annoyed  at 
certain  aspects  of  the  matter. 

A  News  of  the  World  editorial  article 
subsequently  said:  “Of  course  the  News 
of  the  World  took  pictures  of  Lord 
Lambton  in  compromising  situations. 
Were  we  supposed  to  have  accepted  the 
unsupported  evidence  of  ‘pimps  and  pros¬ 
titutes’  as  the  Daily  Express  also  calls 
them?  But  these  pictures  were  never  pub¬ 
lished,  nor  were  they  intended  for  publica¬ 
tion.” 

No  action  from  the  council  inquiry  is 
expected  for  several  weeks.  Earlier  this 
summer  both  News  of  the  World  and  The 
Sunday  People  were  attacked  in  a  British 
Security  Commission  report  into  whether 
Britain’s  security  had  b^n  endangered  by 
Lord  Lambton  and  Lord  Privy  Seal  Earl 
Jellicoe’s  involvement  with  prostitutes. 
Both  men  resigned. 
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Star-Telegram 
is  new  entry 
in  syndication 

Carter  Publications,  Inc.,  has  reported 
formation  of  the  Star-Telegram  Syndi¬ 
cate,  Inc.,  of  Fort  Worth  to  market  news¬ 
paper  features. 

Nationally  syndicated  columnist  L.  M. 
Boyd,  a  Star-Telegram  writer  since  1971, 
has  been  elected  president  of  the  new 
corporation. 

Long-time  syndicate  representative 
John  Somerville  has  been  appointed  vice- 
president  in  charge  of  sales. 

Boyd  said  the  syndicate’s  roster  of 
features  is  still  small,  but  sufficiently  suc¬ 
cessful  so  far  to  warrant  expansion. 

The  package  includes: 

“Seek  &  Find,”  a  word  game  panel,  on 
offset  proofs  and  mats,  six  days  a  week. 

“Flea  Market  Finds,”  a  once-a-week  il¬ 
lustrated  report  by  antique  expert  Dan 
D’Imperio  on  collectibles  such  as  comic 
books,  ice  tongs,  butcher’s  blocks,  dolls, 
glassware,  so  on.  Suggested  price  lists  are 
included. 

“Ticker  Tempo”  by  Homer  Holiday, 
which  has  been  the  by-line  for  many  years 
of  Philip  de  Beaubien,  former  newspaper 
publisher,  banker  financial  analyst,  de¬ 
scribed  by  the  syndicate  as  “a  remarkably 
talented  writer  who  covers  the  stockmar- 
ket  scene  as  though  it  were  a  sports  story 
like  the  Super  Bowl.” 

“The  Marriage  Doctor”  by  Joseph  B. 
Trainer,  M.D.,  a  once-a-week  Q.  and  A. 
feature,  an  intimate,  witty  and  authorita¬ 
tive  column  on  romance,  matrimony,  and 
yes,  sex. 

The  L.  M.  Boyd  column,  a  six-times-a- 
w’eek  conversation,  in  short,  genial,  factu¬ 
al  paragraphs,  now  appearing  in  more 
than  100  newspapers. 

Also,  several  additional  features  are 
scheduled  for  release  in  upcoming 
months. 

Jack  W.  Campbell,  vicepresident  and 
general  manager  of  Carter  Publications, 
Inc.,  said,  “Our  feature  sales  began  some 
months  ago,  and  we’re  pleased  with  the 
progress.” 

Corporate  officers  and  board  members 
include:  Amon  G.  Carter,  Jr.,  chairman; 
Campbell,  vice-president ;  Star-Telegram 
editor  Jack  L.  Butler,  vicepresident; 
Richard  V.  Holsinger,  secretary- 
treasurer,  and  Boyd. 

Carter  Publications,  Inc.,  which  owns 
the  Fort  Worth  Star-Telegram  and  the 
NBC  affiliate  WBAP-tv  as  well  as  other 
properties,  was  committed  for  sale  earlier 
this  year  to  Capital  City  Communications, 
Inc.,  and  to  LIN  Broadcasting. 


Sunday  edition  added 

The  Hattiesburg  (Miss.)  American  has 
added  a  Sunday  edition,  to  be  edited  by 
Fitz  McCoy,  assistant  executive  editor  of 
the  daily  American.  The  paper  will  fea¬ 
ture  a  sports  section  with  expanded  cov¬ 
erage  ;  a  main  news  section ;  six-page  color 
comic  section  and  Family  Weekly. 


^Un-typicaV  is 
Media  approach 

Media  Express  is  a  new  syndication 
firm  headquartered  in  San  P’rancisco  with 
branches  in  New  York  and  St.  Louis,  each 
headed  by  an  officer  and  director  of  the 
company.  The  company’s  managers  have 
advertising,  sales  and/or  publishing  back¬ 
grounds. 

The  firm  began  operations  in  February 
and  currently  has  five  features  under  a 
licensing  agreement.  William  E.  Bartlett, 
president,  at  28,  is  youngest  of  the  man¬ 
agement  group  with  the  average  age  33. 
He  notes  that  the  team  is  banking  heavily 
on  its  youthfulness  which  he  feels  bring 
out  innovativeness,  and  some  un-typical 
syndication  tactics. 

One  example  cited  by  Bartlett  is  Media’s 
standard  licensing  agreement  by  terms 
of  which  the  firm  must  improve  the  royal¬ 
ty  payments  to  the  talents  under  contract 
by  50  percent  each  succeeding  year  in 
order  to  renew.  “It’s  a  performance 
clause.  If  we  don’t  perform  from  the  first 
year  and  beyond,  we  get  fired.” 

Robert  J.  Brace,  executive  vicepres¬ 
ident  located  in  St.  Louis,  is  a  former 
media  executive  with  the  Gardner  subsidi¬ 
ary  of  Wells,  Rich  and  Green.  The  New 
York  office  is  headed  by  James  W.  Goetz, 
a  former  trade  association  executive. 
Sharon  L.  Brace,  vicepresident  of  creative 
services,  was  previously  on  the  staff  of 
McGraw-Hill’s  Webster  Division. 

Current  features  with  Media  include: 
“Wretched  Mess  Crossnumber  Puzzle”,  a 
humorous  puzzle  incorporating  numbers 
offered  under  the  by-line  of  Milford  Pol¬ 
troon,  a  pen  name;  “Drugs  and  Your 
Health”  by  David  S.  Tatro,  Pharm.  D.; 
“The  Jaundiced  Eye”  by  Sheldon  Novick, 
publisher  of  Environment  Magazine’,  and 
“On  the  PGA  Tour”,  a  column  for  release 
with  start  of  the  1974  tournament  year. 
“Smart  Chart”  by  Stansbury,  syndicated 
by  the  Los  Angeles  Times,  is  offered  in 
secondary  rights  by  Media  to  publications 
other  than  daily,  Sunday,  and  weekly 
newspapers  and  identified  as  the  business 
press  in  which  the  company  claims  to 
specialize. 

• 

New  stock  table 
offered  by  AP 

The  Associated  Press  has  begun  dis¬ 
tribution  of  the  Chicago  Board  Options 
Exchange  (CBOE)  daily  trading  tables. 

The  table  lists  27  stocks  which  investors 
may  purchase  on  option.  The  table  also 
provides  daily  sales  volume  in  lots  of  100; 
and  the  high,  low,  and  last  price  for  the 
option. 

Among  the  newspapers  that  are  pub¬ 
lishing  the  table  are  the  New  York  Times, 
Wall  Street  Journal,  and  Washington 
Post.  The  Chicago  Tribune  has  been  run¬ 
ning  the  10  most-active  options. 

The  newspapers  are  publishing  tables 
only  for  the  near  month  trading  period — 
October.  There  are  four  periods  during  the 
year;  ending  in  January,  April,  July  and 
October  when  options  must  be  exercised. 
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Promotion 

SUNDAY 

Because  there  are  more  than  1,150  more 
daily  newspapers  than  there  are  Sunday 
ones,  it’s  entirely  possible  that  some  one 
of  these  days  you  may  be  involved  in 
getting  a  Sunday  edition  off  the  ground 
for  the  first  time.  In  the  event  you  have 
the  idea  in  the  back  of  your  head,  write 
“Sunday”  on  the  front  of  a  file  folder,  and 
hang  on  to  this  report  on  the  experience 
of  the  Ypsilanti  (Mich.)  Press,  that 
launched  its  Sunday  paper  last  month. 

Wayne  Powell,  editor  and  publisher  of 
the  Harte-Hanks  daily  locked  up  all  of  his 
department  heads  for  a  weekend,  and  the 
group  compiled  a  100-page  manual,  that 
seems  to  have  answered  all  of  the  ques¬ 
tions  that  anyone  has  asked. 

The  manual  included  facts  on  deadlines, 
manning,  costs,  editorial  content,  promo¬ 
tion,  advertising  information,  rates,  and 
even  a  dummy  of  the  new  product. 

A  new  employee  publication  was 
launched  to  be  sure  that  all  of  the  paper’s 
staffers  knew’  what  was  going  on,  and 
when.  “Pipeline,”  as  the  publication  is 
called,  used  a  question-and-answer  format 
to  inform  employees  of  w’hat  was  in  the 
works. 

Theme  of  the  promotion  of  the  new 
Sunday  product  was  “Get  a  lift  with  our 
w’eekend  pickmeup — the  Morning  Press,” 
and  w’as  engineered  by  promotion  manag¬ 
er  Jerry  Czuchna. 

A  heavy  barrage  of  house  ads  started 
the  last  week  in  June,  beginning  with  a 
teaser  campaign,  building  up  to  the  prod¬ 
uct  disclosure  on  July  7th.  Next,  a  four 
page  section  was  inserted  into  every  daily 
paper,  delivered  to  35,000  homes  in  the 
area.  The  front  page  included  a  new  con¬ 
sumer  column,  “How  about  that.”  The  sec¬ 
ond  page  of  the  section  told  about  planned 
complete  sports  coverage,  with  pages 
three  and  four  promoting  circulation  and 
classified  advertising.  Cartoon  characters 
from  the  new  Sunday  comic  section  were 
used  extensively  in  the  promotion  ads. 

During  a  local  July  4th  parade,  2,500 
yellow  sunburst  coasters  were  distributed, 
with  the  message,  “Have  a  nice  day — the 
Morning  Press.”  More  than  1,000  helium- 
filled  balloons  were  handed  out  at  the 
parade  with  the  same  promotion  mes¬ 
sage. 

Spots  were  used  on  local  radio,  and 
promotions  were  employed  at  several  local 
fairs  in  the  area.  A  few  days  later,  5,000 
inflated  ballons  were  released,  and  3,000 
sample  papers  distributed  at  two  area 
communities  and  local  trailer  parks.  A 
balloon  was  tied  to  each  sample  paper. 

By  the  time  the  first  Sunday  edition 
came  off  the  press,  the  Ypsilanti  area  was 
smothered  in  yellow  ballons,  according  to 
Powell. 

*  «  * 

HERITAGE — A  32-page  tabloid  special 
section  of  the  Wheaton  (Ill.)  Daily  Jour¬ 
nal  emphasizing  the  heritage  and  histori¬ 
cal  sites  of  central  DuPage  County  pro¬ 
duced  16,800  lines  of  advertising.  The  sec¬ 
tion,  “Spirit  of  ’76”  was  intended  to  make 
people  aware  of  the  history  of  the  local 
area,  and  all  of  the  advertisements  in  the 
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START-UP 

section  followed  either  an  Independence 
Day  or  Heritage  theme,  according  to  gen¬ 
eral  manager  Arnold  DeLuca. 

A  local  bank  tied  in  with  the  section  by 
offering  a  two-hour  bus  tour  of  some  of 
the  historical  sites  using  four  air- 
conditioned  buses  each  day  for  four  days, 
with  more  than  1,000  people  taking  the 
tour. 

*  «  * 

IMPORTS — The  New  York  Times  has 
released  “Where  the  Imports  Are,”  a 
booklet  registrations,  by  make,  of  new  im¬ 
ported  cars  in  the  U.S.,  for  1972,  1971  and 
1970.  A  breakdown  shows  distribution  in 
the  U.S.  by  state  and  region,  and  for  30 
major  SMSA’s.  1972  registrations  of  im¬ 
ported  new  cars  in  the  New  York  market 
are  also  shown,  with  percent  of  field  for 
each  make.  A  map  shows  distribution  of 
registrations  by  county  in  the  city  and 
suburbs.  Also,  a  list  of  imported  car  ad¬ 
vertisers  in  the  New  York  Times  is  in¬ 
cluded. 

*  *  * 

GROWTH — A  brochure  from  the  Tor¬ 
rance  (Calif.)  South  Bay  Daily  Breeze 
records  “Ten  years  of  growth”  of  the 

South  Bay /Harbor  area  in  the  Southwest 
corner  of  Los  Angeles  County.  The  pock¬ 
et-size  piece  illustrates  growth  in  popula¬ 
tion,  buying  income,  per  household  in¬ 
come,  retail  sales,  food  sales,  airport 

traffic,  harbor  activity,  and  advertising 
volume  for  the  Daily  Breeze  and  San 
Pedro  News-Pilot  in  several  classifica¬ 
tions,  plus  circulation  growth.  Copies  are 
available  by  writing  Milo  Sutton,  promo¬ 
tion  manager. 

*  *  * 

FUN  AND  PROFIT — The  Minneapolis 
Star  and  Tribune  have  produced  a 
16-page  tabloid,  “How  to  have  fun  and 
profit  from  reading  newspapers,”  for  dis¬ 
tribution  to  schools  this  fall.  The  section 
points  out  the  four  main  benefits  of  news¬ 
paper  reading,  shows  news  flow,  how  a 
news  event  is  made  into  a  story,  and 
outlines  newspaper  “manufacturing’  pro¬ 
cesses.  A  dictionary  of  newspaper  terms 
is  also  included.  Copies  are  available  from 
Laurie  Cavanaugh,  public  relations  direc¬ 
tor. 

*  *  » 

FREE  CLASSIFIED  —  For  the 
twelfth  consecutive  year,  the  New  Haven 
(Conn.)  Register  and  Journal  Courier 
have  offered  free  want  ads  for  kids  to 
area  youngsters.  In  the  1973  offer,  more 
than  600  children  availed  themselves  of 
the  public  service.  In  conjunction  with  the 
program,  prizes  of  Savings  Bonds  and 
watches  were  offered  to  the  children  sub¬ 
mitting  the  best  letters  indicating  the  suc¬ 
cess  they  had  with  their  ads. 

•  «  * 

TEST  MARKET— “Test  in  Roanoke,” 
says  a  brochure  produced  by  Tom  Hawley, 
promotion  manager  of  the  Roanoke  (Va.) 
Times  and  World  News.  The  four-page 
folder  points  out  distance  from  Roanoke  to 
other  centers,  and  uses  tables  to  compare 
population  breakdowns  with  national 
norms,  and  retail  sales  in  eight  major 
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categories.  And,  of  course,  it  points  out 
that  the  market  has  100  percent  newspa¬ 
per  coverage  in  the  metro  area.  If  you’d 
like  a  copy,  drop  him  a  line. 

«  *  * 

INPA  REGIONALS — The  Internation¬ 
al  Newspaper  Promotion  Association  will 
hold  four  regional  conferences  under  an 
umbrella  of  themes  to  improve  creativity 
and  increase  advertising  linage  and  circu¬ 
lation  for  q^Nrspapers. 

The  southern 'region  meets  at  the  Hyatt 
Regency  in  Houston,  September  23-26. 
Program  chairman  Tom  Dowsw’ell,  promo¬ 
tion  manager  of  the  Sarasota  Her¬ 
ald-Tribune  and  Journal,  has  sent  out  a 
questionnaire  asking  members  what  they 
want  discussed  at  the  conference.  The  top 
three  subjects  were  research,  newspaper 
in  the  classroom  programs  and  promotion 
ads.  Tom  Jung,  research  manager,  Dallas 
Morning  News  is  president. 

William  Bernard,  director  of  public 
relations  for  the  Baltimore  Sunpapers, 
and  president  of  the  eastern  region  will 
greet  delegates  at  the  Colony  Resort  Mo¬ 
tel  in  Atlantic  City  September  30-  October 
3.  Program  chairman,  Rosemarie  Maio, 
Passaic  Herald  News,  guarantees  at  least 
101  creative  ideas  in  the  major  areas  of 
promotion-circulation,  advertising,  public 
relations  and  research. 

INPA  delegates,  who  travel  to  the 
western  region  in  Seattle,  will  meet  at  the 
Washington  Plaza  Hotel,  October  7-10. 
Western  president  William  Northrup, 
promotion  manager.  Newspaper  Agency 
Corporation,  Salt  Lake  City,  will  carry 
over  the  workshop  theme  that  was  so  suc¬ 
cessful  last  year  with  emphasis  on  specific 
problems  of  attending  delegates  and  the 
solving  of  those  problems  in  the  fields  of 
retail,  circulation,  classified,  research,  and 
public  relations  promotion. 

Members  of  INPA’s  central  region  will 
convene  at  the  Playboy  Towers  in  Chica¬ 
go,  October  14-17.  Ted  Grofer,  promotion 
director,  Detroit  News,  is  program  chair¬ 
man  and  will  zero  in  on  the  world  of 
marketing  as  it  relates  to  newspaper  pro¬ 
motion.  Some  of  the  topics  scheduled  for 
the  agenda  include  target  market  segmen¬ 
tation  as  it  applies  to  advertising  and 
circulation;  a  session  analyzing  promotion 
according  to  the  life  styles  and  needs  of 
your  market;  selecting  promotion  themes 
to  appeal  to  specific  market  segments  and 
evaluation  of  the  effectiveness  of  those 
themes. 

Roy  Follett,  international  president  of 
INPA  and  promotion  director  of  the  Des 
Moines  Register  and  Tribune,  will  be  a 
featured  speaker  at  each  of  the  regionals. 

• 

Scripps’  son  buys 
Florida  weekly 

The  Okaloosa  News-Journal,  a  weekly 
paper  in  Crestview,  Florida,  has  been  sold 
to  Barry  H.  Scripps,  Redland,  California, 
son  of  E.  W.  Scripps,  president  of  Scripps 
League  of  Newspapers. 

Congressman  Bob  Sikes  formerly  owned 
and  edited  the  newspaper.  T.  A.  Leonard 
Jr.,  president  of  Leonard  Publishing  Co., 
Milton,  Fla.,  announced  the  sale. 
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Winner  conceived  by  Jeuee  Cogen. 


Ad  prepared  by  Melody  Morion. 


Barry  Fleicher's  ad  for  Fund  contest. 


Newspaper  Fund 
honors  5  ads 


Five  Newspaper  Fund  scholarship¬ 
winning  ads  will  be  distributed  to 
daily  newspapers  for  display.  The  ads 
were  designed  by  students  at  five  colleges. 

The  ads  won  their  designers  $100  schol¬ 
arships  from  the  Fund.  This  year’s  ads 
were  desig^ned  around  the  twin  themes  of 
freedom  of  the  press  and  careers  in  jour¬ 
nalism. 


Winners  were  selected  from  among  116 
entries,  representing  27  schools  with  em¬ 
phasis  on  journalsim  and  advertising. 
This  is  the  third  year  that  the  Dow  Jones 
Inc.-sponsored  Fund  has  awarded  scholar¬ 
ships  for  ad  winners. 

This  year’s  winners  are:  Jesse  Cogan, 
Boston  University;  Barry  Fletcher, 
Western  Kentucky  University;  Nancy 
Holmberg,  University  of  Tennessee;  Rick 
lannucci,  Temple  University;  and  Melody 
Morton,  University  of  Nebraska.  Ms.  Mor¬ 
ton  was  a  freshman  when  she  designed 
the  winning  ad. 

Over  140  dailies  displayed  the  ads  last 
year  in  donated  space,  as  a  public  service. 

The  ads  combine  both  a  recognition  of 
the  freedom  of  the  press  controversy 
along  with  copy  urging  students  who  are 
interested  to  contact  either  the  Fund  or 
local  newspapers  for  information  on  a 
journalism  career. 


Mich,  daily  to  convert 
to  photocomp,  offset 


The  9,500  circulation  Sturgis  (Mich.) 
Daily  Journal,  has  ordered  a  7-unit  Goss 
Community  press  with  Suburban  folder. 

The  114-year  old  Daily  Journal  will 
convert  its  production  facilities  to  photo¬ 
composition  in  a  new  building  now  under 
construction.  The  conversion  is  expected 
to  cost  a  half-million  dollars  and  is  sched¬ 
uled  for  completion  in  January  1974. 


Daily  Times 


o 

The  Right 

ToKium. 

_  ^  Whose  Right 
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Is  It? 


Nancy  Holmberg  prepared  this  ad. 


Judge  upholds  giving 
statements  to  press 


New  Haven,  Conn.  Superior  Court 
Judge  George  Saden  ruled  last  week  that 
there  is  no  rule  prohibiting  issuance  of 
reasonable  press  releases  on  any  case. 

This  opinion  was  expressed  by  the 
judge  in  a  decision  overruling  a  plea  in 
abatement  on  behalf  of  Benjamin  “Big 
Daddy”  Carr,  a  defendant  in  a  narcotics 
case.  The  plea  filed  by  Carr’s  counsel, 
John  Williams,  charged  that  an  article  in 
the  New  Haven  Register  on  June  1  was 
prejudicial  to  Carr,  because  it  contained 
certain  statements  which  “could  not  have 
been  obtained  without  cooperation  of  the 
State  attorney’s  office”  and  the  approval 
of  the  chief  of  police  or  his  representa¬ 
tive. 


The  article  was  headlined,  “Alleged  No. 
1  Dealer  in  Heroin  Arrested,”  on  the 
front  page.  According  to  Williams,  Carr’s 
lengthy  criminal  record  was  “pure  gam¬ 
bling”  and  did  not  include  any  major  drug 
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Newspaper  Fund  ad  prepared  by  Rick  lannucci. 


convictions.  Williams  also  argued  that  the 
article  alleged  Carr  “employed  dealers”; 
an  assertion  not  contained  in  any  court 
documents. 


Judge  Saden  described  the  pleading  as 
“characteristically  sloppy”  and  containing 
a  “considerable  amount  of  verbal  flotsam 
and  jetsam.”  He  said  the  single  article 
mentioned  in  the  plea  was  “insignificant 
and  immaterial  to  the  issues  of  the  case.” 
The  judge  said  that  “where  excessive  pre¬ 
trial  publicity  occurs,  there  are  remedies 
available  to  the  defendant,  but  not  a  total 
dismissal  of  charge  on  a  claim  of  no  per¬ 
sonal  jurisdiction.  And  one  small  newspa¬ 
per  article  hardly  qualifies  for  relief  un¬ 
der  this  case.”  He  said  the  issue  should  be 
raised  as  a  venue  question,  anyway. 
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Financial  briefs 

Outstanding  performance  by  the  news¬ 
print  and  forest  products  group  and  con¬ 
tinued  strength  in  newspaper  operations 
led  Times  Mirror  to  a  50 '/r  increase  in  net 
income  in  the  first  half  of  1973  compared 
with  the  same  period  in  1972,  Dr.  Frank¬ 
lin  D.  Murphy,  chairman,  reported  August 
15. 

Net  income  for  the  28  weeks  ending 
July  15  advanced  to  $26.1  million  or  78^ 
per  share.  Compared  with  $17.4  million  or 
52(‘  per  share  in  the  first  half  of  1972. 

Revenues  at  midyear  increased  19%  to 
$350.4  million  versus  $293.3  million  for 
the  first  28  weeks  of  1972. 

Net  income  for  the  second  quarter  (16 
weeks  ended  July  15,  1973)  advanced  to 
$15.8  million  or  47<‘  per  share,  compared 
with  $11.6  million  or  35(‘  per  share  in 
1972. 

Revenues  for  the  same  period  amounted 
to  $201.2  million  versus  $170.2  million  in 
the  second  quarter  of  last  year. 

Total  combined  advertising  linage  for 
the  Los  Angeles  Times,  Dallas  Times 
Herald,  Neivsday,  Orange  Coast  Pilot  was 
132,491,702  for  the  28  \veek  period  as  com¬ 
pared  to  122,564,376  for  the  same  period  a 
year  ago. 

*  * 

Second  quarter  revenues  and  earnings 
have  been  announced  by  Panax  Corpora¬ 
tion,  newspaper  publishers  and  printers  in 
Michigan,  Indiana,  Illinois  and  Florida. 
Panax  operations  include  eight  daily  and 
36  weekly  newspapers. 

Earnings  from  operations  for  the  sec¬ 
ond  quarter  ending  June  30  were  $209,690 
or  $0.18  per  share  on  revenues  of  $6,491,- 
954.  This  compares  with  1972  second 
quarter  earnings  of  $215,622  also  $0.18 
per  share,  on  revenues  of  $5,739,304. 

Record  operating  revenues  of  $12,110,- 
749  were  reported  for  the  first  six  months 
of  1973  compared  to  $11,078,354  in  1972. 

Net  earnings  of  $302,756  for  the  first 
half  of  1973  compares  with  net  earnings 


of  $295,859  for  the  same  period  in  1972. 

Per  share  earnings  are  $0.26  for  the 
first  six  months  of  this  year  compared  to 
$0.25  last  year.  As  previously  reported 
first  quarter  earnings  included  a  $69,282 
gain  on  sale  of  an  investment. 

Results  for  the  six  month  period  have 
been  restated  to  reflect  acquisitions  made 
for  common  stock  on  a  pooling  of  interests 
basis  which  were  completed  in  the  second 
and  third  quarters  of  1972. 

According  to  Panax  Corporation  pres¬ 
ident  John  P.  McGoff  earnings  have  been 
affected  by  labor  and  material  cost  in¬ 
creases  which  have  not  been  passed  along 
to  the  company’s  customers.  “If  our  an¬ 
alysis  of  the  new  government  guidelines 
permit,”  he  said,  “we  will  adjust  our 
prices  to  properly  reflect  these  increased 
costs.” 

«  *  * 

Abitibi  Paper  Company  Ltd.,  To’^onto, 
reported  net  earnings  for  the  first  six 
months,  after  «n  extraordinary  charge  of 
$670,000,  were  $10,398,000,  or  55.9  cents 
per  common  share,  compared  with  $2,271,- 
000  or  10.7  cents  per  shahe  in  1972. 

The  large  increase  in  earnings  came 
from  Mattabi  Mines  Limited  which  con¬ 
tributed  $3,145,000  or  17.5  cents  per  share 
to  the  total.  There  were  no  comparable 
earnings  for  the  first  half  of  last  year, 
since  the  mines  started-up  in  the  second 
half  of  1972.  It  is  the  intention  of  Mattabi 
to  apply  its  cash  flow  in  the  early  years  to 
the  retirement  of  debt.  Mining  income 
does  not  contribute  to  cash  resources  at 
this  date. 

*  *  4> 

Great  Northern  Nekoosa  Corporation  an¬ 
nounced  July  19  second  quarter  net  in¬ 
come  of  $5,557,000  on  sales  of  $122,924,- 
000.  This  compared  with  net  income  of 
$4,119,000  on  sales  of  $99,889,000  in  the 
second  quarter  of  1972. 

For  the  first  six  months,  net  income  was 
$11,754,000  on  sales  of  $239,309,000,  com¬ 
pared  with  $8,308,000  on  sales  of  $198,- 
092,000  last  year. 
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$22-millioii  building 

Dade  County  assessors  have  placed  a 
value  of  $22.3  million  on  the  Miami  (Fla.) 
Herald  Building  which  is  located  in 
downtown  Miami  on  Biscayne  Bay.  This 
represents  a  small  reduction  from  the  1972 
valuation  of  $22.9  million  for  property  tax 
purposes  but  it  more  than  doubles  the 
figure  ($10.8  million)  determined  by 
court  decision  in  recent  years. 
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Soviet  journalists  answer 
questions  about  their  press 

By  Eileen  Milling 


When  27  members  of  the  National 
Academy  of  TV  Arts  &  Sciences,  joined 
professionally  by  careers  in  either  print 
or  broadcasting,  departed  for  Kennedy 
Airport  for  Aeroflot  SU312  bound  for 
Moscow  on  July  18,  expectations  were 
high.  Rightfully  so.  Our  varying  back¬ 
grounds  in  history,  literature  and  the 
arts,  regardless  of  extent  or  depth,  could 
only  be  enriched  by  fresh,  personal  in¬ 
sights  into  Russia  and  her  people,  past 
and  present. 

No  matter  that  our  ages  ranged  from 
25  to  74,  or  that  our  political  and  religious 
affiliations  were  just  as  mixed,  our  com¬ 
mon  goal  was  to  learn  more  about  commu¬ 
nications  in  a  nation  that  had  accom¬ 
plished  in  half  a  century  what  the  rest  of 
the  world  has  failed  to  do  in  5000  years; 
for,  by  her  own  proud  admission,  Mother 
Russia  has  obtained  100  per  cent  literacy 
for  her  250  million  heirs. 

It  was  not  until  12  days  after  departure 
from  the  USA,  on  Monday,  July  30,  that 
we  had  a  two  hour  visit  at  the  famed 
Moscow  tv  Center,  also  identified  as  TTZ. 
We  were  guided  through  this  tribute  to 
electronic  technology  by  an  engineer  in¬ 
troduced  to  us  as  comrade  Nikolei  Stepan- 
ovitch  Michailov. 

Although  we  had  handshake  introduc¬ 
tions  with  producers,  directors,  actors,  en¬ 
gineers  and  so  forth,  and  had  an  opportu¬ 
nity  to  view  studios,  dressing  and  makeup 
rooms,  we  were  not  permitted  to  ask  the 
tv  personnel  any  questions. 

I’ermilled  to  inspc'ct 

On  the  other  hand,  we  were  permitted 
to  inspect  the  automated  video  equipment 
closely.  All  interior  photographs  were 
banned.  In  addition  to  Comrade  Nikolei 
and  the  tourguide,  an  armed  security 
guard  accompanied  us  on  the  tour  which, 
we  were  told,  is  not  available  for  the 
average  Soviet  citizen. 

The  scrutiny  we  experienced  at  TTZ 
was  in  marked  contrast  to  our  informal 
meeting  the  next  day  at  the  Union  of 
Journalists  of  the  USSR  at  30  Prospect 
Mira  (Moscow)  where  we  had  a  roundta¬ 
ble  discussion  with  Boris  Yakovlev,  secre¬ 
tary  of  the  board  of  the  union  and  direc¬ 
tor  of  Philogy;  Viktor  Podkurkov,  deputy 
secretary  of  the  board;  and  Vladilen  Ro¬ 
manov,  deputy  chief  of  the  international 
department. 

After  Yakovlev  extended  greetings  and 
expressed  the  view  that  relationships  be¬ 
tween  his  country  and  ours  would  be 
markedly  improved  as  a  result  of  the  June 
22  trade  agreements,  he  explained  that 
the  Union  of  Journalists  of  the  USSR  was 
his  country’s  largest  union  of  creative 
members,  with  53,000  members  of  whom 
18  per  cent  are  women.  There  are,  he 

Eileen  Milling  is  president  of  Public  Rela¬ 
tions  Analysts  Inc. 
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said,  about  150,000  journalists  throughout 
the  USSR.  Some  of  these,  however,  may 
be  academicians  or  specialists  in  either 
the  sciences  or  social  sciences  who  also 
write  for  professional  and/or  mass  audi¬ 
ences. 

“In  Russia  today,  there  are  two 
trends,”  Yakovlev  stated,  “the  first  is  to 
strengthen  the  professional  qualifications 
of  journalists ;  the  second  is  to  develop  the 
ties  of  journalists  abroad  with  the  USSR. 
International  ties  are  more  stable  and 
more  active  than  the  last  few  years;  rela¬ 
tionships  with  U.S.  journalists  are  bet¬ 
ter.” 

Presently,  23  universities  in  the  USSR 
have  journalism  departments  with  com¬ 
plete  facilities  to  train  journalists;  pro¬ 
duction  techniques  may  also  be  learned  at 
a  variety  of  institutes  or  technical  train¬ 
ing  schools. 

Qur!>lion<i  answered 

What  follows  is  a  wrap-up  of  questions 
and  answers: 

How  can  reporters  write  about  the 
U.S.A.  with  accuracy  if  they  have  never 
been  there? 

We  have  15  journalists  in  America 
and  we  encourage  the  exchange  of  in¬ 
formation  with  American  journalists.  We 
also  receive  news  about  America  through¬ 
out  the  day  through  TASS  and  a  wide 
variety  of  other  news  agencies. 

With  45  million  tv  sets  in  use,  is  news¬ 
paper  readership  declining? 

While  the  importance  of  radio  and  TV 
is  undoubtedly  increasing,  the  role  of 
mass  newspapers  is  gaining  in  impor¬ 
tance.  Pravdn,  published  by  the  Central 
Committee  of  the  Communist  Party  of  the 
Soviet  Union,  has  a  daily  readership  of  10 
million;  Izvestia.  published  by  the  Presidi¬ 
um  of  the  USSR  Supreme  Soviet,  has 
eight  to  nine  million  daily  readers;  Work¬ 
er  and  Farmer  sell  12  million  and  11 
million  copies  daily.  A  publication  called 
Health,  now  experimenting  with  a  ques¬ 
tion  and  answer  column  for  young  women, 
sells  14  million  copies  daily. 

In  the  USA,  there  are  special  family  or 
women’s  pages.  Do  your  newspapers  have 
comparable  pages? 

We  have  Soviet  Woman,  a  well-read 
magazine,  but  we  do  not  have  a  magazine 
for  men. 

Is  there  a  student  press  as  there  is  in 
our  country? 

Our  system  is  different.  Here,  students 
at  Moscow  University,  for  example,  pub¬ 
lish  the  student  paper  with  the  assistance 
of  a  party  adviser.  Soon,  there  will  be  a 
seminar  at  Moscow  University  for  editors 
of  college  newspapers  to  get  together  and 
resolve  mutual  problems. 

I  have  not  seen  any  Russians  read  a 
newspaper  on  the  metro  or  bus. 

This  may  be  because  80  per  cent  of 
newspapers  are  delivered  to  homes  on  an 
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annual  subscription  basis.  The  cost  is  the 
same  as  newsstand  purchase,  a  few  ko¬ 
pecks  per  issue.  Once  or  twice  a  year  a 
subscription  drive  is  held  and  we  find  this 
very  profitable. 

Is  readership  suffcient  to  offset  print¬ 
ing  cost? 

Advertising  is  important,  particularly 
to  such  publications  as  Evening  Moscow 
where  advertising  supplements  are  a  good 
source  of  income. 

Are  all  advertisements  accepted? 

A  member  of  the  organization  wishing 
to  advertise  goes  to  the  editorial  office  and 
the  decision  is  made  there.  There  is  not 
much  in  political  advertising.  Trade,  tour¬ 
ist  and  consumer  goods  are  advertised  as 
may  be  economic  or  cultural  issues. 

Is  there  a  special  layout  for  Soviet 
newspapers? 

Naturally,  each  paper  follows  its  own 
format.  Generally,  major  national  news  is 
covered  on  page  1 ;  page  2  is  left  for 
domestic  party  life  stories;  page  3  is  in¬ 
ternational  news;  page  4  covers  culture 
and  sports. 

How  is  crime  news  handled? 

No  society  can  be  guaranteed  immunity 
against  anti-social  development  so  we 
don’t  think  it  criminal  to  print  this  news. 
Very  much  is  published  about  this  subject 
in  The  Literary  Gazette. 

May  we  have  an  example? 

Recently,  material  about  a  group  of 
hooligans  who  were  brought  to  court  and 
punished  was  written  about. 

How  is  news  that  is  printed  decided 
upon? 

Social  significance  and  special  social  is¬ 
sues  are  what  our  readers  are  interested 
in.  Thus,  we  analyze  what  is  best  suited 
for  readers’  tastes  and  print  accordingly. 

In  a  recent  issue  of  Izvestia  that  was 
translated  for  me,  I  saw  two  small  par¬ 
agraphs  of  old  news  about  the  Watergate 
investigation.  In  contrast,  that  same  issue 
had  a  lengthy  story  about  Wounded  Knee. 
Was  there  a  particular  reason  for  this? 

While  I  don’t  know  for  sure  what  led  to 
the  decision  by  the  editor-in-chief,  his  bas¬ 
ic  reasoning  was  probably  the  social  sig¬ 
nificance  for  his  readers. 

Is  that  the  reason  why  USA  strike 
news  is  given  so  much  space  in  the  Soviet 
press? 

In  our  country,  there  are  no  strikes. 

In  more  than  a  week  in  Russia,  it  has 
been  impossible  for  us  to  get  any  news  of 
what  is  happening  in  America,  especially 
about  Watergate.  This  includes  radio/ TV, 
too. 

The  lack  of  news  about  America  is  hard 
to  understand.  The  International  Herald 
Tribune  is  available  in  many  of  the  ho¬ 
tels.  Moscoiv  Neivs,  an  English  weekly,  is 
also  available.  As  far  as  Watergate  is 
concerned,  it  w’ould  be  indelicate  for  us  to 
comment  on  this  subject.  On  the  other 
hand,  the  photograph  of  President 
Brezhnev  being  lifted  by  Chuck  Connors 
received  tremendous  space  in  print  and  on 
tv.  It  pleases  our  citizens  to  see  that 
American- Soviet  relations  are  getting  bet¬ 
ter. 

Is  there  competition  among  journalists 
for  “scoops?” 

This  is  the  same  as  it  is  in  your  coun¬ 
try. 

Yakovlev’s  only  question  to  our  group 
was,  “How  are  tv  journalists  in  your 
country  being  trained?” 
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J-school  notes 

TEACHING  THE  BASICS 


Q.  — What  does  a  newspaper  publisher 
say  w'hen  he  meets  a  journalism  instruc¬ 
tor? 

A.  — “Why  don’t  you  teach  those  kids 
how  to  spell,  punctuate  and  write  a  sen¬ 
tence  before  turning  them  loose?” 

The  University  of  Oregon  Journalism 
Department  now  says  with  new  pride: 
“We  are.” 

Staff  members  call  their  answer  250. 
That’s  short  for  Journalism  Writing 
Course  250  which  was  inaugfurated  two 
years  ago. 

“Basically  the  journalism  instructors 
just  got  tired  of  having  to  teach  grammar 
in  all  our  courses  before  we  could  get  on 
with  the  job  of  training  journalists,”  said 
Associate  Professor  Roy  K.  Halverson.  He 
and  Associate  Professor  Dean  F.  Rea 
have  taken  turns  teaching  the  course, 
modifying  as  they  go. 

“A  lot  of  the  students  don’t  like  to  be 
bothered  with  understanding  grammar, 
which,  let’s  face  it,  is  the  basis  of  all 
writing,”  said  Halverson.  “They  are  con¬ 
cerned  with  content  and  not  techniques; 
they  have  a  great  flair  for  imagery  but 
are  unable  to  put  it  in  sequence. 

“Reporters,  yes.  Wordsmiths,  no.” 

J250  is  helping  remedy  that.  Rea  de¬ 
scribes  the  course  as  offering  pre- 
joumalism  majors  an  opportunity  to  re¬ 
view  grammar,  spelling  and  punctuation 
and  to  sample  various  forms  of  journalis¬ 
tic  composition. 

The  course  includes  two  one-hour  lec¬ 
tures  and  two  one-hour  laboratories  week¬ 
ly.  Students  interested  in  journalism  must 
pass  the  course  or  a  waiver  test.  Those 
who  fail  the  course  can  take  it  a  second 
time.  A  second  failure  means  rejection  by 
the  journalism  department.  About  20  per^ 
cent  of  the  students  fail  or  withdraw. 


verson.  “We  pick  out  five  or  six  basics  of 
grammar,  like  agreement  of  verb  and  sub¬ 
ject  and  pronoun  and  antecedent,  for  ex¬ 
ample,  to  begin  the  course.” 

• 

Editor  is  fired 
in  fund  scandal 

The  Cincinnati  Post  &  Times  Star  is 
pledging  to  make  good  possible  losses 
estimated  at  up  to  “six  figures”  in  a  scan¬ 
dal  involving  operation  of  its  mile  of  dimes 
charity  fund  by  its  public  service  editor. 

Stanley  L.  Dahl  man,  67,  an  employee  of 
the  paper  since  1928  and  director  of  the 
fund  for  the  needy,  was  suspended  by  the 
paper  August  4  and  fired  August  20. 

A  special  grand  jury  has  been  con¬ 
vened  by  Hamilton  county  prosecutor 
Simon  Leis,  Jr.  to  hear  evidence  in  the 
case  starting  August  27. 

Coupons  were  used 

Cincinnati  police  said  “truckloads  of 
merchandise”  have  been  removed  from  the 
home  of  a  volunteer  chairwoman  of  a 
committee  which  distributed  merchandise 
coupons  given  to  the  poor  from  Mile  of 
Dimes  Charity  Funds.  Police  also  said 
merchandise  was  removed  from  an  apart¬ 
ment  rented  to  a  “Mr.  and  Mrs.  Glen 
Keith”  .  .  .  but  used  by  Dahlman. 

The  newspaper  and  Cincinnati  Fire¬ 
fighters  conducted  the  fund  annually.  The 
1972  collection  was  over  $156,000. 

The  paper,  after  suspending  Dahlman, 
assigned  a  team  of  investigative  reporters 
to  look  into  operation  of  the  fund  and  said 
from  now  on  “all  payments  from  the  fund 
will  be  made  to  established  social  and  wel¬ 
fare  agencies.” 
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Add  50c  per  insertion  for  box  service  and 
count  as  an  additional  line  in  your  copy. 

Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra 

"AU  OTHER  CLASSIFICATIONS" 

(Remltfonee  thould  accompany  clotdfled  copy 
whan  submiffed  unless  credit  bos  been  esfeb- 
llthod.l 

4- weeks  $1.70  per  line,  per  issue 

3- weeks  $1.80  per  line,  per  issue 

2- weeks  $1.90  per  line,  per  issue 

1-week  $2.00  per  line. 

Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  50c  per  insertion  for  box  service  and 
count  as  an  additional  line  in  your  copy. 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 

DISPLAY— CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or 
other  decorations,  changes  your  classified  ad 
to  display.  The  rate  for  display-classified  is 
$3.60  per  agate  line — $50.40  per  column  inch 
minimum  space. 

Editor  &  Publisher 
850  Third  Ave.,  N.Y..  N.Y.  10022 
(212)  752-7050 


Because  of  varying  offerings  of  high 
schools,  incoming  journalism  interest  stu¬ 
dents  have  a  wide  range  of  literacy. 

“We  have  to  assume  they  have  the  ru¬ 
diments  of  grammar,  or  at  least  know 
what  a  complete  sentence  is,”  said  Hal- 


CLASSIFIED  ADVERTISING 


Order  Blank 

Name _ 


Students  will  take 
UNC  spelling  test 

In  an  effort  to  call  attention  to  the 
problem  of  misspellings,  the  University  of 
North  Carolina  School  of  Journalism  will 
begin  administering  a  standardized  spell¬ 
ing  test  in  the  fall. 

The  test  will  be  given  in  an  effort  to 
help  “increase  credibility,”  according  to 
journalism  dean  John  Adams.  He  added 
that  giving  the  test  would  “make  journal¬ 
ism  students  aware  they  have  a  weak¬ 
ness”  in  the  area  of  spelling  and  gram¬ 
mar. 

Results  of  the  test  will  be  included  in 
student’s  transcript.  The  test  is  volun¬ 
tary,  but  any  student  who  declines  to  take 
the  test  will  have  his  refusal  noted  in  the 
transcript.  Pete  Ivey,  director  of  the  UNC 
news  bureau  said  the  action  was  being 
taken  “in  fairness  to  newspapers,”  who 
wish  to  hire  a  student. 


m  Address _  g 

I  City _ State _ Zip  Code _  1 

g  Classification -  | 

I  Copy -  I 


g  □  Assign  a  box  number  and  mail  my  replies  daily  B 

1  To  Run:  Weeks  TUI  Forbidden  m 

I  Please  indicate  exact  classification  in  which  ad  is  to  appeal.  | 

I  Mail  to:  editor  &  publisher  •  850  Third  Ave.  •  New  York.  N.Y.  10022  I 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAiLABLE 


AISTIQVES 


Antiques  in  America 

"Antiques  in  America”  is 
written  by  Harry  Baker,  a 
newspaperman  who  grew 
up  in  the  furniture  design 
business,  is  himself  a  collec¬ 
tor  and  antiques  expert.  It 
is  specific,  illustrated,  prac¬ 
tical.  His  column  is  respect¬ 
ed  by  professionals  but 
profitable  to  amateurs  and 
is  written  with  real  Yankee 
humor  and  literary  econ¬ 
omy.  The  Washington  Post 
and  the  Baltimore  Sun  are 
two  of  the  subscribers.  For 
samples  and  prices  write 
The  Providence  Journal, 
Room  416,  Providence,  R.I. 
02902. 


COISTESTS 


PLAY  “BINGO  NAMES”  IN  YOUR 
NEWSPAPER.  The  new  people- 
pleasing;  fun  grame  for  all  ages.  Read¬ 
ers  use  their  own  names  to  play  this 
fascinating,  addictive,  computerized, 
alphabetical  take-off  on  “Bingo”  I  Im¬ 
plement  for  Circulation,  Merchant 
Tie-In,  etc.  (Let  us  help  you  count 
the  ways  I)  Send  for  sample  package: 
NUWORD  GAME,  INC.,  BOX  413, 
SOUTHFIELD,  MICH.  48075. 


FOREIGN 

CHINA  COVERAGE  —  Journalist/ cot- 
umnist  off  on  3-week  tour  of  China 
mid-September.  Can  accept  1  or  2  more 
feature  assignments.  Box  1377,  Ekiitor 
ft  Publisher. 


PARENT  TIPS 


PAUL’S  PARENT  TIPS— Lively  an- 
swers  to  questions  all  kids  (and 
adults)  pose.  20  years  experience. 
Samples.  P.  Burns,  436  Morse,  Day- 
ton,  Ohio  45420. 


QUIZZES 

TRIVIA  TEIST  twits  wits  with  ephem¬ 
era,  nostalgia,  facts.  Cheap,  too. 
Midura,  2022  E.  Edgewood,  Shorewood, 
Wise.  53211. 


TRAVEL 


YOLTt  WEEHCLY  TRAVEL  and  recre¬ 
ation  page  or  supplement.  No  work  for 
you,  only  profit.  Travel  Rates  & 
Places,  Box  246,  Woodside,  N.Y.  11377. 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


ANNOUNCEMENTS  ] 

'^^IsjEWSPAPElTBRO^  j 

SYD  S.  GOULD  ASSOCIATES  I 

“the  broker  with  instant  buyers”  j 

SALES.  SERVICES.  MANAGEMENT  i 

'  131  S.  Panama  St.,  P.O.  Box  7267 

j  Montgomery,  Ala.  (205)  262-2411  | 

'  IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  Per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189.  Mount  Pleasant,  Mich.  48858 


NEWSPAPERS  FOR  SALE 


WESTERN  NEW  ENGLAND  weekly  I 
I  with  complete  equipment  for  offset 
I  preparation,  grossing  over  $40,000,  i 
circulation  900,  needs  a  business-  ' 

I  oriented  publisher.  Owner  carrying  , 
I  double  load,  will  negotiate  for  com-  : 

plete  sale  or  sale  of  half  interest.  , 
I  Paper  founded  1959  has  increased  ! 
gross  steadily  last  3  years.  Elduca- 
tional  and  recreational  area  with  good  i 
I  growth  potential.  Box  1293,  Elditor  &  j 
I  Publisher.  | 

!  AREA  1 — Weekly  with  gross  of  $400,000  ^ 
i  — sales  volume  growth  at  15%  per 
annum.  Price  includes  land,  offset  and 
letterpress  equipment,  building.  Will 
sell  business  alone.  Priced  at  $325,000 
with  land  and  buildings.  Box  1345, 
Editor  &  Publisher. 


I  WEEKLY.  SOUTHERN  NEW  ENG- 
I  LAND,  profitable,  ideal  for  couple, 
offset  printed,  equipment  for  type- 
I  setting  and  paste-up.  Box  1288, 
I  Editor  &  Publisher. 


CALIFORNIA  PROFITABLE  suburban 
weekly.  $215,000  down.  Cold  type,  grow¬ 
ing.  Box  1361,  Editor  &  Publisher. 


ZONE  4— Weekly  duo  $700M  plu* 
gross,  $150M  net,  excellent  offset 
I  plant,  high  growth  locale,  financial 
I  references  first  letter.  Box  1053,  Edi- 
I  tor  &  Publisher. 


BOOKS  AVAILABLE 


MEDIA  BOOKS:  The  news  pro’s  book¬ 
store.  Books  by  and  for  journalists. 
Write:  Media  Books,  Woodstock, 

Conn.  06281. 

ADVERTISING?  Self-study  by  17S-page 
book,  3  instruction  guides,  cassette 
tape  for  $49.  (or  send  25^  for  info) 
AAI-EP,  655  Teresita,  San  Francisco, 
Calif.  94127. 


BUSINESS  OPPORTUNITIES 

PARTNER,  preferably  active,  sought 
for  6,000,  6-morning  AM  daily  started 
last  March  at  Carolina  l»ach  resort. 
Prefer  TV  or  promotional/advertising 
background.  6-figurc  investment ;  un¬ 
limited  potential.  Details  during  visit 
which  can  be  arranged  by  calling 
(803)  546-3774  after  7  PM. 

GOOD  CLIMATE,  growing  commerce 
and  recreation  means  Zone  5  dealership 
growth  potential  I  cannot  handle.  Need 
promotion  minded  circulator  who  wants 
self  employment.  $65,000  cash  or  will 
split.  Box  1426,  Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE.  TAX, 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  88.  Norton,  Kans.  67654. 


NEWSPAPER  BROKERS 


JOSEPH  A.  SNYDER.  BROKER 
Western,  Mid-Western  Newspapers 
2234  E.  Romneya,  Anaheim,  Cal.  92806 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne- 
i  gotiations  for  sale  and  purchase  of 
'  iiighest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (813)  446-0871  day¬ 
time;  (813)  733-8053  nights;  or  write 
Box  3364  Clearwater  Beach.  Florida 
,  33515.  No  obligation,  of  course. 

ROBERT  N.  BOLITHO 
Newspaper  sales,  appraisal,  consult¬ 
ing.  Now  located  convenient  to  Kansas 
'  City  International  Airport.  Krehbiel- 
Bolitho  Newspaper  Service.  New  ad¬ 
dress:  10000  West  75th  Street,  Shaw- 
^  nee  Mission,  Kans.  66204.  Office:  (913) 
i  236-5280;  Res;  (913)  381-6815. 

CONFIDENTIAL  NEGOTIATIONS 
j  foe  purchase  and  sale  of 

Daily  NEWSPAPERS  Weekly 
!  W.  B.  GRIMES  &  CO. 

National  Press  Building 

Washington.  D.C.  20004 
(202)  NAtional  8-1133 

The  DIAL  Agency,  1502  Nazareth, 
Kalamazoo,  Mich.  49001,  Ph :  349-7422. 
“America’s  No.  1  Newspaper  Broker." 

I  HOWARD  W.  PALMER.  BROKER 
I  Eastern  VVeekly  Newspapers 

Rt.  2,  Box  314,  Signal  Mtn.,  Tenn.  37377 


Negotiations  for  sales,  purchasing,  ap¬ 
praising  of  newspapers  our  business. 
CLARENCE  W.  TABB  &  ASSO., 
6614  Rutgers  Street 
Houston,  Texas  77005 
Ph  (713)  664-9414 


MEL  HODELL,  Newspaper  Broker 
1388  N.  Euclid.  Upland.  Calif.  91786 
Daily  Sales,  Appraisals:  (714)  982-0424 


,  2  SOUTHWESTERN  CONNECTICUT 
’  weeklies  in  the  fastest  growth  area  in 
I  Northeast.  Grossing  $170,000  and  that's 
i  just  a  beginning.  Box  1326,  Editor  & 
Publisher  or  call  (203)  746-4664. 


OFFSET  WEEKLY  established  1908 
I  in  Area  3.  County  seat,  circulation 
I  over  4M.  Ideal  for  husband-wife  ag- 
'  gressive  team.  Good  businessman  could 
double  current  $65M  gross  in  a  year. 

:  Computer  typesetting,  own  camera  and 
press.  Publisher  moving  back  to  metro 
■  area.  Award-winning  paper.  Box  1285, 
Editor  &  Publisher. 

I  COLORADO  MOUNTAIN  WEEKLY. 
!  excellent  area,  goo<l  growth  potential. 
price<l  at  60M  with  15M  down.  Call 
I  (303)  279-6345,  Bill  King  Associates, 
I  2025  Foothills  Rd.,  Golden,  Colo.  80401. 


SOUTHERN  NBAV  ENGLAND  —  2 
weeklies  and  modern  offset  printing 
plant.  Gross  over  $300,000.  High  po¬ 
tential.  Asking  $450,000.  Box  1338, 
Editor  &  Publisher. 


WASHINGTON  STATE:  Bright,  profit¬ 
able,  g;rowing  twice  weekly,  captive 
shopper,  second  weekly  (new),  expan¬ 
sion  plans  galore;  average  20%  growth 
per  year  last  4  years.  Sell  $85,000  now, 
higher  as  acquisitions  dictate.  Box 
884,  Editor  &  Publisher. 


ENTERTAINMENT.  ART  WEEKLY 
in  Zone  2  capital  area;  potential ;  needs 
ad  man;  possible  for  team;  wonderful 
terms.  Box  1422,  Editor  &  Publisher. 


AREA  3  offset  weekly  group.  Gross 
over  $400,000.  Profitable.  Dynamic 
area,  unlimited  potential.  Want  pub¬ 
licly  traded  stock  for  part  or  all.  Box 
1394,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  August  25,  1973 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


EXPERIENCED  NEWSMAN  seeks 
small  or  medium  established  weekly,  all 
or  active  interest.  Will  consider  co-op 
or  lease  with  option.  Serious,  qualified 
buyer.  Box  1359,  Editor  &  Publisher. 

WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  400.  Gadsden.  Ala.  35902 
Ph.  (205)  546-3356 


NEWSPAPERMAN,  12  years  experi¬ 
ence,  desires  large  weekly/ small  daily. 
Box  1283,  Editor  &  Publisher. 


WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 
P.O.  Dr.  12428,  Panama  City.  Fla. 


PERIODICAL  SUBSCRIPTIONS 


FREELANCER’S  NEWSLETTER.:  the 
!  semimonthly  forum  where  publishers 
;  announce  their  needs  for  freelance 
help  on  editorial/graphics  projects.  An 
Invaluable  tool  for  writers,  artists, 
I  editors,  photographers,  indexers  and  all 
who  freelance  in  publishing,  $16.00 
yearly.  New  Subscription  Department. 
250  W.  57t.h  St..  New  York.  N.Y. 
i 10019. 


RADIO ! TV  STATIONS 
FOR  SALE 


RADIO  STATION 

to  be  offered  for  sale 

Die  Board  of  Regents  of  the 
I  University  System  of  Georgia  will 
I  solicit  bids  for  the  purchase  of 
the  operating  assets  of  Radio 
Station  WGST,  located  in  Atlanta, 
Georgia.  The  sale  of  the  Station 
will  be  subject  to  FCC  approval. 
The  purchase  price  must  be  paid 
in  cash.  Copies  of  the  bid  docu¬ 
ments  may  be  obtained  after 
August  15,  1973,  from  Mr.  Ewell 
Barnes,  Vice  President  of  Busi¬ 
ness  and  Finance,  Georgia  Insti¬ 
tute  of  Technology,  225  North 
Avenue,  Atlanta,  Georgia  30332. 
A  fee  of  $50  must  accompany  re¬ 
quests  for  bid  documents.  Con¬ 
tact  Mr.  Jack  Collins,  WGST  Radio 
Station,  165  8th  Street,  N.W., 
Atlanta,  Georgia  30332,  for  tours 
I  of  Station  property  by  appoint¬ 
ment  only. 


I  MACHINERY  &  SUPPLIES 

\''~^^c6mposing^room^ 


GOOD  BUYS — offset  composition  equip¬ 
ment  (trade-ins  for  Compiigraphics) 
from  clean  plants  and  proud  owners: 
Justowriters,  use<l  Compugraphics,  Fo- 
totype  Compositors,  Headliners,  Fair- 
child  PTS  2020.  Photon  713-5,  Linofilm 
Quick,  ATF,  Varitypers,  etc.  National 
Publishers’  Supply  Corp.,  Berlin,  Wis. 
54923  or  IS  W.  22nd,  NYC  10010. 


ALL  MODELS 

Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  St.,  N.Y.C.  (212)  964-1370. 


JUSTOWRITERS  —  COMPUGRAPHIC 
All  models.  Service  provided  by  manu¬ 
facturer.  FHN  Business  Products. 
Church  Rd.,  Mt.  Laurel,  N.  J.  08057. 
(609)  235-7614. 
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MACHINERY  &  SUPPLIES 
(COMPOSn^ROOM 


MACHINERY  &  SUPPLIES 
COMPOSING-ROOM^ 


MACHINERY  &  SUPPLIES 
PRESSES  &  MACHINERY 


MACHINERY  &  SUPPLIES 
WANTED  TO  BUY 


FRIDEN  JUSTOWRITER  SET: 
puncher,  reader,  custom  desks.  Excel¬ 
lent.  Cost  over  $6000  new.  Make  ofTer. 
Citizens  Free  Press,  Suffolk,  Va.  23434. 


Compugraphic  4961  . $5000 

Compugraphic  4961TL  . $7300 

Compugraphic  2961TL  . $6200 

Compugraphic  7200  . $2700 

OFFSET  NEWSPAPER  EQUIPMENT 
P.O.  Box  226  Norcross,  Ga.  30071 

(404)  448-6350 


COMPUPERF  KEnfBOARD,  compatible 
with  Compugraphic  tape  or  Direct 
(audio)  input.  Perfect  condition,  $600. 
Ph:  (203)  334-7312,  Bridgeport,  Conn. 


5<^1^WAXER 


FOR 


SPEEDY  PHOTOCOMPOSITION 


Smoothly  woios  prooh.  nowipnnt,  ovor- 
ioyi  4  Aim.  No  wovy  ridgot.  dry  oroo$. 
wo>  ooio  ot  odgos  or  won  bloodthrough. 
Cloon  printing.  Procticol.  Convoniont. 

Cohbrated  dial  coating  control  Accurate  cali¬ 
brated  thermostat 


MuJujte  G,  9/lc. 


fott  iMd 

ClINTON,  CONN.  0M)3 
UUpliwM:  11031  M«-M00 


2  FRIDEN-SINGER  KEYBOARDS. 
No.  8201.  Good  running  condition. 
$1,000  each  plus  balance  6-month  serv¬ 
ice  contract.  Inquire  South  Idaho 
Press,  (208)  678-2201,  Burley,  Idaho. 


PHOTON  660  with  S  disks  in  excellent 
condition.  Contact  H.  Sterne,  S.  Ros¬ 
enthal  Co.,  Blue  Ash,  Ohio  46242. 
(618)  984-0710. 


4  BETTER  WAY  TO 
PEDDLE  YOUR  PAPERS! 

E&P  Classifieds! 


This  4-line  ad  ran  1  time, 
brought  37  prospective 
buyers,  and,  under  the  new 
schedule,  would  come  to  o 
total  cost  of  $8.50.  Think 
of  the  profitl 


AREA  6  SMALL  DAILY— Ab¬ 
sentee  owner,  offset,  ideal  man/ 
wife  or  news/ ad  team.  Low 
down  payment,  terms  if  qual¬ 
ified.  Box  XXX,  Eklitor  &  Pu^ 
lisher. 


Editor  6  Publisher 
Classified  Ads  are 
as  etfeefive  in  the 
newspaper  community 
as  your  newspaper's 
classifieds  are  in 
your  community. 


AS  IS,  WHERE  IS.  hot  metal  equiii- 
ment  for  sale: 

INTERTYPES 

C-3  #12865,  4  Mold  Disc: 

C-3-2-#18122,  Saw,  Quadder; 

F-2  #19937,  Mixer: 

C-4-4  #25,207,  Saw,  Quadder: 

C-2  #26.608  and  32,916  Fairchild 
TTS  Units: 

Monarch  #35,508  Intertyi>esetter. 
OTHER  EQUIPMENT:  Elrod 

#F5433E  :  Morrison  Stripper  :  Ham¬ 
mond  G-4  and  G4B  Glider  Saws: 
Carlson  Plate  Finisher:  Vander- 
cook  Full  Page  Proof  Press:  Sta- 
Hi  Form  Lift:  Nolan  Pig  Furnace: 
Fairchild  Scan-O-Sizer  and  Scan- 
O-Graver :  Sta-Hi  Mat  Scorcher: 
Goss  Tubular  Router:  Goss  Tubular 
Boring  Machine, 

Write  or  Phone: 

John  P.  McDermott 
The  Post-Register 
^x  1800 

Idaho  Falls.  Idaho  83401 
(208)  622-1800 


ENGRAVING 


LETTERFLEX  I  Platemaking  System. 
All  of  the  latest  refinements,  ^cellently 
cared  for.  In  perfect  shape.  Available 
November  1,  1973.  For  more  informa¬ 
tion,  write  J.  A.  Bradley,  York  Daily 
Record,  31  East  King  St.,  York,  Pa. 
17405. 

FAIRCHILD  JOURNALIST  Scan-A- 
Graver,  excellent  condition,  practically 
new,  $2,000.  Contact  Tim  Jones,  John¬ 
son  City  (Tenn.)  Press-Chronicle, 
(615)  928-2141  or  write  P.O.  Box  240. 
Johnson  City,  Tenn.  37601. 


FAIRCHILD  SCAN-A-SIZER.  Enlarges 
and  reduces,  duo  screens  85  and  65, 
tip-top  condition,  best  offer  over  $2,800. 
Review  Corp.,  Darien,  Conn.  06820. 
Phone  (203)  655-1474. 


MAILROOM 


LIKE  NEW  30  ft.  Cutler  Hammer 
Channel-Flex  Conveyor  including  press 
connection,  vertical  rise  and  drop,  de¬ 
livery  table,  controls.  Paddock  Publi¬ 
cations,  Arlington  Heights,  III.  60006. 


MATERIAL  FOR  SALE 


SAVE  MONEY  on  cold  type  paper  and 
litho  films.  National  Publishers'  Sup¬ 
ply  (NAPSCO),  Berlin.  Wis.  54923, 
phone  (414)  361-0660,  or  18  W.  22nd. 
NYC,  10010,  phone  (212)  691-9850. 


NEWSPRINT 


ROLLS  ALL  SIZES— BEHRENS  Pulp 
&  Paper  Corp..  1896  Westwood  Blvd., 
Los  Angeles,  Cal.  90025.  (213)  474-6525. 


PERFORATOR  TAPE 


NOW  STATIC-FRE7E  perf  tapes  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  quality. 

Call  or  xorile: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


PRESSES  &  MACHINERY 


6  unit  COTTRELL  V-16A,  7 
months  old,  complete  Save  $50,000 

2  unit  NEWS  KING,  excellent 

condition  $23,500 

NEWS  KING  units  for  add-on, 
reconditioned,  rollstand  $10,000 

3  unit  VANGUARD  $20,000 

OFFSET  NEWSPAPER  EQUIPMENT 
P.O.  Box  226  Norcross,  Ga.  30071 

(404)  448-6660 


COLOR  KING,  2  units,  2  roll  stands, 
quarter  folder,  counterstacker,  electric 
roll  hoist,  ink  agitators,  can  see 
running,  about  1964.  $32,600.  E.  H 
Richey  Co.,  1417  Georgia  St..  Loe  An¬ 
geles,  Calif.  90016.  (213)  748-6964. 


4  UNIT  GOSS  SUBURBAN  offset  press 
with  4-position  roll  stand,  Vj  and  *4 
page  folder.  20hp  Fincor  drive.  Avail¬ 
able  Novemlter.  Offered  completely  re- 
conilitione<l,  delivered  and  installed  and 
guaranteed. 

INLAND  NEW.SPAPER 
MACHNIERY  CORP. 

1720  Cherry  St.  Kansas  City,  Mo.  64108 
(816)  221-9060 


GOSS  METRO  8  unit,  2  color  decks. 
8  unit  Urbanite,  complete  with  folder. 
Box  1120,  Editor  &  Publisher. 


COLE  MODEX.  101  quarter  folder  and 
two  knife  trimmer  with  vacuum  sys¬ 
tem  for  Goss  Suburban.  Like  new,  half 
price.  FOLDER,  909  E.  69th  St.,  Los 
Angeles.  (213)  235-3131. 


GOSS  URBANITE,  6  uniU,  excel¬ 
lent  condition. 

COTTRELL  V-15A,  6  units,  new 
1963.  with  foidjr. 

COTTRELL  4  or  6  unit  V-16. 
excellent  condition. 

COTTRELL  VANGUARD,  22%  * 
31.  2,  3  or  4  unit  presses. 
NEWSKING  4  unit.  5  years  old. 
COLOR  KING  3  unit,  new  1968. 

IPEC,  Inc. 

401  N.  Leavitt  Street, 
Chicago,  Illinois  60612 
Phone:  (312)  788-1209 


VANDERCOOK  SP20  PROOF  PRESS 
— New  in  1968,  original  cost  of  over 
$3200.  Bed  size  20"  x  34  %" — Maximum 
sheet  of  19%"  x  28" — Maximum  form 
of  19"  X  26".  Includes  positive  lock-up 
bar  and  26"  Rotary  proof  dryer.  Asking 
$1000.  Call  Ray  Cash,  North  Penn  Re- 
i>orter,  Lansdale,  Pa.  (215)  865-8440. 


WEB  PRESS  TRADEJ-INS 
Color  King — 1966 

II  Unit  Press  complete — $34,000 

III  Unit  Press  complete — $49,000 

IV  Unit  Press  complete — $64,000 
V  Unit  Press  complete — $79,000 

II  Unit  Pacer  36 — New  in  1969 — Re¬ 
built  by  Web  Press  Corporation,  com¬ 
plete  with  heavy  duty  half-quarter 
double  parallel  commercial  folder,  40hp 
DC  drive— $42,000. 

II  Unit  Thatcher — Rebuilt  18  months 
ago  by  Web  Press  Coriforation,  Includ¬ 
ing  new  helical  gears,  complete — 
$30,000. 

Rebuilt  Color  King  units  and  roll  stand 
—$15,000. 

Econ-O-Web  perfector  press,  one  to 
eight  units,  available  for  immediate 
installation.  We  will  take  your  trade. 
Send  for  our  complete  new  and  used 
equipment  list,  and  the  dealer  nearest 
you. 

WEB  PRESS  CORPORATION 
200  S.W.  Michigan  Street 
Seattle,  Washington  98106 
'  (206)  762-6770 

!  TWO  (2)  GENERAL  ELECTRIC  150hp 
direct  current  motors.  230  volts,  speed 
400  to  1200,  amperes  535,  Shunt  Stab 
wound,  form  AA,  constant  torque,  typo 
CD  187.  Motors  from  dismantled  Hoe 
press.  Make  an  offer.  W.  Paul  Harris, 
Clearwater  Sun,  Clearwater,  Fla. 
33517.  PH:  (813)  417-6431. 


4  UNIT  DAILY  KING  OFFSET  press. 
Serial  No.  1175  (New  in  February, 
1972).  %  and  V4  page  heavy  duty  6- 
web  folder,  40hp  drive,  lOhp  com¬ 
pressor,  electric  hoist,  Baldwin  water 
leveler  and  plate  bender.  Count-0- 
Veyor  optional.  Excellent  condition. 
Also  offering  like-new  Models  2961TL 
and  4961TL  Compugraphics.  2  "Star” 
Autoperfs,  Brown  Mercury  platemaker, 
nuArc  RUB  40  plate  finishing  table. 
Durst  enlarger  (Model  A-600)  and  mis¬ 
cellaneous.  Available  now!  Contact 
INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  St.  Kansas  City,  Mo.  64108 
(816)  221-9060 


ROYAL  ZENITH  WEBMATIC,  2  unit 
with  sheeter  and  folder.  Rebuilt  within 
last  3  years :  slightly  used  since.  Best 
offer.  Marie  Green,  101  Diana  Ave., 
Syracuse,  N.Y.  18210.  (316)  478-2087. 


WEST  COAST  NEWSPAPER  requires 
additional  newsprint.  White  30  or  32 
pound — sizes  29",  43%",  68",  40"  or 
less  diameter.  Minimum  65  ton  car 
lots.  Can  use  2000  tons.  Address  reply 
Box  1317,  Editor  A  Publisher. 


NEWSPRINT 

When  you  convert  you’ll  likely  have 
several  useless  rolls  of  newsprint  on 
your  hands.  We'll  buy  them  if  they 
meet  these  requirements:  36.  52%  or 
70-inch  web  width,  30-inch  diameter. 
Falmouth  (Mass.)  Enterprise.  Call 
(617)  548-4700.  Ask  for  Mr.  Hough. 


NEWSPAPER  SERVICES 


ADVERTISING  DISPATCH 

DISPATCH  PROBLEMS?  HANsystem 
has  been  solving  them  for  yean.  3444 
Country  Club  Dr..  Medina,  OH.  44266. 


CIRCLL.4TION  CONSULTANTS 


ESTABLISHED  REPUTATION.  Well- 
experienced  on  M-E-S  papers,  large 
and  small  dailies,  all  phases  of  circu¬ 
lation.  Methods  and  procedures  that 
get  best  results  with  increased  sales 
and  revenue.  Will  organize  and  train 
staff,  set  up  budget  and  cost  control, 
handle  labor  relations.  Many  years  ex¬ 
perience  in  competitive  metropolitan 
areas.  Box  1375,  Eklitor  &  Publisher. 


PRESS  ENGINEERS 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
ETxpert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 

1  Sherman  Avenue 
Jersey  City,  N.J.  07307 
.  (201)  669-6888 


Help 

Wanted  ••• 


ACADEMIC 


MICHIGAN  STATE  UNIVEIRSITY.  As¬ 
sistant  professor  to  supervise  yearbook 
production,  teach  photojournalism  and/ 
or  graphics.  MA  and  media  exi>erience. 
Fall  1974  or  sooner.  School  of  Journal¬ 
ism,  MSU,  Blast  Lansing,  Mich.  48824. 


PUBLIC  INFORMATION  DIREXTTOR. 
Urban  University  desires  strong  writer 
with  higher  education  reporting/ work¬ 
ing  background  to  direct  staff  of  4. 
Send  resume,  salary  requirements  to 
Office  of  the  President.  University  of 
Louisville,  Louisville,  Ky.  40208. 


UNIVERSITY  OF  GEORGIA  seeks 
Director  of  Student  Communications  to 
work  with  Presidential  board,  begin¬ 
ning  in  ^ptember.  Supervise  business 
operations  and  advise  editorial  aspects 
of  campus  media  (newspaper,  yearbook, 
radio  station).  Salary  open.  Equal  Op¬ 
portunity  employer.  Send  vitae  to  Anne 
Benefield,  Box  295,  Journalism  Build¬ 
ing,  University  of  Georgia,  Athens,  Ga. 
30602. 


ADMINISTRATIVE 


WANT  A  RAISE 
15%  -  25^e  -  35% 

If  you're  a  media  executive  not  dis¬ 
satisfied  with  your  present  joh  but 
willing  to  listen  to  significant  career 
opportunity,  contact  us.  We  may  have 
opening  now  paying  substantially  more 
than  you  make,  for  which  you’re  the 
logical  person.  You  can  deal  discretely 
with  our  completely  ethical  firm  in 
absolute  confidence.  We  have  to  stay 
confidential.  We’re  nation's  only  Ex¬ 
ecutive  Search  Firm  exclusively  media. 
Most  jobs  fee  paid  by  employer.  Le- 
land  Gourley.  GOURLEY  ASSOCI- 
ATEIS,  Suite  200  Capitol  Executive 
Bldg.,  Box  53404,  Oklahoma  City,  Okla. 
73105. 
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HELP  WANTED 
IwumsTRAnf^ 


HELP  WANTED 
URCVLATION 


HELP  WANTED 
DISPLAY^ADVE^W^NG 


HELP  WANTED 

DISPLAY  ADVERTISING 


ASSISTANT  GENERAL  MANAGER 
for  suburban  weekly  newspaper  chain 
located  in  New  Jersey.  This  growing 
group  needs  an  ambitious,  self  starter 
experienced  in  production,  financial 
control,  collection  procedures  and  ad¬ 
vertising  sales  management.  The  right 
individual  can  build  a  future  with  us. 
We  have  a  liberal  benefit  program  and 
offer  an  excellent  salary.  Send  a  de¬ 
tailed  resume  and  salary  reQuirements 
to  Box  1369,  Editor  &  Publisher. 

NON-NEWSPAPER  ORIENTED 
OWNER  of  two  small  suburban  week¬ 
lies  in  the  Midwest  seeks  energetic 
manager  to  improve  current  pai>ers  and 
start  four  more.  Individual  needs  man¬ 
agement  capabilities,  and  some  edi¬ 
torial  experience  would  be  helpful. 
$25,000  income  plus  benefits.  Send  re¬ 
sume  to  Box  1390,  Editor  &  Publisher. 


CREDIT  MANAGER 

Sacramento,  California 

The  Sacramento  Bee  has  an  Imme¬ 
diate  opening  for  qualified  person 
with  credit,  banking  or  related 
management  experience.  Must  have 
a  thorough  knowledge  of  credit  and 
collection  procedures  and  be  capable 
of  assuming  administrative  re¬ 
sponsibility  for  operation  of  de¬ 
partment. 

Good  salary  plus  liberal  vacation, 
medical  and  retirement  benefits. 

Apply  in  person  or  send  detailed 
resume  outlining  experience,  gen¬ 
eral  Qualifications  and  salary  re¬ 
quirements  to: 

Personnel  Department 
McClatchy  Newspapers 
21st  and  Q 

Sacramento,  California  96816 
(An  equal  opportunity  employer) 


MIDWEST  DAILY,  26,000-36,000,  seeks  | 
progressive  and  knowledgeable  news-  | 
paperman  to  start  as  assistant  business 
manager  with  early  opportunity  for  ad-  | 
vancement.  Good  salary  to  experienced  ^ 
person  who  is  familiar  with  newspaper 
management.  Box  1362,  Editor  & 
Publisher.  { 


ADMINISTRATOR/EDITOR 
Educational  research  and  development 
corporation  in  Charleston,  W.  Va.,  | 
needs  person  to  head  a  media  develop-  i 
ment  center  which  produces  curriculum  ! 
materials,  scholarly  reports,  brochures, 
newsletters,  etc.  Person  would  assist 
staff  in  editing  and  producing  educa¬ 
tional  materials;  identify  appropriate 
sources  for  production  of  filmstrips, 
graphics,  and  video  tapes;  and  super¬ 
vise  small  print  shop.  Production,  ed- 
itoral  background  required.  Familiarity 
with  audio-visual  media  desired.  Knowl-  | 
edge  of  education  helpful.  Salary  $16,000 
to  $20,000  plus  fringe  benefits  and  re¬ 
location  exi)enses.  Members  of  minority 
groups  and  women  are  encouraged  to 
apply.  An  Equal  Opportunity  Em¬ 
ployer.  Send  resume  to  P.  O.  Box  1348, 
Charleston,  W.  Va.  25325. 


CIRCULATION 


AWARD  WINNING  PM,  Sunday,  look¬ 
ing  for  Circulation  Manager  for  20M 
and  growing  newspaper  in  competitive 
Zone  6  community.  Excellent  oppor¬ 
tunity  for  number  two  person  ready  to 
apply  his  experience  and  enthusiasm  as 
a  manager.  Send  resume,  including 
salary  requirements,  to  Box  1344, 
Elditor  &  Publisher. 


ASSISTANT  CIRCULATION  manager 
— Northern  California  suburban  daily 
seeks  person  with  good  educational 
background,  sales  and  administrative 
ability  to  assist  circulation  manager. 
Some  daily  newspaper  circulation  ex¬ 
perience  desirable.  Exijerience  in  news¬ 
paper  sales,  production  or  business  of¬ 
fice  helpful.  Send  letter  and  written 
resume  of  background,  experience  and 
qualifications,  including  minimum  sal¬ 
ary  requirement  to  Box  1364,  Editor  & 
Publisher,  All  applications  will  be 
treated  confidentially. 

EDITOR  8C  PUBLISHER 


WE  ARE  SEEKING  an  aggressive,  en- 
thusiast’c  circulation  manager.  You 
should  fully  understand  all  circulation 
ox>erations  for  our  Zone  4  daily  and 
Sunday  newspaper.  The  right  person 
should  know  all  phases  of  operation 
including  ABC  records.  Ebccellent  start¬ 
ing  salary  plus  bonus  arrangement. 
Company  benefits  include  life  insurance, 
hospitalization,  paid  vacation,  holidays 
and  retirement  plan.  If  you  think  you 
are  the  right  person,  send  us  your 
resume.  Box  1373,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
31,000  daily.  Area  3.  Local  independent 
desires  iierson  of  ABC  knowledge,  de¬ 
sire  for  progress  and  ability  to  meet 
the  challenge  of  supervising  personnel. 
A  good  position  with  many  benefits. 
Reply  in  confidence  to  Box  1389,  Editor 
&  Publisher. 


IF  YOU  ARE  LOOKING  for  a  start 
in  circulation  management,  are  able  to 
lead  others  as  well  as  do  it  yourself, 
you  may  be  the  circulation  manager 
we  are  looking  for.  $10,000  yearly  plus 
bonus  plan.  Zone  2  daily  with  plenty 
of  room  to  grow.  Act  now.  Box  1391, 
Editor  &  Publisher. 


CAREER  MINDED? 

Your  future  could  start  as  an  assistant 
circulation  manager  in  this  progressive 
newspaper  chain.  Our  candidate  has 
proven  skills  in  sales,  promotion  and 
leadership,  as  well  as  knowledge  of  the 
latest  circulation  marketing  concept 
based  on  experience/education. 

For  a  good  salary  plus  liberal  company 
benefits,  ACT  NOW  I  Send  resume 
stating  qualifications  and  salary  ex¬ 
pectations  to  Box  1418,  Editor  & 
Publisher. 


CIRCULATOR  —  True  opportunity  to 
organize  and  lead  a  substantial  de¬ 
partment,  emphasis  on  sales.  Com¬ 
petitive  field.  Solid  knowledge  of  fun¬ 
damentals  important.  6-day  PM,  Zone 
2,  well  over  50M  now.  Please  write 
your  full  history,  with  present  com¬ 
pensation,  in  confidence.  Box  1423, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER— One  of  the 
fastest  growing  weekly  classified  de¬ 
partments  in  the  country  needs  a  real 
fire  eater  to  take  the  reins  and  con¬ 
tinue  the  trend.  Hard  work,  good  pay. 
Zone  9.  Box  1380,  Editor  &  Publisher, 


DISPLAY  ADVERTISING 

SOUTHWEST  FLORIDA  Gulf  dally. 
Are  you  the  Pro  with  track  shoes  that 
will  round  out  our  display  department? 
Fastest  growing  Florida  daily.  Salary, 
liberal  commission  plan,  hospitalization, 
retirement  plan.  Phone  or  write.  JMar- 
shall  Wyatt,  Ad  Director,  Naples  Daily 
News,  1075  CJentral  Ave.,  Naples,  Fla. 
33940. 


WE  HAVE  AN  IMMEDIATE  need  for 
an  aggressive  and  innovative  ad  di¬ 
rector  to  head  three  person  department. 
Successful  sales  record  more  imiKjrtant 
than  management  background.  Most  of 
our  staff  is  under  30,  Good  salary,  plus 
commission  and  liberal  stock  plan.  Send 
resume  with  salary  expectations  to 
The  Richmond  Mercury,  16  E,  Main  St., 
Richmond,  Va.  23219.  Att:  Duane  K. 
McCallister. 


AD  MANAGER— Must  be  experienced 
in  selling  strong  community-oriented 
product  and  capable  of  directing  and 
developing  salesmen.  Must  be  company 
conscious  and  unafraid  of  opportunity 
that  requires  hard  work.  Metropolitan 
Cincinnati  area.  Box  1339,  Editor  & 
Publisher. 


ADVERTISING  SALESMAN  with 
ability  to  write  some  news.  Experience 
on  free  circulation  helpful.  Should 
reach  6  figure  salary  in  6  months.  Job 
oi>en  now.  Area  6.  Send  references 
to  Box  740,  EMitor  A  Publisher. 
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WE  HAVE  an  opening  in  our  Retail 
Advert’s'ne  Department  for  an  aggres¬ 
sive,  ambitious  individual  experienced 
in  newspaper  advertising  sales.  Duties 
involve  dealing  with  established  ac¬ 
counts  and  developing  new  business. 
We  offer  good  starting  salary,  excel¬ 
lent  benefits  and  opportunity  for  ad¬ 
vancement.  Send  confident’al  resume  to 
Lewis  Owens,  Retail  Advertising  Man¬ 
ager,  The  Knight  Publishing  Company 
The  Charlotte  Observer  and  The  Char- 
iMte  Nows),  P.O.  Box  2138,  Charlotte, 
N.C.  28201. 

AD  SALES  MANAGER 

Assistant  to  Publisher  and 
Advertising  Director 
Good  detail  i>erson  with  Strong  manage¬ 
ment  desire  and  potential  for  key  sales 
work,  business  development,  some  PR. 
Should  have  3-5  years  good  sales  per¬ 
formance,  sharp  but  no  sharpie,  offset 
knowledge. 

Growing  100-year-old  aggressive  6-day 
25,000  circulation  going  offset  in  twice 
All-American  city  with  2  large  shopping 
malls  under  construction, 

$10,000  up  to  start,  $20,000  company 
paid  life  insurance.  Blue  Cross-Blue 
Shield,  good  fringes  including  retire¬ 
ment — excellent  promotional  potential 
for  one  who  will  earn  it. 

Details  in  writing  (no  phone),  refer¬ 
ences  to — R.  Clark,  Daily  Independent, 
Grand  Island,  Nebraska  68801. 

AD  SALESMAN  SOUGHT  by  leading 
national  newspaper  sales  firm.  Seek 
hard  working,  articulate  ad  salesman 
with  strong  retail  sales  experience  and 
managerial  potential.  Send  resume  and 
phone  numl^r  to  Box  1407,  Editor  & 
Publisher. 

OUTDOOR  SPORTS  MONTHLY  re¬ 
quires  “sharp  one-person  ad  depart¬ 
ment”  to  handle  national  accounts  via 
WATS  lines,  mail  and  light  travel. 
Prefer  experience  in  our  field,  plus 
ambition,  abiiity  and  connections  to 
double  volume  currently  handled  by 
rep  firm  .  .  .  $10M  plus  percentage. 
Reply  in  confidence  with  complete 
resume  to: 

M.  D.  Schrimpf,  Publisher 
GUNSPORT  &  GUN  COLLECTTOR 
711  Penn  Avenue 
Pittsburgh,  Pa.  15222 

SALESMAN  WANTED  for  small  but 
modern  ^day  offset  paper  with  monthly 
supplement.  Beginning  pay  $7200  plus 
6%  commission  on  sales.  Some  travel 
available  to  experienced  person.  Write 
Lew  Williams.  Daily  News,  Box  79, 
Ketchikan,  Alaska  99901. 

EXPANDING  SUBURBAN  PHOENIX 
newspaper  needs  an  experienced  ad¬ 
vertising  salesman.  This  is  an  ideal 
setup  for  the  individual  who  is  de¬ 
sirous  of  obtaining  steady  semi-retire¬ 
ment  employment  in  sunny  warm 
Arizona.  Put  salary  requirement  in 
resume  to  Box  1411,  Editor  &  Publisher. 

CHALLENGING  OPPORTUNITY 
Advertising  Manager — Immediate  open¬ 
ing  for  an  aggressive  self  starter  with 
proven  sales  record  on  New  Jersey 
offset  daily  (B  days)  15,000  (AM).  Ex¬ 
cellent  market.  Experienced  planning 
advertising  sales  campaigns.  Unusual 
opportunity  with  excellent  growth  po¬ 
tential  market.  Must  work  closely  with 
staff  of  10.  If  you  can  manage  and 
produce  send  resume  to  Box  1368, 
Editor  &  Publisher. 

SUBURBAN  WEEKLY,  part  of  chain, 
in  a  great  city  needs  take-charge  ag¬ 
gressive  salesman.  Beginning  saiary 
not  large,  but  we  have  best  profit- 
sharing,  fringe  benefits.  Right  person 
will  get  part-interest  in  newspaper. 
Send  complete  resume  and  details  about 
yourself.  Replies  held  confidential.  Box 
1406,  Editor  &  Publisher, 

MAJOR  NEWSPAPER  GROUP  seeks 
management  trainee  for  Midwest  daily. 
Some  newspaper  sales  experience,  and/ 
or  masters  degree  helpful.  We  need  a 
bright,  hard  working  individual  willing 
to  put  out  maximum  effort  for  maxi¬ 
mum  dollars  and  rapid  promotion. 
Starting  salary,  $20,000  plus  benefits. 
Send  resume  to  Box  1385,  Editor  & 
Publisher. 


ADVERTISING  MANAGER  with 
strong  background  in  promotion,  sales 
and  layout.  Excellent  salary  plus  com¬ 
mission  and  plenty  of  benefits.  Work 
with  young,  aggressive  staff  on  prize¬ 
winning  daily  in  southwest  Missouri 
(near  Kansas  City).  Write  or  call  Ben 
F.  Weir  Jr.,  Business  Manager, 
Nevada  Publishing  Co.,  131  S.  Cedar, 
Nevada.  Mo.  64772.  (417)  667-3344. 

STUCK  IN  SALES?  Collegiate-or- 
iented  16M  daily  offers  a  way  up  for 
an  up-and-ccaning  person  to  be  ad¬ 
vertising  director  right  away  in  beau¬ 
tiful  Colorado.  Some  selling  or  man¬ 
agement  experience/training/ potential 
desired.  No  one  too  young  I  $550  month 
plus  company  leave,  3-week  vacation, 
hospitalization  and  insurance  to  start. 
No  top  salary  if  you  help  us  grow. 
Send  all  to  (Colorado  Daily.  P.O.  Box 
1719,  Boulder,  Colorado  80302.  Hurry! 

WE  NEED  a  hard-nosed  professional 
to  tackle  liquor  sales.  No  amateurs 
please  I  Solid  contacts  in  the  liquor 
industry  and  proven  sales  ability  a 
must.  Large  metropolitan  daily.  Zone  2. 
Good  benefits  and  salary.  Box  1424, 
Editor  &  Publisher. 


EDITORIAL 


EXPERIENCED  REPORTER  capable 
of  handling  all  news  (except  society) 
on  16-20  page  all-Ioca]  weekly  in  cen¬ 
tral  Florida.  Send  background  to  Owen 
Brice,  NEWS.  Lake  Wales,  Fla.  83863. 

METRO  SPORTS 

Because  of  retirements.  Zone  2  PM  by 
year-end  will  need  a  sports  editor  (no. 
not  the  top  editor,  but  hopefully  with 
such  capability)  ;  and  either  one  or  two 
writers  (no,  not  covering  our  three 
major  league  teams,  but  hopefully  capa¬ 
ble  of  doing  so  someday).  Well  above 
average  in  pay  level  and  happiness 
quotient.  An  ^ual  Opportunity  Em¬ 
ployer.  Write  Box  1363,  Editor  & 
Publisher. 

EDITOR  for  aggressive  daily,  6,250 
circulation,  converting  to  offset.  Oppor¬ 
tunity  for  editorial  freedom.  Good  sal¬ 
ary.  liberal  fringes.  The  Commercial 
Review,  309  W.  Main  St.,  Portland, 
Indiana  47371. 

AN  EXPERIENCED  WOMEN’S  ED¬ 
ITOR  to  head  a  2-girl  staff.  Strong  lay¬ 
out.  enterprising  and  significant  stories. 
Salary  open.  Contact  James  Tucker, 
Managing  Editor,  Martinsville  Bulletin, 
Martinsville,  Va.  24112.  Ph:  (703) 
638-8801. 


REPORTERS 

The  Telegraph,  Painesville,  Ohio,  is 
publishing  despite  strike  involving 
editorial  and  is  accepting  applications 
for  reporter  imsitions.  Write  to  Man¬ 
ager,  The  Telegraph,  84  N.  State  St.. 
Painesville,  Ohio  44077. 

ASSISTANT  EDITOR,  Appalachian 
Heritage  Magazine.  Elxperience:  Jour¬ 
nalism,  folklore.  Begin  September  '78. 
Write:  Albert  Stewart,  Box  132,  Pippa 
Passes,  Ky.  41844.  Ph:  (606)  368-2121. 


INVESTIGATIVE  REPORTER 
Plenty  to  investigate  in  this  southern 
New  England  city  of  100,000  and  sur¬ 
rounding  area.  Must  be  experienced, 
aggressive,  with  keen  knowledge  of 
city  government  and  high  rega^  for 
accuracy.  Must  originate  and  write 
complex  stories  and  follow  them  to 
conclusions.  Good  pay  and  benefits  at 
AM,  PM  and  Sunday  combination  with 
70,000  circulation.  Reply  Box  1341, 
Editor  &  Publisher. 


WE’VE  GOT  AN  IDEA  about  news 
coverage  —  local,  in-depth,  different 
and  in  a  wider  area.  To  make  it  a 
reality,  we  need  to  expand  our  staff 
and  staff  management.  We’re  looking 
first  for  2  top-notch  managers  with 
solid  experience.  Call  one  a  city  ed¬ 
itor,  the  other  a  managing  editor. 
That’ll  do  until  we  telk.  We’re  a 
medium  sized  Southeast  daily  looking 
towards  a  new  staff  of  20  profes¬ 
sionals.  Send  full  resume  to  Box  1801. 
Editor  ft  Publi^er. 


53 


MANAGING  EXECUTIVE  EOITOR 
needed.  Must  be  a  loader  who  under¬ 
stands  bow  to  lu-oduoe  a  successful 
daily,  who  can  train,’  ninnaKe  and  in- 
B|)ire  a  fine  staff.  Must  be  able  to 
suiiervisc  all,  eilitorial  jobs,  includine 
Biiorts.  women’s  and  tihotograiihy.  Lo¬ 
cated  in  Northern  Area  9.  I’lease  reply 
to  Box  1324,  Editor  &  Publisher. 

EXECUTIVE  CITY  EDITOR 
Shirtsleeve,  thinking  pro  to  plan  and 
supervise  major  I’M’s  coverage  of  ex¬ 
citing  Northeastern  state  capital  and 
growing  suburbs.  We  neeil  the  hard 
news — plus,  from  our  23  relMirters.  Box 
1360,  Editor  &  Publisher. 

REPORTER/EDITOR.  Bright,  aggres¬ 
sive.  aware  newsman,  with  a  minimum 
of  5  years  exiierience,  neerled  for  the 
nation’s  most  unusual  news  publication ; 
The  Advocate,  newspaper  of  the  homo¬ 
sexual  community.  We  offer  a  challenge 
to  your  pride,  your  self-awareness,  as 
well  as  to  your  news  skills  and  judge¬ 
ment.  Rush  resume  and  salary  exiiected 
to  Advocate,  Box  74695,  Los  Angeles, 
Calif.  90004. 


BUSINESS  WRITER  | 

Chart  Area  2  combination  daily  news-  ; 
paper  offering  e.\cellent  salary,  em¬ 
ployee  benefits.  Strong  community  busi-  , 
ness  climate.  Aggressive  management.  • 
Prefer  one  with  business  writing  e.\- 
perience.  Box  1367,  Editor  &  Publisher. 

Equal  Opportunity  Employer 

REPORTER  to  handle  beat,  dig  out 
features,  write  local  column  for  North¬ 
west  Ohio  offset  daily.  Resume  to  Man¬ 
aging  Editor,  Advertiser-Tribune,  ’Tif¬ 
fin,  Ohio  44883. 

ASSOCIATE  EDITOR 
Award-winning  magazine  needs  an  as-  ; 
sociate  editor,  must  be  a  strong  writer  i 
who  can  develop  and  e.xecute  features  ' 
(and  some  news)  story  ideas  from  be-  I 
ginning  to  end.  Typography,  photog¬ 
raphy  and  production  knowl^ge  a 
plus,  but  not  essential.  Send  resume 
and  salary  history  to  G.  C.  Skipper, 
OFFICE  PRODUCTS  Magazine,  Hitch¬ 
cock  Building,  Wheaton,  Illinois  60187. 
NO  telephone  calls. 

EDITOR-OWNER  for  $75,000  award¬ 
winning  weekly  in  county  seat  town  in 
Zone  2;  no  money  needed.  Box  1297, 
Editor  &  Publisher. 

CHIEF  CX)PY  EDITOR,  large  metro 
daily.  Zone  2.  Start  at  $19,240.  Box 
1331,  Editor  &  Publisher, 

ASSOCIATE  EDITOR 

Large  creative  service  offers  unusual 
opportunity  for  up  and  coming  news¬ 
man  with  at  least  three  years  experi¬ 
ence  in  newspaper  field.  Must  be  able 
to  manage  people,  demonstrate  imag¬ 
inative  layout  ability,  and  write  ef¬ 
fectively.  To  such  a  person,  unlimited 
opportunities  for  advancement  exist. 
New  York  City  based.  Send  resume, 
salary  requirements,  telephone  number 
to  Box  1414,  Editor  &  Publisher. 


REPORTER-PHOTOGRAPHER  to  cov¬ 
er  8|M)rts  an<l  general  assignment 
areas  for  top  New  York  State  weekly. 
An  unparnllele<l  opportunity  for  a  re¬ 
cent  BA,  with  or  without  experience. 
Photography  not  a  must;  we  can  train. 
Contact  immediately;  Richard  W.  Am- 
bro.se.  Managing  Editor,  Citizen  Herald, 
Walden,  N.Y.  12386.  (914)  772-7710. 

FEATURE  WRITER  with  photo  (man¬ 
datory)  and  desk  (desirable)  capa¬ 
bilities  wanted  by  rapidly  growing 
weekly  publication.  Zone  2.  Good  ad¬ 
vancement  potential  and  broad  edi¬ 
torial  freerlom  for  right  individual. 
Pleasant,  semi-rural  community  within 
easy  reach  of  major  cities.  2  years  ex- 
|H‘rience  requirccl.  Box  1393,  Editor  & 
Publisher. 


PRESSROOM  FOREMAN  with  solid 
backgrouml  in  offsr-t,  including  process  ■ 
color.  Planning  and  sui>ervision  ability 
essential.  Southeast  daily  under  30M. 
Excellent  fringe  l>enefits.  Write  Box 
1392,  Editor  &  Publisher. 

PRESSROOM  SUPERVLSOR  in  the 
New  England  area.  lxx)king  for  a  top 
(luality  lierson  with  proven  ext>ericncc 
and  training  ability  for  large  Goss 
Urbanite.  Must  sui^rvist-  a  combination 
i  daily  and  two  shift  commercial  plant 
'  with  latest  equipment.  Excellent  sal- 
I  ary.  Complete  lamefit  package  including 
formal  lamsion  plan,  lilieral  cornpany 
savings  program,  and  excellent  insur- 
1  nnc«‘  coverage.  Plens«>  send  resume  to 
Box  1396,  Editor  &  Publisher. 


COPY  READER 

$23,000  a  year  that’s  what  we’re  of¬ 
fering  for  a  star  copy  ren<ler  with  ex¬ 
ceptional  judgment  in  evaluating  and 
handling  stories  for  the  nation’s  largest 
paiier.  This  is  a  challenging  and  stim¬ 
ulating  job  for  a  skilled,  mature  news¬ 
man.  You’ll  be  working  in  an  at¬ 
tractive  office  right  on  Florida’s  Gold 
Const.  For  an  outstanding  opportunity 
with  a  constantly  expanding  organiza¬ 
tion  write  to  Jim  Allan.  Associate 
Executive  Editor,  National  Enquirer, 
Lantnna,  Fla.  33462. 

MANAGING  EDITOR— Guide  a  news 
stair  of  8  for  a  group  of  5  twee-n- 
week  suburlian  newspapers.  Excellent 
working  conditions  with  expanding 
suburban  newspaper  organization.  Send 
resume  or  telephone  collect:  Frank 
Bick,  St.  Louis  Suburban  Newspapers 
Inc.,  3333  Iowa,  St.  Louis,  Mo.  63118. 
(314)  771-1111. 

COMPETITIVE  MIDWESTERN  PM 
SEEKS  CITY  DESK  STAFl’ER.  BOX 
1402,  EDITOR  &  PUBLISHER. 

ALTERNATIVE  NEWSPAPER  needs 
writer/editor.  Ix)w  pay,  but  a  chance 
to  get  involved  in  a  community  and 
write  the  way  you  want.  Send  resume, 
clips  to  Press,  315  Pefer,  Harrisburg, 
Pa.  17102. 

DESKMAN 

Under  40,000  evening  and  Sunday  Zone 
5  operation  delivering  prize-winning 
product  seeks  deskman  to  join  staff  of 
26.  Involved  is  copy  reading,  head 
writing,  participation  in  news  decision, 
picture  selection,  makeup,  working  with 
professional  staff.  Ultra-modern  office 
and  plant,  newly  remo<leled  quarters. 
Excellent  starting  pay,  year  end  bonus, 
free  insurance,  other  generous  benefits. 
Write  Box  1412,  Editor  &  Publisher. 

EDITORIAL  WRITER.  Only  profes¬ 
sionals  need  apply.  Send  letter,  resume 
to  Edward  Nichols,  The  San  Diego 
Union,  940  Third  Ave.,  San  Diego, 
Calif.  92112. 

j  EDITOR  WANTED  at  a  major  State 
I  University  in  the  Northeast  for  a  new 
]  weekly  internal  newspai>er.  Must  have 
j  experience  in  writing,  editing  and  pro¬ 
duction.  Send  resume  and  samples  of 
work  to  Box  1413,  Editor  &  Publisher. 


I  PRESSROOM  FOREMAN 

I  Nt'cd  a  no-nonsonse  experienced  pro 
who  can  take  on  the  challenge  of  a 
6-day  AM  oper:  tion.  New  Scott  Super 
70  press.  Must  be  union  man.  Strong  : 
leadership  ai>ilities  a  must.  Reply  in  1 
confiflence  with  full  resume  and  salary  . 
re(|uirements.  Chart  area  2.  Box  1429, 

I  Editor  &  Publisher. 


METRO  PRESSROOM  superintendent 
'  wanted.  Fine  opjiortunity  with  fast 
growing  Northeastern  paper  for  the 
I  right  ix'rson.  Must  have  ability  to  lead 
and  train.  Send  full  particulars  to  Box 
I  1428,  Editor  &  Publisher. 


1  PRonvcTioy 

BIG  ON  POTENTIAL  but  short  on  ex- 
I  perience?  16M  offset  daily  needs  ener¬ 
getic  person  to  head  composing  room 
j  imme<liately.  All  new  equipment.  Youth 
'  or  exiwrience  no  drawback.  $600  month 
i  with  paid  insurance,  vacations  and 
'  fringes  to  start.  Reply  to  Colorado 
'  I'aily,  P.O.  Box  1719,  Boulder,  Colorado 
i 30302. 


CALIFORNIA  SUBURBAN  DAILY 
has  o|>ening  for  composing  room  fore¬ 
man.  Must  have  complete  knowledge  of 
co|<l  ty|ic  proc-esses,  including  camera. 
Photon  experience  desirable.  Composing 
r(x)m  ojK-rating  under  union  contract. 
GckxI  salary;  go<Hl  l)enefits,  good  op- 
IKirtunity  for  right  iierson.  Send  re¬ 
plies  in  strictest  confidence  to  Box 
1397.  Eilitor  &  Publisher. 


PROnUfTION  MANAGER  for 
23,000,  7-dny  AM  offset  newspaper 
Zone  6.  Must  lie  capable  of  co¬ 
ordinating  proiluction  from  com- 
IMising  room  through  mail  room. 
Present  equipment  includes  VIP’s, 
I91’s,  Automix  keylioards,  Spartan 
II  camera,  IxigE  processor  and  new 
Urbanite  press.  PI)P-8  computer 
on  oriler.  This  is  a  new  position 
and  affords  unlimiU'd  opportunity 
for  the  right  person.  Box  1272. 
Fxlitor  &  Publisher. 


PUBLIC  INFOKMATIOIS 


PUBLIC  INFORMATION  OFFICER 
for  New  York  City  foundation  engaging 
in  wide  spectrum  of  research  on  econ¬ 
omic,  social,  imlitiral  and  media  ques¬ 
tions.  Heavy  writing.  Press  releases, 
newsletter,  annual  reiiort,  occasional 
promotion  pieces.  Organize  press  con¬ 
ferences,  relations  with  mctlia.  News- 
pajier  experience  useful.  Send  resume  to 
Box  1371,  Editor  &  Publisher, 


PUBLIC  BEL4TIOISS 


PUBLICT’TY  WRITER,  international 
boat  builder,  Florida.  Excellent  oppor¬ 
tunity  for  advancement.  Boat  handling 
exiierience  necessary.  No  age  restric¬ 
tion.  Box  1308,  Editor  &  Publisher. 


Positions  Wanted... 


ACADEMIC 


MANAGING  EDITOR,  25  year  jour¬ 
nalist,  Pulitzer  nominee,  short  stories 
anthologized,  desires  university  teach¬ 
ing  position.  Have  BA,  would  work  for 
MA.  Box  1320,  Editor  &  Publisher. 


ADMINISTRATIVE 


AGGRESSIVE  TRI-WE!EKLY  and  cen¬ 
tral  printing  plant  needs  2  experienced 
reporters.  Good  opportunity  with  a 
growing  organization  for  advancement. 
Phone  (615)  626-7161,  Osia  Williams. 

EDITOR  FOR  NEW  YORK  CITY 

Growing  trade  paper,  headquartered  in 
Boston,  needs  a  working  journalist, 
preferably  with  business-financial  news 
experience  on  a  part-time,  retainer 
basis.  Hard  news  and  features  only.  No 
flacking.  At  least  5  years  solid  ex¬ 
perience  required.  Please  reply  with 
resume  and  salary  requirements  to  Box 
1386,  Editor  &  Publisher. 

GENERAL  ASSIGNMENT  REPORTER 
wanted  for  afternoon  daily  of  17,600. 
Midwest  background  preferred.  Oppor¬ 
tunity  for  wide  range  of  writing  and 
reporting.  Good  starting  salary,  paid 
pension  program,  excellent  fringe  bene¬ 
fits.  Write  giving  all  details  to:  Dick 
Watts,  Eklitor,  Pharos-Tribune  &  Press, 
617  Broadway,  Logansport,  Ind.  46947. 


FREELANCE 

TRAVEL  FEATURES  AND  PHOTOS 
needed.  Submit  to  Soul  Journey  Mag¬ 
azine,  Box  336,  Washington,  D.  C. 
20044. 


LIBRARIANS 

METROPOLITAN  DAILY,  Zone  6, 
seeks  assistant  to  head  of  Reference 
Department.  Library  degree  and  news¬ 
paper  experience  required.  Box  1212, 
Editor  &  Publisher. 


PHOTOGRAPHY 

CHIEF  PHOTOGRAPHER— Seven-day, 
30,000  all  offset  daily  in  Zone  3  city 
of  50,000.  Formal  training  in  photo- 
journlaism  desirable.  Must  be  a  good 
planner  and  manager.  Send  resume 
and  salary  requirements  to  Box  1381, 
Editor  &  Publisher. 


OVERWORKED  EDITORS  AND  PUB- 
'  LISHERS:  Where  do  you  need  help  the 
I  most — editorial,  administrative,  sales? 

I  I’ve  done  it  all.  And  I’ve  got  an  MBA 
to  bring  management  objectives  to  any 
i  assignment.  Let  me  help  you  make  your 
publication  growl  Box  1343,  Editor  & 
Publisher. 

PROFIT-ORIENTED  EXECUTIVE 
I  Exi>erience<I  all  phases.  Executive  14  j 
years  in  advertising,  personnel,  cir-  i 
culation,  assistant  business/ general  { 
manager.  Strong  negotiations,  OSHA,  | 
EEO(?.  Will  relocate.  For  resume  call  j 
or  write  A.  J.  Pranger,  8  Roselin  Ave.. 
Quincy,  Mass.,  02169.  (617)  472-7000  I 
office.  479-4974  home.  j 

LOOKING  FOR  CHALLENGE.  Class- 
ifietl  Manager  major  group  suburban  , 
weeklies  (18  papers.  214,000,  owned  by 
Minneapolis  Star  &  Tribune).  Respon-  ' 
sible  for  300Ct>  transient  increase  in  | 
seven  months  and  still  growing.  Ex-  j 
cellent  PR,  sales  background.  Ed  Bosin,  ; 
9825  E.  Girard,  Denver,  Colo.  80231.  I 
Call  (303)  755-2978  and  leave  message,  j 

GENERAL  MANAGER/ AD  DIREC¬ 
TOR.  At  31,  experience  includes  man¬ 
agement  of  19M  daily,  ad  agency,  ; 
newspaper  ad  sales  and  teaching  uni-  ' 
versity  course  in  advertising  design  and 
sales.  Box  916,  Editor  &  Publisher.  I 


ADMINISTRATIVE 


PUBLISHER  /  GENERAL  MANAGER 
experienced  in  all  phases  of  daily, 
weekly  and  commercial  operations  in¬ 
cluding  offset.  Prefer  Zone  9.  Available 
now.  Box  1352,  Elitor  &  Publisher. 

EXPERIENCED,  mature,  profit  or¬ 
iented,  yet  young  enough  at  43  to  be¬ 
come  an  asset  to  your  paper  and  com¬ 
munity  for  many  years.  For  details, 
write  Box  1420,  Editor  &  Publisher. 

NEWSPAPER  COUPLE  in  early  30’8 
seeks  opportunity  to  manage  and  ex¬ 
pand  community  newspaper  with  option 
to  buy.  Reportorial  and  managerial  ex¬ 
perience  on  large  dailies.  Resume  on 
request.  Box  1421,  Editor  &  Publisher. 


CARTOONISTS 

CARTOONIST-EDITORIAL  interested 
in  local  as  well  as  national  issues. 
Now  providing  cartoons  to  7  news¬ 
papers.  Meml)cr  AAEC.  TV  experience. 
Former  college  professor,  film  ani¬ 
mator  and  lecturer.  Box  1318,  Editor 
&  Publisher. 

C.\RTOONIST  with  heavy  credentials 
seeks  newspaper  post.  Currently  doing 
two  syndicated  features.  Age  33.  Sam¬ 
ples.  Box  1337,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  DIRECTOR.  Mid  40’s. 
19  years  experience.  7  years  as  top  man 
on  M-El-S.  Proven  record  in  all  phases. 
Desire  to  relocate  in  Zones  3,  4,  6  or  8, 
however  will  consider  all  inquiries. 
Prefer  paper  with  opportunity  to  ad¬ 
vance  to  Business  or  General  Manager. 
Box  1416,  Eiditor  &  Publisher. 


EDITOR  SC  PUBLISHER  for  August  25,  1973 


Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CIRCULATION 


CIRCULATION  MANAGER:  Capable, 
qualified  assistant  ready  to  step  up: 
jirefer  daily  up  to  20,000  in  Zone  3  or 
4 :  StronK  in  leadership  and  motivation. 
Box  1350,  Editor  &  Publisher. 


PROFESSIONAL  CIRCULATOR.  25 
years  experience.  All  phases.  Com¬ 
petitive.  Top  record.  Minimum  25M. 
You’ll  get  what  you  pay  for.  Exchange 
references  if  you  can  afford  me.  Box 
1068,  Editor  &  Publisher. 

EXPERIENCED  SUPERVISOR  seeks 
to  become  Assistant  Home  Delivery 
Manager,  Home  Delivery  Manager,  in  a 
large  company,  or  Assistant  Circulation 
Manager,  Circulation  Manager,  in  a 
small  company.  Black  man,  family 
man,  age  31,  13  years  experience  with 
major  newspapers  with  lOOM  to  500M 
dailies  and  Sundays/District  Manager 
type/ Little  Merchant  and  others/ BS 
Business  Administration.  Prefer  Zone 
9,  8,  consider  others.  Box  1370,  Editor 
&  Publisher. 

DISTRICT  MANAGER  experienced  8 
years  in  all  phases  of  circulation  on 
large  daily.  Seek  position  of  circula¬ 
tion  manager  or  assistant.  Box  1399, 
Editor  &  Publisher. 

NO.  2  MAN  ready,  willing  and  able 
to  be  No.  1  on  daily  up  to  20,000: 
Zone  3  or  4,  familiar  with  ABC.  Box 
1315,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


SUCCESSFUL  YOUNG  ad  manager  on 
small  daily  desires  change  of  climate. 
Profit-oriented  and  promotion-minded. 
Available  September  17.  Box  1356, 
Blditor  &  Publisher. 


WORKING  AD  DIRECTOR,  non-metro 
daily.  60,  BJ  Missouri,  $250,  Aren  3, 
4,  6,  8.  Box  1031,  Editor  &  Publisher. 

PROFEISSIONAL  newspaper  ad  sales¬ 
man.  Experienced  weekly,  metro.  Also 
editorial.  Newspaper  job  only.  Any 
area.  Box  1417,  Editor  &  Publisher. 


EDITORIAL 

SCANNER-READY  deskman,  45.  wants 
interesting  writing  or  desk  job.  Zone  9. 
Box  1368,  Editor  &  Publisher. 


EDITORIAL 


PICTURE  DESK/CITY  DESK.  Mr. 
Editor:  Are  you  ready  to  upgrade  photo 
usage?  I’m  your  man.  Responsible,  ex- 
I>erienced  newsman,  20  years  plus  on 
dailies.  Knows  picture  editing,  caption¬ 
ing,  layout,  writing,  photography.  Box 
1349,  Bxlitor  &  Publisher. 


RECENT  COLLEGE  GRADUATE  in¬ 
terested  in  pursuing  editorial  career  in 
daily  newspaper;  will  relocate  to  any 
Blast  Coast  city  :  Massachusetts  resident. 
Box  1353,  Editor  &  Publisher. 


BOLD  YOUNG  JOURNALIST,  2  years 
reporting  and  feature  writing  on  med¬ 
ium  size  daily,  seeks  more  challenging 
news  and  investigative  reporting  posi¬ 
tion.  Ohio  State  University  J-grad, ’71. 
Will  relocate  anywhere.  Box  1319, 
Editor  &  Publisher. 


NEWSPAPER  FUND  SCHOLAR.  De¬ 
gree,  3  years  in  writing.  Desire  re¬ 
porting  job.  Can  type:  use  3Smm  cam¬ 
era.  PR,  radio  and  TV  exposure.  Re¬ 
sume.  clips  available.  Box  1289,  Editor 
&  Publisher. 


ENTHUSIASTIC.  YOUNG  sports 
writer  wants  position  on  40.000-(-  cir¬ 
culation  daily.  La/out  experience.  BA 
in  Journalism.  Any  Zone,  prefer  5. 
Box  1322,  Editor  &  Publisher. 


AVAILABLE  SEPTEMBER  1.  28- 

year-old  news  and  feature  writer,  6 
years  newspaper,  public  relations  ex¬ 
perience.  University  of  North  Carolina 
J-grad.  Resume,  clips  on  request.  Box 
1311,  Editor  &  Publisher. 

BEST  MAN  FOR  YOUR 
OPENING  PROBABLY 
IS  NOT  LOOKING 
We  have  a  file  and  contact  with  all 
level  media  executives  who  are  not 
dissatisfied  with  present  job.  But  we’ve 
persuaded  the  more  ambitious  ones — 
the  kind  you  want —  to  listen  to  sig¬ 
nificant  career  opportunities.  Dedicated 
professionals  who  will  not  answer  blind 
j  ad  but  will  deal  through  ethical,  con- 
I  fidential  Media  Executive  Search  firm 
I  like  ours.  We’re  nation’s  only  head 
I  hunters  dealing  exclusively  in  Media 
I  Executives.  Leland  Gourley,  GOURLEY 
ASSOCIATES.  Suite  200  Capitol  Ex- 
I  ecutive  Bldg.,  Box  53404,  Oklahoma 
I  City,  Okla.  73105.  (405)  521-9721. 


SEASONED  NEWSMAN  would  like 
family  to  breathe  clean  air.  Offer  15 
years  experience  in  return.  Seek  city 
editor,  news  editor,  reporter.  Box  1279, 
Editor  &  Publisher. 

ASPIRING  SPORTSWRITER.  some 
professional  experience,  promises  live¬ 
ly  copy  and  total  effort  if  given  oppor- 
tunit:’  to  launch  career.  Wide  experi¬ 
ence  on  student  newspaper,  BA,  law 
school.  Clips  and  resume  sent  at 
slightest  provocation.  Larry  Morris, 
105  S.  Whipps  Mill  Rd.,  Louisville, 
Ky.  40222.  Call  (602)  425-9914. 

MATURE.  EXPERIENCED  sports- 
writer-editor.  outdoor  writer,  photog¬ 
rapher  in  22nd  year  same  joh.  Reason 
for  making  change  not  job-connected. 
Know  all  sports.  Write  Box  1348,  Editor 
St  Publisher. 

MR.  EDITOR,  Let  me  spruce  up  your 
sports  pages  with  hunting,  fishing, 
conservation  articles,  photos.  Experi¬ 
enced,  ambitious.  Write  Box  1342, 
Editor  St  Publisher. 


SPORTS  EDITOR  on  25,000  daily 
seeks  more  challenging  position  in 
sports  editing  or  writing  on  larger 
paper  in  either  Zone  4  or  9.  3  years 
experience.  Box  1335,  Editor  & 
Publisher. 


WE’EKLY  EDITOR  seeks  position  as 
editor  or  city  editor  with  10,000-f- 
daily.  Excellent  references,  10  years 
experience,  winner  of  numerous  awards. 
Seek  chalienging  i>ost  Box  138. 
Editor  &  Publisher. 


REPORTER,  eager  and  wants  to  learn 
more.  1  year  experience.  College  grad. 
Seek  to  change  from  weekly  to  daily. 
All  beats.  Please  give  details.  $6500 
required.  Write  Box  1404,  Editor  St 
Publisher. 


J-GRAD,  27,  seeks  reporting  spot  any 
beat  or  Zone.  Michigan  State,  high 
honors.  Box  1378,  Editor  St  Publisher. 


YOUNG  MAN,  WILLING  WORKER, 
SEEKS  JOB  ON  NEWSPAPER.  BOX 
1382,  EDITOR  St  PUBLISHER. 


SEASONED  NEWSMAN  who  will  give 
you  quality  writing  as  weli  as  quaiity 
reporting  seeks  challenging  reporting 
job.  Fair-minded,  accurate,  strong  on 
both  features  and  fast-breaking  news. 
Has  written  a  column  of  humor. 
Capable  photographer.  Family  man. 
Ebccellent  references.  Available  im¬ 
mediately.  Box  1287,  Editor  & 
Publisher. 

REPORTER,  16  YEARS  experience 
general  assignment  and  feature  writing, 
seeks  position  on  daily  in  smaller  com¬ 
munity  or  weekly  in  Zones  5,  7,  8  or  9. 
Would  like  to  work  up  to  editor’s  slot. 
Skilled,  industrious,  enthusiastic.  Ex¬ 
cellent  references.  Box  1365,  Editor  St 
Publisher. 


NEWS  EXECUTIVE— Solid  experience 
on  medium  papers  and,  now,  metros. 
Would  like  to  return  to  the  managing 
editor’s  chair,  or  another  responsible 
position,  and  live  in  the  Southwest. 
Family  man  seeking  a  future.  Contact 
Box  1384,  Editor  &  Publisher. 


WRITER,  EDITOR  seeks  return  to 
journalism.  Prefer  desk  position  on 
small  to  medium  daily.  Extensive  past 
editorial  experience  as  reporter,  copy 
editor,  news  editor,  etc.  Thorough 
graphic  arts  background.  Also  ad 
agency  experience.  Age  29,  BSJ,  fam¬ 
ily  and  employed  as  Technical  Liter¬ 
ature  Elditor  in  Ohio.  Right  position 
more  important  than  salary.  Write 
Box  1387,  Editor  &  Publisher. 
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EDITORIAL 


SCIENCE  WRITER-EDITOR.  Exten¬ 
sive  background  in  medicine.  Lay  and 
professional  audiences,  major  publi¬ 
cations.  Box  1388,  Editor  &  Publisher. 


YOUNG  COUPLE  desires  jobs  Zone  5 
weekly:  journalism  degrees,  2-3  years 
experience.  Box  1395,  Editor  St 
Publisher. 


LOCKED  IN  I  Do  you  need  Business, 
News,  Sunday  or  Managing  editor ;  20 
years  experience,  mostly  on  metro 
newspaiiers.  Box  1401,  Editor  & 
Publisher. 


AWARD  WINNING  EDITOR,  39,  seek¬ 
ing  immediate  top  spot  on  small, 
m^ium  daily.  Exacting  pro,  family 
man,  top  references.  Box  1400,  Editor 
Si  Publisher. 


CITY  EDITOR.  24.  with  small  Midwest  | 
daily  seeking  staff  position  with  larger  ; 
newspaper.  Journalism  degree  with  ] 
Ijrevious  metro  area  experience.  Box  : 
1376.  Editor  St  Publisher. 


NEWS  EDITOR.  45.  solid  experience 
as  reporter  and  copy  editor,  seeks  | 
position  as  managing  editor  of  small  | 
daily.  I’m  a  hard  worker,  and  I’m  , 
ready  to  move  up.  Now  working.  i 
Good  references.  Minimum  salary  $225  I 
week.  Box  1403,  Eklitor  &  Publisher. 


EDITORIAL 


EDITOR,  small  daily  or  good  weekly : 
or  wire  editor,  city  editor  medium 
daily;  14  years  varied  experience.  Box 
1410,  Editor  &  Publisher. 


EXPERIENCED  WRITER,  photogra¬ 
pher,  graphics,  printing,  BA  Photo¬ 
journalism.  MS  Mass  Communications. 
Box  155,  Saratoga,  Calif.  95070. 


AMBITION:  Managing  editor  of  your 
medium  sized  daily.  8  years  reporting, 
editing,  Chicago,  New  York,  Rome. 
Any  Zone.  Box  1419,  Editor  & 
Publisher. 


FREELANCE 


SWISS  BASED  WRITES?  seeks  work 
as  correspondent,  stringer,  researcher 
for  American  publicat'ons.  Journal  sm, 
PR  experience.  Bilingual,  Geneva  resi¬ 
dent.  Box  1374,  Editor  &  Publisher. 


LIBRARIANS 


EXCELLENT  newspaper  experience 
full  charge  MLS.  Write  Librarian.  Box 
103,  University  Station,  Seattle.  Wash. 
98105.  Ph:  (206)  523-6380  to  Sept.  1. 

'^^'^^PHOTOGRAPHY^'^^^ 


EDITOR  OF  LARGE  DAILY  —  door  | 
closed  to  advancement  —  wants  per¬ 
manent  top  job  on  PM  daily,  prefer-  ^ 
ably  in  Zones  4,  6  and  8.  In  news  j 
business  15  years  at  same  paper:  age 
late  30’s.  Best  of  references;  family 
man,  father,  not  a  resume  builder; 
non-drinker,  columnist  on  human  in-  | 
terest,  producer.  Have  been  in  super-  , 
visor  capacity  for  several  years.  Will 
strongly  consider  college  PR  job  if  , 
right  one  available.  Current  salary  is  | 
$250  plus  but  negotiable.  Abilities 
tested,  proven.  Familiar  with  ALL  de-  , 
partments  of  news  operation,  photog¬ 
raphy;  have  trained  summer  Interns  \ 

I  and  staff  for  years.  Guaranteed  results 
—will  sign  long-term  contract  on  per¬ 
manency  if  necessary.  Not  a  wan¬ 
derer.  Resume  and  clips  on  request. 
No  quarrel  with  present  employer  but 
just  looking  for  a  step  up.  Wife  cur¬ 
rently  employed  as  school  teacher.  Am 
familiar  with  hot  and  cold  type.  Box  | 
1379,  Eklitor  St  Publisher.  j 


REPORTER,  Business,  Legislation, 
Land  Use,  seeks  Zone  2  or  3  location ; 

2  years  media,  10  years  government  and 
industry.  Box  1409,  Eklitor  St  Publisher. 

BO'TTOfM  RUNG— Male  (31,  single)  j 
wants  beginning  news  position  after  | 
seven-year  absence  from  news  world,  i 
Can  offer  maturity  and  varied  non-J  | 
work  background  to  small  daily  or  i 
:  magazine  in  Zones  1  or  2.  Three  years  | 
I  news  experience  with  some  teletype  and  | 
I  photography.  Loyal,  dependable;  ex- 
I  cellent  references.  Box  1427,  Eklitor  St 
Publisher.  I 


PHOTOJOURNALIST,  WPPA  Photog¬ 
rapher  of  Year  winner,  4  years  suc¬ 
cessively.  Color  separation  for  ROP 
news  know-how.  Regions  1,  2,  3,  4. 
Box  1355,  Editor  St  Publisher. 


PRODUCTION 

OFFSET  combination  man  in  mid-20’8 
with  some  management,  camera,  press 
experience,  seeks  newspaper  position. 
Box  1405.  Editor  St  Publisher. 


COLD  TYPE?  I  know  how  to  make 
computers,  machines  and  people  w’ork. 
Send  for  resume.  Box  1408,  Eklitor  & 
Publisher. 


NEED  A  composing  room  superin¬ 
tendent?  4  years  exi>erience  as  super¬ 
intendent  of  large  major  newspaper 
composing  room.  Familiar  with  hot 
and  cold  type  operations.  Cost  conscious 
experience  reduced  overtime  situations, 
controlled  supplies  and  reduced  budget. 
Veteran  in  both  union  and  manage¬ 
ment.  Box  1425,  Editor  &  Publisher. 


PUBLIC  RELATIONS 

PUBLICITY— 10  years  PR,  16  news; 
excellent  writer,  idea  man ;  now  work¬ 
ing.  Box  1296,  Editor  St  Publisher. 


NEWS  PRO,  ex-Army  PlO/muIti- 
media  chief,  seeks  top  PR  job  with 
small-medium  college  or  business.  Will 
relocate  any  Zone  if  challenge  is  right. 
Box  1383,  Eklitor  &  Publisher. 
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Awards  cite 
reporters  in 

S.  America 

The  Inter-American  Press  Association 
has  announced  the  winners  of  this  year’s 
Tom  Wallace  and  Mergenthaler  Awards. 
Recognized  were  journalists  and  publica¬ 
tions  from  Argentina,  Chile,  Colombia,  the 
United  States  and  Venezuela. 

Penny  Lernoux,  South  American  corre¬ 
spondent  for  Copley  News  service,  is  the 
winner  of  this  year’s  lAP-Tom  Wallace 
Award  to  a  journalist.  The  award  in  the 
publication  category  w’ent  to  the  Milwau¬ 
kee  Jownial. 

Winners  of  the  lAPA-Merganthaler 
Awards  were:  Luis  Buitrago  Segura,  re¬ 
porter,  El  Nacional,  Caracas,  Venezuela; 
Roberto  Escardo,  editorial  writer  and 
columnist.  La  Nacion,  Buenos  Aires,  Ar¬ 
gentina;  Renzo  Pechenino  Raggi,  cartoon¬ 
ist,  La  Segunda,  Santiago,  Chile;  and 
Horace  Villalobos,  photographer,  El  Dia, 
La  Plata,  Argentina.  El  Vespertino,  af¬ 
ternoon  daily  of  Bogota,  Colombia,  re¬ 
ceived  the  publication  award. 

The  announcement  was  made  by  the 
chairman  of  the  awards  committee  of  the 
Inter  American  Association,  Pedro  Pen- 
zini,  publisher  of  El  Nacional,  Caracas, 
Venezuela. 

The  Tom  Wallace  Awards,  w'hich  were 
created  and  are  financed  by  Latin  Ameri¬ 
can  members  of  the  lAPA  to  honor  the 
early  lAP.A  leader,  go  annually  to  a  jour¬ 
nalist  and  a  publication  or  group  of  publi¬ 
cations  in  the  United  States  or  Canada  in 
recognition  of  contributions  to  Inter- 
American  understanding. 

The  Mergenthaler  Awards,  for  journal¬ 
ists  and  publications  in  the  Americas  out¬ 
side  the  United  States  and  Canada,  are 
financed  by  a  grant  from  the  Mergen¬ 
thaler  Linotype  Company. 

The  prizes,  consisting  of  a  scroll  and 
$500  for  journalists  and  a  plaque  for  pub¬ 
lications,  will  be  presented  at  the  inaugu¬ 
ral  session  of  the  lAPA  General  Assembly 
to  be  held  during  the  annual  meeting  of 
the  organization  in  Boston,  October  15-19. 

Penny  Lernoux,  who  has  been  South 
American  correspondent  for  Copley  News 
Service  from  1964  to  the  present,  based 
consequently  in  Caracas,  Buenos  Aires 
and  now  Bogota,  won  the  award  for  her 
consistently  reliable  analysis  and  sympa¬ 
thetic  interpretation  of  South  American 
events  of  a  political,  social  and  economic 
nature,  as  well  as  for  her  human  interest 
stories. 

The  Milwaukee  Journal  was  selected  for 
its  efforts  to  gain  its  own  perspective  of 
social,  economic  and  political  conditions  in 
South  America,  as  demonstrated  by  its 
sponsorship  of  a  seven-week  reporting 
trip  to  six  key  South  American  countries 
by  David  Meissner,  Milwaukee  Journal 
editorial  writer. 

Luis  Buitrago  Segura,  long-time  and 
w’ell-known  Venezuelan  journalist  who  re¬ 
cently  received  the  Venezuelan  National 


Argentina  limits 
coverage  of  news 

Argentina  interim  President  Raul  Las- 
tiri,  a  Peronist,  issued  a  decree  August  21 
that  prohibits  foreign  news  agencies — in¬ 
cluding  AP  and  UPI — from  supplying 
newspapers  in  Argentina  with  local  news. 
The  decree  further  states  that  the  mass 
media  in  Argentina  should  devote  50% 
of  their  news  content  to  coverage  of  Ar¬ 
gentina,  regardless  of  whether  daily 
events  merit  it. 


Journalism  prize  for  1972,  won  the  lAPA- 
Mergenthaler  award  for  his  courageous, 
single-handed  investigative  reporting  of  a 
fraud  case  involving  two  large  interna¬ 
tional  concerns  operating  in  Venezuela. 
As  a  result  of  his  investigations,  the  com¬ 
panies  filed  a  libel  suit  against  him;  but 
subsequently,  Buitrago  Segura  was  exon¬ 
erated  by  the  court  and  the  companies 
banned  from  operating  in  Venezuela. 

Roberto  Escardo,  editorial  writer  for 
Na  Nacion  since  1958,  and  past  winner  of 
a  I.AP.A-Mergenthaler  award,  is  recog¬ 
nized  this  time  for  his  column,  “Mirador 
Porteno”,  which  has  wide  appeal  among 
La  Nacion’s  estimated  1,000,000  readers. 
His  subject  matter  is  varied,  and  his  style 
pleasing,  but  his  popularity  rests  primari¬ 
ly  on  his  feeling  for  Argentine  tradition 
and  culture. 

Renzo  Pecchenino  Raggi  (pseudonym 
Lukas)  is  a  cartoonist  whose  works  have 
great  popular  appeal  in  Chile.  Possibly 
due  to  the  fact  that  his  very  personal 
humorous  approach  to  the  plight  of  the 
average  citizen  in  the  present-day  turmoil 
in  Chile  crosses  party  lines. 

Horacio  Villalobos,  a  photographer  for 
El  Dia,  of  La  Plata,  Argentina,  was  se¬ 
lected  for  his  shots  of  patients  in  a  psy¬ 
chiatric  hospital  which  reveal  the  inhu¬ 
man  treatment  to  which  they  were  sub¬ 
jected  by  hospital  staff.  The  impact  of 
Villalobos’  photographs  on  public  opinion 
was  largely  responsible  for  bringing  about 
changes  in  the  hospital’s  administration. 

El  Vespertino,  afternoon  daily  of  Bogo¬ 
ta,  was  recognized  for  its  effective  publici¬ 
ty  campaign  in  connection  with  a  singular 
event  which  it  sponsored:  a  sports  meet 
organized  for  the  exclusive  participation 
of  the  hundreds  of  delinquent,  homeless 
boys  living  on  the  streets  of  Bogota. 


Panama  Doctrine 
to  be  enforced 
by  joint  council 

The  print  and  electronic  media  of  the 
Western  Hemisphere  have  joined  forces 
in  their  struggle  to  uphold  freedom  of 
information  and  opinion  in  this  part  of 
the  world. 

An  agreement  signed  in  Caracas  Au¬ 
gust  8  by  the  Inter  American  Press  Asso¬ 
ciation  and  the  Inter  American  Associa¬ 
tion  of  Broadcasters  sets  up  a  Joint  Coun¬ 
cil  to  coordinate  their  efforts  in  defense  of 
the  people’s  right  to  be  informed. 

The  Joint  Council,  consisting  of  three 
members  from  each  organization,  will 
have  the  job  of  applying  the  Panama  Doc¬ 
trine,  an  earlier  agreement  that  declares 
that  an  attack  on  any  medium — whether 
press,  radio  or  television — will  be  con¬ 
strued  as  an  attack  on  all  media  of  in¬ 
formation  and  opinion. 

The  Council,  it  w’as  agreed,  would  in¬ 
voke  the  Panama  Doctrine  only  in  “grave 
cases.’’  It  would  then  have  the  job  of 
coordinating  a  joint  public  opinion  cam¬ 
paign  throughout  the  Western  Hemis¬ 
phere.  The  Council  will  also  study  other 
means  of  cooperation  between  the  two  or¬ 
ganizations. 

Members  of  the  Council  will  consist  of 
the  presidents  of  the  two  organizations 
plus  two  other  representatives.  Represent¬ 
ing  the  lAPA  are  the  current  president, 
Rodrigo  Madrigal  Nieto,  publisher  of  La 
Republica,  San  Jose,  Costa  Rica,  German 
E.  Ornes,  publisher  of  El  Caribe,  Santo 
Domingo  and  Argentina  Hills,  publisher 
of  El  Mundo,  San  Juan,  Puerto  Rico. 

The  broadcast  association  is  represented 
by  its  president  Jose  Almeida  Castro,  di¬ 
rector  general  of  Diarios  Asociados,  Bra¬ 
zil,  Carlos  Ashton,  of  Radio  .Agricultura, 
Santiago,  Chile,  and  Hector  Ponsdomen- 
ech,  of  Venevision,  Caracas,  Venezuela. 

In  setting  up  the  Joint  Council  the  top 
officers  of  the  two  organizations,  at  their 
Caracas  meeting,  pointed  out  that  author¬ 
itarianism  is  a  growing  evil  that  has  re¬ 
sulted  in  a  curtailment  of  human  rights, 
especially  the  people’s  right  to  be  in¬ 
formed. 


TIMING  IS  EVERYTHING 

The  best  time  to  sell  prooerties  is  when  the  buyers  are  buying. 
Sell  now  at  high  prices. 


I  N  C 


Washington,  D.C.:  1100  Connecticut  Ave.,  N  W.  20036  (202)  393-3456 

Chicago;  1429  Tribune  Tower,  60611  (312)  337-2754 

Dallas:  1511  Bryan  Street.  75201  (214)  748-0345 

San  Francisco:  111  Sutter  Street,  94104  (415)  392-5671 
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R)r  top  performance... 
backup  makes  the 
difference ! 


Race  car  drivers  rely  on  their  pit  crews  for  backup  just  as  stereotypers  can 
count  on  Burgess  for  backup.  Burgess  means  fop  capability  all  the  way  . . . 
research  and  development,  production  and  inspection,  and  field  service 
right  in  your  plant.  Burgess  mats  help  you  make  a  good  impression. 


get  the  Burgess  backup 

MORE  U.S.  NEWSPAPERS  USE  BURGESS  MATS  THAN  ANY  OTHER  KINO 


Printing  Products  Division 


JfYlCtNTtR  •  SAINT  PAUL  MINNESOTA  5510^ 


BURGESS  MATS 

HELP  YOU  MAKE  A  GOOD  IMPPESSlOH 


One  of  the  unique  sports  programs  in  the 
nation  is  sponsored  by  the  Columbus  Citizen- 
Journal,  a  morning  Scripps-Howard 
newspaper. 

Nine  awards  are  made  annually  to 
outstanding  high  school  athletes:  two  in 
football,  one  each  in  track,  basketball, 
baseball,  swimming,  wrestling,  golf  and 
tennis.  Excepting  the  swimmer  who  receives 
a  trophy,  each  is  presented  with  his  playing 
shoe,  bronzed,  mounted,  and  engraved. 

The  program  began  in  1951  with  the 
selection  of  a  top  back  and  lineman  in  football. 
Today  it  also  includes  naming  the  high 


school  football  Coach  of  the  Year  who  receives 
a  plaque. 

The  Citizen-Journal  gives  one  of  the  awards 
— in  track — to  honor  Managing  Editor  Jack 
Keller,  a  former  world-record-holding  hurdler 
and  1932  Olympic  team  member. 

Jack  Nicklaus,  a  Columbus  native  and 
former  Ohio  State  University  golf  star, 
sponsors  the  golf  award. 

The  remainder  are  sponsored  by  Columbus 
business  concerns  and  sports-minded 
organizations  in  cooperation  with  the 
Citizen- J  oumal. 


SCRIPPS-HOWARD  NEWSPAPERS 


ALBUQUERQUE  TRIBUNE  •  BIRMINGHAM  POST-HERALD  •  CINCINNATI  POST  &  TIMES-STAR/KENTUCKY  POST  &  TIMES  STAR  •  PITTSBURGH  PRESS 
EL  PASO  HERALO-POST  •  EVANSVILLE  PRESS  •  MEMPHIS  COMMERCIAL  APPEAL  •  CLEVELAND  PRESS  •  COLUMBUS  CITIZEN-JOURNAL 
DENVER  ROCKY  MOUNTAIN  NEWS  •  KNOXVILLE  NEWS  SENTINEL  •  MEMPHIS  PRESS-SCIMITAR  •  THE  STUART  (FLA.)  NEWS  •  FORT  WORTH  PRESS 
HOLLYWOOD  (FLA.)  SUN-TAHLER  •  THE  SAN  JUAN  (PUERTO  RICO)  STAR 

Advertisini  Dept.,  200  Park  Avenue,  New  York  City  Atlanta  Ckicafo  Dallas  Detroit  Los  Anfoles  Ptiiladelphia  San  Francisco 


The  G-Jinits 
its  best  foot  forward 
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Lois  Wille... 

an  ace  on  both  sides  of  the  city  desk 


In  her  dual  capacity  as 
assistant  city  editor  and  report¬ 
er,  Pulitzer  prize  winner  Lois 
Wille  adds  an  extra  dimension 
to  the  growing  role  of  women 
in  journalism. 

Not  only  does  she  plan 
and  edit  major  stories  on  drug 
abuse,  adoption,  the  criminal 
justice  system  and  the  occult. 
She  also  reports  them. 

Lois  Wille’s  specialization 
in  urban  problems  has  brought 
her  many  awards.  It  also  brings 
her  the  warm  satisfaction  of 
helping  to  right  wrongs,  as  in 
her  recent  coverage  of  a  young 
girl  charged  with  the  murder  of 
a  newborn  daughter.  Her  sto¬ 
ries  aroused  the  public  to  ac¬ 
tion  and  led  to  the  investigation 
and  dismissal  of  the  charges. 

Lois  Wille  combines  news 
sense  with  a  special  feeling 
for  people  and  their  problems. 
She  is  one  more  reason  why 
editors  consistently  choose  the 
CDN/S-T  News  Service. 


Chicago 
Daily  News 

Marshall  Field,  Publisher 


The  Record  Setting 
Post-Intelligencer 

Our  greatest  circulation  gain 
in  25  years 

Five  times  the  daily  and  Sunday  increase 
of  Seattle’s  evening  newspaper 

A  greater  circulation  gain  than  all  other 
16  Washington  dailies  combined 

Seattle’s  changing.  So  are  its  newspapers.  Ask  your  Hearst  Advertising  Service  rep¬ 
resentative  for  all  the  details  about  Washington’s  fastest  growing  daily  newspaper. 

The  Seattle  Post-Intelligencer 


A  Bidder  newspaper  builds  the  good  life  in  St.  Paul 


* 


“Politics  is  almost  unnaturally  clean  — 
no  patronage,  virtually  no  corruption. 


The  citizens  are  well  educated.” 


Politics  and  government  in  Minnesota  are,  as  Time  magazine  said 
recently,  clean  and  progressive.  One  of  the  reasons  for  the  lack  of 
corruption  and  the  openness  of  government  is  the  aggressive  and 
thorough  coverage  of  the  St.  Paul  Dispatch  and  Pioneer  Press. 
Protecting  the  good  life  in  St.  Paul  and  the  state  by  keeping  an 
educated  citizenry  well  informed  on  what’s  happening  in  city  hall, 
the  state  legislature  and  the  governor’s  office,  is  one  of  our  major  goals. 


BidddrjMiratumsJiu:. 


St.  Paul,  Minnesota 
Pioneer  Press  &  Dispatch 


San  Jose,  California 
Mercury  &  News 


Wichita,  Kansas 

Eagle  &  Beacon 


Duluth,  Minnesota 
News  Tribune  &  Herald 


Aberdeen,  South  Dakota 
American  News 


Gary,  Indiana 
Post  Tribune 


Long  Beach,  California 
Independent,  Press-Telegram 


Pasadena,  California 
Star-News 


Boulder,  Colorado 
Daily  Camera 


Niles,  Michigan 
Star 


New  York,  New  York 

Journal  of  Commerce 


Grand  Forks,  North  Dakota 
Herald 


Seattle,  Washington 

Times  • 


*RPI  ownership  interest  65%  of  non-voting  stock,  49.5%  of  voting  stock  in  Seattle  Times  Company. 


Walla  Walla,  Washington 
Union-Bulletin 

(Subsidiary  of  Seattle  Times  Company) 


It’s  in  the  1972  Simmons  Local  Index:  5  ads  in  the 
Buffalo  Evening  News  have  a  reach  of  7 1  %  of 
the  ADI  adults  with  a  3.8  frequency.  And,  you  get 
that  coverage  in  a  market  with  over  700,000 
passenger  car  registrations. 

Perhaps  that  explains  something  else:  the  latest 
Media  Records  ranks  The  News  No.  1  in  the  nation 
among  evening  newspapers  for  automotive  linage. 
It’s  here.  All  you  have  to  do  is  reach  for  it. 

Buffalo  Evening  News 

Represented  Nationallv  by  Story  &  Kelly-Smith 


EDITOR  &  PUBLISHER  CALENDAR 

SEPTEMBER 

6-8 — West  Virginia  Press  Association  Convention.  Wilson  Lodge,  Oglebay 
Park,  Wheeling.  W.  Va. 

6- 8 — New  England  AP  News  Executives  Association  meeting.  Black  Point 
Inn,  Prouts  Neck,  Maine. 

7- 8 — Oregon-Washington  UPl  Editors  Conference,  Canterbury  Inn.  Ocean 
Shores,  Washington. 

7- 9 — Ohio  Newspaper  Classified  Clinic.  Pick-Ft.  Hayes  Hotel,  Columbus. 

8 —  Hoosier  State  Press  Association  Advertising  Conference.  Sheraton 
Motor  Inn.  Indianapolis. 

8-9 — North  Dakota  AP  Association  meeting,  Ramada  Inn.  Jamestown,  N.D. 

8- 12 — Canadian  Circulation  Managers'  Association  Annual  Sales  Con¬ 
ference,  Holiday  Inn  (downtown),  London.  Ontario.  Canada. 

9- 21 — API  Advertising  Ejiecutives  Seminar  (for  newspapers  under  75,OOC 
circulation).  Columbia  University. 

11-14 — Newspaper  Advertising  Executives  Association  of  Canada-Eastern- 
25th  annual  Conference,  Mount  Royal  Hotel,  Montreal. 

13- 15 — PNPA  Classified  Clinic,  Hershey  Motor  Lodge,  Hershey,  Pa. 

14- 16— Mid-America  Newspaper  Conference,  Muehlebach  Hotel.  Kansas 
City.  Mo. 

1 4- 1 6-— Pacific  Newspaper  Mechanical  Conference.  Southern  Division.  Bilt- 
moro  Hotel.  Los  Angeles. 

14-16— Maryland-Delaware-D.C.  Press  Association,  Summer  Conference. 
Beach  Plasa  Hotel.  Ocean  City,  Md. 

16 —  South  Dakota  AP  Association  meeting.  Holiday  Inn.  Aberdeen.  S.D. 

17- 20 — Knight  Newspaper  Seminar.  "Training,  Developing  and  Evaluating 
Your  Employees,"  Miami. 

19- 21 — Newspaper  Color  Seminar,  Graphics  Arts  Research  Center,  Ro¬ 
chester  Institute  of  Technology,  Rochester,  N.Y. 

20- 22 — Interstate  Advertising  Managers'  Association  &  New  York  Adver¬ 
tising  Managers'  Bureau  joint  meeting,  Pocono  Manor  Inn  &  Golf  Club, 
Pocono  Manor,  Pa. 

21- 23 — Illinois  AP  Editors  Association  meeting.  The  Hilton,  Peoria,  III. 

21-23 — Indiana  APME  fall  meeting,  Holiday  Inn,  Interstate  65,  Lafayette. 

Indiana. 

21- 23 — New  England  Press  Association  annual  fall  convention,  (joint  NYPA 
and  NEPA  meeting).  Lake  Morey  Inn.  Falrlee,  Vermont. 

22 —  Minnesota  AP  Association  meeting.  Holiday  Inn,  Fergus  Falls,  Minn. 

22- 25 — Southern  Circulation  Managers'  Association  Annual  Convention. 
Hilton  Hotel,  St.  Petersburg.  Florida. 

23- Oct.  5 — API  City  Editors  Seminar  (for  newspapers  under  75,000  circu¬ 
lation).  Columbia  University. 

24- 26— INPA  Southern  Regional  conference.  Hyatt  House,  Houston. 

26- 29 — Pennsylvania  Newspapers  Publishers'  Association  Annual  Conven¬ 
tion.  Pocono  Manor  Inn  &  Golf  Club,  Pocono  Manor,  Pa. 

27- 29 — Southern  California  UPl  Editors'  convention.  Palm  Springs,  Calif: 

28- 30 — Advertising  Executives  Association  of  Ohio  Daily  Newspapers  sales 
clinic.  Pick-Ft.  Hayes  Hotel.  Columbus. 

28-30 — Virginia  Press  Women,  15th  annual  convention.  Holiday  Inn-Scope, 
Norfolk.  Va 

30 — Oct.  3 — INPA  Eastern  Regional  conference.  Colony  Resort.  Atlantic 
City,  N.J. 

30 — Oct.  5— Newspaper  Food  Editors  Conference,  Drake  Hotel,  Chicago. 
OCTOBER 

4- 7 — Women  in  Communications.  Inc.,  Annual  National  Meeting,  Benson 
Hotel,  Portland,  Oregon. 

5- 6— South  Carolina  AP  News  Council  meeting.  Adventure  Inn,  Hilton 
Head,  S.C. 

7-10 — UPl  Editors  &  Publishers  Conference.  Camino  Real  Hotel.  Mexico 
City. 

7-10 — INPA  Western  Regional  conference.  Washington  Plaza.  Seattle. 
7-13 — 25th  Annual  Photo  Workshop,  University  of  Missouri  School  of  Jour¬ 
nalism,  KIrksville,  Mo. 

7-19 — API  Classified  Advertising  Managers  Seminar.  Columbia  University. 

9- 13 — National  Conference  of  Editorial  Writers  27th  Annual  Meeting, 
Honolulu,  Hawaii. 

10- 14 — National  Newspaper  Association  Annual  Convention  and  Trade 
Show  and  Arkansas  Press  Association  Convention,  Arlington  Hotel,  Hot 
Springs,  Ark. 

11- 13— III  Inols  Press  Association  108th  fall  convention.  Holiday  Inn-East, 
Springfield,  III. 

14-19 — Inter  American  Press  Association  29th  annual  meeting,  Sheraton- 
Boston  Hotel,  Boston. 
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People  must  have  a  place  to  stand, 
a  chair  to  sit  on,  a  roof  over  their  heads. 


No  one  can  be  independent 
without  security.  And,  in  these  vol¬ 
atile  times,  a  sense  of  security 
is  perhaps  more  relevant  for  us 
now  than  ever  before. 

lobs  make  people  independent 
and  secure. 

There  are  today  some  428,000 
men  and  women  in  our  company. 
They’re  people  with  security. 
Independent  and  free.  Because 
they  have  jobs. 

All  successful  growing  busi¬ 
nesses  create  jobs.  And  multina¬ 
tional  companies,  like  ours, 
help  make  it  happen.  Year  in  and 
year  out. 

Multinational  companies  critical 
to  America's  luture  growth. 

In  the  1960's  American  multi¬ 


national  companies  increased  do¬ 
mestic  employment  by  31 .3% . 

The  national  average  was  12.3%. 
In  the  same  period,  American 
multinationals  increased  exports 
by  180%,  while  the  national 
average  went  up  53.3%. 

Surely,  here  is  a  force  to  be 
encouraged. 

Creating  jobs  is  our  most  impor¬ 
tant  social  responsibility. 

And  when  you  consider  that 
American  business  will  have  to  de¬ 
velop  jobs  for  27  million  new 
workers  by  1990,  it's  clear  that  the 
contributions  of  multinational 
companies  will  be  critical  to  the 
future  growth  of  America's 
economy. 

Our  company  is  presently  com¬ 
mitted  to  a  number  of  socially 


responsive  programs,  which  are 
being  implemented  and  will  be 
increased  as  warranted. 

But  creating  jobs  for  people  is 
what  we  do  best. 

And  that,  we  submit,  is  our  first 
and  most  important  social  respon¬ 
sibility.  To  give  people  a  place  to 
stand,  a  chair  to  sit  on,  a  roof  over 
their  heads. 

International  Telephone  and 
Telegraph  Corporation,  320  Park 
Avenue,  New  York,  N.Y.  10022. 


ITT 

SERVING  PEOPLE  AND  NATIONS  EVERYWHERE 


We  provide  all  of  it  we  can  to  writers 
around  the  country  working  on  insurance- 
related  stories. 


For  instance: 

•  A  free-lancer  needed  rate  examples  and  tips 
on  what  kind  and  how  much  insurance  to  buy 
on  recreational  vehicles.  We  got  them  to  him 
the  same  day  he  called.  When  he  asked  for 
pictures  of  vehicles  involved  in  accidents,  we 
checked  our  25  regional  offices’  claim  files 
and  sent  them  along. 

•  A  Baltimore  reporter  was  assigned  an  in- 
depth  story  on  no-fault  insurance.  He  called 
State  Farm  for  facts  and  figures.  He  got  them 
.  .  .  plus  interpretation  from  one  of  the  top 
officers  of  the  nation’s  largest  auto  insurer. 
And  he  got  them  within  minutes. 

•  A  Pittsburgh  newspaperman  was  on  a 
feature  on  road-killed  deer.  “Do  you  have 
any  statistics?’’  he  asked.  We  didn’t .  .  .  but 
first  thing  the  next  morning  we  did  (and  so 
did  he)  from  our  five  “deer  country’’  regional 
offices. 


Dead  deer,  no-fault  insurance,  or  motor 
homes  may  not  be  your  assignment.  But  if  it 
has  to  do  with  something  about  insurance, 
chances  are  we  can  help. 

Because  we’re  the  largest  insurer  of 
homes,  cars  and  small  boats  in  the  world,  lots 
of  newsmen  call  us  regularly.  We  use  the 
phones,  a  Telecopier®*  and  an  experienced 
PR  firm  to  give  them  — and  you— fast,  no- 
nonsense  answers. 

Try  us. 


stat^arI^ 


^NSURANC^ 

Public  Relations  Department 
State  Farm  Insurance  Companies 
Bloomington,  Illinois  61701 
Phone  Area  309 
662-2521  or  662-2063 


‘Telecopier®  is  a  trademark  of  XEROX  Corporation. 


CATCH-lines 


By  Lenora  Williamson 

THERE  ARE  TEDDY  BEARS  in  the  boardroom  of  the 
Bristol  Evening  Post — England’s  town  of  Bristol,  that  is.  A 
delegation  from  the  Bristol  (Conn.)  Press  was  curious  about 
the  large,  golden-colored  teddy  bear  which  sits  on  the  table, 
holding  a  baby  bear  on  one  side  and  guest  book  on  the  other. 
Explained  Post  board  of  directors  secretary  Reginald  Dickinson, 
if  13  persons  happen  to  attend  a  dinner  or  meeting,  the  bear 
is  placed  at  the  14th  chair,  in  true  Churchillian  manner,  to 
avoid  the  unlucky  number. 

The  Connecticut  group  included  Kathy  Conlin  and  Jimmy 
Gallus,  winners  of  the  Press  circulation  contest;  reporter  Kathy 
Rivard  and  her  husband  Glenn,  and  Press  circulation  manager 
Charlie  Poole  and  his  wife  Lillian. 

•  *  * 

ROOKIE’S  DIARY  GETS  EARLY  ‘30’  announced  the 
Detroit  Free  Press  headline  for  a  Washington  dateline  story 
on  Coach  George  Allen  of  the  Redskins  ordering  rookie  guard 
Charles  Cantrell  to  discontinue  a  news  ‘diary’  issued  during 
the  NFL  training  camp.  Cantrell  had  been  giving  W ashington 
Star-News  reporter  Steve  Guback  his  impressions,  and  the 
paper  titled  them  “Diary  of  a  Rookie.”  An  editor’s  note  at  the 
end  said  Allen  expressed  no  quarrel  with  any  part  of  the  diary 
but  “suggested”  it  had  gone  far  enough.  “He  said  he  had  de¬ 
cided  to  end  it  a  few  days  ago,  but  thought  the  writer  should 
have  a  chance  to  wrap  it  up.” 

*  *  * 

PURE  COINCIDENCE  OR  INTENT?— Around  the  time 
pictures  and  stories  celebrating  Mae  West’s  81st  birthday 
appeared,  an  eagle-eyed  reader  of  the  Syracuse  (N.Y.)  Herald- 
American  sent  along  a  clip  with  a  l-column  head  shot  of  Mae 
and  a  caption  quote,  “Sex  is  a  frame  of  mind — age  has 
nothing  to  do  with  it.  And  let  me  tell  you  I’ve  got  a  very 
good  mind.”  And  next  to  Mae’s  photo  three  columns  were  in 
type  under  a  headline  “Fires  rage  in  West.”  But  that  story  was 
about  firefighters  battling  those  forest  fires  in  western  states. 

The  Chicago  Tribune  caption  for  another  cheerful  head  shot 
of  Mae:  She’s  81  and  holding. 

«  «  * 

COUNCIL  BITES  BACK  was  the  Des  Moines  Sunday  Regis¬ 
ter  head  for  a  story  re  Dubuque,  Iowa,  city  officials  hosting  a 
“Press  Roast”  for  reporters.  The  press  fellows  were  fed  and 
then  given  some  honorary  awards  for  “Foot  in  the  Mouth,” 
“Hook,  Line  and  Sinker”  (for  the  reporter  who  should  have 
gone  fishing  instead),  and  “Diogenes  Lamp.” 

*  *  * 

X-Raled  W'rilor 


When  1  make  a  mistake, 
I  do  not  fret  or  pout; 

I  simply  hit  the  keys 
.\nd  double  X  it  out. 

*  «  « 


Herm  Albright 


COLLEAGUE  CONCERN  is  being  expressed  for  Frank 
Luska  of  the  Dallas  Times  Herald  (Catch-lines,  August  4) 
whose  promotion  department  hopes  he’ll  be  replaced  next  year 
on  the  Cowboy  beat  by  a  fellow  named  Coin,  since  they’ve 
exhausted  puns  on  the  name  “Luksa.”  Mick  Neubert,  Cedarburg 
(Wis.)  News-Graphic,  has  engineered  a  slogan  which  tells  the 
reader:  1.  Luksa  will  cover  the  Cowboys  next  year.  2.  Coin 
will  not  cover  the  Cowboys.  The  slogan:  “Luksa  not  Coin  to 
run  out  on  the  Cowboys.”  And  John  L.  Blue,  managing  editor  of 
the  Cape  Girardeau  Southeast  Missourian,  noted  Luksa’s  threat 
to  change  his  name  to  Normandy  Dunkirk  to  thwart  the  promos. 
Blue  suggests  the  department  could  counter  with  “Dunkirk 
the  Cowboys  around.” 

*  *  * 

CONGRATULATIONS  GAME— t/P/  Reporter  says  both 
editor  C.  A.  McKnight  of  the  Charlotte  (N.C.)  Observer  and 
Rhea  T.  Eskew,  new  general  manager  of  the  Greenville  (S.C.) 
News-Piedmont,  believe  in  brevity.  McKnight  wrote  Eskew, 
UPI’s  former  Southern  manager,  as  follows:  “Congratulations, 
competitor.”  Came  back  the  reply:  “Thank  you.  Friendly,  1 
trust.” 


EDITOR  Sc  PUBLISHER  for  September  1,  1973 


The  Poydras  Plaza,  an  11-acre  site  adjoining  the  new  surge  of  civic  and  business-community  confi- 

Louisiana  Superdome,  will  contain  an  estimated  dence  in  the  growing  magnetism  of  the  Nation’s  No. 

$200  million  in  new  construction.  2  Port. 


Already  planned  is  the  Hyatt  Regency  Hotel,  a 
high-rise  and  low-rise  24-story  structure  that  will 
have  1,250  rooms  for  visitors  to  New  Orleans. 
Sheathed  in  glass,  it  will  stand  around  a  huge  “a- 
trium”,  with  a  ceiling  250  feet  above  ground  level. 
Glass  enclosed  elevators  will  offer  breathtaking 
space-age  views  of  the  hotel  interior  and  the  city’s 
skyline.  A  revolving  lounge  will  serve  as  dazzling 
crown  360  feet  above  the  city  streets  and  87  feet 
above  the  Superdome. 

Projected  to  share  the  Poydras  Plaza  with  the 
hotel  are  high-rise  and  low-rise  office  and  apartment 
buildings  and  shopping  facilities. 

The  total  investments  in  the  Poydras  Plaza  “Su¬ 
perblock”  and  the  Superdome  will  top  the  $350  mil¬ 
lion  mark  and  should  serve  as  clear  indication  of  the 


You’ll  become  more  and  more  familiar  with  the 
fabulous  Superdome  while  the  Hyatt  Regency  and 
those  other  structures  are  abuilding  (Hotel’s  comple¬ 
tion?  Late  1975  or  early  ’76).  Your  longing-to-see 
New  Orleans  may  mean  that  you’ll  first  visit  the 
completed  Poydras  Plaza  on  your  second  or  third  or 
fourth  visit.  But  every  time  you’re  in  New  Orleans, 
you’ll  know  you’re  welcomed. 

Metro  New  Orleans’  million-plus  population 
shares  its  local  enthusiasms  with  over  three  million 
visitors  a  year.  It  also  exerts  an  impressive  respon¬ 
siveness  to  its  newspapers  —  The  Times- Picayune 
and  The  States-Item.  They,  morning-and-evening, 
enter  90%  of  the  318,500  Metro  Households.  Sched¬ 
uling  in  them  is  one  way  to  learn  to  love  New 
Orleans  even  more. 
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Paying  for  counter-ads 

Something  new  has  been  added  to  the  counter-advertising  idea 
initiated  by  the  Federal  Trade  Commission.  The  Scenic  Hudson 
Preservation  Conference,  an  environmental  group  that  has  been 
fighting  for  10  years  a  proposal  from  Consolidated  Edison  for  a  new 
power  plant  at  Storm  King  Mountain  north  of  New  York  City,  is  ask¬ 
ing  the  New  York  State  Public  Service  Commission  to  force  ConEd 
to  pay  for  counter-ads  opposing  the  project. 

The  power  company  recently  placed  newspaper  ads  explaining  the 
lengthy  battle  that  has  delayed  construction  of  the  new  plant  and 
said  it  would  start  in  November.  Scenic  Hudson  in  spite  of  legal  re¬ 
verses  still  argues  the  project  would  ruin  the  mountain,  the  fish  in 
the  Hudson  River,  etc.,  and  that  the  ads  were  “a  mis-use  of  ratepayers’ 
money."  It  wants  the  PSC  to  direct  ConEd  to  finance  an  equivalent 
amount  of  ad  space  “so  that  the  inaccuracies  can  be  corrected.” 

We  hope  New  York’s  PSC  will  uphold  the  right  of  a  company  to 
express  its  views  without  having  to  finance  publication  of  opponents 
views.  The  precedent  of  a  contrary  ruling  would  bring  an  end  to  all 
advertising  on  controversial  issues.  Who  w'ants  to  express  a  point  of 
view  and  then  foot  the  bill  for  others  to  state  contrary  opinions? 

Press  conference 

A  little  more  than  a  year  ago  (E&P  June  24,  page  48)  John  E. 
Ehrlichman  said  one  reason  President  Nixon  doesn’t  hold  more 
press  conferences  was  that  “he  goes  in  there  for  half  an  hour  and  gets 
a  lot  of  flabby  and  fairly  dumb  questions.” 

Within  a  week  the  President  held  a  press  conference,  his  first  in 
three  months,  and  said:  “You  are  not  dumb  and  flabby  ...  In  looking 
over  the  transcripts  of  various  press  conferences  I  have  not  seen  any 
softballs  and  1  don’t  want  any  because  it  is  only  the  hardball  that  you 
can  hit  or  strike  out  on.” 

The  President  could  say  the  same  about  last  week’s  press  con¬ 
ference.  There  wasn’t  a  softball  in  the  lot.  They  were  all  hardball 
questions.  Most  of  his  critics  gave  him  credit  for  fielding  them  ad¬ 
mirably  even  though  some  criticized  him  for  leaving  some  things  un¬ 
said.  The  consensus  has  been,  however,  that  the  President  scored 
points  with  his  performance. 

He  usually  does.  Mr.  Nixon  is  given  high  marks,  even  by  his  critics, 
for  his  ability  in  the  fast  give  and  take  of  a  press  conference.  We  don’t 
understand  why  he  doesn’t  hold  more  of  them  more  regularly. 

History  repeating  in  Argentina 

The  decree  controlling  local  news  dissemination  and  regulating  the 
news  content  of  the  Argentine  press,  which  was  signed  by  Juan  Peron’s 
“provisional”  president,  shatters  any  illusions  that  the  former  dictator 
might  have  changed  attitudes  toward  the  press  during  his  exile. 

Control  of  the  press  was  a  guiding  principle  of  the  Peron  dictator¬ 
ship  for  10  years  from  ’46  to  ’55.  Newspapers  and  radio  stations  he 
expropriated  were  returned  ultimately  to  their  rightful  owners. 

Now  it  appears  Argentina  may  be  faced  with  a  repetition  of  that 
unpleasant  history.  The  free  press  of  this  hemisphere,  which  once 
rallied  to  the  cause  of  La  Presna,  may  soon  be  called  upon  to  do  it 
again  for  that  and  other  newspapers  there. 


Th«  Oldest  Publishers'  end  Advertisers' 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist 
established  tdarch  22,  1884;  Newspaperdom 

established  March,  1892;  the  Fourth  Estate 
March  I,  1894;  Editor  &  Publisher,  June  29, 
1901;  Advertising,  January  22,  1925. 

Managing  Editor:  Jerome  H.  Walker,  Jr. 

Associate  Editors:  Margaret  C.  Fisk,  Mark 
Mehler,  Jeffrey  J.  Mill,  Edward  M.  Swietnicki. 
Lenora  Williamson. 

Editorial  Assistant:  Marie  Stareck. 

Midwest  Editor:  Gerald  B.  Healey. 

Washington  Correspondent:  Luther  A.  Huston. 

Advertising  Manager:  Ferdinand  C.  Teubner. 

Sales  Representatives:  Donald  L.  Parvin,  W.  F. 
Pierce.  Richard  E.  Schulti.  Kenneth  R. 
Schmitt,  Earl  W,  Wilken. 

Advertising  Production  Manager:  Bernadette 
Borries. 

Assistant  to  the  Publisher  and  Promotion  Man¬ 
ager:  George  Wilt. 

Circulation  Director:  George  S.  McBride. 

Classified  Advertising  Manager:  Virginia  Ann 
Stephenson. 

Marketing  and  Research  Manager:  Albert  E. 
Weis. 

Librarian:  Adelaide  Santonastaso. 

OFFICES 

General:  850  Third  Avenue,  New  York,  N.Y. 
10022.  Phone:  212  752-7050.  TELEX  12  5102 

Chicago:  1 1 1  East  Wacker  Drive,  60601.  Phone 
312-565-0123.  Gerald  B.  Healey,  Editor.  Wil¬ 
lard  L.  Pierce,  Richard  E.  Schults.  Advertising 
Representatives. 

Los  Angeles:  1830  West  8th  Street,  90057. 
Phone:  213-382-6346.  Scott,  Marshall,  Sands 
&  Latta,  Inc.,  Advertising  Representatives. 

San  Francisco:  85  Post  Street,  94104.  Phono 
415-421-7950.  Scott,  Marshall,  Sands  &  Latta. 
Inc.,  Advertising  Representatives. 

Washington:  1295  National  Press  Building, 
Washington,  D.C.  20004.  Phone:  202-628- 
8365.  Luther  A.  Huston,  Correspondent. 

London:  23  Ethelbert  Road.  BIrchIngton,  Kent 
England.  Alan  Delafons,  Manager. 


INDEX  TO  THIS  ISSUE 


Calendar  .  2 

Catch-lines  .  4 

Classified  clinic  .  20 

News  people  .  16 

Promotion .  22 

Stock  prices  .  24 

Shop  Talk  at  Thirty  .  32 


EDITOR  dC  PUBLISHER  for  September  1 ,  1973 


6 


letters 

$10  TAPE  WINDER 

A  newspaper  using  wire  tape  can’t  sur¬ 
vive  without  the  use  of  tape  winders,  and 
a  recent  experience  at  the  Blade-Tribune 
in  Oceanside,  Calif,  is  worth  spreading. 

The  Blade-Tribune  purchased  three  new 
tape  winders  (at  $84.50  each)  during  the 
past  18  months,  and  every  one  of  them 
broke  down  within  a  year  of  purchase. 

The  company  which  produced  the  wind¬ 
ers  had  gone  out  of  business,  and  the 
company’s  facilities  had  been  purchased 
by  another  firm,  so  complaining  got  us 
nowhere. 

Then  backshop  foreman  Jim  Missett 
struck  upon  an  idea  which  is  worth  telling 
the  entire  newspaper  world  about. 

He  had  been  trying  to  scavenge  the 
broken  tape  winders  to  make  one  workable 
one,  hut  lacking  the  proper  tools  found  it 
impossible. 

He  instead  invented  his  own  tape  winder, 
by  using  a  few  parts  from  the  original,  and 
some  purchased  items. 

He  discovered  that  the  tape  winder  head, 
which  actually  winds  up  the  tape,  has  the 
same  drive  shaft  dimension  as  the  common 
household  fan. 

He  went  down  to  the  local  thrift  shop, 
purchased  two  old  fans  for  $5  each,  and 
then  located  two  electrical  foot  pedal  on- 
off  switches. 

He  mounted  the  tape  winder  head  onto 
the  fan  motor  drive  shaft,  attached  the 
foot  pedal,  and — voila! — an  electrical 
tape  winder  for  under  $10. 

The  winders,  which  do  not  require  any 
winding  up  (naturally)  have  proven  to  be 
exceptionally  reliable  and  trouble-free. 

They  are  initially  a  little  difficult  to  get 
used  to,  since  the  windup  speed  is  con¬ 
siderably  higher  than  the  old  mechanical 
tape-winders. 

But  with  a  few  days  use,  the  operator  can 
learn  to  control  the  speed  by  applying 
pressure  to  the  tape  as  it  is  being  wound. 

So  if  your  backshop  is  suffering  from  in¬ 
operative  tape-winders  and  the  $84.50  price 
tag  is  just  too  much.  I’d  wholeheartedly 
recommend  this  procedure. 

Bill  Missett 

(Missett  is  managing  editor  of  the  Blade- 
Tribune  in  Oceanside,  Calif.) 

*  *  * 

NOT  ‘KIDS’ 

I  resent  your  headline  on  page  13  of  the 
August  11  E  &  P  which  says,  “University 
must  give  newspaper  back  to  kids.” 

Student  journalists  are  not  kids.  If  tht!y’re 
going  to  a  college  or  university,  they’re  at 
least  18,  an  age  defined  as  “adult”  by  the 
U.S.  Supreme  Court  when  it  enfranchised 
18-to-20-year-olds  some  three  years  ago. 

It  is  a  pity  so  many  professional  editors 
forget  their  humble  beginnings  as  “kid” 
journalists. 

And  if  you  can  explain  such  a  deroga¬ 
tory  headline  by  referring  to  the  judge’s 
ruling  as  quoted  in  the  story,  then  I  be¬ 
lieve  you  should  have  put  quotes  around 
that  portion  of  the  headline.  Or  don’t  they 
do  that  anymore? 

Robert  Musial 
(Musial  is  promotion  copy  writer  for  the 
Detroit  Free  Press.) 


CARRIER  HALL  OF  FAME 

The  International  Circulation  Managers 
Association,  with  far  reaching  membership 
in  two  dozen  or  more  countries,  has  a  News- 
paperboy  Hall  of  Fame,  which  too  few  in 
the  newspaper  industry  know  of  and  too 
many  others  don’t  always  pay  enough  at¬ 
tention  to  it. 

Each  year  members  of  the  association 
submit  names  of  nominees,  on  the  basis 
of  the  three  following  requirements:  1.  The 
recipient  must  have  been  a  bona-fide  car¬ 
rier  of  a  home-delivered  newspaper.  2.  The 
recipient  must  have  achieved  a  position  of 
national  prominence  in  one  field  or  profes¬ 
sion,  or  an  outstanding  success  in  business. 
3.  The  recipient  must  express  a  belief  in 
the  modern  concept  of  an  independent  con¬ 
tractor  or  the  Little  Merchant  plan  of  news¬ 
paper  route  management  and  must  be  will¬ 
ing  to  be  quoted  by  the  I.C.M.A.  Through 
the  years,  the  I.C.M.A.  has  honored  by  ad¬ 
mitting  to  membership  well  over  200  tj  the 
Hall  of  Fame  and  even  the  quickest  glance 
over  the  list  of  members  would  convince 
anyone  how  impressive  it  is. 

The  I.C.M.A.  is  to  be  congratulated  on 
having  such  a  Hall  of  Fame;  however  the 
newspaper  industry  could  benefit  even  more 
from  it  if  there  was  a  real  and  actual  Hall 
of  Fame — for  example,  a  place  that  could 
be  visited,  not  merely  an  assemblage  of  the 
members  names  and  basis  of  membership 
approval.  Wouldn’t  it  be  something  if  we 
could  visit  an  actual  Hall  of  Fame  where, 
for  the  world  to  see  would  be  an  exhibit 
describing  the  membership  and  honoring 
the  newspaper  carrier  for  the  integral  part 
played  in  the  production  of  the  newspaper. 

I  submit  that  there  is,  indeed,  such  a 
place  and  would  heartily  endorse  for  con¬ 
sideration  the  Henry  R.  Luce  Hall  of  News 
Reporting  in  the  Smithsonian  Institution’s 
National  Museum  of  History  and  Technol¬ 
ogy  in  Washington. 

I  had  the  very  real  pleasure  of  taking  a 
group  of  thirty  five  newspaper  carriers  from 
The  Stamford  (Conn.)  Advocate  to  this 
News  Hall  of  Reporting  in  June  and  our 
group  was  greeted  most  enthusiastically  by 
the  Museum  Specialist,  James  Spears.  Dur¬ 
ing  the  visit,  Mr.  Spears  advised  the  car¬ 
riers  that  their  group  was  the  first  news¬ 
paper  carrier  group  to  ever  tour  the  ex¬ 
hibit,  which  had  opened  in  April  1973.  To 
mark  their  visit,  the  Advocate  carriers  pre¬ 
sented  a  replica  of  the  restored  newspaper- 
boy  fountain  in  Great  Barringtin  (Mass.) 
to  the  Smithsonian.  The  exhibit  is  very  well 
organized  and  I  know  of  no  other  place 
anywhere  that  can  best  testify  to  the  im¬ 
portance  of  the  newspaper  carrier,  past  or 
present. 

I  feel  confident  that  the  publisher  of  each 
newspaper  represented  by  the  members  of 
the  Hall  of  Fame  would  be  delighted  to 
have  the  chance  to  co-operate  in  a  descrip¬ 
tion  of  their  recipient.  You  can  register  your 
support  for  an  actual  and  real  Newspaper- 
boy  Hall  of  Fame  by  writing  as  quickly  as 
possible  to  the  Newspaperboy  Hall  of  Fame 
Committee,  c/o  International  Circulation 
Managers  Association,  P.O.  Box  17420, 
Dulles  International  Airport,  Washington, 
D.C.  20041.  Why  not  write  today? 

Barrie  J.  Hughes 
(Hughes  is  home  delivery  manager  for  the 
Stamford  (Conn.)  Advocate.) 


CUTOUT  COMICS 

There  have  been  many,  literally  thou¬ 
sands,  of  suggestions  on  how  to  conserve 
newsprint  in  this  day  and  age  of  ever 
tightening  supplies. 

One  which  I  feel  has  been  overlooked 
and  should  not  be  is  the  thousands  of  tons 
used  weekly  by  the  printing  of  color  com¬ 
ics  for  newspapers  all  over  the  country. 

While  I  have  no  wish  to  work  an  eco¬ 
nomic  hardship  on  anyone,  I  wonder  if  cut 
backs  in  color  comics  with  the  resultant 
savings  in  newsprint  diverted  to  the  pub¬ 
lication  of  regular  newspapers,  would  not 
be  worthwhile? 

I  feel,  no  doubt  as  do  all  publishers,  that 
our  number  one  allegiance  to  the  reader 
and  the  public  is  the  dissemination  of  vital 
news.  I  do  not  consider  color  comics  on 
Sunday  as  either  vital  or  even  really  neces¬ 
sary  but  as  a  frill  that  can  be  done  without. 

Yet,  I  understand  what  an  economic 
hardship  this  may  work  on  syndicates  and 
those  who  distribute  comics.  I  must  admit 
that  I  know  no  way  in  which  to  make  this 
up  to  them,  yet  I  feel  that  publication  of 
the  regular  important  news  on  a  daily 
basis  to  the  millions  of  people  in  the 
United  States  to  be  more  important. 

Warren  Koon 
( Koon  is  editor  and  publisher  of  the  Nat- 
chez  Democrat.) 

*  *  * 

WRONG  FACT 

An  article,  which  appeared  on  page  13 
of  the  August  11,  1973  issue  of  Editor  & 
Publisher,  concerning  the  libel  judgment 
against  the  Daily  Mail  is  in  error  in  that 
it  states  in  the  first  paragraph  that  Clay 
Communications,  Inc.,  is  owner  of  the 
Charleston  Daily  Mail  and  Gazette. 

Charleston  Newspapers  :s  a  joint  venture 
and  the  two  newspapers  comprising  this 
joint  venture  are  separately  owned.  The 
Charleston  Daily  Mail  is  owned  by  the 
Daily  Mail  Publishing  Co.,  which  is  a  sub¬ 
sidiary  of  Clay  Communications,  Inc.  The 
Charleston  Gazette  is  owned  by  the  Daily 
Gazette  Company.  CCI  and  Daily  Gazette 
Company  have  no  stockholders  in  common. 

Lyell  B.  Clay 
(Clay  is  chairman  of  the  board  of  Clay- 
Communications  Inc.) 


Short  Takes 

B  .  .  .  got  me  in  the  ankle  with  hi.s 
.spies  ...  —  Minneapolis  Tribune. 

*  *  * 

P...,  J...  &  H...  Inc.,  an  in- 
cestment  firm,  reported  a  net  operating 
loss  ...  —  Omaha  (Neb.)  World  Herald. 

♦  ♦  • 

Thinking  of  raiding  your  own  beef  to 
beat  meat  price  hikes? — Hannibal  (Mo) 
Courier-Post. 

*  *  • 

Help  Wanted — Experienced  man  for  tune- 
up,  light  mechanical  and  related  service 
station  work.  Good  hors  and  pay  for 
right,  man  ...  —  Billings  (Mont.)  Ga¬ 
zette. 

*  *  * 

J.  E.  fractured  his  right  hand  .  .  •  (It)  is 
encased  and  a  new  one  will  be  put  on 
Friday. — Passaic  (N.J.)  Herald-News. 
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Press  right  to  interview 
prisoners  is  sustained 


U.S.  District  Judge  John  V.  Singleton, 
Jr.,  ruled  August  24  that  newsmen  have  a 
right  to  interview  prisoners  being  held  in 
federal  custody. 

The  ruling,  on  a  suit  brought  by  the 
Houston  Chronicle,  declared  that  regula¬ 
tions  used  to  prohibit  reporters  from  talk¬ 
ing  with  prisoners  are  unconstitutional 
because  they  violate  freedom  of  the  press 
guaranteed  by  the  First  Amendment. 

The  suit  stemmed  from  the  efforts  of 
the  Chronicle  to  interview  Sebastian  Jesse 
Mirelez,  charged  with  income  tax  evasion, 
and  Ronnie  Stewart,  serving  time  for  a 
narcotics  violation  and  for  interstate 
transportation  of  a  stolen  tractor. 

Judge  Singleton  termed  the  rules  “a 
prior  restriction  on  the  press’  right  to  pub¬ 
lish,  the  prisoner’s  right  to  speak  out,  and 
the  public’s  right  to  know.” 

Unimpressed  by  argument 

He  added  that  he  was  unimpressed  with 
an  argument  by  federal  attorneys  that 
such  interviews  would  compromise  the  se¬ 
curity  of  the  prison  institutions  and  the 
safety  of  members  of  the  press. 

“Members  of  the  press  are  notoriously  a 
brave  breed,”  he  said. 

“This  court  can  see  no  compelling  rea¬ 
son  why  the  inmates,  65  percent  of  whom 
the  Government’s  expert  testified  have  not 
been  convicted  of  the  crime  with  which 
they  are  charged,  should  be  restricted 


from  face-to-face  confrontation  with  the 
press,  if  they  want  to.” 

Newspaper  files  suit 

The  Chronicle  filed  the  suit  in  December 
after  city  editor  Zarko  Franks  and  anoth¬ 
er  staff  member  were  denied  access  to  two 
federal  prisoners  being  held  in  the  Harris 
County  Rehabilitation  Center. 

Judge  Singleton  suggested  that  the 
U.S.  Department  of  Justice’s  bureau  of 
pri.soners  should  prepare  new  rules  to 
permit  newsmen  to  interview  prisoners  in 
federal  custody. 

He  said  that  present  rules  constitute  a 
blanket  ban  on  talking  with  federal 
prisoners  and  allow  too  much  discretion  to 
federal  authorities  and  jail  officials. 

Mail  interview 

During  a  May  hearing,  the  Government 
contended  that  newsmen  could  interview 
prisoners  by  means  other  than  face-to- 
face,  such  as  by  mail. 

Judge  Singleton  indicated  he  was  im¬ 
pressed  by  the  Chronicle’s  strongly  per¬ 
suasive  testimony”  that  face-to-face  inter¬ 
views  are  necessary  in  the  process  of 
gathering  news. 

“Newsmen,  like  lawyers  and  judges, 
need  to  size  up  those  from  whom  they 
receive  information,  and  the  face-to-face 
interview  is  the  most  important  technique 
of  doing  so.” 


Denver  Post  buys  Newhouse’s 


interest  for  $4,785,306.96 


Samuel  I.  Newhouse  has  sold  18.531% 
interest  in  the  Denver  Post  Inc.  for  $4,- 
785,306.96,  it  was  announced  August  28  by 
.Arthur  J.  Goldberg,  former  associate  jus¬ 
tice  of  the  United  States  Supreme  Court, 
who  is  the  Post’s  attorney. 

The  sale,  which  involved  147,240  shares 
of  Post  stock  (stock  was  split  10  for  1  in 
June,  1973),  ended  a  13-year  struggle  by 
Newhouse  to  gain  control  of  the  newspa¬ 
per. 

The  sale,  made  by  Herald  Company  Inc. 
of  New  York,  which  is  owned  by 
Newhouse,  was  to  Frederick  G.  Bonfils 
Foundation.  The  selling  price  of 
Newhouse’s  147,240  shares  was  $32.50  a 
share.  Newhouse  acquired  14,724  shares, 
which  represented  about  a  16%  interest  in 
the  paper,  in  1960  from  May  Bonfils 
Stanton,  the  sister  of  Helen  Bonfils,  for  a 
reported  price  of  $240  a  share. 

When  Post  directors  purchased  a  block 
of  15,552  shares  in  1968  for  $450  a  share. 


Newhouse  filed  suit  in  federal  court  charg¬ 
ing  that  the  stock  purchase  was  made  to 
perpetuate  the  director’s  control,  and  a 
Post  employes  stock  trust  was  created  to 
prevent  Newhouse  from  acquiring  addi¬ 
tional  stock  or  possible  control  of  the 
Post.  Before  starting  suit,  Newhouse  had 
offered  $500  a  share  for  a  block  of  Post 
stock. 

U.  S.  District  Court  Judge  A.  Sherman 
Christenson  ruled  in  favor  of  Newhouse 
in  .\ugust,  1968  and  ordered  that  15.552 
shares  of  Post  stock  be  sold  at  a  public 
auction  sale  and  he  set  a  minimum  price 
of  $6,429,299  on  the  block. 

The  judgment  was  overturned  by  the  U. 
S.  Court  of  Appeals  last  year  and  the  case 
was  ordered  dismissed.  Newhouse  did  not 
appeal  further. 

The  sale  this  week  increased  to  46.9% 
the  amount  of  outstanding  Post  stock  held 
by  the  Frederick  G.  Bonfils  Foundation, 
which  was  established  after  his  death  in 


September  I,  1973 
Every  Saturday  Since  1 884 

NCEW  members 
favor  open 
buU  sessions 

A  poll  conducted  by  the  National  Con¬ 
ference  of  Editorial  Writers  reveals  the 
majority  of  those  responding  favor  full 
reporting  of  their  critique  sessions  that 
are  held  by  the  group  at  their  annual 
meetings. 

While  the  response  to  the  poll  was  de¬ 
scribed  by  Richard  B.  Childs,  Flint 
(Mich.)  Journal,  as  “discouragingly 
meager,”  he  said,  “the  quality  proved  high 
and  the  verdict  appeared  clear.” 

Reporting  in  the  Fall  issue  of  the  Mast¬ 
head,  the  NCEW  house  organ,  Childs 
said  the  sample  was  “big  enough”  to  show 
that  NCEW  members  opposing  restric¬ 
tions  on  reporting  of  critique  session  out¬ 
pointed  those  favoring  closed  meetings  by 
a  2  to  1  margin. 

“The  recurring  theme  of  those  who 
voted  to  open  meetings  was  that  we  had  to 
practice  what  we  preached,”  Childs  said. 

On  the  other  side,  the  view  was  ex¬ 
pressed  that  NCEW  are  private,  not  pub¬ 
lic  and  therefore  do  not  have  to  air  pos¬ 
sible  differences  of  opinion  with  publish¬ 
ers  in  public.  Others  felt  it  might  inhibit 
discussion. 

Based  on  the  poll  results,  Lloyd  R.  Ar¬ 
mour,  Nashville  (Tenn.)  Tennessean  and 
president  of  NCEW,  said  he  will  recom¬ 
mend  to  the  board  that  they  dispense  with 
the  by-laws  for  the  Honolulu  meeting 
(October  9-13)  and  then  put  the  issue  up 
to  a  membership  vote.  The  Board,  he  said, 
meets  on  Tuesday  (October  9),  The  mem¬ 
bership  vote,  would  come  up  on  Friday 
(October  12). 

The  by-laws  have  permitted  reporters 
to  cover  the  critiques  provided  they  agreed 
to  the  ground  rules  which  prohibited 
naming  individuals  and  newspapers  in 
reports  of  what  took  place. 

1933.  Other  shareholders  are  the  Helen  G. 
Bonfils  Foundation,  with  44.7%,  and  the 
Denver  Post  Employes  Stock  Trust,  with 
8.3%.  • 

St.  Louis  newspapers 
remain  shut  down 

A  strike  against  the  St  Louis  Post 
Dispatch  by  members  of  Teamsters  Union 
Local  610  went  into  its  second  week  with 
both  sides  refusing  to  budge  their  posi¬ 
tions  at  a  mediation  conference  August 
28. 

Alex  T.  Primm,  general  manager  of  the 
Post-Dispatch,  said  little  progress  w’as 
made  at  a  meeting  with  Paul  Bowers, 
chief  area  federal  mediator.  Bowers  said 
he  didn’t  believe  the  strike  will  be  pro¬ 
longed,  although  he  thought  it  will  be 
several  days  before  there  is  any  definite 
progress. 


9 


Small  paper  has  program 
to  economize  on  newsprint 


His  “metered  newsprint”  program  a 
marked  success  in  Phase  I,  Uzal  H.  Martz 
Jr.,  publisher  of  the  Pottsville  (Pa.)  Re¬ 
publican,  has  taken  additional  steps  to 
economize  on  the  use  of  paper,  offsetting 
some  of  the  impact  of  the  tight  supply 
situation. 

Here  is  a  five-point  newsprint  program 
which  Martz  has  put  into  effect  for  the 
30,000-circulation  daily : 

1.  Evened  out  annual  orders  by  quarters 
for  all  suppliers,  telling  each  exactly 
“how  it  is”  from  the  point  of  view  of  the 
Republican’s  expected  increased  needs. 
Warehouse  space  has  been  enlarged  75% — 
”  to  enable  us,”  Martz  explained,  “to  build 
up  inventory  for  soon-to-be-opened  shop¬ 
ping  malls,”  with  a  corresponding  in¬ 
crease  in  working  capital  tied  up  in  news¬ 
print. 

2.  Long  before  some  mills  required  it, 
the  Repbulican  settled  on  28-lb  basis 
weight  newsprint,  being  thankful  for  the 
12.5%  increase  in  cutoffs  per  roll  (and 
per  square  foot  of  warehouse  space),  as 
well  as  applying  3%  decrease  in  per  page 
costs  against  price  boosts  and  higher  han¬ 
dling  costs. 

On  the  Goss  Urbanite  press,  Martz 
said,  the  quality  of  28-lb  paper  is  as  good 
as  that  of  32-lb  paper  ever  was.  He  sees 
the  possibility  of  going  to  25-lb  paper,  a 
few  test  runs  showing  that  it  could  be  run 
but  readers  would  have  to  be  “educated” 
to  overcome  resistance  to  the  “flimsy”  feel 
of  the  unfolded  product  and  more  show- 
through  on  pages. 

3.  Despite  a  trend  toward  elimination  of 
rail  service,  the  Republican  has  made 
plans  to  provide  a  warehouse  that  will 
accommodate  70-ton  “incentive”  rail  cars. 
The  $1  a  ton  incentive  discount  will  be 
applied  to  the  increased  costs  of  handling 
and  storage. 

4.  The  Republican  has  a  redesigned 
nine-column  look  on  a  34-inch  web,  using 
narrower  margins  and  gutters  and  some 
shrinkage  with  an  amorphic  lens.  Using  a 
new  phototypesetter  the  nine-column 
makeup  will  be  32  inches  wider  later  this 
year. 

5.  Metered  rolls  of  newsprint  are  re¬ 
quired  in  the  contract  specifications.  In 
the  first  year  of  this  program — called 
“buying  newsprint  by  the  yard” — cobble 
waste  has  been  reduced  to  the  point  where 
there  is  hardly  enough  for  circulation 
bundle  wraps. 

Precise  metering 

Phase  II  of  the  metered  newsprint  pro¬ 
gram  has  suffered  a  setback  due  to  the 
critical  shortage  which  has  created  a 'sell¬ 
er’s  market  again.  In  the  beginning  of 
the  program,  Martz  said,  seven  mills  were 
asked  to  supply  rolls  metered  to  11,750 
yards,  plus  or  minus  .5%.  Three  mills 
cooperated  fully;  some  of  the  others  ei¬ 
ther  didn’t  have  measuring  devices  on 
their  rewind  machinery  or  could  see  no 
advantage  of  investing  money  in  them. 

“Encouraging  results”  were  obtained, 


Martz  related.  Cobble  waste  fell  down  to 
1.3%,  of  which  about  ,25%  was  attributa¬ 
ble  to  out-of-spec  metering  waste.  The 
remainder  was  due  to  reel  room  procedures 
and  to  the  waste  within  the  specific  toler¬ 
ance. 

For  all  of  1972,  Martz  said,  cobble 
waste  was  lowered  to  an  average  of  1.14% 
and  in  the  first  six  months  of  1973  the 
average  was  .91%  with  a  low  of  .70%  in 
May. 

Basically,  Martz  explained,  the  program 
was  to  reduce  cobble  waste  by  having  all 
rolls  in  a  set  on  the  press  run  out  at  the 
same  time.  Since  his  paper  uses  newsprint 
rolls  in  sets  of  two  or  more  at  a  time, 
dissimilar  starting  lengths  mean  that 
when  the  shortest  roll  runs  out,  there  are 
varying  amounts  left  on  the  others.  These 
remaining  lengths  are  either  waste,  or 
must  be  run  down  on  the  press,  or  re¬ 
wound  to  salvage  them.  All  are  costly 
procedures. 

“Our  conclusion,”  Martz  said,  “was  that 
it  was  feasible  at  the  mill,  as  well  as 
essential  in  any  program  to  minimize 
newsprint  waste  for  the  newspapers  that 
don’t  have  automatic  pasters  or  efficient 
rewinders.” 

In  Phase  II  of  the  program,  Martz 
planned  to  require  that  rolls  be  precisely 
metered  at  the  mills  and  that  orders  and 
invoicing  would  be  on  the  basis  of  cutoffs 
per  roll,  with  back-charges  for  waste 
caused  by  undermetered  rolls.  This  part 
of  the  program  has  run  into  trouble  be¬ 
cause  the  supply  situation  is  such  that 
“just  getting  newsprint  is  going  to  be  an 
accomplishment.” 

Seller’s  market 

In  the  seller’s  market,  mills  have  been 
imposing  the  following  conditions  on  cus¬ 
tomers  : 

1.  Orders  must  be  at  even  amounts  by 
quarters  throughout  the  year.  No  orders 
can  be  cancelled  in  July  and  moved  to  a 
period  of  high  consumption,  or  they  will 
be  lost  forever. 

2.  Incentive  rail  cars  must  be  used  be¬ 
cause  truck  delivery  is  too  expensive  and 
bothersome. 

3.  Lightweight  (28-lb)  newsprint  or 
less. 

4.  Supply  allocated  as  a  percentage  of 
this  (or  last)  year’s  commitments,  pre¬ 
cluding  significant  increases  which  may  be 
required  to  service  a  new  shopping  center, 
or  to  pick  up  slack  from  another  supplier 
who  refused  to  renew  or  otherwise  was 
unable  or  failed  to  meet  expected  commit¬ 
ments. 

In  the  view  of  the  Pennsylvania  pub¬ 
lisher,  “this  means  the  obvious  gray  mar¬ 
ket,  rationing,  or,  at  best,  living  from 
shipment  to  shipment.” 

“In  the  final  analysis,”  he  added,  “little 
is  to  be  gained  either  by  publishers  or  by 
the  mills  trying  to  outpoint  the  other  fel¬ 
low  in  placing  blame  for  whatever  reasons 
there  are  for  the  paper  shortages.  The 
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sooner  we  find  ways  to  optimize  the  sup¬ 
ply  and  consumption  the  sooner  we  can 
get  back  to  the  other  aspects  of  our  re¬ 
spective  businesses.” 

Aside  from  the  fact  that  strikes  have 
cut  production  seriously  in  several  Cana¬ 
dian  mills,  Martz  said  he  has  been  given 
the  following  reasons  for  the  growing 
scarcity  of  newsprint: 

•  Increase  in  consumption  exceeds  the 
increase  in  supply. 

•  Inability  to  get  people  to  go  into  the 
forests  to  cut  trees. 

•  Shortage  of  wood  because  of  floods, 
ice.  etc.  in  the  forests,  making  roads  im¬ 
passable. 

•  The  newspaper  plant  is  too  far  re¬ 
moved  for  economical  (to  the  mill)  ship¬ 
ment  of  paper  at  the  standard  freight 
rate. 

•  Export  conunitments  at  higher  price. 

•  Reluctance  of  mills  to  enlarge  capaci¬ 
ty  because  of  the  low  return  on  the  invest¬ 
ment. 

•  Closing  mills  wtth  marginal  or  nega¬ 
tive  profit  picture. 

•  Closing  of  mills  because  of  radical 
ecological  standards  and/or  the  elimina¬ 
tion  of  river  drives  by  strict  environmen¬ 
tal  standards. 

•  Cyclical  lag  between  peaks  of  surplus 
capacity  and  excess  demand,  complicated 
by  the  long  time  lag  between  go-ahead 
and  first  production. 

•  Imports. 

“Whatever  the  reasons,”  Martz  com¬ 
mented,  “there  is  no  doubt  that  the  news¬ 
print  supply  situation  has  changed  drasti¬ 
cally.  No  random  orders  are  being  ac¬ 
cepted,  spot  purchases  are  almost  ancient 
history,  new  contracts  are  like  hen’s 
teeth,  and  if  you  happen  to  have  a  con¬ 
tract  it’s  only  as  good  as  the  mill’s  ability 
to  fulfill  it.” 

• 

India’s  papers 
face  30%  cut 
in  newsprint 

By  T.  Ramappa 

The  Indian  newspapers  are  again  in  a 
quandary.  Last  month  the  Union  Govern¬ 
ment,  announcing  the  newsprint  allocation 
policy  for  1973-74,  clamped  down  a  uni¬ 
form  30%  cut  (with  retroactive  effect 
from  April  1973)  in  the  allocation  of 
newsprint  for  all  newspapers  and  periodi¬ 
cals,  stating  that  this  was  necessitated  by 
“non-availability”  of  newsprint. 

According  to  the  Government,  only  1,63,- 
000  tonnes  of  newsprint  including  the  36,- 
400  tonnes  by  the  indigenous  NEPA  Mills 
was  available  as  against  the  actual  re¬ 
quirement  of  2,30,000  tonnes  for 
1973-74. 

The  Government  blamed  the  foreigpi 
suppliers  of  newsprint  to  India — Canada, 
Scandinavia,  and  the  Soviet  Union,  as 
having  backed  out  of  their  long-term  com¬ 
mitments  following  the  price  rise  conse¬ 
quent  in  the  devaluation  of  the  dollar. 
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News  council  will  supplant 
the  courts,  educators  told 

By  Shelton  A.  Gunaratne 


The  usefulness  of  the  National  News 
Council,  the  expertise  needed  by  the  spe¬ 
cialized  reporter,  the  status  of  women  in 
journalism  education,  and  the  training 
and  education  of  Ph.D.’s  in  mass  commu¬ 
nication  were  some  of  the  major  topics 
discussed  at  the  56th  convention  of  the 
Association  for  Education  in  Journalism 
held  at  Colorado  State  University,  Fort 
Collins,  August  19-22. 

Douglass  Cater,  director  of  the  Aspen 
Program  on  Communications  and  Society, 
told  the  convention  that  since  there  were 
very  few  issues  that  would  lead  to  clear- 
cut  black  and  white  decisions,  the  purpose 
of  the  National  News  Council  would  be  to 
produce  well-balanced  and  w'ell-reasoned 
reports  that  would  shed  light  on  the  is¬ 
sues  that  are  brought  to  its  attention. 

“There  would  be  many  watchdogs 
watching  this  watchdog,”  said  Cater.  “If 
the  National  News  Council  issues  hasty  or 
unwise  verdicts,  the  mass-circulation  pub¬ 
lications  will  direct  attention  to  those.” 

Fiiblir  expo.<«ure  iK'edetl 

Cater  pointed  out  that  there  has  not 
been  adequate  public  discussion  on  the 
National  News  Council.  Referring  to  the 
position  taken  by  the  New  York  Times 
that  it  would  treat  the  National  News 
Council  as  it  would  any  other  organization 
by  covering  only  what  is  newsworthy,  he 
said  this  was  “a  highly  arrogant  stand” 
taken  by  that  newspaper  comparable  to 
the  “mentality  of  the  nineteenth  century 
industrial  leaders  regarding  collective 
bargaining.” 

The  National  News  Council,  Cater  said, 
would  be  well  equipped  to  handle  an  area 
that  the  courts  are  not.  “By  making  the 
Federal  Communications  Commission  and 
the  courts  the  first  resort,  we  have  got 
into  a  mess,”  Cater  said.  The  courts 
should  be  the  last  resort,  and  they  would 
be  in  a  better  position  to  handle  relevant 
cases  once  the  News  Council  completes  its 
research. 

Cater  added  that  there  were  “possibili¬ 
ties  of  a  severe  threat  to  communication  in 
America”  with  the  replacement  of  the  old 
technology  by  the  new  with  “a  very  few 
people”  being  in  a  position  to  “skillfully 
manipulate  the  communication  system.” 
This,  however,  was  beyond  the  scope  of 
the  National  News  Council. 

Specially  reporters 

The  question  of  the  specialized  reporter 
led  to  a  divergence  of  opinion  by  a  panel 
of  professional  journalists  who  addressed 
the  convention. 

Robert  Lubar,  managing  editor  of  For¬ 
tune,  said  there  was  a  need  for  specialized 
reporters  at  the  present  time  because  to¬ 
day’s  journalists  had  to  cope  with  experts 
in  different  fields  such  as  ecology,  govern¬ 
ment,  war  and  peace,  and  so  on.  “If  the 
journalists  cannot  cope  with  these  ex¬ 
perts,  the  kind  of  reporting  w'ould  be  su¬ 


perficial,”  he  said. 

Paul  Poorman,  managing  editor  of  De¬ 
troit  News,  said  that  the  specialized  re¬ 
porter  could  create  problems  within  the 
newspaper  environment  “because  he  be¬ 
comes  an  expert  in  his  own  right  and 
begins  to  argue  with  other  experts  and 
starts  policing  them.”  He  found  that  the 
copy  of  the  specialized  reporter  needed 
more  editing.  Moreover  it  could  become 
very  offensive  when  the  specialist  did  not 
know  “the  expertise  in  making  a  newspa¬ 
per.”  The  Detroit  News  has  general  inter¬ 
est  reporters  rather  than  specialized  re¬ 
porters. 

The  panel  was  of  the  view  that  journal¬ 
ists  should  not  be  released  for  a  “prohibi¬ 
tive”  period  of  nine  months  for  advanced 
training  at  higher  educational  institutions 
becau.se  they  had  the  tendency  to  leave 
their  jobs  after  the  training. 

Slutiis  of  women 

The  status  of  women  in  journalism  was 
discussed  by  an  ad  hoc  committee  appoint¬ 
ed  to  go  into  the  question. 

Paul  Jess,  dealing  with  a  survey  of  62 
journalism  units  in  the  country,  reported 
that  women  in  journalism  education  “tend 
to  be  ranked  lower,  promoted  more  slowly 
and  paid  less”  than  their  male  colleagues. 
They  also  “tend  to  have  slightly  less 
media  experience  and  to  be  about  two 
years  older  than  the  average  male  jour¬ 
nalism  teacher.” 

Jess  further  reported  that  of  the  729 
full-time  faculty  members  included  in  the 
study,  only  63,  or  8.6  percent,  were  fe¬ 
male.  Moreover,  women  were  much  more 
likely  to  be  ranked  assistant  professor  or 
below  than  to  be  ranked  associate  profes¬ 
sor  or  above.  At  the  Professor  and  Assis¬ 
tant  Professor  ranks,  the  nine-month  sala¬ 
ry  average  of  women  was  more  than  $1,- 
000  less  than  that  for  men  at  those  ranks. 
The  differentials  were  less  at  the  Associ¬ 
ate  Professor  and  Lecturer-Instructor 
ranks. 

A  panel  discussion  on  the  training  and 
education  of  Ph.D.’s  in  journalism  led  to 
the  conclusion  that  it  was  possible  for 
journalism  education  “to  maintain  a 
steady  job  market  for  its  new  Ph.D.’s  in 
the  next  decade”  if  the  graduate  schools 
were  to  adhere  to  several  policies. 

The  convention  presented  the  1973  Cita¬ 
tion  of  Merit  to  The  Bulletin  of  Bend, 
Oregon,  “in  recognition  of  a  newspaper 
that  has  established  a  successful  commu¬ 
nity  press  council  and  proved  that  a  free 
press  can  serve  its  readers  by  working 
constructively  with  them.” 

William  Hornby,  vicepresident  and  ex¬ 
ecutive  editor  of  the  Denver  Post,  ac¬ 
cepted  the  award  for  Bulletin  editor  Rob¬ 
ert  Chandler,  currently  in  El  Salvador  on 
business. 

In  presenting  the  award,  Donald  E. 
Brown  of  Arizona  State  University  said 


Paul  Schramm  (right)  is  presented  the  1973  Paul 
Deutchmann  Award 


the  citation  was  “in  recognition  of  a  news¬ 
paper  that  has  established  a  successful 
community  press  council  and  has  proved 
that  a  free  press  can  serve  its  readers  by 
working  constructively  with  them.” 

Brown  explained  that  a  press  council 
provides  a  mechanism  for  investigating 
complaints  against  the  media  and  for 
weighing  the  validity  of  these  charges. 

The  council  has  no  power  to  inflict  pen¬ 
alties,  but  it  can  use  the  power  of  public 
opinion  to  uphold  high  journalistic  princi¬ 
ples,  Brown  said. 

“While  we  don’t  feel  that  a  press  coun¬ 
cil  is  a  panacea  for  all  problems,”  he 
added,  “a  majority  of  our  members  believe 
it  is  a  progressive  step  in  demonstrating 
journalistic  responsibility  and  in  reducing 
the  credibility  gap  between  the  media  and 
the  public.” 

The  community  press  council  in  Bend 
has  nine  members  w'ho  meet  periodically 
with  Chandler  to  provide  feedback  from 
readers,  to  discuss  community  and  jour¬ 
nalistic  problems  of  mutual  interest,  to 
consider  complaints  from  readers  and  to 
offer  suggestions  for  improving  the  pa¬ 
per’s  service  to  the  community. 

Soliranim  honored 

The  convention  also  presented  the  1973 
Paul  Deutschmann  Award  for  Outstand¬ 
ing  Contributions  to  Research  in  Mass 
Communication  to  Wilbur  Schramm,  Di¬ 
rector  of  the  East  West  Communication 
Institute  in  Honolulu,  Hawaii. 

Schramm  was  the  third  person  to  re¬ 
ceive  the  award  bearing  the  name  of  his 
former  student,  Paul  J.  Deutschmann. 
Deutschmann  was  Schramm’s  first  doctor¬ 
al  student  at  Stanford  University. 

Recognized  as  the  “father  of  mass  com¬ 
munication  theory,”  Schramm  has  written 
numerous  journalism  and  mass  communi¬ 
cation  texts. 

Schramm’s  career  began  in  1928  as  an 
.\ssociated  Press  correspondent.  He  has 
.served  as  director  of  the  School  of  Jour¬ 
nalism  at  the  University  of  Iowa,  director 
of  the  Institute  of  Communications  Re¬ 
search,  and  director  of  the  University 
Press  at  the  University  of  Illinois. 

In  1955  he  joined  the  faculty  of  Stan¬ 
ford  University  as  a  professor  and  re¬ 
searcher  with  the  Institute  of  Communi¬ 
cations  Research  there. 

Schramm  retired  from  Stanford  and  as 
director  of  the  Institute  of  Communica¬ 
tions*  Research  this  year.  He  plans  to  con¬ 
tinue  his  research  with  the  East-West 
Center,  University  of  Hawaii,  Honolulu, 
during  the  coming  year. 
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‘Gloomy’  supply  picture 
may  force  ad  rate  hikes 


By  Edward  M.  Swietnicki 

Looking  beyond  the  newsprint  mills  and 
railroad  strikes  in  Canada,  publishers 
foresee  higher  prices  for  newsprint. 

“The  price  will  be  $200  a  ton  before 
anyone  realizes  it’s  happened,”  John  L. 
Richards,  vicepresident  and  general  man¬ 
ager  of  the  Courier- Journal  and  Louisville 
Times,  predicts. 

In  an  interview  w'ith  the  Wall  St.  Tran¬ 
script,  Bernard  J.  Kidder  Jr.,  president  of 
Ridder  Publications,  said  the  “hard  facts 
are  that  we  aren’t  going  to  get  anymore 
production  out  of  the  Canadians  until  the 
price  of  newsprint  gets  closer  to  $200.” 

In  addition  to  the  cutbacks  in  pages  of 
the  newspapers,  the  spiraling  costs  for 
newsprint  may  force  many  newspapers  to 
increase  advertising  and  subscription 
rates  later  this  year  or  in  early  1974,  the 
Southern  Newspaper  Publishers  Associa¬ 
tion  said  this  week. 

End  ad  controls 

In  Richmond,  Va.,  Alan  S.  Donnahoe, 
president  of  Media  General,  has  sent .  a 
letter  to  John  T.  Dunlop,  director  of  the 
Cost  of  Living  Council,  urgfing  him  to 
remove  controls  from  advertising  rates  to 
help  offset  effects  of  the  newsprint  short¬ 
age. 

In  his  letter,  Donnahoe  said  “it  is  ridic¬ 
ulous  to  stimulate  advertising  through 
abnormal  suppressed  rates,  and  hence  add 
to  consumer  demand,  when  the  national 
policy  is  supposed  to  be  an  effort  to  damp¬ 
en  such  demand.” 

On  Augrust  16,  the  American  Newspa¬ 
per  Publishers  Association  asked  the  Cost 
of  Living  Council  for  a  regulatory  change 
w'hich  would  permit  publishers  to  increase 
the  price  of  newspapers  in  nickel  incre¬ 
ments  rather  than  forcing  them  to  in¬ 
crease  prices  in  penny  increments. 

In  its  letter  to  William  N.  Walker,  gen¬ 
eral  counsel  for  the  council,  ANPA  sug¬ 
gested  that  daily  newspapers  be  “granted 
relief”  from  the  Phase  IV  rule  that  does 
not  allow  a  price  increase  to  exceed  10% 
for  any  one  item  in  a  product  line. 

Supply  to  remain  tight 

Dr.  A.  E.  Rickards,  manager  of  the 
newsprint  division  of  the  Canadian  Pulp 
and  Paper  Association,  told  an  audience 
of  New  York  State  publishers  August  27 
that  U.  S.  use  of  newsprint  has  been 
steadily  increasing  in  recent  months  while 
Canadian  paper  mills  are  plagued  by 
strikes,  railroad  labor  disputes  and  higher 
production  costs. 

“The  next  18  months  can’t  be  contem¬ 
plated  by  publishers  without  some  con¬ 
cern.  As  producers  we  share  the  concern 
because  opportunities  for  increased  busi¬ 
ness  may  be  lost  to  both  of  us,”  the 
spokesman  for  Canada’s  44  paper  mills 
(representing  22  companies  with  139  ma¬ 
chines)  told  the  52d  annual  meeting  of  the 
New  York  State  Publishers  Association  in 
Cooperstown. 


Current  statistics  from  Canada  are: 

— Since  the  beginning  of  the  year  Cana¬ 
da  has  produced  5.5  million  tons  of  news¬ 
print,  a  10  percent  increase  over  the  4.9 
million  tons  produced  at  this  time  last 
year.  Canada’s  shipments  to  the  U.  S. 
jumped  17.4  percent  this  year  in  compari¬ 
son  to  last  year,  according  to  the  trade 
association.  'The  shipments  to  the  U.  S.  so 
far  this  year  have  totalled  4.16  million 
tons,  compared  with  3.54  million  tons  at 
this  time  in  1972. 

— Canadian  newsprint  production  in 
July  1973  amounted  to  762,451  tons,  an 
increase  of  63,573  tons  or  9.1  percent  over 
July  1972.  Canadian  shipments  in  July 
were  770,031  tons,  an  increase  of  58  915 
tons  or  8.3  percent  over  July  1972.  Ship¬ 
ments  to  American  publishers  were  590,- 
902  tons  or  76  percent  of  the  total  that 
month. 

Total  estimated  U.  S.  newsprint  con¬ 
sumption  was  841,652  tons  in  July,  6.3% 
more  than  in  July  1972,  the  American 
Newspaper  Publishers  Association  report¬ 
ed.  Consumption  for  July  1972  was  791,- 
443  tons. 

There  were  five  Sundays  in  July  1973 
and  1972. 

For  the  first  seven  months  of  1973  total 
estimated  U.  S.  newsprint  consumption 
was  6,122,368  tons,  compared  with  5,807,- 
065  tons  in  the  first  seven  months  of  1972, 
an  increase  of  5.4%  in  1973. 

Overseas  shipments  decline 

Dr.  Rickards  noted  that  Canada’s  news¬ 
print  shipments  overseas  (to  countries 
other  than  the  U.  S.)  are  down  compared 
with  1972  while  American  demand  is  in¬ 
creasing.  “How’ever  as  world  producers 
we  must  recognize  that  consumers  of 
these  other  paper  g^rades  and  in  these 
other  markets  have  been  more  essential  to 
us  than  ever  in  recent  years.  It  would  not 
be  an  easy  decision  to  turn  away  from 
them.” 

“Looking  ahead  now,  beyond  our  imme¬ 
diate  problems,  for  1974 — assuming  only  a 
modest  increase  in  U.S.  consumption — 
there  could  be  another  tight  supply  situa¬ 
tion,  even  taking  into  account  two  new 
machines  coming  on  stream,  one  in  1974 
and  the  other  probably  in  January  1975  in 
Houston  and  Snowflake,  Ariz.  and  taking 
into  account  the  expansion  in  Garfield,  N. 
J.”  The  trade  association  spokesman  noted 
that  of  the  139  newsprint  machines  now 
in  operation  in  Canada,  35  have  been  in¬ 
stalled  since  1946  and  that  these  machines 
account  for  40  percent  of  total  Canadian 
capacity. 

Dr.  Rickards  cited  other  factors  which 
eventually  could  lead  to  higher  American 
newsprint  costs.  A  group  of  Canadian  pa¬ 
per  producers  are  protesting  to  the  Inter¬ 
state  Commerce  Commission  and  the  cor¬ 
responding  Canadian  authority  on  the 
higher  freight  delivery  rates  paid  by  Ca¬ 
nadian  firms  on  shipments  to  the  U.S.  com- 
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pared  with  rates  paid  by  American  news¬ 
print  producers  for  similar  distances.  Dr. 
Rickai^s  explained:  “In  logic  it  would 
seem  that  the  Canadian  lines  are  respons¬ 
ible  for  the  higher  rates  on  tonnage  origi¬ 
nating  there.  But  the  U.S.  cannot  be  held 
entirley  blameless.”  Environmental  pro¬ 
grams  are  also  “a  costly  business’  affect¬ 
ing  newsprint  producers  and  their  cus¬ 
tomers,  he  said.  “Expenditures  on  these 
programs  by  the  newsprint  industry  over 
the  next  10  years  could  run  to  some  $370 
million.  That  is  about  $12,000  for  each 
daily  ton  of  installed  capacity.” 

An  energy  consultant  for  the  American 
Petroleum  Institute  told  the  publishers 
that  the  pulp  and  paper  industry  in  the 
U.S.  expects  to  use  more  oil  because  of 
the  shortage  of  natural  gas.  Paul  Woll- 
stadt,  a  former  editor  at  the  Rockford 
(Ill.)  Star  and  Register-Republic,  said  “A 
survey  by  the  American  Paper  Institute 
indicated  that  in  1975  the  industry’s  addi¬ 
tional  use  of  distillate  and  residual  oil 
because  it  can’t  get  natural  gas  and  be¬ 
cause  of  switching  away  from  coal  will  be 
800  million  gallons  greater  than  in  1971. 
That’s  an  increase  of  800  million  gallons 
from  one  industry  and  we  continue  to 
hear  similar  stories  from  other  indus¬ 
tries.”  Wollstadt  stressed,  “There  is  an 
energy  problem  and  the  sooner  we  all 
come  to  grips  with  this  basic  fact,  the 
sooner  the  nation’s  efforts  will  be  directed 
to  effective  actions.”  He  urged  tbe  publish¬ 
ers  to  consider  having  a  full  time  or  part 
time  executive  to  “look  at  all  the  ways  in 
which  you  might  conserve  energy  in  your 
own  plants  and  other  operations.” 

Thomas  P.  Dolan,  president  and  pub¬ 
lisher  of  Westchester  Rockland  Newspa¬ 
pers  Inc.,  in  White  Plains,  was  elected 
association  president  succeeding  George 
B.  Waters,  president  and  publisher  of  the 
Rome  Daily  Sentinel. 

Other  new  association  officers  are: 
vicepresident,  Henry  K.  Williams  3rd, 
president,  publisher  and  editor  of  the 
Dunkirk  Evening  Observer;  and  secre¬ 
tary-treasurer,  Robert  J.  Danzig,  publish¬ 
er  of  the  Albany  Times  Union  and  Knick¬ 
erbocker  News-Union  Star.  Elected  to 
three  year  terms  on  the  board  of  directors 
were  J.  Allen  Meath,  vicepresident  of  Ot- 
taway  Newspapers  Inc.;  Ruth  L.  Hewitt, 
publisher  of  the  Tonawanda  News  and 
Richard  C.  Lyons,  secretary  and  general 
manager  of  the  Buffalo  Courier  Express. 

A  survey  for  affiliation 

The  association  is  surveying  its  mem¬ 
bership  to  see  what  daily  publisher  views 
are  on  having  ties  with  the  New  York 
Press  Association,  which  represents  pub¬ 
lishers  of  over  300  weekly  newspapers  in 
New  York  State.  John  T.  Tuthill  3rd, 
publisher  of  the  Long  Island  Advance  and 
president  of  the  weekly  publishers  group, 
attended  the  convention  and  said  his  mem¬ 
bers  will  vote  on  an  affiliation  at  their 
annual  convention  in  Fairlee,  Vt.  in  Sep¬ 
tember.  Tuthill  said  current  plans  are  to 
have  both  groups  share  the  same  office 
spacQ  in  the  Newhouse  Communications 
Center  at  Syracuse  University  and  also 
the  services  of  the  same  executive  direc¬ 
tor,  W.  Melvin  Street.  He  added,  “It’s  like 
an  engagement.  We  may  get  married.  It 
may  go  splitsville.” 
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Marketing  exec  defends 
Little  Merchant  system 


“Show  me  a  boy  or  girl  newspaper  car¬ 
rier  who  has  taken  advantage  of  the  op¬ 
portunity  to  receive  some  quality  training 
and  motivation  and  who  has  been  ‘turned 
on’  by  the  extra  profits  he  or  she  can 
personally  generate,  and  I’ll  show  you  a 
future  success.” 

That  was  the  theme  of  J.  Warren 
McClure,  vicepresident/marketing  of  Gan¬ 
nett  Newspapers  in  a  talk  to  the  New 
England  Association  of  Circulation  Man¬ 
agers  at  its  summer  conference  August  27 
in  Basin  Harbor,  Vermont. 

McClure  said  he  has  been  “troubled” 
since  he  read  the  remarks  of  Francis  L. 
Dale,  president  and  publisher  of  the  Cin¬ 
cinnati  (Ohio)  Enquirer,  who  addressed 
the  International  Circulation  Managers 
Association  in  June  at  its  annual  meeting 
(E&P,  June  23). 

“Frank  Dale  is  a  friend,  a  great  guy, 
and  I’m  sure  he’s  a  good  lawyer  and 
newspaperman,”  McClure  said.  “But  I’ll 
bet  on  the  more  than  a  million  young 
people  now  delivering  newspapers  as  the 
leaders  of  this  country  in  the  years  to 
come,  and  no  one  can  argue  against  the 
need  for  all  the  well-founded  leadership 
we  can  muster.” 

In  his  remarks,  Dale  advocated  a  study 
of  the  use  of  only  employees  for  the  sale 
and  delivery  of  newspapers  as  opposed  to 
‘Little  Merchants*.  Dale  questioned  wheth¬ 
er  the  carriers  were  qualified  to  sell  new 
customers  at  a  time  when  the  gap  between 
circulation  and  households  has  continued 
to  get  bigger. 

Breeds  success 

But  McClure  stated,  “I  feel  it  is  imper¬ 
ative  that  someone  speak  out  loud  and 
clear  to  advise  Dale’s  speech  writers  that 
one  of  the  greatest  contributions  the 
newspaper  business  has  made  to  the  pri¬ 
vate  enterprise  system  is  that  of  affording 
an  opportunity  for  some  50,000,000  young 
people  to  get  into  business  for  themselves 
over  the  years.” 

The  Gannett  executive  continued:  “I  be¬ 
lieve  that  in  almost  every  home  in  the 
United  States  there  is  now  a  newspaper 
carrier  or  a  helper  or  someone  who  has 
been  a  carrier.  Almost  everyone  can  iden¬ 
tify  with  a  new’spaper  carrier  because  he 
or  she  makes  an  important  contribution  to 
society. 

“These  young  men  and  women,  for 
years,  have  been  given  an  opportunity  to 
learn  what  business  is  all  about  and  to 
taste  the  fruits  of  their  own  efforts — a 
return  of  profit  for  risk-taking  and  for 
what  is  often  dam  hard  work. 

“Show  me  another  business  or  industry 
that  has  made  it  possible  for  as  many 
young  people  to  leam  the  importance  of 
responsibility,  the  importance  of  good  ser¬ 
vice  and  dependability,  the  importance  of 
the  proper  handling  of  money,  the  impor¬ 


tance  of  keeping  good  financial  records, 
the  importance  of  prompt  paying  of  bills 
and  the  importance  of  courtesy,  of  service 
and  of  asking  for  the  order. 

“Wouldn’t  this  country  be  better  off  if 
we  had  more  business  offering  opportunit¬ 
ies  for  young  people  to  see  the  direct 
fruits  of  being  in  business  for  themselves? 
No  other  business  or  institution  has  shown 
the  way  for  so  many  to  prepare  for  a 
record  of  success  at  such  a  young  age. 

“Examine  the  record.  The  most  success¬ 
ful  people  today  were  newspaper  carriers 
yesterday — and  the  odds  are  that  the  most 
successful  carriers  today  will  be  the  most 
successful  men  and  women  of  tomorrow. 

Don't  blame  carriers 

“No,  Mr.  Dale,  you  can  bet  on  the  em¬ 
ployes,  young  or  old,  but  I’ll  bet  on  the 
young  and  independent  movers.  I’ll  bet  on 
them,  if  for  no  other  reason,  that  when 
the  newspaper  business  stops  nurturing 
enthusiasm  for  selling  and  for  servicing 
among  the  young — we  slip  back  many 
notches  in  stimulating  future  leadership.  I 
know  of  nothing  this  country  needs  more 
today  than  every  possible  form  of  honest, 
down-to-earth,  daily  leadership  training, 
at  all  levels. 

“If  newspaper  circulation  is  not 
growing  fast  enough,  it’s  not  the  fault  of 
the  young  business  people  who  sell  and 
deliver  our  papers,  assuming  they’re  ex¬ 
posed  to  good  training  opportunities  and 
are  properly  motivated,  and  receive  their 
newspapers  on  time. 

“The  way  to  increase  circulation  faster, 
and  Mr.  Dale’s  speech  writers  might  well 
research  this,  is  to  emulate  the  newspa¬ 
pers  that  have  experienced  the  greatest 
growth  in  areas  that  have  not  had  sensa¬ 
tional  population  increases. 

“It  is  a  fact  that  when  the  publisher, 
editor  and  circulation  executive  communi¬ 
cate  at  least  weekly  to  discuss  what  is 
being  offered  the  reader,  combined  with 
training  opportunities  for  carriers,  that 
solid  circulation  grows,  day  in  and  day 
out,  year  in  and  year  out,  in  good  times 
and  in  bad  times. 

Improve  the  product 

■  It’s  the  enlightened  publisher  and  edi¬ 
tor,  with  the  help  of  the  circulation  direc- 
toi,  who  build  growth.  You  can  have  all 
the  finest,  highest  paid  ‘Fuller  Brush 
Men’,  or  ‘Avon-Calling  Women’  sales 
types  for  a  daily  newspaper,  but  if  the 
product  is  lousy,  its  sales  aren’t  going  to 
grow  very  much. 

McClure  concluded,  as  a  former  pub¬ 
lisher,  “It  is  my  feeling  that  all  of  us 
should  continually  operate  as  if  there’s  a 
constant  newsprint  shortage  and  insure 
that  our  news  content  is  more  important 
to  read  than  to  skip. 

“The  current  newsprint  shortage  should 
do  more  to  help  eliminate  the  trivia,  the 
dull,  the  uninteresting,  the  over-written 
pap  that  too  often  merely  fills  a  page.” 


Edmonton  Journal  publisher  Ross  Mun- 
ro  was  held  captive  for  three  hours  (Au¬ 
gust  23)  in  the  newspaper’s  library  by  a 
man  who  said  he  was  hired  to  blow  the 
newspaper  apart. 

The  ordeal,  which  eventually  saw  the 
man’s  personal  manifesto  printed  on  the 
front  page  of  200  copies  of  the  Journal, 
finally  ended  when  the  would-be  bomber 
lifted  his  hand  from  a  tin  can  and  said: 
“It’s  all  a  hoax.”  None  of  the  200  copies 
of  the  paper  reached  the  street. 

The  man  entered  the  building  about 
9:30  a.m.  and  told  four  librarians  he  had 
enough  explosives  in  the  can  to  blow  up 
the  place. 

Jan  Wenzel,  a  sub-editor  doing  research 
in  the  library  at  the  time,  said  he  was  told 
“shut  up  and  get  the  editor  or  the  whole 
place  is  going  to  blow  up.” 

The  man  was  finally  arrested  at  1:15 
p.m.  after  giving  himself  up  to  two  police 
bomb  squad  members  who  had  joined  pub¬ 
lisher  Munro. 

The  man,  James  Cameron,  65,  was  con¬ 
vinced  by  Rossi  Cameron,  a  Canadian 
Broadcasting  Co.  reporter,  who  was  called 
in  off  the  street  by  Munro,  to  give  himself 
up.  “Rossi  asked  him  if  he  was  prepared 
to  leave  with  police  now  that  he  had  seen 
a  newspaper,”  Munro  said.  “And  at  that 
time  he  removed  his  hand  from  the  tin 
can  and  said  ‘It’s  all  a  hoax.’  ” 

Police  had  ordered  the  newspaper’s  400 
employees  out  of  the  building,  although  a 
skeleton  staff  remained  on  duty  in  the 
newsroom  adjacent  to  the  library.  Police 
also  cleared  the  connecting  building  hous¬ 
ing  the  Canadian  Press  and  offices. 

Included  in  the  man’s  statement  of  di¬ 
rections,  which  were  g^iven  to  Munro,  was 
a  comment  that  he  was  highly  disturbed 
that  the  Journal  had  not  printed  his  let¬ 
ters  to  the  editor  for  the  past  25  years. 

The  editorial  staff  presented  Munro 
with  a  bottle  of  scotch  to  show  their  ap¬ 
preciation  of  his  efforts  under  the  strain. 

A  psychiatric  examination  was  ordered 
by  the  provincial  court  for  Cameron  who 
was  remanded  to  jail. 

• 

Rogers  plans  to  rejoin 
board  of  Gannett  Co. 

Outgoing  Secretary  of  State  William  P. 
Rogers  will  rejoin  the  board  of  directors 
of  the  Gannett  Co.,  Inc.,  it  was  an¬ 
nounced. 

Rogers,  who  has  submitted  his  resigna¬ 
tion  as  Secretary  of  State  effective  Sept. 
3,  was  a  Gannett  director  before  his  ap¬ 
pointment  to  the  Cabinet  post  in  Decem¬ 
ber,  1968.  His  re-election  to  the  board  will 
become  effective  when  he  leaves  the  State 
Department. 

Rogers’  re-election  to  the  13-member 
Gannett  board  was  announced  by  Paul 
Miller,  chairman  of  the  board,  and  Allen 
H.  Neuharth,  president  and  chief  execu¬ 
tive  of  Gannett.  Rogers  is  also  rejoining 
his  old  law  firm,  Royall,  Koegel  and 
Wells,  which  is  to  be  renamed  Rogers  and 
Wells. 
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Around  Pittsburgh,  readers  like 
to  see  things  Hungerford’s  way 


By  Lenora  Williamson 

An  interview  with  Cy  Hungerford  of 
Pittsburgh  is  a  joy — but  almost  impossible 
to  reduce  to  type.  Because  the  interview¬ 
er’s  mind  just  sits  there  and  smiles  in 
recalling  the  experience. 

The  predicament  is  not  unusual.  Smiles 
and  chuckles  have  been  standard  response 
from  the  newspaper  reading  public  in 
Pittsburgh  and  environs  to  Cy  Hunger- 
ford’s  daily  editorial  cartoons  or  his  name 
for  generations. 

Count  on  a  similar  tribute  from  the 
cartoonist’s  peers.  Around  the  editorial 
offices  of  the  Pittsburgh  Post-Gazette, 
faces  light  up  at  the  mention  of  his  name — 
a  condition  noticed  even  in  the  near-by 
offices  of  the  Pittsburgh  Press  and  at  the 
penthouse  bar  of  the  Pittsburgh  Press 
Club,  where  veterans  ply  a  visitor  with 
off-the-record  Hungerford  anecdotes. 

The  base  of  this  local  pride  is  wrapped 
up  in  the  lifetime  work  and  personality  of 
the  dean  of  the  country’s  editorial  car¬ 
toonists.  He’s  been  in  print  for  at  least  70 
years,  from  teenager  to  man — but  is  cagy 
about  the  exact  number  of  this  summer’s 
birthday. 

Few  newsmen  last  so  long  in  the  day-to- 
day  deadline  game — or  are  allowed  to 
work  so  long  past  that  dictatorial  65  an¬ 
niversary  by  a  doting  management.  Hun¬ 
gerford  is  sparkling  testimony  to  the 
value  of  exceptions  for  any  rule. 

He  ran  all  the  way 

But  then  Cy  doesn’t  fit  the  routine  pat¬ 
tern.  In  keeping  with  his  own  style,  he 
once  ran  all  the  way  to  the  courthouse  the 
day  he  heard  he  was  in  libel  trouble  be¬ 
cause  of  a  cartoon.  He  didn’t  wait  for  a 
subpoena.  But  at  the  time  Cy  was  all  of 
13  years  old.  And  in  Parkersburg,  West 
Virginia,  the  20th  century  was  not  very 
old  either. 

In  this  1973  summer,  Cy  pauses  to  look 
out  his  office  window  beyond  the  Gateway 
park  and  sees  again  that  kid  who  had 
drawn  a  cartoon  of  a  man  pulling  money 
out  of  a  bank  and  choking  widows  and 
orphans.  “I  put  his  right  name  on  it,  too. 
It  w'as  libelous  as  the  devil.” 

A  kindly  district  attorney  got  the 
youngster  out  of  the  clutches  of  the  grand 
jury.  “I  don’t  think  Cyrus  knew  what  he 
was  doing.”  Still  scared,  Cy  ran  all  the 
w'ay  home  to  breathlessly  tell  his  mother, 
“They  tried  to  put  me  in  jail.”  Mrs.  Hun¬ 
gerford,  who  was  to  save  her  only  son’s 
cartoons  by  the  trunkfull  later,  didn’t 
panic.  She  just  said,  “If  you  want  to 
continue  to  do  cartoons  for  the  Social 
Rebel,  you  do  it.” 

And  her  son  kept  on.  Cartooning  is  all 
he  ever  has  wanted  to  do.  While  other 
boys  raced  out  to  play  after  school,  Cy 
raced  to  the  newspaper  office  “to  prac¬ 
tice.”  But  he  never  forgot  that  early  joust 
with  libel.  “Never  labeled  a  banker  by 
name  after  that — especially  if  he  was 
choking  widows  and  orphans.” 

By  the  day  of  high  school  graduation, 


THE  DEAN  OF  DAILY  EDITORIAL  CARTOONISTS.  Cyrus  C.  Hungerford  of  the  Pitts¬ 
burgh  Port-Gazette,  meets  another  deadline  in  a  continuous  record  dating  back  to 
1912.  (Photo  by  Morris  Berman) 


Fresh  from  Parkersburg  graduation,  Cy 
got  a  job  at  the  Wheeling  Register  with 
an  afternoon  reporting  beat  including  the 
old  shoemaker  and  the  fire  station.  “Most 
of  my  items  were  not  publishable.”  Then 
he  got  his  chalk  plate  cartoon  done  by 
midnight.  At  Parkersburg  he  had  taught 
himself  to  engrave  cartoons  on  chalk 
plates — drawing  on  paper,  tracing,  and 
blowing  out  the  chalk  dust  as  he  chiseled 
down  to  steel.  There  could  be  no  rubbing 
out — a  mistake  ruined  the  plate. 

“Not  bad  work  for  a  kid  of  21  in  chalk — 
got  so  good  it  would  look  like  pencil,”  says 
Cy  of  some  yellowed  cartoon  clips  in  a 
photo  album  he  has  carried  down  to  the 
office  in  a  brown  paper  bag. 

Cy  stayed  four  years  in  Wheeling,  which 
time  w'as  not  all  work.  He  “fell  in  with 
the  editor’s  son,  a  holy  terror  ...”  Bud 
Taney  and  Cy  formed  a  partnership  in 
the  fun  and  games  department  including 
joint  ownership  of  a  canoe.  Up  to 
Wheeling,  Cy  had  never  had  a  drink  and 
was  now  blessed  with  $20  a  week.  “I  don’t 
know  if  it  was  good  for  me  or  not — 
Dorothy  says  it  wasn’t,”  Cy  muses. 

Dorothy’  is  Cy’s  second  wife,  a  pretty, 
white-haired  grandmother,  who  brought 
five  grandchildren  into  the  Hungerford 
family  circle.  They  were  married  in  1966, 
her  first  husband  Arthur  Goetz  having 
died  in  1965,  and  Cy’s  wife  Alice  having 
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he  had  been  a  newspaper  delivery  boy  and 
had  drawn  cartoons  for  the  Parkersburg 
Sentinel  and  the  Social  Rebel,  with  time 
to  organize  a  high  school  newspaper.  The 
Quill,  along  the  way. 

His  education  on  the  morning  paper 
route  along  the  waterfront  was  liberal. 
The  route  was  the  “red  light”  section,  and 
while  Cy  says  he  dreaded  Saturday  morn¬ 
ing  collection  duties,  he  gleefully  acts  out 
the  calls  of  the  ladies,  “Little  boy.  come  in 
.  .  .  come  sit  on  my  lap  .  .  .  heat  the  needle 
for  me.” 


AN  EARLY  HUNGERFORD— From  the 
Parkersburg  (W.Va.)  Sentinel  of  Novem¬ 
ber  21,  1903. 


1 


Hollywood  Stars  Celebrated  "The  4th" 


died  in  1964.  Before  their  marriage,  she 
was  often  introduced  as  C.  H.’s  friend.  So 
now,  in  order  to  avoid  attendant  fuss  over 
being  Mrs.  Cy  Hungerford,  she  sometimes 
makes  appointments  as  Mrs.  C.  H. 
Friend. 

Quick  of  step  and  pixie-eyed,  C.  H.  ar¬ 
rives  at  the  office  late  mornings,  Monday 
through  Friday.  He  has  an  “awful  habit 
of  waking  early”  and  is  usually  waiting 
at  his  apartment  door  for  the  paper  de¬ 
livery  at  4:30  a.m.  As  a  rule,  he  has  a 


cartoon  idea  before  he  leaves  for  the  office. 
Sometimes  it’s  discarded  for  another. 

“The  idea  that  comes  quick  is  the  true 
one.”  A  lot  of  good  cartoon  ideas  seem 
to  happen  “around  7  a.m.” 

“A  funny  life  ...  in  a  way  hard  and  in 
a  way  easy  ...”  is  this  business  of 
working  with  the  clock.  “Most  cartoonists 
don’t  believe  that  I  never  worked  with  an 
editor  and  that  the  editor  of  the  page 
didn’t  know  what  I  was  doing  until  he 
opened  the  paper  ...”  Later,  Cy  amends 
that  with,  “Well,  there  was  one  suggestion 
of  ‘why  don’t  you  .  .  .  ’  but  it  didn’t  come 
off  too  well.” 

“It’s  not  too  hard  to  think  up  an  idea,” 
but  Cy  adds  critically  that  he  doesn’t 
think  the  ideas  are  as  good  as  they  used 
to  be.  To  which  a  colleague  throws  up  his 
hands  in  protest  upon  hearing  that  re¬ 
peated. 

The  cartoonist  who  has  drawn  every 
President  since  Teddy  Roosevelt  has  tne 
tool  of  a  gentle,  humorous  slyness.  But 
he’s  never  savage.  The  iron  stand  for  his 
drawing  board  he’s  used  since  1915.  It 
once  belonged  to  the  city  editor  of  the 
Pittsburgh  Sun.  And  the  old  wooden  ink 
well — from  which  it  is  impossible  to  spill 
ink  even  by  turning  it  upside  down — is 
well  taped  together,  an  inheritance  from 
cartoonist  Sidney  Smith,  who  went  off  to 
fame  and  fortune  as  creator  of  the 
Gumps. 

Cy’s  love  affair  with  Pittsburgh — and 
vice  versa — had  its  beginning  in  1912 


CY  HUNGERFORD’s  local  cartoon  char¬ 
acter,  Pa  Pitt,  helps  with  Pittsburgh's 
renaissance. 


when  he  got  the  cartooning  job  on  the 
Sun.  By  then  he  had  worked  in  chalk  so 
long  it  was  hard  to  do  pen  and  ink,  a  fact 
which  led  him  to  bold  brush  strokes  which 
characterize  his  work  to  this  day. 

His  characterizations  of  officials  and 
celebrities — local  or  otherwise — are  con¬ 
sistent.  And  the  famous  have  always  been 
writing  for  originals.  John  L.  Lewis  was 
(Continued  on  page  22) 


1^11  your  customers  to  place 
their  euls  somewhere  etee. 


An  unusual  marketing  theory  on  the  surface,  but  when  the  somewhere  else  is  a  Lester  A. 
Stone  scrapbook,  it  can  add  up  to  a  substantial  sales  increase. 

Because  when  you  present  someone  with  one  of  our  scrapbooks,  you’re  giving  him  a  very 
effective  way  to  record  his  advertising  campaigns  and  plan  new  ones. 

Take  a  minute  to  show  him  how  to  use  it;  how  to  note  sales  results  in  the  margins  and  show 
him  how  to  record  color  and  preprint  inserts. 

A  simple  enough  process. 

But  you  know,  during  all  the  time  we  Stones 
have  been  selling  scrapbooks,  we’ve  found  that 
the  best  way  to  get  someone  to  take  more  ads  is  to 
ask  him  to  put  his  ads  somewhere  else. 
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news-people 


Katherine  S.  Smith 


Association 
managers  elect 
woman  as  head 

Mrs.  Katherine  S.  Smith,  executive 
secretary-manager  of  Arizona  Newspa¬ 
pers  Association,  was  elected  August  16 
president  of  Newspaper  Association  Man¬ 
agers,  Inc.  at  the  conclusion  of  their  50th 
Anniversary  Meeting  in  Jackson,  Wyom¬ 
ing.  NAM  is  an  organization  of  managers 
of  state,  local  and  national  newspaper  as¬ 
sociations. 

Mrs.  Smith  succeeds  Paul  Conrad  of 
Allied  Daily  Newspapers  of  Washington. 
Succeeding  Mrs.  Smith  as  vicepresident  is 
Ray  Hamby  of  the  Maryland-Delaware- 
D.C.  Press  Association.  William  G. 
Boykin,  Texas  Press  Association,  succeeds 
Hamby  as  secretary-treasurer.  Directors 
are  George  A.  Speers,  New  England 
Press  Association,  William  F.  Lindsey, 
Colorado  Press  Association,  and  Jerry 
Zubrod,  Washington  Publishers  Associa¬ 
tion. 

A  native  of  Memphis,  Tennessee,  Mrs. 
Smith  has  been  manager  of  Arizona 
Newspapers  Association  for  16  years. 
Prior  to  that  she  was  a  staff  writer  for 
the  Arizona  Republic.  She  is  a  past  pres¬ 
ident  of  the  Phoenix  Professional  Chapter 
of  Women  in  Communications  (founded  as 
Theta  Sigma  Pi). 

Mrs.  Smith  was  elected  in  absentia  as 
she  is  recovering  from  a  May  14  automo¬ 
bile  accident. 


How  to  protect  yourself  against 
Publishers  LiaMity  losses 

Figure  out  what  you  could  afford  to  lose,  and  let  us 
insure  you  against  ludgments  over  that  amount. 
We  re  experts  in  the  fields  of  libel,  slander,  piracy, 
invasion  of  privacy  and  copyright.  We  have  5  U.S. 
offices  so  we  re  instantly  available  for  consultation 
in  time  of  trouble.  Drop  us  a  line,  and  get  full 
details  from  our  nearest  office.  Employer! 
Reinsurance  Corp.,  21  West  10th,  Kansas  City, 
Missouri  64105.  Other  U.S.  offices:  New  York, 

San  Francisco,  Chicago,  Atlanta,  Houston. 


WILX.IAM  E.  Deiblb®,  city  editor  of  the 
Pittsburgh  Post-Gazette,  was  named  as¬ 
sistant  managing  editor;  Don  C.  Clip- 
PINGER,  assistant  city  editor  for  the  Phila¬ 
delphia  Inquirer,  succeeds  Deibler  as  city 
editor. 

*  «  * 

William  Parrent,  advertising  director 
of  the  Hammond  (Ind.)  Times — named 
advertising  director  of  the  Duluth 
(Minn.)  Herald  and  News-Tribune,  suc¬ 
ceeding  B.  Maurice  Sparry,  who  has  taken 
a  similar  position  with  the  Memphis, 
Tenn.  daily  newspapers. 

•  *  • 

Lynne  Millar,  an  assistant  news  edi¬ 
tor  at  the  Houston  (Tex.)  Post — promoted 
to  night  news  editor;  Edith  Hon  holt, 
also  an  assistant  news  editor — promoted 
to  day  news  editor,  making  them  the  first 
women  to  hold  these  positions  at  the  Post. 

*  *  « 

Shields  Johnson,  vicepresident  and 
general  manager  of  the  Times-World 
Clorp.,  Roanoke,  Va.,  which  publishes  the 
Roanoke  Times  and  the  World-News,  and 
Richard  H.  Wills,  company  treasurer, 
retired  September  1. 

*  *  * 

Arthur  Dephouse,  classified  advertis¬ 
ing  manager  of  the  Muskegon  (Mich.) 
Chronicle — retired  September  1. 

*  *  • 

Lance  C.  Johnson,  managing  editor  of 
the  Willimantic  (Conn.)  Daily  Chronicle 
— prromoted  to  executive  editor,  effective 
September  10,  succeeding  Alan  Necko- 
wiTZ — appointed  assistant  professor  of 
journalism  and  English  at  Madison  Col¬ 
lege,  Harrisburg,  Va. 

*  •  • 

Johnny  Edwards,  a  member  of  the  ad¬ 
vertising  staff  of  the  Hot  Springs  (Ark.) 
Sentinel-Record  and  New  Era,  was  named 
advertising  director  of  the  Hope  (Ark.) 
Star;  Sibyl  Parsons,  classified  advertis¬ 
ing  manager  at  the  Star,  will  assist  Ed¬ 
wards  in  display  advertising;  Sandra 
Holt  succeeds  Parsons  as  classified  adver¬ 
tising  manager. 

*  *  • 

Jerry  Foster,  sports  editor  of  the  On¬ 
tario  (Ore.)  Argus-Observer  —  named 
news  editor  of  the  La  Grande  (Ore.)  Ob¬ 
server,  succeeding  Tim  Marsh,  who  has 
joined  the  public  information  department 
of  Whitman  College,  Walla  Walla,  Wash. 

*  *  * 

Clarence  W.  Poel,  managing  editor  of 
the  Grand  Haven  (Mich.)  Tribune,  was 
named  editorial  page  editor  and  will  also 
write  a  local  interest  column;  Fred  Van- 
denBrand,  a  Tribune  news  staff  member, 
succeeds  Poel  as  managing  editor. 

*  •  * 

Ed  Danner,  former  reporter  for  the 
Des  Moines  (Iowa)  Register  and  Tribune 
— named  editor  of  the  Prineville  (Ore.) 
Central  Oregonian,  succeeding  Richard 
Higging,  who  filled  in  after  George  Keck 
resigned  as  editor. 

EDITOR 


SURPRISE  PARTY — Lewis  Neidhemmer,  an  ac¬ 
count  representative  at  the  Harrisburg  (Pa.) 
Patriot-News  retail  advertising  department  since 
1923,  was  surprised  with  a  50th  anniversary 
party  when  he  arrived  at  work  on  August  15. 
A  banner,  proclaiming  "Lew  Neidhammer  Day," 
special  disc  pins,  balloons,  a  carnation,  a  free 
trip  to  a  resort  with  his  wife,  a  special  luncheon 
and  five  summer  interns  to  fuss  over  him  were 
part  of  the  celebration.  The  girls  surrounding 
Lew  are,  left  to  right,  Kim  Kinter  (Ohio  Wesle¬ 
yan),  Vicki  Hoak  ( Shippensburg  State),  Bar¬ 
bara  Clippinger  (West  Chester  State),  Tracy 
Lynn  (Syracuse)  and  Karen  Hunter  (Shippens¬ 
burg  State). 


F.  Wallace  Gordon,  managing  editor 
of  the  Jenkintown  (Pa.)  Times  Chronicle, 
Glenside  Neivs  and  Huntingdon  Valley 
Globe,  all  owned  by  Montgomery  Newspa¬ 
pers,  has  joined  the  staff  of  U.S.  Rep. 
Lawrence  Coughlin  (R- Montgomery)  as 
district  administrator  in  charge  of  his 
Norristown  office. 

*  a  * 

Mrs.  Dorothy  Sutton,  an  artist,  and 
Ed  Grade,  director  of  the  Los  Angeles 
Times  Syndicate  and  the  Los  Angeles 
Times/ Washington  Post  News  Service, 
president  of  General  Features  Corp. — 
married. 

*  *  * 

The  following  appointments  were  an¬ 
nounced  at  the  Scranton  (Pa.)  Times: 

Harry  Mullen — named  managing  edi¬ 
tor,  succeeding  Edward  J.  Donohoe,  who 
retired  August  1. 

Edwin  E.  Rogers — named  city  editor; 
Lance  Evans,  assistant  city  editor,  and 
Gar  Kearney,  state  editor. 

*  *  * 

Pucci  Meyer,  former  reporter  and  fea¬ 
ture  writer  for  Newsday — joined  the  staff 
of  the  New  York  News  Sunday  Magazine 
to  write  and  coordinate  articles  designed 
primarily  for  women. 

*  i»  * 

Don  Richards,  who  has  worked  for  the 
Brownfield  (Tex.)  News  and  the  Abilene 
(Tex.)  Reporter-News — named  news  edi¬ 
tor  of  the  Hereford  (Tex.)  Brand. 

*  *  * 

Jim  Schottelkotte,  sports  editor  of 
the  Cincinnati  (0.)  Enquirer,  was  elected 
president  of  the  newly-organized  Ohio  As¬ 
sociated  Press  Sports  Writers  Association. 

fli  PUBLISHER  for  September  1,  1973 


16 


in  the  news 


0.  Quinton  Di  Maria,  formerly  an  ad¬ 
vertising  manager  of  the  Wall  Street 
Journal  and  executive  advertising  man¬ 
ager  of  the  National  Observer — named 
publisher  of  The  Observer,  a  46,000  con¬ 
trolled  circulation  weekly  that  started 
publication  August  8  in  the  Tri-City  area 
of  Carlsbad-Oceanside-Vista  in  north  San 
Diego  County.  Brian  M.  Wiersema,  for¬ 
mer  reporter  for  the  Hayward  (Calif.) 
Review  was  named  editor  and  Faro 
Gates,  former  editor  of  the  Carlsbad 
(Calif.)  Journal  is  managing  editor.  Tri- 
City  Newspapers  Inc.  is  the  publishing 
firm  of  which  Archie  J.  Hicks  Jr.  is 
president. 


Monson  Collins 


Karen  Ann  Monson  has  been  named 
music  critic  of  the  Chicago  Daily  News, 
moving  from  Los  Angeles  where  she  held 
the  same  post  with  the  Herald-Examiner. 

*  *  * 

Lawrence  A.  Collins,  Jr.,  publisher 
of  the  Orange  County  (Calif.)  Evening 
News  and  Independent,  was  named  gen¬ 
eral  manager  of  the  Pasadena  (Calif.) 
Star-News. 

♦  ♦  ♦ 

New  publishers  named 
on  Hammell  Newspapers 

Hammell  Newspapers  of  Florence,  Ala. 
has  added  a  seventh  newspaper  to  its 
group  with  the  acquisition  of  the  Linton 
(Ind.)  Daily  Citizen.  In  addition,  publish¬ 
er  changes  have  been  made  in  almost  all 
the  properties. 

Walter  L.  Handy,  former  publisher  of 
Alva  (Okla.)  Review-Courier,  is  now  pub¬ 
lisher  of  Boone  (Iowa)  News-Republican. 
Dave  Lyons,  formerly  Boone  publisher  is 
now  publisher  at  Linton  and  Garry  Ed¬ 
wards  moved  from  advertising  director  of 
Oskaloosa  (Iowa)  Daily  Herald  to  pub¬ 
lisher  at  Alva. 

Karl  Honosky,  former  Oskaloosa  gener¬ 
al  manager,  is  now  co-publisher  of  the 
Oskaloosa  paper.  Richard  N.  Hammell  is 
publisher.  Craig  Trongaard,  former  ad¬ 
vertising  director  of  Nevada  (Iowa) 
Evening  Journal  is  now  co-publisher  of 
the  Journal.  Richard  N.  Hammell  is  pub¬ 
lisher. 

Phil  Scroggin,  moved  from  advertising 
director  of  Florence  (Ala.)  Times  Tri- 
Cities  Daily  to  general  manger  of  WOWL 
radio,  Florence.  Phil  Jobe  is  publisher  of 
Cushing  (Okla.)  Daily  Citizen.  WOWL 
was  purchased  this  year  by  the  Hammell 
group. 


Roger  L.  Conlee,  a  former  copy  chief 
and  fashion  columnist  for  the  Chicago 
Daily  News  before  joining  Phillips-Ram- 
sey  in  1969 — named  director  of  public  re¬ 
lations  of  the  San  Diego-based  ad  and  pr 
firm. 

*  •  « 

Gordon  S.  Walker,  retired  sportswriter 
for  the  Toronto  Globe  and  Mail — ap¬ 
pointed  director  of  information  for  the 
Canadian  Football  Leagpie. 

*  *  * 

John  Spaulding,  of  Scripps-Howard, 
has  been  elected  president  of  the  Atlanta 
chapter  of  the  American  Association  of 
Newspaper  Representatives,  and  Larry 
Walker,  of  Story  &  Kelly-Smith  w’as 

elected  vicepresident.  Foster  Ingalls,  of 
Ward-Griffith  was  selected  as  treasurer 
and  Dan  Hutchins,  of  Newhouse  News¬ 
papers,  was  elected  secretary. 

*  *  * 

McHugh  and  Lund 
are  named  editors 

Robert  McHugh,  editor  of  the  Biloxi- 
Gulfport  (Miss.)  Daily  Herald,  was 

named  editor  of  the  South  Mississippi 
Sun,  a  new  morning  newspaper  to  be  pub¬ 
lished  by  Gulf  Publishing  Co.  in  October, 
it  was  announced  August  17  by  Roland 
Weeks  Jr.,  president. 

James  Lund,  managing  editor  of  the 
Daily  Herald,  was  promoted  to  editor  of 
the  Herald.  Thomas  H.  Cook,  assistant 
city  editor,  will  succeed  Lund  as  manag¬ 
ing  editor. 

When  plans  for  the  morning  newspa¬ 
per  were  announced,  it  had  the  name 
South  Mississippi  Today.  The  change  in 
name  was  made  because  of  objections 
from  the  publishers  of  a  Catholic  weekly, 
called  Mississippi  Today. 


McHugh  Lund 

McHugh,  56,  joined  the  Herald  in 
April,  1969  as  assistant  editor  and  was 
appointed  editor  in  1971.  He  was  manag¬ 
ing  editor  of  the  Columbia  (S.C.)  Record 
and  correspondent  in  charge  of  AP  oper¬ 
ations  in  South  Carolina.  He  is  president 
of  the  Gulf  Coast  Opera  Theater. 

Lund,  42,  has  been  managing  editor  of 
the  Herald  since  January,  1970.  He  joined 
the  paper  as  a  reporter  in  1954.  Cook,  47, 
has  been  with  the  Herald  for  17  years, 
having  been  a  reporter  prior  to  being 
named  copy  desk  chief,  a  position  he  held 
for  18  months  before  being  named  assist¬ 
ant  city  editor  two  years  ago. 
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KAY  CONNOLLY  hat  been  named  public  rela¬ 
tions  manager  of  Parade  Publications  Inc.  ac¬ 
cording  to  Ezra  L.  Dolan,  vicepresident-public 
relations  director.  Since  joining  Parade  12  years 
ago,  Ms.  Connolly  has  been  involved  in  editor¬ 
ial  promotion,  including  the  editing  of  the  com¬ 
pany  house  organ.  The  Reviewing  Stand.  This 
past  year  she  hat  been  responsible  for  publicity 
and  coordinating  of  the  Young  Columbus  XVII 
carrierboy  trip.  Her  first  job  was  that  of  news¬ 
paper  reporter,  and  later  radio  newswriter  for 
the  Guy  Gannett  Newspapers-Broadcasting. 


The  Capital  City  Press  of  Baton  Rouge, 
La.,  publisher  of  the  Morning  Advocate, 
the  State-Times  and  the  Sunday  Advocate, 
has  announced  the  following  staff  changes 
effective  in  September: 

Douglas  Manship  Jr.,  public  relations 
and  promotion  director  for  the  newspa¬ 
pers,  was  appointed  Washington,  D.C.  cor¬ 
respondent  for  Capital  City  Press; 

Jim  Conner,  assistant  classified  adver¬ 
tising  manager,  moves  up  to  classified  ad¬ 
vertising  manager,  effective  September 
14,  when  James  Hinson  Robertson  re¬ 
tires  after  54  years  with  the  newspapers; 

Jim  Hughes,  city  editor  of  the  State 
Times  becomes  managing  editor,  effective 
September  5,  when  Ernest  Gueymard  re¬ 
tires  after  44  years; 

Jack  Lord,  political  reporter,  takes 
charge  of  the  States-Times  city  desk; 

Ginna  Parker,  special  sections  editor, 
heads  a  reorganized  department  which 
combines  special  sections  and  copywriting 
with  promotion  and  public  relations. 

*  *  * 

Harry  Neville,  former  music  critic  of 
the  Boston  Globe  and  the  Boston  Herald- 
Traveler — appointed  program  editor  of  the 
Boston  Symphony  Orchestra. 


Confidential  Handling 

Newspaper 
Ownership  Changes 

(919)  782-JI31 

BOX  17127  RALEIGH,  N.C.  27609 
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Irish  papers  give  readers 
complete  coverage  of  war 

By  Janies  F.  Haughton 


Irish  j-students  taught 
by  ex-U.S.  newsman 

A  former  American  newspaperman, 
now  an  Irish  business  executive,  conducts 
weekly  journalism  classes  for  new  staff 
members  of  the  Cork  Examiner  and  Eve- 


Coverage  of  the  unrest  in  Northern  Ire¬ 
land  is  front  page  news  in  Southern  Ire¬ 
land  newspapers  and  promises  to  continue 
as  long  as  the  problem  remains. 

All  newspapers  in  the  South — four 
dailies  in  Dublin  (plus  two  Sunday  pa¬ 
pers)  and  morning  and  evening  (also  a 
Sunday  edition)  papers  in  Cork — provide 
readers  with  complete  coverage  of  the  ac¬ 
tion  the  same  way  American  newspapers 
covered  the  fighting  in  Vietnam. 

Activities  in  the  six  Northern  counties 
get  front  page  display  plus  wide  photo 
coverage.  Papers  in  Dublin  and  Cork  have 
full-time  staff  personnel  assigned  to  bu¬ 
reaus  in  Belfast  and  also  cover  other 
parts  of  the  North. 

Discussions  with  Southern  Irish  news¬ 
paper  editors  and  reporters  indicate  they 
feel  readers  may  be  getting  somewhat 
weary  of  the  daily  reports  of  fighting, 
killing  and  unrest.  They  say  readers  may 
be  reacting  in  the  same  way  American 
readers  reacted  to  the  continuous  Vietnam 
coverage. 

If  readers  and  political  leaders  are 
frustrated  in  finding  a  solution,  newsmen 
in  all  media  feel  the  same.  They  hope  the 
unrest  ends  soon  so  thay  can  return  to 
other  news,  but  as  newsmen  they  must 
report  what  is  happening. 

Extra  reporters  assigned 

The  up  tempo  of  the  action  up  North 
dictates  an  increase  in  personnel,  and  pa¬ 
pers  have  moved  in  additional  reporters 
and  photographers  in  periods  of  heavy 
fighting.  In  addition  to  staff  coverage, 
Irish  papers  also  use  Reuters  and  other 
wire  services,  including  American  and 
European. 

Radio-Telefis  Eireann,  the  Irish  radio-tv 
agency,  has  a  bureau  covering  the  North 
and  the  BBC  also  provides  extensive  radio 
and  television  coverage.  Since  both  BBC 
channels  as  well  as  a  British  commercial 
outlet  are  received  in  many  parts  of 
Southern  Ireland,  this  means  that  Irish 
viewers  see  the  fighting  much  the  same 
way  Americans  viewed  the  Vietnam  ac¬ 
tion.  English  newspapers,  especially 
those  in  London  and  Manchester,  enjoy 
wide  circulation  in  Southern  Ireland. 

Permanent  bureau 

Stephen  Coughlan,  group  news  editor  of 
the  Cork  Examiner,  a  morning  paper  with 
country-wide  distribution  and  its  sister 
evening  paper,  the  Evening  Echo,  said 
that  in  the  first  months  of  the  fighting  the 
paper  sent  a  reporter  to  Belfast  for  a 
short  period.  He  wound  up  spending  an 
extended  time  there  and  the  papers  as¬ 
signed  a  permanent  staff  man. 

“We  appointed  a  young  Belfast  man, 
Walter  Ellis.  We  brought  him  down  for 


Mr.  Haughton  wrote  this  report  for  Editor 
&  Publisher  while  on  a  visit  to  Ireland. 


ning  Echo. 

six  months  to  get  the  feel,  then  he  went  Pat  McCarthy,  formerly  of  the  Hart- 
hack  to  Belfast,”  Coughlan  said.  ford  Times,  directs  classes  each  Wednes- 

Ellis,  a  Presbyterian,  caught  the  pa-  day  for  staff  personnel, 
per’s  attention  on  the  strength  of  a  good  McCarthy,  who  received  a  degree  in 

letter  of  application.  Religion  was  never  a  journalism  in  the  United  States,  now 
factor,  in  the  hiring  Coughlan  said.  manages  an  area  factory. 

“We  don’t  care  if  you’re  Protestant,  . 

Jewish  or  atheist,  so  long  as  you  do  the 

job,”  he  said.  Ellis  covered  Northern  Ire-  Getting  reporters  to  cover  the  North 
land  for  two  years  for  the  Cork  papers  has  not  been  a  problem  for  the  Cork  pa- 

before  moving  to  the  Irish  Times  in  Dub-  pers,  Coughlan  said.  “We  asked  for  volun- 

lin  six  months  ago,  still  covering  the  same  teers  and  we  had  plenty,  especially  among 

beat.  When  Ellis  joined  the  papers,  the  the  young  people.  They  love  the  excite- 

Cork  publications  opened  an  office  with  a  ment,”  Coughlan  said  as  he  sat  at  his  desk 

Telex  and  photo  transmission  machine.  in  the  corner  of  the  newsroom. 

They  still  maintain  the  office.  Ray  Wright,  a  sub-editor  of  the  Eve- 

Ellis  was  replaced  by  a  Belfast  corre-  ning  Herald,  Dublin,  said  the  paper  has 

spondent  who  writes  under  the  name  of  had  several  reporters  and  photographers 

“Paul  Heuston.”  He  assesses  the  news  for  covering  the  North.  .4s  the  action  in- 

the  papers,  sends  reports  by  Telex  and  creases,  the  paper  has  increased  its  staff 

phone.  there. 

Covering  Irish  War 

Supper  with  the  family^ 
and  then  back  to  the  war 

By  James  F.  Haughton 

Covering  a  war  using  police  reporter  bureau  now  has  two  reporters.  It  also  has 

techniques  may  sound  strange  to  some  its  police  radio,  television  sets  and  Telex, 

newsmen,  but  Henry  F.  Kelly  found  it  one  The  period  right  after  Bloody  Sunday 
of  the  fastest  and  most  efficient  methods  in  February,  1972,  Kelly  said,  brought 

in  reporting  the  fighting  in  Northern  Ire-  perhaps  the  largest  concentration  of 

land.  newsmen  to  Northern  Ireland.  He  said 

Kelly,  a  slim,  articulate  28-year-old  there  was  an  estimated  600  news  person- 

writer  for  the  Irish  Times  in  Dub-  nel,  including  reporters,  photographers, 

lin,  recently  returned  home  after  three  TV  crews,  in  the  area.  A  number  of  them 

and  one-half  years  covering  the  action  in  were  American  newsmen.  Belfast’s  Euro- 

the  North.  He  was  Northern  Editor  of  pa  Hotel  was  jammed  with  news  people. 

The  Times  for  more  than  two  and  one-  “It  was  a  potpourri  of  international 

half  years.  newsmen,”  he  said. 

Kelly  said  he  relied  on  local  fire,  police  Kelly  said  it  was  an  unusual  type  war 
and  ambulance  groups  to  obtain  valuable  for  a  reporter  to  cover.  A  newsman  would 

information.  “I  also  had  my  own  personal  spend  the  day  covering  the  action,  return 

system.  I  had  two  or  three  phone  contacts  to  his  family  for  dinner,  then  slip  back 

in  every  area  of  the  North.  They  were  not  into  the  fighting  area  at  night  because  he 

necessarily  IRA  people.  I  would  call  them  had  indications  something  w’as  going  to 

regularly  to  get  an  assessment  of  the  happen. 

facts,”  he  said.  For  a  reporter  the  evening  assignment 

The  Dublin  reporter  would  gather  the  was  even  more  difficult  than  covering  the 

data  from  his  phone  sources  and  individu-  daytime  action  because  of  the  constant 

al  visits,  combine  it  with  daily  briefings  threat  of  death.  “Normally  you  couldn’t  go 

from  the  British  Army  and  the  IRA —  in  at  night  because  you  would  be  shot,”  he 

conducted  within  a  10-mile  area  of  each  said. 

other — then  write  his  dispatches.  The  action  in  Northern  Ireland  is  still 

Kelly  said  less  than  a  decade  ago  pa-  going  to  be  front  page  news  for  the  pa¬ 
pers  and  readers  in  the  South  were  not  pers  and  the  public  until  the  fighting 

fully  acquainted  with  the  problems  of  the  ends,  Kelly  believes.  Covering  it,  he  said. 

North.  “There  was  an  almost  total  igno-  was  a  very  emotional  experience  for  a 

ranee  of  the  North,”  he  said.  reporter. 

About  eight  years  ago,  Douglas  Gageby,  For  Kelly,  who  joined  The  Times  in 
editor  of  the  Times,  decided  the  Northern  October,  1968,  his  departure  for  Dublin 

area  required  special  coverage  and  he  brought  an  unusual  response  from  a  Pro- 

opened  a  bureau  in  Belfast  in  1965.  When  vo  newspaper  with  a  virulent  anti- 

Kelly  volunteered  in  1969  and  went  there  Catholic  reputation.  The  paper  wished 

in  January,  1970,  he  thought  he  might  him»  w’ell  in  his  new  assignment  in  the 

stay  for  a  short  while  and  wound  up  South  and  expressed  appreciation  for  his 

remaining  three  and  one-half  years.  The  objective  coverage. 
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A  message 

to  the  newspaper  industry 

In  the  next  year  -  and  even  in  the  next  few  months  -  profit-minded 
newspapers  will  install  OCR  and  VDT-based  computerized  publishing 
systems.  The  number  of  systems  alternatives  in  this  area  is  growing 
rapidly;  however,  the  following  points  may  help  in  making  this  all 

important  decision: 

Hendrix  has  the  most  video  terminals  installed 

Since  1969  Hendrix  has  held  a  widening  lead  in  the  number  of  units  ~  and 
the  dollar  volume  -  of  video  terminal  installations.  We  wouldn't  have  the 

most  if  we  didn't  do  the  most. 

Hendrix  has  the  largest  single 
installations  of  news  collection  and  editing 
systems  in  the  world 

One  of  the  largest  daily  newspapers  in  America  has  an  operating 
seventy -two  terminal  system;  and  the  largest  news  collection  and 
dispensing  organization  in  the  world  has  even  more  terminals  and 
systems.  Tliese  organizations  have  chosen  Hendrix  reliability  and 
expertise  in  designing  their  news  systems. 

Hendrix  has  the  lowest-cost 
highest-speed  OCR  device  available  today 

OCR  1  was  announced  and  demonstrated  at  this  year's  ANPA 
Production  Conference.  It  is  sensibly  base  priced  at  $14,500  and  it 
incorporates  capabilities  and  performance  levels  found  only  in  the 
highest  priced  units.  Initial  sales  indicate  that  it  may  be  the  most  popular 

OCR  device  ever  sold. 


Hendrix  has  the  most  storage 
and  retrieval  systems  installed  and  operating 

Hendrix  was  the  first  company  to  develop  and  implement  news 
collection,  storage  and  retrieval  systems.  Hendrix  is  presently 
the  only  company  that  allows  you  to  upgrade  with  little  or  no 
equipment  obsolesence  from  a  basic  stand-alone  editing  system 
to  a  complete  newspaper  production  system. 
Competitive  systems  in  this  category  may  start  as  high  as 
$150,000 . . .  but  Hendrix  can  give  you  80%  of  the  savings  offered 
by  these  systems  for  30%  of  the  investment. 


Hendrix  Electronics,  Inc. 


645  Harvey  Road  Manchester,  N.H.  03103  (603)  669-9050 


Classified  clinic 

IMPROVED  WANT  AD  SERVICE 


The  classified  business  in  Memphis  is 
good,  good  enough  to  more  than  double  the 
size  of  the  old  telephone  sales  room.  The 
new  facility  features  IBM  Selectric 
typewriters,  the  latest  in  phone  room 
equipment  developed  by  Bell  Telephone 
laboratories,  and  a  conveyor  system  to 
handle  the  ads. 

A  comparison  of  the  first  7  months  of 
1973  versus  1972  show's  an  increase  of  357 
classified  pages  in  the  Commercial  Appeal 
daily,  366  in  the  Memphis  Press-Scimitar 
and  176  in  the  Commercial  Appeal  on 
Sunday.  Classified  ad  count  for  the  Com¬ 
mercial  Appeal,  daily  and  Sunday,  for  the 
same  period  is  up  16%  over  1972  and  up 
62%  over  1963.  Classified  linage  is  up 
23.9%  over  1972  and  84%  over  1963. 

The  Memphis  Metro  Area  is  42nd 
largest  in  the  nation.  According  to  Media 
Records,  during  the  first  5  months  of 
1973,  the  Commercial  .Appeal  daily  clas¬ 
sified  advertising  ranks  30th  largest  in 
the  nation  in  the  morning  field  ahead  of 
such  new'spapers  as  the  Nashville  Ten¬ 
nessean,  Baltimore  Sun,  Milwaukee  Senti¬ 
nel  and  Kansas  City  Times.  Among  eve¬ 
ning  newspapers,  the  Memphis  Press- 
Scimitar  is  24th  largest  in  classified  ad¬ 
vertising  leading  such  newspapers  as  the 
Nashville  Banner,  Milwaukee  Journal,  St. 
Louis  Post-Dispatch,  Philadelphia  Bulle¬ 
tin  and  Birmingham  News. 

In  announcing  the  new  classified  adver¬ 
tising  telephone  sales  room  which  opened 
August  8,  W.  Frank  Aycock,  Jr.,  president 
and  business  manager  of  Memphis  Pub¬ 
lishing  Company,  publisher  of  the  two 
newspapers  said,  “The  increased  use  of 
advertising  in  our  newspapers  is  ample 
testimony  to  its  effectiveness.  Our  adver¬ 
tisers  are  getting  results  and  success 
breeds  success.” 


In  the  last  10  years  the  classified  adver¬ 
tising  telephone  sales  staff  has  increased 
from  19  employees  to  the  present  39.  The 
old  phone  room  occupied  1,035  square  feet 
and  the  new  location  is  2,653  square  feet. 
The  new  phone  room  has  36  custom  made 
desks  with  32  telephone  positions  hooked 
into  the  Model  2.A  Automatic  Call  Dis¬ 
tributor  system  (ACD).  In  addition,  there 
is  one  ACD  position  in  the  private  train¬ 
ing  room  plus  two  supervisory  (monitor) 
consoles  in  the  supervisor’s  office.  There 
are  expansion  possibilities  for  11  addition¬ 
al  phone  positions,  and  most  of  these  could 
be  activated  upon  approximately  7  days 
notice. 

Uninterrupted  service 

“We  made  the  changeover  without  in¬ 
terrupting  service  to  the  public,”  said 
Richard  E.  Riggins,  classified  advertising 
director.  “This  move  is  in  anticipation  of 
an  even  greater  volume  of  want  ads.  At 
the  current  rate  we  will  hit  one  million 
ads  this  year  in  our  classified  section.  Not 
only  is  this  a  barometer  of  good  economic 
conditions  in  our  city,  but  of  benefit  to  our 
readers  as  an  enlarging  market  place 
with  greater  variety  and  selection  for 
all.” 

To  expedite  the  flow  of  advertisements, 
the  new'  phone  room  makes  use  of  the 
.\CD  telephone  system.  As  customers  call 
the  Want  Ad  Direct  Line  number, 
526-8892,  they  are  automatically  sw'itched 
to  an  open  line  thus  providing  faster  ser¬ 
vice  to  the  advertiser.  Each  position  has  a 
line  from  the  main  PBX  for  interoffice 
and  outgoing  calls.  There  are  4  direct-out 
lines  shared  by  8  of  the  ACD  positions 
who  have  heavy  call-back  responsibilities, 
and  this  allows  them  to  by-pass  the  PBX. 

Eleven  of  the  ACD  positions  have  a 


New  classified  telephone  sales  room 


EDITOR 


MADE  DIRECTOR — Richard  E.  Riggins  is  ap¬ 
pointed  classified  advertising  director  of  Mem¬ 
phis  Publishing  Company,  publisher  of  The 
Commercial  Appeal  and  Memphis  Press-Scimi¬ 
tar.  He  has  been  classified  advertising  manager 
since  1963.  His  promotion  reflects  the  enlarged 
scope  of  his  duties. 

special  key  arrangement  with  direct,  pri¬ 
vate,  unlisted  numbers  w'ired  on  a  rotary 
sequence.  These  11  numbers  are  for  heavy 
volume  contract  Ad-Visors,  and  the  num¬ 
bers  are  given  to  advertisers  on  a  very 
selective  basis.  The  4  desks  without  tele¬ 
phone  consoles  are  the  control  and  copy 
desks  and  are  situated  near  the  terminal 
of  the  newly  installed  single  channel 
Acme  Orda-Flo  Document  conveyor.  The 
conveyor  runs  within  arm’s  length  of  each 
of  the  36  desks  for  fast,  efficient  copy 
flow.  To  aid  in  the  acoustics,  there  is  a 
9M  foot  acoustical  ceiling  with  the  latest 
OSHA  recommended  lighting,  carpeted 
floor,  and  plantronic  head  sets  with  noise 
suppressors.  The  addition  of  the  IBM  Se¬ 
lectric  II  typewriters  also  reduces  the 
noise  level. 

B.  Maurice  Sparby,  advertising  director 
of  Memphis  Publishing  Company,  said,  “I 
believe  we  have  designed  a  telephone  sales 
room  as  efficient,  functional  and  attrac¬ 
tive  as  any  in  the  nation.  Our  primary 
interest  is  to  give  w'ant  ad  users  service  to 
match  the  excellent  response  they  get 
from  classified  advertising  in  the  Mem¬ 
phis  Press-Scimitar  and  the  Commercial 
.Appeal.” 


Kentucky  Newspaper 
changes  ownership 

James  C.  Williams,  publisher  and  owner 
of  the  Murray  (Ky.)  Ledger  &  Times, 
announced  that  he  and  his  wife,  Jo  Cleta 
Williams,  vicepresident  of  the  corpora¬ 
tion,  have  sold  the  daily  newspaper  to  a 
newly-formed  company,  Murray  Newspa¬ 
pers,  Inc. 

Heading  the  new  company  as  president 
and  publisher  will  be  Walter  L.  Apperson, 
w'ho  has  been  associated  with  the  Mayfield 
Messenger  for  12  years,  the  past  six  as 
editor. 

8c  PUBLISHER  for  September  1,  1973 


20 


NbwAvaiUriile! 


Over  70  EXCLUSIVE  features  and  tables 
to  help  you  get  all  the  answers  you  need 
for  your  newspaper  planning  and  buying. 


UNIQUE  AND  EXCLUSIVE 
ADI  TABLES 

•  Circulation  breakdowns  within  each  ADI  for  total 
U.  S.,  home  county,  metro  area,  non-metro  coimties, 
and  total  TV  market  area  for  daily,  Sunday,  week¬ 
end  and  all  day  (total  TV  market  area) . 

•  ADI  penetration  and  cost  tables  giving  cumulative 
penetration  and  cost  figures  for  all  newspapers  based 
in  the  top  100  ADIs. 

•  Open  line  rates  for  every  newspaper  and  newspaper 
group,  daily  and  Sunday,  as  of  6/12/73. 

•  ADIs  ranked  by  leading  newspaper  penetration. 


WHERETHE 

ANSWERS 

ARE... 

fornew^imer 

idaiiiiersatM 


UNIQUE  AND  EXCLUSIVE 

METRO  ANALYSIS  TABLES 

•  Demographic  breakouts  for  women,  men,  teens  and 
children  in  every  metro. 

•  Metro  area  composite  ranking  tables  reporting  rank¬ 
ings  in  all  important  market  data  categories:  Popula¬ 
tion,  Households,  Food  Sales,  Consumer  Spendable 
Income,  etc. 

UNIQUE  AND  EXCLUSIVE 
COUNTY  CIRCULATION 
ANALYSIS  TABLES 

•  Demographic  breakouts  for  women,  men,  teens  emd 
children  for  every  county. 

UNIQUE  AND  EXCLUSIVE 
COMPREHENSIVE  SUMMARY  OF 
U.  S.  NEWSPAPER  RATES  AND 
CIRCULATIONS 

•  U.  S.  Summary  of  Newspaper  Rates  and  Circulation 
Table  giving  the  number,  circulation  and  rates  of  all 
daily  and  Sunday  newspapers  in  the  U.  S.  by  circula¬ 
tion  groups  and  population  groups  and  states. 

•  53  ranking  categories  to  aid  in  the  evaluation  of 
newspapers  and  markets  —  Daily,  Svmday,  20%  and 
50%  penetration  for  population,  households,  food 
sales,  consumer  spendable  income,  etc. 

All  of  these  and  more  are  in  Newspaper  Circulation 

Analysis  1973-74,  to  make  it  your  most  complete  news¬ 
paper  circulation  reference  source. 


Use  NCA  1973-74  with  SRDS  Newspaper  Rates  and  Data 
to  make  your  planning  and  buying  faster, 
easier  and  more  efficient. 


Newspaper  Cirailatioii  Analysis  iVjyii 

another  vital  publication  from 

STANDARD  RATE  &  DATA  SERVICE,  INC. 

the  national  authority  serving  today's  media-buying  function 


SALES  OFFICES:  SKOKIE  60076  (312)  966.8500  /  NEW  YORK  10022  (212)  935-7660  /  LOS  ANGELES  90010  (213)  383-4108 


Editorial  cartoonist 

{Continued  from  page  15) 


“constantly  writing,”  the  only  one  to  send 
a  check  with  a  letter.  Presidents  ask  for 
originals — a  peek  at  a  desk  drawer  solidly 
lined  with  letters  tucked  in  envelopes — 
rev'eals  “The  White  House”  return  ad¬ 
dress  frequently.  When  General  Patton 
was  killed  at  Christmas  time,  Cy  drew 
Santa  Claus  coming  out  the  hospital  door 
with  a  black  arm  band.  Mrs.  Patton  not 
only  wTOte  an  expression  of  thanks  but 
one  day  walked  into  the  office  to  see  the 
Cy.  He  was  away  at  the  time. 

J.  Edgar  Hoover  was  a  Hungerford 
cartoon  fan  and  wrote  him  perhaps  a 
dozen  fan  letters.  During  World  War  II 
Cy  and  a  friend,  George  Sherman,  got 
into  the  war  poster  business.  Every  week 
for  2  years,  he  painted  a  new  one — they 
all  stand  up  today  as  strikingly  beautiful 
posters,  painted  with  transparent  water 
color  stamps  not  available  now.  But  Cy 
has  a  few  tucked  away.  Their  over-eager 
salesman  was  on  the  road  boasting  that 
Hoover  and  the  FBI  liked  the  posters 
(which  they  did)  and  one  day  the  phone 
rang  and  a  stem  voice  said,  “Mr.  Hunger- 
ford,  the  FBI  is  not  in  the  poster  busi¬ 
ness.  You’ve  got  this  salesman  out  in  .  .  .” 

“If  you  can  create  a  character:  wonder¬ 
ful.  People  get  to  look  for  it.”  Pa  Pitt 
(showTi  here)  is  a  long-established  Hun¬ 
gerford  character,  useful  in  local  affairs. 

Newspaper  fellows  aren’t  the  colorful 

Promotion 


characters  they  once  were,  says  this  au¬ 
thority  on  the  subject,  but  then  neither 
are  there  such  colorful  characters  in  pub¬ 
lic  affairs.  “Now,  with  the  exception  of 
Pete  (Pittsburgh’s  Mayor  Flaherty),  no 
one  creates  a  flurry  around  here.” 

Cy  had  a  comic  strip  “Snoodles”  in  his 
repertoire  from  1914  to  1928.  He  was 
doing  it  for  nothing  in  the  Pittsburgh 
Post — just  because  it  was  fun.  George 
Matthew  Adams  Service  of  New  York 
took  the  strip  on,  and  Cy  did  6  a  week 
until  he  got  tired  of  it. 

The  fish  and  the  rat 

Of  the  Sun /Post  shared  city  room,  Cy 
says  the  two  staffs  despised  each  other. 
They  stole  scissors  and  typewriters  from 
each  other  regularly. 

The  Sun’s  city  editor  had  a  bowl  of 
goldfish  on  his  desk,  admiring  them 
mightly.  So,  naturally  the  Post  fellows 
brought  in  a  cat.  The  rivalry  got  so  bad 
that  a  screen  had  to  be  erected. 

When  a  Pittsburgh  newspaper  merger 
took  place  in  1927,  Hungerford  joined  the 
Post-Gazette  and  for  many  years  his  edi¬ 
torial  cartoon  was  on  page  one.  When 
publisher  William  Block  told  Cy  he 
wanted  to  move  the  cartoon  to  the  editori¬ 
al  page,  Cy  frankly  said  it  was  a  mistake, 
but  still  “I  got  my  start  on  the  editorial 
page.” 

In  1937,  Paul  Block  Jr.  and  Cy  made  a 
European  tour  stopping  off  for  King 
George’s  coronation,  and  such  is  the  Hun¬ 
gerford  magic  that  he  met  a  fellow  sort¬ 
ing  mail  at  the  royal  stables  and  eventu¬ 
ally  ended  up  going  to  the  royal  ball  via 


By  George  Wilt 


HAPPY  200TH  BIRTHDAY 


When  the  Baltimore  News- American 
planned  on  marking  its  200th  year,  it  was 
decided  that  a  year-long  celebration  was 
in  order. 

But  it  saved  the  fireworks  to  the  very 
end.  Literally. 

“It  was  a  weekend  to  remember,”  said 
Ed  Freeman,  the  News-.4merican’s  pro¬ 
motion  director,  who  is  hanging  up  his 
spikes  at  the  end  of  this  month  and  head¬ 
ing  for  retirement. 

“The  climax,  Saturday,  August  18th 
through  Monday,  August  19th,  started 
with  a  spectacular  fireworks  display 
presented  to  the  public  on  Saturday  even¬ 
ing,”  Freeman  said. 

Appropriately,  the  display  was  staged 
at  the  pier  which  berths  the  U.S.  Frigate 
Constellation.  The  elaborate  fireworks 
were  touched  off  from  the  base  of  Federal 
Hill  atop  which  cannon  aimed  at  British 
invaders  in  the  War  of  1812. 
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The  crescendo  of  celebration  mounted 
the  following  night  when  News  American 
management  entertained  employees,  their 
spouses  and  dates,  together  with  some  of 
the  newspaper’s  retirees,  at  a  gala  dinner 
dance. 

This  was  the  News-American’s  way  of 
saying  “thanks”  for  a  job  well  done  in 
producing  the  Bicentennial  Edition  that 
was  published  Sunday,  August  19. 

The  edition — an  all-time  record — 
weighed  in  at  approximately  five  pounds, 
and  presented  474  pages  of  summations  of 
the  life  and  development  of  the  Baltimore 
area  since  the  first  ancestor  of  the  News 
.\merican  was  published.  It  also  contained 
a  generous  representation  of  advertising 
messages  from  business,  industry,  finan¬ 
cial,  and  civic  leaders  marking  the  occa¬ 
sion.  The  front  page  carried  twin  mes¬ 
sages — one  on  White  House  stationery 
was  a  congratulatory  message  from  Pres¬ 
ident  Nixon.  The  second  was  Publisher 
Mark  Collins’  message  “To  Our  Readers,” 
a  reflection  of  pride  in  the  past  and  a 
reaffirmation  of  dedication  for  the  fu¬ 
ture. 


Birthday  Party 

On  Monday,  the  Chamber  of  Commerce 
of  Metropolitan  Baltimore  sponsored  a 
200th  birthday  party  which  also  marked 
the  grand  opening  of  a  new  Grand  Ball¬ 
room  of  the  Baltimore  Hilton.  It  was  a 
“Who’s  Who”  of  Maryland  and  the  Hearst 
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the  servant’s  entrance.  In  Rome,  he  came 
by  a  private  audience  with  Pope  Pius  XII 
in  1947,  and  found  himself  talking  with 
the  Pope  about  his  wire-haired  terrier 
Jiggs,  an  ornery  dog  who  bit  everybody. 

Cy  is  a  man  not  given  to  having  his 
picture  taken,  but  he  agreed  to  sit  for  a 
new  photo  for  E  &  P.  As  Post-Gazette 
staff  photographer  Morris  Berman  neatly 
manages  to  get  a  whole  roll  shot,  Cy  is 
warming  to  the  task  with  surrounding 
critics.  Suddenly,  as  Berman  says  “That’s 
it,”  Cy  shoots  across  the  floor  in  his  chair, 
picks  up  the  phone  and  cries,  “Hello,  Hol¬ 
lywood?  No,  I  can’t  fly  out  today.  I’m  too 
busy.  Maybe  tomorrow.” 

That’s  Cy  Hungerford — Indiana-bom, 
over  80 — who  enjoys  the  Now  but  fondly 
holds  in  his  memory  the  experiences  of  a 
newspaper  lifetime  spent  enjoying  and  ob¬ 
serving  the  foibles  of  his  fellowmen,  him¬ 
self  included. 

The  smiles  and  greetings  that  accompa¬ 
ny  his  walks,  he  receives  gracefully.  Even 
getting  through  the  lobby  of  the  Hunger- 
ford’s  apartment  house  en  route  to  the 
Press  Club  for  dinner  brings  a  gauntlet  of 
smiles,  good-evenings,  and  w’aves  from  a 
big  circle  of  sitters.  One  woman,  fairly 
bounces  up  and  down  with  excitement:  “I 
just  got  back  from  Florida — missed  your 
cartoons.”  Cy  bestows  a  smile  and  keeps 
walking  with  his  wife  and  interviewer.  At 
the  door,  the  lady  flings  her  accolade, 
“Best  thing  on  the  editorial  page!” 

“Don’t  know  if  I  should  use  that  one,” 
says  interviewer.  “If  you  do,”  chuckles  the 
cartoonist,  “I’ll  mark  it  in  red  and  put  it 
on  Bill  Block’s  desk.” 

Corporation,  in  a  crowd  of  600  who  turned 
out  in  force  to  fete  the  newspaper. 

Maryland  Governor  Marvin  Mandel  and 
Baltimore  Mayor  William  Donald  Schaef¬ 
er  honored  Mark  F.  Collins,  News  Ameri¬ 
can  publisher.  A  highlight  of  the  evening 
was  a  talk  by  columnist  Jack  Anderson. 
He  was  one  of  a  lineup  of  writers  and 
luminaries  including  Bert  Bacharach, 
Phyllis  Battelle,  Dorothy  Manners,  Sylvia 
Porter,  Jim  Bishop,  Bob  Considine,  Kevin 
Phillips,  Marianne  Means,  and  Baroness 
Stackelberg.  Arthur  H.  (Red)  Motley, 
chairman  of  the  board  of  Parade  Publica¬ 
tions,  served  as  M.C.  for  the  festivities. 

Hearst  Corporation  officials  in  town  for 
the  three-day  weekend  of  festivities  at¬ 
tended  the  banquet.  They  included  Ran¬ 
dolph  A.  Hearst,  chairman  of  the  board; 
Frank  Massi,  president;  and  John  R.  Mil¬ 
ler,  executive  vicepresident.  Present  were 
other  Baltimore  publishers,  William  F. 
Schmick  of  the  SUNpapers  and  Mrs. 
Frances  Murphy  of  the  Afro-American. 

Souvenir  record 

An  additional  souvenir  of  the  Bicenten¬ 
nial  offered  by  the  newspaper  is  “Balti¬ 
more  Diary  1773-1973.”  It  is  a  two-record 
stereo  album,  narrated  by  Eddie  Albert, 
recreating  the  average  man’s  comic  and 
tragic  encounters  with  history  as  reported 
by  the  newspaper  that  was  there.  The 
voice  of  the  newspaper  is  Joel  W.  Aldred. 
Assorted  other  voices,  sound  effects  and 
music  combine  to  make  a  fascinating  pic¬ 
ture  of  history  that  cannot  be  found  in 
history  books.  The  record,  pressed  by 
RCA,  was  produced  by  W.  B.  Doner  & 
Company,  the  newspaper’s  advertising 
agency. 
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Family  Weekly  expands 
into  larger  metro  areas 

The  joining  of  the  Washington  (D.C.) 
Star-News  and  Family  Weekly  (E&P,  Au¬ 
gust  25)  is  the  first  time  the  syndicated 
supplement  has  gone  into  a  major 
“Nielsen  A”  county  daily  headquartered 
in  the  metro  market’s  core  city. 

Although  the  supplement  has  about  2,- 
000,000  of  its  10,000,000  circulation  in 
“Nielsen  A”  counties,  previously  it  was 
restricted  franchising  on  a  selective  mar¬ 
keting  basis  to  papers  in  suburban  “A” 
communities  that  are  among  the  fastest- 
growing,  and  “B”  and  “C”  county  metro 
markets. 

The  Star-News  is  dropping  its  separate 
local  rotogravure  magazine  called  Wash¬ 
ington,  but  Washington-origin  pages,  both 
advertising  and  editorial,  will  be  included 
in  Family  Weekly.  The  word  Washington 
will  be  shown  in  the  Family  Weekly  cover 
logotype. 


Rules  ure  raised 

While  the  enlarged  Family  Weekly  con¬ 
cept  is  being  worked  out,  the  supplement 
will  be  printed  at  the  Alco  Gravure  plant 
in  Glen  Burnie,  Maryland.  The  remainder 
of  the  print-order  is  printed  at  the 
Atglen,  Pa.  plant  of  Diversified  Printing 
Co.,  at  times  in  the  Standard  Gravure 
plant  in  Louisville,  on  the  Diversified  con¬ 
tract,  and  on  another  contract  at  the  Gra¬ 
vure  West  plant  in  Los  Angeles,  owned  by 
the  Denver  Post  Co. 

Addition  of  the  Star-News  will  bring 
Family  Weekly’s  national  ad  rate  card, 
effective  October  7,  for  the  first  time  to  a 
10,000,000  guaranteed  average,  although 
the  print-order  will  exceed  10,700,000.  The 
current  rate  card  is  9,500,000  circula¬ 
tion. 

Two  newspapers,  which  previously  had 
dropped  Family  Weekly,  are  resuming  it 
this  month.  The  Huntington  (W.  Va.) 
Herald- Advertiser  will  start  September 
23,  after  an  hiatus  of  11  years.  The  Mon¬ 
terey  (Calif.)  Peninsula  Herald  will  re¬ 
sume  on  September  23,  after  IV2  years 
without  the  supplement,  with  its  first 
Sunday  edition. 

• 

Burgess  is  named  Lee’s 
vp-newspaper  operations 

James  E.  Burgess  was  elected  vicepres¬ 
ident — newspaper  operations  at  a  recent 
meeting  of  the  board  of  directors  of  Lee 
Enterprises,  Inc.,  held  in  Davenport, 
Iowa. 

Burgess,  37,  was  publisher  of  the  La 
Crosse  (Wise.)  Tribune.  He  succeeds 
Lloyd  G.  Schermer  who  became  Lee’s 
president  in  July  following  the  death  of 
David  K.  Gottlieb. 

Burgess  was  also  named  to  Lee’s  board 
of  directors  as  was  Tom  L.  Williams,  pub¬ 
lisher  of  the  Davenport  (la.)  Times- 
Democrat,  Williams,  50,  was  also  appoint¬ 
ed  Midwest  newspaper  operations  manag¬ 
er  by  Schermer. 

The  board  elected  Schermer  treasurer 
of  the  corporation. 


Anderson  identifies 
Freidin  as  other  ‘spy’ 

Seymour  Freidin,  head  of  Hearst  News¬ 
paper’s  London  office,  was  named  by  Jack 
Anderson  and  Les  Whitten  as  the  other 
journalist,  who  was  hired  by  President 
Nixon’s  political  aide,  Murray  Chotiner,  to 
feed  inside  information  on  George  McGov¬ 
ern’s  campaign  activities. 

Freidin,  a  former  executive  foreign  edi¬ 
tor  for  the  New  York  Herald  Tribune, 
was  identified  August  28  by  Anderson  and 
Whitten  in  the  Washington  Merry-Go- 
Uound  column. 

Anderson  said  Freidin  was  a  freelance 
writer  and  not  employed  by  Hearst  while 
serving  as  a  political  spy.  The  other  press 
spy  hired  by  Chotiner  was  Lucianne 
Goldberg,  wife  of  Sidney  Goldberg,  who  is 
editor  of  Women’s  News  Service.  Mrs. 
Goldberg  has  admitted  her  role  (E&P, 
.August  25). 

According  to  Anderson  and  Whitten, 
F’reidin  denies  he  was  a  spy.  He  said  he 
intended  to  write  a  book  similar  to  the  one 
Joe  McGinnis  wrote  in  1968,  called  “Sell¬ 
ing  of  the  President.”  Freidin  admitted 
he  had  submitted  both  verbal  and  written 
reports  and  Attorney  General  Mitchell 
complained  to  Chotiner  that  he  read  the 
same  information  in  the  newspapers. 

• 

Zolotow  series  offered 
on  Marilyn’s  death 

An  exclusively  written  newspaper 
series  reconstructing  what  happened  in 
the  last  days  and  nights  of  Marilyn  Mon¬ 
roe’s  life  is  being  offered  for  September  9 
release  by  the  Chicago  Tribune-New  York 
News  Syndicate. 

The  series,  “Marilyn  Monroe:  The 
Truth  about  Her  Death,”  has  been  written 
by  Maurice  Zolotow,  Marilyn’s  biographer 
and  Hollywood  writer.  Zolotow  inter¬ 
viewed  the  star’s  companion,  Mrs.  Eunice 
Murray;  Dr.  Thomas  Noguchi,  medical 
examiner  who  performed  the  autopsy ;  her 
psychiatrist,  her  physician,  and  others. 
The  first  chapter  title  sets  the  pace,  “The 
Coroner  Called  It  Suicide — Then  the 
Myths  Started.”  Eleven  years  later,  the 
mystery  still  flourishes  in  print. 

• 

Coin  columnist  has 
written  new  guide 

Mort  Reed,  who  writes  “Money  Clips” 
distributed  by  Newspaper  Enterprise  As¬ 
sociation,  has  written  a  new  book  aimed  at 
the  novice  numismatist,  “Coins,  an  Inves¬ 
tor’s  &  Collector’s  Guide.”  Henry  Regnery 
Company  is  the  publisher. 

Reed’s  column,  written  in  lay  terms  for 
the  new  collector  and  the  veteran,  is  filed 
in  the  Canadian  National  Archives  and  is 
popular  with  federal  government  agen¬ 
cies.  Reed  is  provided  with  facts,  figures 
and  photographs  normally  unavailable  to 
the  public  by  the  U.S.  Mint,  Secret  Ser¬ 
vice  and  Bureau  of  Engraving  and  Print¬ 
ing.  The  coin  expert  also  does  a  weekly 
feature  for  Coin  World  magazine. 
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Thomson  merges  two 
dailies  in  Massachusetts 

The  Fitchburg  (Mass.)  Sentinel  and 
Leominster  (Mass.)  Enterprise  will 
merge  and  publish  as  the  Daily  Sentinel 
and  Leominster  Enterprise,  effective  Sep¬ 
tember  4,  it  was  announced  by  J.  Robert 
Pelletier,  general  manager  and  editor  of 
the  Sentinel. 

Pelletier,  who  will  become  general  man¬ 
ager  and  editor  of  the  combined  paper, 
said  the  projected  circulation  for  new  af¬ 
ternoon  daily  is  25,000.  At  the  present 
time,  the  Sentinel  has  an  evening  circula¬ 
tion  of  about  22,000  with  4,700  copies  sold 
in  Leominster,  a  community  5  miles  away. 
The  Leominster  Enterprise’s  evening  cir¬ 
culation  is  4,430. 

The  papers  are  owned  by  Thomson 
Newspapers  Inc.,  which  acquired  both  pa¬ 
pers  about  nine  years  ago  from  Pelletier, 
who  had  purchased  the  Enterprise  a  year 
earlier.  The  135-year-old  Sentinel  has 
published  daily  for  100  years  and  weekly 
prior  to  that.  The  Enterprise  observed  its 
100th  year  of  publication  June  30. 

Pelletier  said  the  new  paper  would  be 
printed  at  the  Sentinel  plant.  He  said  the 
Enterprise  plant  would  remain  open  to 
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handle  news,  circulation  and  advertis¬ 
ing. 

In  a  statement,  Edward  C.  White,  pub¬ 
lisher  of  the  Enterprise,  said  the  merger 
was  made  necessary  because  the  communi¬ 
ty  had  not  responded  to  the  improvements 
made  in  the  paper  despite  new  production 
equipment,  and  advertising  support  had 
not  kept  pace  with  increased  production 
costs.  White  is  joining  the  Thomson  Cor¬ 
porate  staff. 

• 

Datatype,  AM  enter 
marketing  agreement 

Datatype  Corporation  of  Miami  has  an¬ 
nounced  receipt  of  written  product  appro¬ 
val  notice  from  Addressograph  Multi¬ 
graph’s  Varityper  Division  for  optical 
page  readers  to  be  used  in  typesetting  sys¬ 
tems.  Datatype’s  Optical  Page  Reader  had 
been  put  through  a  series  of  thorough 
tests  and  evaluations  by  AM  and  has 
passed  these  tests. 

In  the  next  stage  of  the  relationship 
between  the  two  companies,  known  as  the 
introductory  period,  AM  will  market  the 
OCR  product.  During  this  period,  AM  ex¬ 
pects  to  place  orders  amounting  to  a  mini¬ 
mum  of  $656,000. 

After  a  minimum  of  four  months  but 
before  eight  months  are  completed,  AM 
will  end  the  introductory  period  by  decid¬ 
ing  either  to  proceed  with  the  balance  of 
the  program  or  to  terminate  the  arrange¬ 
ment  and  not  market  Datatype  products 
further. 

The  balance  of  the  program  anticipates 
a  period  of  four  years  with  yearly  options 
to  renew.  AM’s  marketing  effort  will  be 
directed  to  the  field  of  graphic  arts,  print¬ 
ing  and  publishing. 

• 

Gannett  dividend 
is  raised  44% 

A  9(1  per  share  common  stock  dividend 
was  voted  August  28  by  directors  of  Gan¬ 
nett  Co.  Inc.  The  previous  quarterly  divi¬ 
dends  had  been  614(i  per  share.  The  in¬ 
crease  is  the  third  since  Gannett  went 
public  in  1967. 

The  relatively  high  percentage  increase 
had  been  adopted,  company  officials  said, 
because  possible  increases  in  the  past  had 
been  held  back  by  the  payout  rules  of  the 
Federal  Government’s  committee  on  inter¬ 
est  and  dividends  under  Phase  II  and  III. 
These  rules  were  changed  recently  to  per¬ 
mit  higher  payouts. 

• 

Booth  declares 

The  board  of  directors  of  Booth  News- 
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Anglo-Canad'an  (CE)  . 

Ball  Corp.  (OTC)  . . 

B.  C.  Forest  (CE)  . 

Berkey  Photo  (NYSE)  . 

Boise  Cascade  (NYSE)  . 

Compugraphic  (AMEX)  . 

Compuscan  (OTC)  . 

Crown  Zellerbach  (NYSE)  . 

Cutler-Hammer  (NYSE)  . 

Dayco  (NYSE)  . 

Digital  Equipment  (NYSE)  . 

Domtar  (AMEX)  . 

Dow  Chemical  (NYSE)  . 

Dymo  (NYSE)  . 

ECRM  (OTC)  . 

Eastman  Kodak  (NYSEJ  . 

Ehrenreich  Photo  (AMm)  . 

Eltra  (NYSE)  . 

General  Electric  (NYSE)  . 

Georgia  Pacific  (NYSE)  . 

Grace.  W.  R.  (NYSE)  . 

Great  Lakes  Paper  (CE)  . 

Great  No.  Nekoosa  (NYSE)  . 

Harris  Intertype  (NYSE)  . 

Inmont  (NYSE)  . 

International  Paper  (NYSE)  . 

Itek  Corp.  (NYSE)  . 

Kimberly  Clark  ^YSE)  . 

LogEtronics  (OTC)  . 

MacMillan.  Bloedel  (CE)  . 

Milgo  Electronics  (AM^)  . 

Milfmaster  Onyi  (AMEX)  . 

Minnesota  Min.  8  Mfg.  (NYSE)  .. 

Photon  (OTC)  . 

Richardson  (NYSE)  . 

Rockwell  Inti.  (NYSE)  . 

Singer  (NYSE)  . 

Southland  Paper  (OTC)  . 

Southwest  Forest  ind.  (NYSE)  ... 

Sun  Chemical  (NYSE)  . 

Wheelabrator-Frye  (NYSE)  . 

White  Consolidated  (NYSE)  . 

Wood  Industries  (AMEX)  . 
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Doyle,  Dane,  Bernbach  (OTC)  . 

Foote,  Cone.  Belding  (NYSE)  . 

Frank,  Clinton  E.  (OTC)  . 

Grey  Advertising  (OTC)  . 

Interpublic  Group  (NYSE)  . 

Needham,  Harper  8  Steers  (OTC)  . 

Ogiivy,  Mather  (OTC)  . 

PKL  Co.  (OTC)  . 

J.  W.  Thompson  (NYSE)  . 

Tracy-Locke  (OTC)  . 

Wells  Rich  Greene  (NYSE)  . 
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papers,  Inc.  declared  the  regular  quarter¬ 
ly  dividend  of  20^  per  common  share  pay¬ 
able  October  1,  1973,  to  shareholders  of 
record  September  21, 1973. 

• 

Bidder  dividend 

The  directors  of  Ridder  Publications, 
Inc.  have  declared  a  regular  quarterly 
dividend  of  8  cents  per  share  on  common 
stock  and  $2.00  per  share  on  preferred 
stock. 


Pittsburgh  Press  buys 
eight-unit  Colormatic 

Wood-Hoe  has  been  awarded  a  contract 
to  build  a  new  eight-unit  Colormatic 
newspaper  press  for  the  Pittsburgh  (Pa.) 
Press.  The  press  will  be  equipped  with 
fully  automatic  reels,  three  color  cylinders 
and  a  3:2  ratio  folder. 
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Cops  air  gripes,  seek  answers 
at  police-press  seminar 


By  Mark  Meliler 

As  the  police  and  press  enter  the  age  of 
computerization,  in  many  respects  rela¬ 
tions  between  the  two  remain  in  the  dark 
ages. 

The  fact  was  in  evidence  at  the  Police- 
Press  Seminar  last  week  in  Washington, 
sponsored  by  the  International  Asso¬ 
ciation  of  Chiefs  of  Police.  Fifty  police¬ 
men  (and  women)  and  civilian  public  in¬ 
formation  officers  from  all  parts  of  the 
country  participated  as  students.  There 
were  no  students  from  the  media.  Four 
instructors  from  radio  and  press  rep¬ 
resented  the  media  and  tried  to  respond  to 
police  frustration. 

“I’d  like  to  get  some  reporters  from  my 
city,”  said  one  PIO.  “Then  I  wouldn’t  feel 
like  I  was  talking  to  the  wall.” 

Gordon  Sharp,  criminal  justice  editor  of 
the  Daily  Home  Newn  (New  Brunswick, 
NJ),  James  Keogh,  former  newsman  and 
instructor  in  police-press  relations,  Wil¬ 
mington  News-Journal,  executive  editor 
John  Craig,  and  Ed  Tobias  a  Washington 
radio  newsman,  gave  the  media  viewpoint, 
and  fielded  the  deluge  of  questions. 

Questions  pointed  to  frustration  over 
lack  of  sensitivity  in  headlines  and  pic¬ 
tures,  erroneous  editorials,  “visiting 
firemen”  from  other  areas,  and  reporters 
who  “create  news”  instead  of  reporting  it, 
among  others.  Some  of  the  questions 
showed  a  lack  of  understanding  on  the 
part  of  the  police  of  the  internal  workings 
of  a  newspaper. 

“A  newspaper  is  a  lot  like  a  police 
department,”  explained  Sharp,  “with  the 
same  kind  of  division  of  labor.  It’s  a  hier¬ 
archy,  and  in  a  hierarchy,  a  general 
doesn’t  talk  to  a  private.”  Sharp  ex¬ 
plained  the  process  by  which  headlines 
are  written.  “A  reporter  rarely  writes  his 
own  headline,”  he  said,  “so  it  usually  de¬ 
pends  on  the  sensitivity  of  the  copy  read¬ 
er.  And  he’s  a  guy  who  sits  there  with  a 
pile  of  paper  in  front  of  him.  He’s  not 
involved  with  the  story.  Sometimes  he’s 
got  a  deadline  so,  he  doesn’t  always  read 
the  whole  story.  It’s  the  nature  of  the 
business.” 

Nixon  controversy  clisriisscd 

Anthony  Buonagura,  deputy  informa¬ 
tion  officer  of  the  New  Orleans  Police 
Department  talked  about  recent  contro¬ 
versy  in  his  city  regarding  President  Nix¬ 
on’s  visit.  “Our  superintendent  gave  a 
press  conference  in  which  he  said  there 
was  an  on-going  investigation  into  a 
series  of  incidents  involving  the  Pres¬ 
ident’s  visit.  He  never  mentioned  a  con¬ 
spiracy  or  whether  militants  were  in¬ 
volved.  We  figured  that’s  it.  Then  we  get 
deluged  by  reporters  saying  T’ve  got  a 
editor  on  my  back  and  I’ve  got  to  come  up 
with  something.’  These  guys  created  news, 
they  didn’t  report  it.  Maybe  the  answer  is 
more  job  security.”  He  was  facetious. 

Other  PIO’s  criticized  front-page  head¬ 
lines  that  read  “Ex-Cop  indicted”  or  “Cop 
sought  in  double  murder.”  Then,  if  a  po¬ 


lice  officer  is  cleared,  the  item  appears 
back  on  page  20,  they  said.  Keogh  insisted 
this  was  paying  police  a  compliment.  “It 
is  proper  that  it  be  that  way.  By  making 
it  such  a  prominent  item,  the  press  is 
saying  that  it  is  a  deviation  from  the 
norm  .  .  .  that  most  policemen  are  honest. 
Plus  the  fact  that  a  policeman  thief  is 
much  worse  than  a  citizen  thief.” 

Newsmen  who  insist  on  crossing  skir¬ 
mish  lines  are  another  source  of  irrita¬ 
tion.  “If  a  newsman  wants  to  get  himself 
killed,  there’s  nothing  you  can  do  about 
it,”  said  Keogh.  “Aren’t  newsmen  also 
citizens,”  argued  police.  “Yes,  but  it’s  not 
the  same  situation.”  “That’s  fine,  but  what 
if  they  interfere  with  police  work?”  Fi¬ 
nally,  a  compromise;  a  press  line  and 
skirmish  line,  beyond  which  reporters  can¬ 
not  go. 

Police  wondered  who  sets  the  newsmen’s 
code  of  ethics.  “There  is  no  code  of  eth¬ 
ics,”  replied  Sharp.  “Isn’t  press  a  profes¬ 
sion.  wily  should  we  be  under  such  strict 
regulations  and  not  you.  Who  polices  the 
press?”  Answer:  “Its  readers.  If  the 
press  loses  its  credibility,  it  loses  readers, 
and  then  its  advertisers.”  The  police  are 
told  of  the  movement  toward  press  coun¬ 
cils  in  this  country,  national  and  local. 

Police  lamented  the  hesitation  of 
newsmen  to  turn  over  evidence  or  to  testi¬ 
fy  in  criminal  cases.  Jack  Warner  of  the 
U.S.  Secret  Service  said  his  office  had 
formerly  requested  newsmen  to  testify 
voluntarily.  “Most  lawyers  for  newsmen 
now  request  subpenas,”  he  said  sadly. 

The  issue  of  journalistic  taste  was 
raised.  Percy  Powell,  Charlotte,  North 
Carolina  PIO  told  of  barring  photogra¬ 
phers  from  the  scene  of  a  light  plane 
crash  in  which  only  traces  of  bodies  re¬ 
mained.  “We  felt  it  would  be  offensive  to 
the  families  of  the  people.” 

Sharp  said  he  believed  the  police  acted 
incorrectly.  “You  can’t  set  yourselves  up 
as  guardians  of  the  public  conscience.  Ad¬ 
mittedly  taking  pictures  of  victims  in  cer¬ 
tain  accidents  is  in  bad  taste,  and  if  there 
is  any  way  to  show  impact  without 
showing  victims,  we  do.  In  this  case,  the 
newspaper  would  probably  not  have  used 
the  shots  anyway.” 

Finally,  the  problem  of  what  to  do  when 
faced  with  a  hostile  paper.  “We  have  one 
paper  in  town  that  constantly  burns  us,” 
said  one  disgruntled  PIO.  “After  awhile 
we  just  stop  cooperating  with  them.”  “The 
strongest  tendency  in  the  world  is  to  do 
this,”  said  Glen  King,  director  of  the 
lACP’s  Information  Service  Division. 
“But  by  doing  it,  you  place  yourself  in  the 
absolutely  indefensible  position  of  being 
patently  unfair.  You  cannot  afford  this 
luxury.”  King  said  there  were  obviously 
some  papers  “pro”  and  “anti”  police,  but 
that  no  situation  is  irreversible.  “In  the 
case  where  an  editor  has  been  busted  for 
drunken  driving  and  has  his  own  personal 
vendetta,  “the  only  loser  there  is  the  pa¬ 
per  itself,”  according  to  King. 


Nevertheless,  despite  these  conflicts,  the 
police  seemed  eager  to  correct  the  situa¬ 
tion,  most  conceded  that  the  reporters  in 
their  cities  were,  if  anything,  not  diligent 
enough.  Washington  police  reported  suc¬ 
cess  with  a  new  Metromedia  council,  con¬ 
sisting  of  press,  police,  and  members  of 
the  criminal  justice  and  corrections  de¬ 
partments,  who  meet  regularly  to  work 
out  problems. 

However,  the  key  solution  to  many  of 
the  issues  exacerbating  police  press  rela¬ 
tions  was  the  formation  of  guidelines  in 
each  department.  Toward  this  end,  stu¬ 
dents  were  presented  with  the  new  guide¬ 
lines  of  the  Metropolitan  Police  in  Wash¬ 
ington,  as  well  as  federal  and  other  local 
manuals. 

Need  guidelines 

“I’m  here  to  get  some  guidance,”  ad¬ 
mitted  Don  Passiatore  of  the  Las  Vegas 
Police  Department.  “I’d  like  to  get  a  set 
of  guidelines  I  can  take  back  to  the 
chief.” 

“No  question  about  it,”  said  King.  “A 
city  police  department  needs  firm  policies 
and  procedures  for  cooperating  with  the 
press  and  releasing  information.” 

King  spoke  from  experience.  As  deputy 
chief  of  the  Dallas  Police  Department,  he 
got  his  “baptism  of  fire”  with  the 
Kennedy  assassination.  “We  ran  a  com¬ 
pletely  open  department,”  he  reminisced, 
“so  we  just  didn’t  distinguish  betwreen  the 
run-of-the-mill  and  once-in-century.”  King 
said  there  was  never  any  consideration 
given  to  excluding  media  from  the  moving 
of  Oswald.  “It  could  have  been  prevented 
by  excluding  newsmen  as  well  as  the  pub¬ 
lic.  Or  we  could  have  permitted  one  rep¬ 
resentative  of  the  electronic  and  one  mem¬ 
ber  of  the  press.  Unfortunately,  they  don’t 
give  points  for  hindsight.” 

Police  also  criticised  the  handling  of  the 
release  of  information  on  the  mass  mur¬ 
ders  in  Houston.  “When  I  was  down 
there,”  said  one  of  the  participants, 
“there  was  no  PIO.  The  press  was  free  to 
wander  anywhere  in  the  station,  where 
they  could  pick  up  things,  like  confes¬ 
sions.”  Most  of  the  police  felt  the  publici¬ 
ty  would  make  a  fair  trial  impossible 
(E&P  August  18). 

Frank  Hayward,  information  officer 
with  the  New  Orleans  Police  Department, 
said  his  department  was  withholding 
names  of  police  involved  in  fatal  shoot¬ 
ings,  in  order  to  protect  them  and  their 
families.  “The  local  papers  are  taking  us 
to  task  on  it,”  he  said. 

Police  also  debated  procedures  for  dis¬ 
pensing  press  credentials  and  for  bringing 
press  along  on  major  drug  and  gambling 
raids. 

Although  the  Washington  guidelines, 
drawn  up  by  Police  Chief  Jerry  Wilson 
and  Captain  Arthur  DiGennero,  do  not 
clear  up  all  these  issues;  the  consensus 
was  that  it  was  a  beginning. 

The  guidelines  specify,  among  other 
items,  that  members  of  the  department 
shall  not  prevent  “cameramen  with  Police 
News  Media  passes  from  photographing 
persons  or  scenes,  except  when  access  may 
be  restricted  to  avoid  jeopardizing  an  in¬ 
vestigation.”  Nor  can  police  “either  assist 
or  discourage  news  media  in  photograph- 
(Continued  on  page  26) 
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Police-press 

(Continued  from  page  25) 


ing  accused  persons  in  custody  of  the  de¬ 
partment.”  Police  have  no  authority  to 
invite  media  into  private  premises  without 
consent  of  the  person  in  charge  of  the 
premises.  “It  is  not  the  policy  of  the  de¬ 
partment  to  permit  interviews  of  persons 
in  custody,  but  in  any  event,  no  interview 
will  be  authorized  without  written  consent 
of  the  person,  after  such  person  has  been 
advised  of  right  to  counsel  and  right  to 
refuse.” 


Urged  to  be  courteous 

Members  of  the  force  are  urged  to  be 
courteous  and  diplomatic  and  are  author¬ 
ized  to  release  the  following  information: 

•  Names  of  individuals  involved  in  in¬ 
cident  requiring  a  police  report  (if  the 
name  will  appear  in  records  open  to  pub¬ 
lic  inspection),  provided  the  media  are 
reminded  that  it  is  normal  practice  not  to 
publish  names  and  addresses  of  female 
victims  of  sex  crimes,  juvenile  defen¬ 
dants,  witnesses,  or  deceased  persons  be¬ 
fore  next  of  kin  is  notified; 

•  Information  on  persons  involved  such 
as  name,  age,  residence,  occupation,  and 
family  status; 

•  Circumstances  surrounding  the  inci¬ 
dent,  such  as  time  and  place,  possession 
and  use  of  weapons,  resistance,  pursuit, 
identity  of  arresting  officers,  length  of 
investigation,  and  general  description  of 
items  seized; 

•  Additional  information  which  may 
assist  in  an  investigation  such  as  lookouts 
for  persons  or  vehicles  (race  of  suspect 
could  be  released  in  this  category) ; 

Information  not  to  be  released  includes 
information  jeopardizing  investigation, 
identity  of  suspects  prior  to  arrest  or 
results  of  any  investigative  procedures 
except  to  extent  needed  to  aid  in  investi¬ 
gation  assist  in  apprehension  of  suspect, 
or  warn  public  of  dangers;  opinions  on 
g;uilt  or  innocence  of  accused  or  merits  of 
the  case;  arrest  records,  or  statements  on 
character  or  reputation  of  accused  per¬ 
sons;  existence  or  contents  of  confessions, 
or  failure  or  refusal  of  accused  to  make 
any  statement ;  performance  of  any  exam¬ 
inations  or  refusal  or  failure  of  accused  to 
submit  to  them;  and  identity,  testimony, 
or  credibility,  of  any  prospective  wit¬ 
ness. 

Other  information  not  for  release  in¬ 
cludes  possibility  of  plea  of  guilty  to 
offense  charged  or  lesser  offense,  construc¬ 
tion  or  content  of  any  explosive  device; 
photographs  of  crime  scenes,  persons 
charged  with  criminal  offenses,  victims, 
juveniles,  and  plainclothesmen  in  sensitive 
positions  or  who  may  be  assigned  to  such 
positions;  and  information  furnished  to 
promote  publicity  for  themselves. 

Arrest  books,  general  complaint  files, 
and  reports  of  stolen,  missing  or  lost 
property  shall  be  open  for  public  inspec¬ 
tion  when  not  in  use.  Reports  concerned 
with  on-going  investigations  are  not  for 
release.  Personnel  files  are  not  open  to 
routine  public  inspection,  nor  may  ad¬ 
dresses  or  telephone  numbers  of  members 
of  the  force  be  released  without  consent  of 
the  member. 


The  guidelines  further  enumerate  du¬ 
ties  of  the  community  relations  director, 
commanding  officers,  and  individual  mem¬ 
bers  of  the  force.  Aside  from  constraints 
necessary  to  avoid  prejudicial  pre-trial 
publicity,  or  interference  with  on-going 
investigations,  the  individual  members  of 
the  force  are  urged  to  be  open  and  cooper¬ 
ative  with  the  media. 

These  guidelines,  closely  parallel  feder¬ 
al  guidelines  worked  out  by  the  Depart¬ 
ment  of  Justice  and  approved  by  former 
.Attorney  General  John  Mitchell. 

“Your  responsibility  as  PIO’s  is  to  help 
recommend  policy  guidelines,  as  well  as 
exercising  control  over  information  out  of 
the  department,”  said  King.  “The  best 
way  to  do  it  is  to  encourage  friendship  at 
every  level  in  the  department,  and  at  ev¬ 
ery  level  in  the  media.  The  reporters  and 
copy  editors,  and  the  publisher.  But 
remember,  that  you  are  not  a  reporter  .  .  . 
you  are  a  pr  man.” 

• 

Printers  and  guild 
members  strike  paper 

Chicago  Local  16  was  preparing  a  pro¬ 
posal  to  present  to  management  in  con¬ 
nection  with  the  strike  of  the  Hammond 
(Ind.)  Times  while  more  than  half  of  the 
newspaper’s  Newspaper  Guild  members 
continued  to  handle  copy.  About  13  mem¬ 
bers  of  th  Guild  meantime  walked  the 
picket  line  August  28  ordered  by  the  ty¬ 
pographers’  union. 

As  the  Times  continued  to  print,  typo¬ 
graphical  union  officials  met  with  Federal 
Mediation  and  Conciliation  Service  Com¬ 
missioner  Sam  P.  Mazza.  Upshot  of  the 
meeting  on  August  27  was  the  initiation 
of  a  proposal  sanctioning  printers’  work 
on  reproduction  copy  (Bogus)  and  wire 
tapes. 


IMPORTANT 

NOTICE 

New  Classified  Advertising  rates  now  effective: 

"POSITIONS  WANTED" 

I  Payable  with  erderl 

4-weeks'  S1.15  per  line,  per  issue 

3- weeks  SI. 25  per  line,  per  issue 

2  weeks  $1.35  per  line,  per  issue 

1- week  $1.45  per  line 

Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  50c  per  insertion  for  box  service  and 
count  as  an  additional  line  in  your  copy. 

Air-mail  service  on  box  numbers  also 
available  at  Sl.OO  extra 

"ALL  OTHER  CLASSIFICATIONS" 

IRenilffenee  thould  accompany  claitMed  copy 
when  lubmifted  vnlets  credit  hat  been  eifab- 
llthed.l 

4- weeks  $1.70  per  line,  per  issue 

3-weeks  $1.80  per  line,  per  issue 

2- weeks  $1.90  per  line,  per  issue 

1-week  $2.00  per  line. 

Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  50c  per  insertion  for  box  service  and 
count  as  an  additional  line  in  your  copy. 
Air-mail  service  on  box  numbers  also 
available  at  Sl.OO  extra. 

DISPLAY— CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or 
other  decorations,  changes  your  classified  ad 
to  display.  The  rate  for  display-classified  is 
$3.60  per  agate  line — $50.40  per  column  inch 
minimum  space. 

Editor  &  Publisher 
850  Third  Ave.,  N.Y..  N.Y.  10022 
(212)  752-7050 


I  CLASSIFIED  ADVERTISING 

I  Order  Blank 

I  Name  _ _ _ _ _ 

B  Arlrlrocc 

g  City - State _ Zip  Code _ 

■  Classification  _ _ _ 

I  Copy  - 


g  O  Assign  a  box  number  and  mail  my  replies  daily 

S  To  Run:  Weeks  Till  Forbidden 

I  Please  indicate  exact  classification  in  which  ad  is  to  appeal. 

i  Mail  to:  editor  &  publisher  •  850  Third  Ave.  •  New  York.  N.Y.  10022 

ailllllllllllllllllllTIIIII'lllillllllllllllinillllllllllllllllllllllllllllllllM  . Illllllll'll . . . . . . 
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Classified  Advertising  NEWSPAPER**  A^?I^NCE 


FEATURES  AVAiLABLE 


.4^TI(Jl  h:s 


DOGS  &  PKIS 


OVER  28,000,000  DOG  OWNERS,  2] 
billion  dollar  annual  market,  Estal 
;  liahcd  I>oi?  Column,  now  in  81  new? 
papers,  will  increase  circulation,  h>p()| 
,  reiider  interest,  sell  ails,  promote  iioo<l 
will.  Samples,  Kanine  Korner,  11. It 
.North  Western  Ave.,  Hollywood,  Calif 
90029. 


Antiques  in  America 

“.Antiques  in  .America”  is 
written  by  Marry  Baker,  a 
newspaperman  who  grew 
up  in  the  furniture  design 
business,  is  himself  a  collec¬ 
tor  and  antiques  expert.  It 
is  specific,  illustrated,  prac¬ 
tical.  Mis  column  is  respect¬ 
ed  by  professionals  but 
profitable  to  amateurs  and 
is  written  with  real  Yankee 
humor  and  literary  econ¬ 
omy.  The  Washington  Post 
and  the  Baltimore  Sun  arc 
two  of  the  subscribers.  For 
samples  and  prices  write 
The  Providence  Journal, 
Room  416,  Providence,  R.l. 
02902. 


GENERAL 


!  CONTEMPORARY  FEATURES 
Today's  features  for  today's  people 
Contemporary  Newsfeature  of  the| 
Week,  Changintr  Woman,  Stock  Pot 
I  Future  Tense.  The  now  subjects  in  now 
I  style.  For  samples,  write  Contemi)orary 
Features,  Box  404,  Chappaqua,  N.Y, 
10514.  Today! 


PAREyr  TIPS 


PAUL’S  PARENT  TIPS— Lively 
I  nwors  to  <|uest'ons  all  kida  (and 
adults)  pose.  20  years  e.xperience. 

I  Samples.  P.  Burns,  436  Morse,  Day- 
'  ton,  Ohio  45420. 


TRAP EE 


YOUR  WEEKLY  TRAVEL  and  recre-] 
;  ation  pn^e  or  supplement.  No  work  fo: 

!  you,  only  profit.  Travel  Pates 
I  Places.  Box  246,  Woodside,  N.Y.  11377 


WEEKLY  EEATVRES 


ROOK  REVIEWS 


EDITORIAL  CARTOONS  and  com 
ment,  church  directory  illustrations 
horoscope,  movie  reviews,  crossword 
puzzle,  humorous  cartoons,  other  qual 
ity  features  for  the  weekly  editor  (off 
Mrw  nnnirc  r-ATnwc'  ttvitpv  only).  Prices  for  all  (11)  features] 
voA I  4«n  *  M  start  at  $6.50,  based  upon  circulation 

YEAR!  Weekly  BookViews  tells  your 
readers  about  hardcover  and  paperbacks 

they  want  to  read.  Not  just  "best-  rEAlUREo 

sellers."  Write  Interlude  Productions,  P.O.  Box  995,  Newnan,  Ga.  302(3. 
Box  157,  Maplewood,  N.J.  07040,  Pb. :  (404)  253-5356 


.ANNOl'NCKMKNTS 
ROOKS  AyAILARLE 


ADVERTISING?  Self-study  by  175-paKe 
book,  3  instruction  guides,  cassette 
tape  for  $49.  (or  send  25^  for  info) 
AAI-EP,  655  Teresita,  San  Francisco, 
Calif.  94127. 


miSiyESS  OPPORTLMTIES 


GOOD  CLIMATE,  growing  commerce 
and  recreation  means  Zone  5  dealership 
growth  potential  I  cannot  handle.  Need 
promotion  minded  circulator  who  wants 
self  employment.  $65,000  cash  or  will 
split.  Box  1426,  Editor  &  Publisher,  . 

EXCEPTIONAL  OPPORTUNITY  for  a 
totally  new  patent  landing  product  used 
exclusively  in  the  newspaper  industry. 
Trade  name  is  registercsl.  Price  includes 
machine  for  manufacturing  special  parts 
and  complete  inventory.  Unlimited  po¬ 
tential  for  only  $50,000  complete.  Box 
1443,  Editor  &  Publisher. 


NEWSPAPER  APPRAISERS  \ 

APPRAISALS  FOR  ESTATE.  TAX. 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R, 
Krehbiel.  Box  88.  Norton,  Kans.  67654. 


AANOl  NCKMKNT.S 


HARD  COVER  BINDING 

Books  of  all  sizes 

Short  runs  100  to  5,000  books 
beautifully  bound  with  gold 
or  other  title  lettering.  Dur¬ 
able,  professionally  bound 
books.  Printing  also  available 
if  needed.  Fast  delivery.  Write 
or  call  with  specific  informa¬ 
tion  to  get  prices. 

Paragon  Binding  Corp. 

P.  O.  Box  68 

Spring  Grove,  Illinois  60081 
(815)  675-2383 


ANNUL  NCK.MENTS 
NEWSPAPER  BROKERS 

MEL  IIODELL,  Newspaper  Broker 
1388  N.  Euclid.  Upland.  Calif.  91786 
Daily  Sales,  Appraisals:  (714)  982-0424 

SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALE'S,  SEP.VICES,  MANAGE'MENT 
134  S.  Panama  St.,  P.O.  Box  7267 
Montgomery,  Ala.  (205)  262-2411 

JOSEPH  A.  SNYDER.  BROKER 
Western,  Mid-Western  Newspapers 
2234  E.  Romneya,  Anaheim,  Cal,  92806 

Negotiations  for  sales,  purchasing,  ap- 
pra'sing  of  newspapers  our  business. 
CLARENCE  W.  TABB  &  ASSO., 

6614  Rutgers  Street 
Houston,  Texas  77005 
Ph  (713)  664-9414 

HOWARD  W.  PALMER.  BROKER 
Eastern  Weekly  Newspapers 
Rt.  2,  Box  314,  Signal  Mtn.,  Tenn.  37377 

The  DIAL  Agency.  1502  Nazareth. 
Kalamazoo,  Mich.  49001,  Ph :  349-7422. 
"America’s  No.  1  Newspaper  Broker." 

ALAN  G.  LEWIS 
Media  Broker 

On  file  —  over  300  active  qualifie<I 
buyers  for  your  daily,  top  weekly  or 
shopper.  Ridge  Road,  Hardwick,  Mass. 
01037.  Phone  (413)  477-6009.  ' 

IT’S  NOT  THE  DOWN  PAYMENT  | 
that  buys  the  newspaper — it’s  the  per-  ' 
sonality  and  ability  of  the  buyer.  'This  | 
is  why  we  insist  on  personal  contact  I 
selling.  I 

LEN  raiGHNER  AGENCY  I 

Box  189,  Mount  Pleasant,  Mich.  48858  | 

BILL  MA’TTHEW  COMPANY  j 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news-  | 
papers  in  the  country.  Before  you  con-  ; 
sider  sale  nr  purchase  of  a  property,  ! 
you  should  call  (813)  446-0871  day-  ! 
time;  (813)  733-8053  nights;  or  write  I 
Box  3364  Clearwater  Beach.  Florida 
33515.  No  obligation,  of  course. 

CONFIDENTIAL  NEGOTIATIONS  ! 
for  purchase  and  sale  of 

NEW.=:PAPER.S  Weekly 
W.  B.  GRIMES  &  CO. 

National  Press  Building  j 

Washington.  D.C.  20004  I 

(202)  NAtional  8-1133  ! 

ROBERT  N.  BOLI’raO  j 

Newspaper  sales,  appraisal,  consult¬ 
ing.  Now  located  convenient  to  Kansas 
City  International  Airport.  Krehbiel- 
Bolitho  Newspaper  Service.  New  ad¬ 
dress;  10000  West  75th  Street.  Shaw¬ 
nee  Mission,  Kans.  66204.  Office:  (913) 
236-5280;  Res:  (913)  381-6815. 

^'"mWSPAPERsloR^SA^ 

AREA  3  olTset  weekly  group.  Gross 
over  $400,000.  Profitable.  Dynamic 
area,  unlimited  potential.  Want  pub¬ 
licly  traded  stock  for  part  or  all.  Box 
1394,  Editor  &  Publisher. 

OFFSET  WEEKLY  established  1908 
in  Area  3.  County  seat,  circulation 
over  4M.  Ideal  for  husband-wife  ag¬ 
gressive  team.  Good  businessman  couid 
double  current  $65M  gross  in  a  year. 
Computer  tyr)esetting,  own  camera  and 
I)ress.  Publisher  moving  back  to  metro 
area.  Award-winning  paper.  Box  1285, 
Editor  &  Publisher. 

COLORADO  MOUNTAIN  WEEKLY, 
excellent  area,  goo<l  growth  potential, 
price<l  at  60M  with  15M  down.  Call 
(303)  279-6345,  Bill  King  Associates, 
2025  Foothills  Rd.,  Golden.  Colo.  80401. 

ZONE  4— Weekly  duo  $700M  plu» 
gross,  $150M  net,  excellent  offset 
plant,  high  growth  locale,  financial 
references  first  letter.  Box  1053,  Eldi- 
tor  &  Publisher. 


.\nnounc;k.mk.\t.s 


NEWSPAPERS  FOR  SALE 

ENTERTAINMENT,  ART  WEEKLY 
■  in  Zone  2  capital  area;  potential;  needs 
I  ad  man;  t)Ossible  for  team;  wonderful 
,  terms.  Box  1422,  Editor  Sc  Publisher. 

AREA  1 — Weekly  with  gross  of  $400,000 
—  sales  volume  growth  at  15%  per 
I  annum.  Price  includes  land,  offset  and 
letterpress  cquiiiment,  building.  Will 
:  sell  business  alone.  Priced  at  $325,000 
I  with  land  and  bui'dings.  Box  1345, 
Editor  &  Publisher. 


NEWSPAPERS  W  ANTED 

NEWSPAPERMAN,  12  years  experi¬ 
ence,  desires  large  weekly/small  daily. 
Box  1283,  Editor  &  Publisher. 

LET  US  HELP  YOU  get  top  price  for 
your  newspaper.  Newspaper  Service 
(k>..  P.O.  Dr.  12428,  Panama  City,  Fla. 

WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400.  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 

EXPERIENCED  NEWSMAN  seeks 
small  or  medium  established  weekly,  all 
or  active  interest.  Will  consider  co-op 
or  lease  with  option.  Serious,  qualified 
buyer.  Box  1359,  Editor  &  Publisher. 


.MACHINERY  &  .SUPPLIE.S 
^"^GimPOSINLTlWm^^ 


COMPUGRAPHIC  4961TL,  2%  years 
old,  17  font  strips,  complete  parts  kit 
and  new  reader.  Guaranteed  for  30 
days.  $6500  or  best  offer.  Call  Bob  or 
Carroll  toll  free:  (800)  621-8208. 


Daily 


AS  IS,  WHERE  IS.  hot  metal  equip¬ 
ment  for  sale: 

INTERTYPES 

C-3  #12865.  4  Mold  Disc: 

C-3-2-#18122,  Saw,  Quadder; 

F-2  #19937,  Mixer: 

C-4-4  #25,207,  Saw,  Quadder; 

C-2  #26, .508  and  32,916  Fairchild 
TTS  Units ; 

Monarch  #35,508  Intertypesetter. 
OTHER  EQUIPMENT:  Elrod 

#F6433E :  Morrison  Stripper  ;  Ham¬ 
mond  G-4  and  G4B  Glider  Saws ; 
Carlson  Plate  Finisher:  Vander- 
cook  Full  Page  Proof  Press;  Sta- 
Hi  Form  Lift;  Nolan  Pig  Furnace: 
Fairchild  Scan-O-Sizer  and  Scan- 
O-Graver ;  Sta-Hi  Mat  Scorcher: 
Goss  Tubular  Router:  Goss  Tubular 
Boring  Machine. 

Write  or  Phone: 

John  P.  McDermott 
The  Post-Register 
Box  1800 

Idaho  Falls,  Idaho  83401 
(208)  622-1800 


CAN'T  GO  OFFSET?  Letterpress  bet¬ 
ter  with  jmDuraluminum  Base.  3444 
Country  Club  Dr.,  Medina.  Ohio  44256. 

Compugraphic  4961  . $5000 

Compugraphic  4961TL  . $7300 

Compugraphic  2961TL  . $6200 

Compugraphic  7200  . $2700 

OFFSET  NEWSPAPER  EQUIPMENT 
P.O.  Box  226  Norcross,  Ga.  30071 

(404)  448-6550 

;  COMPUPERF  KEYBOARD,  compatible 
'  with  Compugraphic  tape  or  Direct 
I  (audio)  input.  Perfect  condition,  $600. 
Ph :  (203)  334-7312,  Bridgeport,  (jonn. 

GOOD  BUYS — offset  composition  equip¬ 
ment  (trade-ins  for  Compugraphics) 
from  clean  plants  and  proud  owners: 
Jiistowriters,  use<l  Compugraphics,  Fo- 
totyi>e  Compositors,  Headliners,  Fair- 
child  PTS  2020,  Photon  713-5,  Linofilm 
Quick,  ATF,  Varitypers,  etc.  Nat'onal 
Puld'shers’  Supply  Corp..  Berlin,  Wis. 
i  54923  or  18  W.  22n.l.  NYC  10010. 
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MACHINERY  &  SUPPLIES 
COMPOSING  ROoHr^ 


MACHINERY  &  SUPPLIES 
'pRESSE^&lMACHimRY' 


MACHINERY  &  SUPPLIES 
PRESSES  &  MACHINERY 


HELP  WANTED 
AimimsiiccTivE 


JUSTOWRITERS  —  COMPUGRAPHIC 
All  models.  Service  provided  by  manu- 
facturer.  FHN  Business  Products. 
Church  Rd.,  Mt.  Laurel,  N.  J.  08057. 
(609)  235-7614. 


ALL  MODELS 

Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  St..  N.Y.C.  (212)  964-1370. 


ENGRAVING 


FAIRCaiILD  SCAN-A-SIZER.  Enlarges 
and  reduces,  duo  screens  85  and  65, 
tip-top  condition,  best  offer  over  $2,800. 
Review  Corp,,  Darien,  Conn.  06820. 
Phone  (203)  655-1474. 


LETTERFLEX  I  Platemaking  System. 
All  of  the  latest  refinements.  Excellently 
cared  for.  In  perfect  shape.  Available 
November  1,  1973.  For  more  informa¬ 
tion,  write  J.  A.  Bradley,  York  Daily 
Record,  31  East  King  St.,  York,  Pa. 
17405. 


FAIRCHILD  JOURNALIST  Scan-A- 
Graver,  excellent  condition,  practically 
new,  $2,000.  Contact  Tim  Jones,  John¬ 
son  City  (Tenn.)  Press-Chronicle. 
(615)  928-2141  or  write  P.O.  Box  240, 
Johnson  City,  Tenn.  37601. 


MAILROOM 

FOR  SALE:  Cheshire  model  C  auto¬ 
matic  addressing  machine.  $4500  FOB 
El  Dorado  (Kans.)  Times. 


MATERIAL  FOR  SALE 


SAVE  MONET  on  cold  type  pax>er  and 
litho  films.  National  Publishers’  Sup¬ 
ply  (NAPSCO).  Berlin.  Wia.  54923, 
phone  (414)  361-0660,  or  18  W.  22nd, 
NYC.  10010,  phone  (212)  691-9850. 


NEWSPRINT 


ROLLS  ALL  SIZES— BEHRENS  Pulp 
&  Paper  Corp.,  1896  Westwood  Blvd., 
Los  Angeles,  Cal.  90025.  (213)  474-6525. 


PERFORATOR  TAPE 


NOW  STATIC-FREH  perf  tapes  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


A  BETTER  WAY  TO 
PEDDLE  YOUR  PAPERS: 

E&P  Classifieds! 

This  ad  (4  lines  long  when 
it  originally  appeared),  ran 
1  time,  brought  37  pros¬ 
pective  buyers,  and,  under 
the  new  rate  schedule, 
would  come  to  a  total  cost 
of  $8.50.  Think  of  the 
profit! 

AREA  6  SMALL  DAILY— Ab¬ 
sentee  owner,  offset,  ideal  man/ 
wife  or  news/ ad  team, .  Low 
down  payment,  terms  if  qual¬ 
ified.  Box  XXX,  Editor  &  Pub¬ 
lisher. 

Editor  &  Publisher 
Clossified  Ads  are 
as  effective  in  the 
newspaper  community 
as  your  newspaper's 
classifieds  are  in 
your  community. 


ROYAL  ZENITH  WEBMATIC,  2  unit 
with  sheeter  and  folder.  Rebuilt  within 
last  3  years ;  slightly  used  since.  Best 
offer.  Marie  Green,  101  Diana  Ave., 
Syracuse.  N.Y.  13210.  (315)  478-2087. 


6  unit  COTTRELL  V-15A.  7 
months  old,  complete  Save  $50,000 

2  unit  NEWS  KING,  excellent 

condition  $23,500 

NEWS  KING  units  for  add-on. 
reconditioned,  rollstand  $10,000 

3  unit  VANGUARD  $20,000 

OFFSET  NEWSPAPER  EQUIPMENT 
P.O.  Box  226  Norcross,  Ga.  30071 

(404)  448-6560 

COLOR  KING.  2  uniU.  2  roll  sUnds, 
quarter  folder,  counterstacker,  electric 
roll  hoist,  ink  agitators,  can  see 
running,  about  1964.  $32,500.  E.  H 
Richey  Co.,  1417  Georgia  St.,  Los  An¬ 
geles,  Calif.  90015.  (213)  748-5954. 


WEB  PRESS  TRADE-INS 
Ciolor  King — 1965 

II  Unit  Press  complete — $34,000 

III  Unit  Press  complete — $49,000 

IV  Unit  Press  complete — $64,000 
V  Unit  Press  complete — $79,000 

II  Unit  Pacer  36 — New  in  1969 — Re¬ 
built  by  Web  Press  Corporation,  com¬ 
plete  with  heavy  duty  half-quarter 
double  parallel  commercial  folder,  40hp 
DC  drive— $42,000, 

II  Unit  Thatcher — Rebuilt  18  months 
ago  by  Web  Press  Corporation,  includ¬ 
ing  new  helical  gears,  complete — 
$30,000. 

Rebuilt  Color  King  units  and  roll  stand 
—$15,000. 

Econ-O-Web  perfector  press,  one  to 
eight  units,  available  for  immediate 
installation.  We  will  take  your  trade. 
Send  for  our  complete  new  and  used 
equipment  list,  and  the  dealer  nearest 
you. 

WEB  PRESS  CORPORATION 
200  S.W.  Michigan  Street 
Seattle.  Washington  98106 
(206)  762-6770 


VANDERCOOK  SP20  PROOF  PRESS 
— New  in  1968,  original  cost  of  over 
$3200.  Bed  size  20"  x  34%"— Maximum 
sheet  of  I9%"  x  28" — Maximum  form 
of  19"  X  26".  Includes  positive  lock-up 
bar  and  26"  Rotary  proof  dryer.  Asking 
$1000.  Call  Ray  Cash,  North  Penn  Re¬ 
porter.  Lansdale,  Pa.  (215)  855-8440. 


4  UNIT  GOSS  SUBURBAN  offset  press 
with  4-position  roll  stand,  %  and  % 
page  folder,  20hp  Fincor  drive.  Avail¬ 
able  November.  Offered  completely  re¬ 
conditioned,  delivered  and  installed  and 
guaranteed. 

INLAND  NEWSPAPER 
MACHNIERY  CORP. 

1720  Ciherry  St.  Kansas  City,  Mo.  64108 
(816)  221-9060 


GOSS  UNIVERSAL  PRESS  UNITS, 
rojl  stands,  former,  etc.  Giveaway 
prices.  Bill  Schoepke,  Paddock  Publica¬ 
tions.  P.O.  Box  280,  Arlington  Heights, 
III.  60006. 


GOSS  URBANITE,  6  units,  excel¬ 
lent  condition. 

GOSS  4  unit  Community. 

GOSS  4  unit  Urbanite. 

COTTRELL  V-15A,  6  units,  new 
1968,  with  folder. 

(XITTRELL  4  or  5  unit  V-l$, 
excellent  condition. 

COTTREXL  VANGUARD,  22%  x 
31.  2,  3  or  4  unit  presses. 
NEWSKING  4  unit,  5  years  old. 
(X)LOR  KING  3  unit,  new  1968. 

IPEC,  Inc. 

401  N.  Leavitt  Street, 
Chicago,  Illinois  60612 
Phone:  (312)  788-1200 


COLE  MODEL  101  quarter  folder  and 
two  knife  trimmer  with  vacuum  sys¬ 
tem  for  Goss  Suburban.  Like  new,  half 
price.  FOLDER,  909  E.  69th  St.,  Los 
Angeles,  (213)  235-3131. 

COMPLETE  HOT  METAL  equipment 
for  sale,  inculding  2  16-page  Goss  tubu¬ 
lar  presses.  All  in  excellent  shape.  May 
be  seen  in  operation.  Contact  Charles 
Watson,  Hays  Daily  News,  Hays,  Kans. 
67601.  (913)  628-1081. 


TWO  (2)  GEJNERAL  ELECTRIC  160hp 
direct  current  motors.  230  volts,  speed 
400  to  1200,  amperes  636,  Shunt  Stab 
wound,  form  AA,  constant  torque,  type 
CD  187.  Motors  from  dismantled  Hoe 
press.  Make  an  offer.  W.  Paul  Harris, 
Clearwater  Sun,  Clearwater,  Fla. 
33617.  PH:  (813)  447-6431. 


4  UNIT  DAILY  KING  OFFSET  press. 
Serial  No.  1175  (New  in  February, 
1972).  %  and'  %  page  heavy  duty  6- 
web  folder,  40hp  drive,  lOhp  com¬ 
pressor,  electric  hoist,  Baldwin  water 
leveler  and  plate  bender.  Coun^O- 
Veyor  optional.  Excellent  condition. 
Also  offering  like-new  Models  2961TL 
and  4961TL  Compugraphics,  2  “Star" 
Autoperfs,  Brown  Mercury  platemaker, 
nuArc  RUB  40  plate  finishing  tabje. 
Durst  enlarger  (Model  A-600)  and  mis¬ 
cellaneous.  Available  now  I  Contact 
INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  St.  Kansas  City,  Mo.  64108 
(816)  221-9060 


31x44  CONSOLIDATED  (DIAMOND) 
stream  fed  offset  press,  also  35x46  jog¬ 
ger.  31x44  folder  (hand  fed)  all  in  good 
condition.  Buy  in  package  or  separate. 
McKenzie  Banner,  Box  100,  McKenzie, 
Tenn.  38201.  Ph:  (901)  352-2043. 


WANTED  TO  BLY 


WEST  COAST  NEWSPAPER  requires 
additional  newsprint.  White  30  or  32 
pound— sizes  29",  43%",  68",  40"  or 
less  diameter.  Minimum  65  ton  car 
lots.  Can  use  2000  tons.  Address  reply 
Box  1317,  Editor  A  Publisher. 


NBAVSPRINT 

When  you  convert  you’ll  likely  have 
several  useless  rolls  of  newsprint  on 
your  hands.  We’ll  buy  them  if  they 
meet  these  requirements ;  35,  52%  or 
70-inch  web  width,  30-inch  diameter, 
Falmouth  (Mass.)  Enterprise.  Call 
(617)  648-4700.  Ask  for  Mr.  Hough. 


NEWSPAPER  SERVICES 
InRCIJLATION^^ 

ESTABLISHED  REPUTATION.  Well- 
experienced  on  M-E-S  papers,  large 
and  small  dailies,  all  phases  of  circu¬ 
lation.  Methods  and  procedures  that 
get  best  results  with  increased  sales 
and  revenue.  Will  organize  and  train 
staff,  set  up  bud^t  and  cost  control, 
handle  labor  relations.  Many  years  ex¬ 
perience  in  competitive  metropolitan 
areas.  Box  1375,  Editor  &  Publisher. 


PRESS  ENGINEERS 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
E'xpert  Service — World  Wide 
SKIDMORE  AND  MASON,  INC. 

1  Sherman  Avenue 
Jersey  City.  N.J.  07307 
(201)  669-6888 


Help 

Wanted  ••• 


ACADEMIC 


PUBLIC  INFORMATION  DIRECTOR, 
Urban  University  desires  strong  writer 
with  higher  education  reporting/ work¬ 
ing  background  to  direct  staff  of  4. 
Send  resume,  salary  requirements  to 
Office  of  the  President,  University  of 
Louisville,  Louisville,  Ky.  40208, 


UNIVE3RSITY  OF  GEORGIA  seeks 
Director  of  Student  Communications  to 
work  with  Presidential  board,  begin¬ 
ning  in  September.  Supervise  business 
operations  and  advise  editorial  aspects 
of  campus  media  (newspaper,  yearbook, 
radio  station).  Salary  <^n.  Equal  Op¬ 
portunity  employer,  ^nd  vitae  to  Anna 
Benefield.  Box  295,  Journalism  Build¬ 
ing,  University  of  Georgia,  Athens,  Ga. 
30602. 


MIDWEST  DAILY.  26,000-35,000,  seeks 
progressive  and  knowledgeable  news¬ 
paperman  to  start  as  assistant  business 
manager  with  early  opportunity  for  ad¬ 
vancement.  Good  salary  to  experienced 
I)erson  who  is  familiar  with  newspaper 
management.  Box  1362,  Editor  4k 
Publisher. 


NON-NEWSPAPER  ORIENTED 
OWNER  of  two  small  suburban  week¬ 
lies  in  the  Midwest  seeks  energetic 
manager  to  improve  current  papers  and 
start  four  more.  Individual  ne^s  man¬ 
agement  capabilities,  and  some  edi¬ 
torial  exiterience  would  be  helpful. 
$25,000  income  plus  benefits.  Send  re¬ 
sume  to  Box  1390,  Editor  &  Publisher. 


CREDIT  MANAGER 

Sacramento,  California 

The  Sacramento  Bee  has  an  Imme¬ 
diate  opening  tor  qualified  person 
with  credit,  banking  or  related 
management  experience.  Must  have 
a  thorough  knowledge  of  credit  and 
collection  procedures  and  be  capable 
of  assuming  administrative  re¬ 
sponsibility  for  operation  of  de¬ 
partment. 

Good  salary  plus  liberal  vacation, 
medical  and  retirement  benefits. 

Apply  in  person  or  send  detailed 
resume  outlining  experience,  gen¬ 
eral  qualifications  and  salary  re¬ 
quirements  to: 

Personnel  Department 
McClatchy  Newspapers 
21st  and  Q 

Sacramento,  California  95816 
(An  equal  opportunity  employer) 


ASSISTANT  GENERAL  MANAGER 
for  suburban  weekly  newspaper  chain 
located  in  New  Jersey.  This  growing 
group  needs  an  ambitious  self  starter 
experienced  in  production,  financial 
control,  collection  procedures  and  ad¬ 
vertising  sales  management.  The  right 
individual  can  build  a  future  with  us. 
We  have  a  liberal  benefit  program  and 
offer  an  excellent  salary.  Send  a  de¬ 
tailed  resume  and  salary  requirements 
to  Box  1369,  Editor  &  Publisher. 

GENERAL  MANAGER 
WEB  OFFSET 

Modern  plant  offers  growth  opportunity 
to  profit-minded  shirt  sleeve  executive. 
Investment  encouraged.  Excellent  loca¬ 
tion,  Zone  2.  High  potential  over  pres¬ 
ent  $1,000,000  volume.  Reply  in  con¬ 
fidence  to  ^x  1430,  Editor  &  Publisher. 


TOP  NOTCH  ADMINISTRATOR  — 
Large,  established  distribution  and  pub¬ 
lication  firm  presently  operating  in  4 
states  needs  top  quality  administrator 
for  San  Diego,  California  branch.  Ex¬ 
perience  in  advertising  and  circulation 
helps,  but  not  necessary.  Starting  salary 
$20,000  plus  incentive  for  right  Indi¬ 
vidual.  Send  resume  to  CBA  of  Cal¬ 
ifornia,  Streckles  Bldg.,  121  Broadway, 
Suite  245,  San  Diego,  Calif.  92101. 


CIRCUL.4TION 


CIRCTULATOR  —  True  opportunity  to 
organize  and  lead  a  substantial  de¬ 
partment,  emphasis  on  sales.  Com¬ 
petitive  field.  Solid  knowledge  of  fun¬ 
damentals  important,  6-day  PM,  Zone 
2.  well  over  50M  now.  Please  write 
your  full  history,  with  present  com¬ 
pensation,  in  confidence.  Box  1423, 
Editor  &  Publisher. 


CIRCULATION  MANAGBH 
31,000  daily.  Area  3.  Local  independent 
desires  i)erson  of  ABC  knowledge,  de¬ 
sire  for  progress  and  ability  to  meet 
the  challenge  of  supervising  personnel. 
A  good  position  with  many  benefits. 
Reply  in  confidence  to  Box  1389,  Editor 
&  Publisher. 


CIRCULATE  your  job  openings,  ma¬ 
chinery  for  sale,  announcements  of 
newspaper  related  goods  and  services,  to 
the  largest  newspaper  audience  in  the 
world  with  an  E&P  Classified  Ad! 
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HELP  WANTED 
^CrRCULAfi^ 


HELP  W  ANTED 
ImPLAY^WVERTIS^ 


HELP  WANTED 


HEI.P  W  ANTED 
EDITORIAL 


ASSISTANT  CIRCULATION  manager 
— Northern  California  suburban  daily 
seeks  person  with  good  educational 
background,  sales  and  administrative 
ability  to  assist  circulation  manager. 
Some  daily  newspai>er  circulation  ex¬ 
perience  desirable.  Experience  in  news¬ 
paper  sales,  production  or  business  of¬ 
fice  helpful.  Send  letter  and  written 
resume  of  background,  experience  and 
(lualihcatlons,  including  minimum  sal¬ 
ary  requirement  to  Box  1364,  Editor  & 
Publisher.  All  applications  will  be 
treated  confidentially, _ 

IF  YOU  ARE  LOOKING  for  a  start 
in  circulation  management,  are  able  to 
lead  others  as  well  as  do  it  yourself, 
you  may  be  the  circulation  manager 
we  are  looking  for.  $10,000  yearly  plus 
bonus  plan.  Zone  2  daily  with  plenty 
of  room  to  grow.  Act  now.  Box  1391, 
Editor  &  Publisher. _ 

WE  ARE  SEJEKING  an  aggressive,  en¬ 
thusiastic  circulation  manager.  You 
should  fully  understand  all  circulation 
operations  for  our  Zone  4  daily  and 
Sunday  newspai>er.  The  right  person 
should  know  all  phases  of  operation 
including  ABC  records.  Elxcellent  start¬ 
ing  salary  plus  bonus  arrangement. 
Company  benefits  include  life  insurance, 
hospitalization,  paid  vacation,  holidays 
and  retirement  plan.  If  you  think  you 
are  the  right  i>erson.  send  us  your 
resume.  Box  1373,  Editor  &  Publisher. 

COME  GROW  WITH  US 
We’re  looking  for  an  ambitious  district 
manager  who  is  willing  to  work  hard  to 
get  ahead.  We  have  a  fine  product  in  a 
rapidly  growing  area.  As  we  continue 
to  grow,  those  responsible  will  grow 
with  us.  We  offer  a  good  starting  sal¬ 
ary,  bonus  plan  and  company  benefits. 
Send  resume  to  David  D.  Stillwell, 
Naples  Daily  News,  Naples,  Fla.  33940. 
No  phone  calls'  please. 

CIRCULATION  MANAGER  for  7200 
6-day  daily.  Town  16,000.  Permanent. 
This  is  not  a  chain  paper.  Top  salary, 
bonus,  depending  upon  experience,  rec¬ 
ord.  Good  county  seat  town,  exclusive. 
Ed  Livermore,  Sapulpa  (Okla.)  Herald. 
(918)  224-5186  or  (918)  224-3247 

(home). 

PROMOTION  MANAGER  for  a  pro- 
gressive  daily-Sunday  newspaper.  We 
want  a  person  with  ideas  plus  vision 
and  imagination  who  can  build  circu¬ 
lation.  No  strong  restrictions  on  pro¬ 
motion  money  spent — just  so  we  get 
results.  Prefer  individual  who  has  had 
actual  circulation  experience.  You  will 
be  recognized  in  keeping  with  your 
ability  and  results  secured.  Starting 
salary  $200  week  plus  bonus.  Many 
fringes:  free  life  insurance.  Blue  Cross 
for  family,  retirement,  etc.  Car  fur¬ 
nished.  Write  Box  1433,  Editor  &  Pub¬ 
lisher  and  give  full  particulars  about 
yourself  and  experience. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER— One  of  the 
fastest  growing  weekly  classified  de¬ 
partments  in  the  country  needs  a  real 
fire  eater  to  take  the  reins  and  con¬ 
tinue  the  trend.  Hard  work,  good  pay. 
Zone  9.  Box  1380,  Elditor  &  Publisher. 

WE’VE  JUST  PROMOTED  the  classi¬ 
fied  manager  who  produced  a  30%  gain. 
We  need  a  successor  who’ll  try  for  a 
gain  on  top  of  that.  Phone  room.  Tech¬ 
nological  expertise  vital.  Paid  company 
benefits,  commission  on  progressive 
Gannett  paper.  Send  full  resume  and 
salary  needs  to  Paul  Flynn,  Advertising 
Director.  Huntington  Publishing  Co., 
Huntington,  W.  Va.  25701. 


DISPLAY  ADVERTISING 

EXPANDING  SUBURBAN  PHOENIX 
newspaper  needs  an  experienced  ad¬ 
vertising  salesman.  This  is  an  ideal 
setup  for  the  individual  who  is  de¬ 
sirous  of  obtaining  steady  semi-retire¬ 
ment  employment  in  sunny  warm 
Arizona.  Put  salary  requirement  in 
resume  to  Box  1411,  Editor  &  Publisher. 


ADVERTISING  SALESMAN  with 
ability  to  write  some  news.  Experience 
on  free  circulation  helpful.  Should 
reach  6  figure  salary  in  6  months.  Job 
open  now.  Area  6.  Send  references 
to  Box  740.  Editor  4k  Publisher. 

EDITOR  &  PUBLISHER 


SUBURBAN  WEEKLY,  part  of  chain, 
in  a  great  city  needs  take-charge  ag¬ 
gressive  salesman.  Beginning  salary 
not  large,  but  we  have  best  profit- 
sharing,  fringe  benefits.  Right  person 
will  get  part-interest  in  newspaper. 
Send  complete  resume  and  details  atout 
yourself.  Replies  held  confidential.  Box 
1406,  Editor  &  Publisher. 

ADVERTISING 
MARKETING  MANAGER 

Sacramento,  California 
The  Sacramento  Bee  has  an  un¬ 
usual  opening  in  its  sales  organi¬ 
zation  for  a  person  seasoned  in 
selling  newspaper  advertising  in  a 
competitive  market.  The  person  we 
are  looking  for  has  a  proven  record 
himself  as  a  salesperson,  can  initi¬ 
ate  sales  ideas,  discipline  facts  and 
figures  and  supervise  spec  layout 
staff  to  backstop  aggressive  sales 
force.  Good  salary  plus  liberal  va¬ 
cation,  meclical  and  retirement  ben¬ 
efits.  Apply  in  person  or  send  de¬ 
tailed  resume  outlining  experience, 
general  qualifications  and  salary 
requirements  to : 

Personnel  Department 

McClatchy  Newspapers 
21st  and  Q 

Sacramento,  California  95816 
(An  Equal  Opportunity  Employer) 


AD  MANAGER— Must  be  experienced 
in  selling  strong  community-oriented 
pro<luct  and  capable  of  directing  and 
developing  salesmen.  Must  be  company 
conscious  and  unafraid  of  opportunity 
that  requires  hard  work.  Metropolitan 
C'ncinnati  area.  Box  1339,  Editor  & 
Publisher. 


SALESMAN  WANTED  for  small  but 
modern  6-day  offset  paper  with  monthly 
supplement.  Beginning  base  pay  $7200 
plus  5%  commission  on  sales.  Some 
travel  available  to  experienced  person. 
Write  Lew  Wiiliams,  Daily  News,  Box 
79,  Ketchikan,  Alaska  99901. 


SOUTHWEST  FLORIDA  Gulf  daily. 
Are  you  the  Pro  with  track  shoes  that 
will  round  out  our  display  department? 
Fastest  growing  Florida  daiiy.  Salary, 
liberal  commission  plan  hospitalization, 
retirement  plan.  Phone  or  write.  Mar¬ 
shall  Wyatt,  Ad  Director.  Naples  Daily 
News.  1075  Central  Ave.,  Naples,  Fla. 
33940. 


CHALLENGING  OPPORTUNITY 
Advertising  Manager — Immediate  open¬ 
ing  for  an  aggressive  self  starter  with 
proven  sales  record  on  New  Jersey 
offset  daily  (6  days)  15,000  (AM).  Ex¬ 
cellent  market.  Experienced  planning 
advertising  sales  campaigns.  Unusual 
opportunity  with  excellent  growth  i)o- 
tential  market.  Must  work  closely  with 
staff  of  10.  If  you  can  manage  and 
produce  send  resume  to  Box  1368, 
Editor  &  Publisher. 


ADVERTISING  MANAGER  with 
strong  background  in  promotion,  sales 
and  layout.  Excellent  salary  plus  com¬ 
mission  and  plenty  of  benefits.  Work 
with  young,  aggressive  staff  on  prize¬ 
winning  daily  in  southwest  Missouri 
(near  Kansas  City).  Write  or  call  Ben 
F.  Weir  Jr.,  Business  Manager, 
Nevada  Publishing  Co.,  131  S.  Cedar, 
Nevada,  Mo.  64772.  (417)  667-3344. 


PROMISING  FUTURE  for  advertising 
salesman  in  rapidly  expanding  weekly 
local  TV  guide.  Possible  statewide  ad 
manager  position  within  24  months. 
Zone  7  with  freedom  of  Big  Sky  Coun¬ 
try.  Box  1432,  Editor  &  Publisher. 


EXPERIENCTED  RETAIL  ad  sales  per¬ 
son  for  New  York  City  weekly  news¬ 
paper  group.  Opportunity  unlimited. 
May  lead  to  managerial  post.  Call  Frank 
Griffin,  (212)  839-2777,  or  write  Home 
Reporter.  8723  Third  Ave.,  Brooklyn. 
N.Y.  11209. 


SALESMAN/MANAGER  for  strong 
weekly  in  now  rural  but  great  growUi 
area.  Must  be  strong  in  ad  sales  with 
^me  reporting.  Salary  plus  commission. 
Resume  to  Box  72M,  Sandwich,  III. 
60548. 

for  September  1,  19713 


MAJOR  NEWSPAPER  GROUP  seeks 
management  trainee  for  Midwest  daily. 
Some  newspaper  sales  exiierience,  and/ 
or  masters  degree  helpful.  We  need  a 
bright,  hard  working  individual  willing 
to  put  out  maximum  effort  for  maxi¬ 
mum  dollars  and  rapid  promotion. 
Starting  salary,  $20,000  plus  lienefits. 
Send  resume  to  Box  1385,  Editor  & 
Publisher. 

AD  MANAGER —Chance  to  build  strong 
sales  team  in  fast  growing  area  in  New 
England,  so  tell  us  all  in  one  letter: 
Good  track  record  of  display  ad  sales; 
plus-business  promotions;  ability  to 
manage,  train  staff  of  5.  Excellent  sal¬ 
ary  and  bonus.  Ocean  and  mountain 
recreation.  Resume  to  include  earning 
record.  Box  1460,  Editor  &  Publisher. 


WANTED;  Aggressive  ad  man/business 
manager  for  county  seat  Western  week¬ 
ly.  Some  editorial  background  desirable. 
Hospitalization,  life  insurance,  pension 
plan  furnishe<l.  Good  salary  and  com¬ 
missions.  Great  hunting  and  fishing 
area.  Send  resume  including  education. 
References  reqi  ired.  Northside  News, 
P.O.  Box  468,  Jerome,  Idaho  83338. 
Attn:  Blake  Patterson,  Publisher. 

IP  YOU  HAVE  a  good  background  in 
advertising  and  want  to  be  your  own 
boss,  our  organization  is  ready  to 
branch  out  and  needs  good  people  who 
want  to  make  top  dollar.  You  can  be¬ 
come  publisher  plus  %.  Investment  of 
$5000  required.  Call  Mr.  Hunter,  (312) 
471-2734. 


WE’RE  STILL  GROWING  and  need  a 
good,  experienced  adman  with  ideas  to 
SELL  new  accounts  and  service  some 
old  ones  for  Nevada’s  newest,  largest 
(3,600)  weekly.  Start  $150.  You’ll  work 
with  small  crew  of  professionals  in  a 
new,  ultra-modern  offset  plant,  located 
in  thriving,  growing  small  town  in  the 
last  and  best  of  the  West.  And  you’ll 
have  a  chance  to  learn  all  departments 
including  production.  Write  fully,  with 
photo  and  sample  layouts,  to  Cal  Sun¬ 
derland,  Humboldt  Sun,  P.O.  Box  912, 
Winnemucca,  Nev.  89445. 


EDITORIAL 


COPY  READER 

$25,000  a  year — that’s  what  we’re  of¬ 
fering  for  a  star  copy  reader  with  ex¬ 
ceptional  judgment  in  evaluating  and 
handling  stories  for  the  nation’s  largest 
paper.  This  is  a  challenging  and  stim¬ 
ulating  job  for  a  skilled,  mature  news¬ 
man.  You’ll  be  working  in  an  at¬ 
tractive  office  right  on  Florida’s  Gold 
Coast.  For  an  outstanding  opportunity 
with  a  constantly  expanding  organiza¬ 
tion  write  to  Jim  Allan,  Associate 
Executive  Editor,  National  Enquirer, 
Lantana,  P’la.  33462. 


AGGRESSIVE  TRI-WEEKLY  and  cen¬ 
tral  printing  plant  needs  2  experienced 
reporters.  Good  opportunity  with  a 
growing  organization  for  advancement. 
Phone  (615)  526-7161,  Osia  Williams. 


MOTRO  SPORTS 

Because  of  retirements.  Zone  2  PM  by 
year-end  will  need  a  si)orts  editor  (no, 
not  the  top  editor,  but  hopefully  with 
such  capability)  :  and  either  one  or  two 
writers  (no,  not  covering  our  three 
major  league  teams,  but  hopefully  capa¬ 
ble  of  doing  so  someday).  Well  above 
average  in  pay  levei  and  happiness 
quotient.  An  Equal  Opportunity  Em¬ 
ployer.  Write  Box  1363,  Editor  & 
Publisher. 


MANAGING  EXECUTIVE  EDITOR 
needed.  Must  be  a  leader  who  under¬ 
stands  how  to  produce  a  successful 
daily,  who  can  train,  manage  and  in¬ 
spire  a  fine  staff.  Must  be  able  to 
supervise  all  editorial  jobs,  including 
sports,  women’s  and  photography.  Lo¬ 
cated  in  Northern  Area  9.  Please  reply 
to  Box  1324,  Editor  &  Publisher. 

EDITOR 

Enthusiastic  young  editor  to  assume  in¬ 
creasing  responsibiiities  in  publication 
of  national  magazine.  Should  have 
pilot’s  license  and  interest  in  travel 
aspects  of  general  aviation.  Write  Brad 
Bierman,  Publisher  and  Editor,  Avia¬ 
tion  Travel,  Box  7070,  Arlington,  Va. 
22207. 


GENERAL  ASSIGNMENT  REPORTER 
wanted  for  afternoon  daily  of  17,500. 
M  dwest  background  preferred.  Oppor¬ 
tunity  for  wide  range  of  writing  and 
reporting.  Good  starting  salary,  paid 
pension  program,  excellent  fringe  bene¬ 
fits.  Write  giving  all  details  to;  Dick 
Watts,  Editor,  Pharos-Tribune  &  Press, 
517  Broadway,  Logansport,  Ind.  46947. 


DESKMAN 

Under  40,000  evening  and  Sunday  Zone 
5  operation  delivering  prize-winning 
product  seeks  deskman  to  join  staff  of 
26.  Involved  is  copy  reading,  head 
writing,  participation  in  news  decision, 
picture  selection,  makeup,  working  with 
professional  staff.  Ultra-modern  office 
and  plant,  newly  remodeled  quarters. 
Excellent  starting  pay,  year  end  bonus, 
free  insurance,  other  generous  benefits. 
Write  Box  1412,  Editor  &  Publisher. 

"REUTERS 

NEW  YORK 
FINANCIAL  DESK 

Need  slot  man  thoroughly  familiar 
with  filin{r  national/ international 
news  wires  and  a  minimum  of  2 
years  experience  in  this  role.  Sal* 
ary  commensurate  with  experi¬ 
ence — to  $19,000,  and  excellent 
frinjre  benefits.  Knowledgre  of  fi¬ 
nancial  and  corporate  affairs  a 
definite  asset,  but  not  essential. 

Successful  applicant  will  have  a 
key  role  in  the  continuing  expan¬ 
sion  of  Reuters'  operations  in  this 
country,  supervise  a  large  staff, 
work  closely  with  overseas  bureaus 
and  know  how  to  cope  with  minute- 
to-minute  deadline  pressures. 

There  is  no  more  exciting  or  de¬ 
manding  news  operation  in  the 
country  and  our  reputation  for 
recognizing  and  promoting  tal¬ 
ented  sta^  is  unsurpassed. 

Send  a  resume  in  confidence  to: 
Personnel  Manager 

REUTERS  LTD. 

1700  Broadway 
New  York,  N.Y.  10019 

Interviews  by  appointment  only. 

An  Equal  Opportunity  Employer. 


REPORTER  to  handle  beat,  dig  out 
features,  write  local  column  for  North¬ 
west  Ohio  offset  daily.  Resume  to  Man¬ 
aging  Editor,  Advertiser-Tribune,  Tif¬ 
fin,  Ohio  44883. 


WANT  A  RAISE 
15%  -  25%  -  35% 

If  you’re  a  media  executive  not  dis¬ 
satisfied  with  your  present  job  but 
willing  to  listen  to  significant  career 
opportunity,  contact  us.  We  may  have 
opening  now  paying  substantially  more 
than  you  make,  for  which  you’re  the 
logical  person.  You  ran  deal  discretely 
with  our  completely  ethical  firm  in 
absolute  confidence.  We  have  to  stay 
confidential.  We’re  nation’s  only  Ex¬ 
ecutive  Search  Firm  exclusively  media. 
Most  jobs  fee  paid  by  employer.  Le- 
land  Gourley,  GOURLEY  ASSOCI¬ 
ATES,  Suite  200  Capitol  Executive 
Bldg.,  Box  53404,  Oklahoma  City,  Okla. 
73105. 


FEATURE  WRITER  with  photo  (man¬ 
datory)  and  desk  (desirable)  capa¬ 
bilities  wanted  by  rapidly  growing 
weekly  publication.  Zone  2.  Good  ad¬ 
vancement  potential  and  broad  edi¬ 
torial  freedom  for  right  individual. 
Pleasant,  semi-rural  community  within 
easy  reach  of  major  cities.  2  years  ex¬ 
perience  required.  Box  1393,  Editor  & 
Publisher. 


MANAGING  EDITOR  for  good  South 
Carolina  weekly.  Send  snapshot  with 
complete  data  indicating  experience  and 
educational  background.  State  minimum 
salary  acceptable.  This  is  an  excellent 
opportunity  in  major  university  com¬ 
munity.  Box  1449,  Editor  &  Publisher. 
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HELP  WANTED 
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HELP  WANTED 

^PRontJcrJofr 


EDITORIAL 


WE’VE  GOT  AN  IDEA  about  newt 
coveraue  —  local*  in-depth,  different 
and  in  a  wider  area.  To  nnake  it  a 
reality,  we  nee<l  to  expand  our  ataff 
and  staff  manaRement.  We’re  lookin* 
first  for  2  toii-notch  manaRers  with 
solid  experience.  Call  one  a  city  ed¬ 
itor.  the  other  a  managinR  editor. 
That’ll  do  until  we  talk.  We’re  a 
medium  sized  Southeast  daily  lookins 
towards  a  new  staff  of  20  profes¬ 
sionals.  Send  full  resume  to  Box  ISOl. 
fiditor  &  Publisher. 

ASSOCIATE  EDITOR 

Large  creative  service  offers  unusual 
opportunity  for  up  and  coming  news¬ 
man  with  at  least  three  years  experi¬ 
ence  in  newspaper  field.  Must  be  able 
to  manage  people,  demonstrate  imag¬ 
inative  layout  ability,  and  write  ef¬ 
fectively.  To  such  a  person,  unlimited 
opportunities  for  advancement  exist. 
New  York  City  based.  Send  resume, 
salary  requirements,  telephone  number 
to  Box  1414,  Editor  &  Publisher. 

MANAGING  EDITOR — Guide  a  news 
sLalT  of  8  for  a  group  of  6  twc“-a- 
week  suburban  newspapers.  Excellent 
working  conditions  with  expanding 
suburban  newspaper  organization.  Send 
resume  or  telephone  collect :  Frank 
Bick,  St.  Louis  Suburban  Newspapers 
Inc.,  3333  Iowa,  St.  Louis,  Mo.  63118. 
(314)  771-1111. 


SPORTS  EDITOR  for  9,500  circulation 
6-day  PM  daily  in  southwest  Nebraska. 
Sports  coverage  includes  more  than  a 
dozen  area  high  schools  as  well  as 
McCook  College.  Present  si^orts  editor 
retiring.  Ideal  working  conditions  in¬ 
cluding  profit  sharing.  Excellent  com¬ 
munity.  Gene  Morris,  Managing  Editor, 
McCook  (Neb.)  Daily  Gazette. 


COPY  EDITOR 

The  Fresno  Bee  has  staff  opening  for 
a  pro — a  "heavyweight”  who  can  swing 
from  rim  to  telegraph  desk  to  makeup 
to  slot  with  ease  ...  a  person  who  can 
write  hard-news  heads  that  will  with¬ 
stand  scrutiny  ...  a  person  whose 
news  judgment  is  solid,  imagination 
limber  and  stability  certain.  Heavy  vol¬ 
ume,  fast-dealing  desk,  three  editions 
daily.  Circulation  115M  PM,  140M 
Sunday  AM,  Salary  up  to  {16M  plus, 
based  on  experience  and  ability.  Lib¬ 
eral  employee  benefits.  Personal  inter¬ 
view  required  before  hiring.  Send  re¬ 
sume,  clips  of  your  work  to: 

PERSONNEL  DEPARTMENT 
McClatchy  Newspapers 
THE  FRESNO  BEE 
1559  Van  Ness  Ave. 

Fresno,  Calif.  93786 
An  Equal  Opportunity  Employer 

IMMEDIATE  OPENING  for  a  writer 
on  the  grow.  Here  you’ll  have  a  chance 
to  do  some  investigative  reporting,  fea¬ 
ture  writing,  page  layout  and  photog¬ 
raphy  in  addition  to  straight  news 
work.  If  you’d  like  to  work  on  one  of 
west  Michigan’s  best  offset  dailies,  con¬ 
tact  me  now.  Fred  VandenBrand,  Man¬ 
aging  E<litor,  Grand  Haven  Tribune, 
Grand  Haven,  Mich.  49417. 


NEED  COMBINATION  reporter-wire 
deskman.  2  years  experience  necessary. 
We  look  for  accuracy,  aggressiveness 
and  reliability.  Contact  Editor,  Gastonia 
Gazette,  P.O.  Box  1538,  Gastonia,  N.C. 
28052. 


SCIENCE  WRITER 
Large,  lively  Midwest  AM  daily  has  im¬ 
mediate  opening  for  experience  science 
writer  with  good  credentials  in  physical 
sciences,  especially  as  they  affect  the 
environment,  to  team  with  present 
medical  writer.  Please  send  writing 
samples.  Box  1435,  ^itor  &  Publisher. 


GENERAL  ASSIGNMENT  reporter- 
photographer.  Experienced.  Some  fea¬ 
tures.  Afternoon  offset,  12,500.  Write 
Hklitor,  Roswell  (New  Mexico)  Daily 
Record.  Send  references. 


WANT  REPORTER  to  handle  woman’s 
page,  other  features  and  stories  for  good 
South  Carolina  weekly  located  in  out¬ 
standing  university  community.  Send 
complete  details  including  experience, 
training  and  snapshot.  Box  1453,  Editor 
&  Publisher. 


EDITORIAL 


WANTED:  Experienced  executive  book 
editor  at  neo-Pentecostal  publishing 
company  near  Pittsburgh.  Must  have  a 
flair  for  e<liting  and  proven  ability  to 
lead  a  young  aggressive  editorial  staff, 
.^end  resume  and  salary  requirements  to 
Personnel  Director.  Apt.  5,  816  Ivy  St., 
Pittsburgh,  Pa.  15232. 

CITY  HALL  REPORTER.  Previous  ex- 
lierience  in  city  government  reiiorting. 
strong  interest  in  local  affairs,  well 
organized.  Send  resume,  clipn'ngs  to 
Steve  Scott.  Columbia  Daily  Tribune, 
P.O.  Box  798,  Columbia,  Mo.  65201. 

EXECUTIVE  SPORTS  EDITOR 
To  ramrod  fast-moving,  fast-growing 
TiOM-plus  morning  daily’s  staff  of  6  in 
South  Florida.  Heavy  emphasis  on  or¬ 
ganization  and  administration,  "people” 
angles,  horizontal,  airy  makeup.  Sports 
newsman  -not  fan — required.  Position 
leans  slightly  more  toward  administra¬ 
tion  and  deskwork  than  writing.  Send 
resume,  clips,  references  and  salary  re¬ 
quirements  to  Box  1456,  Editor  & 
Publisher. 

STRONG  EDITORIAL  PERSON  needed 
for  Western  county  seat  weekly.  Great 
hunting  and  fishing  area.  Send  resume 
including  education,  experience,  hob¬ 
bies,  current  photo.  References  required. 
Northside  News,  P.O.  Box  468,  Jerome, 
Idaho  83338.  Attn :  Blake  Patterson, 
Publisher. 

COPY  EDITOR — Fast,  accurate,  im¬ 
aginative,  pains-taking,  for  one  of  the 
East’s  best  middle-sized  PM’s.  Excellent 
area  in  which  to  live,  new  plant,  chal¬ 
lenging  atmosphere,  demanding  editors. 
Resume  to  Box  1465,  Editor  &  Publisher. 


FREELAM.E 

TRAVEL  FEATURES  AND  PHOTOS 
needed.  Submit  to  Soul  Journey  Mag¬ 
azine,  Box  336,  Washington,  D.  C. 
20044. 


LIBRARIA\S 

METROPOLITAN  DAILY,  Zone  5. 
seeks  assistant  to  head  of  Reference 
Department.  Library  d^ree  and  news¬ 
paper  experience  required.  Box  1212, 
Editor  &.  Publisher. 


I  PHOTOGRAPHY 

I  CHIEF  PHOTOGRAPHER— Seven-day, 
30,000  AM  offset  daily  in  Zone  3  city 
I  of  50,000.  Formal  training  in  photo- 
j  journlaism  desirable.  Must  be  a  good 
I  planner  and  manager.  Send  resume 
I  and  salary  requirements  to  Box  1381, 
Editor  &  Publisher. 


PRESSROOM 


METRO  PRESSROOM  suijerintendent 
wanted.  Fine  opportunity  with  fast 
growing  Northeastern  paper  for  the 
right  person.  Must  have  ability  to  lead 
and  train.  Send  full  particulars  to  Box 
1428,  Editor  &  Publisher. 


PRESSROOM  FOREMAN 

We  need  a  no-nonsense  experienced  pro 
who  can  take  on  the  challenge  of  a 
6-day  AM  operation.  New  Scott  Super 
70  press.  Must  be  union  man.  Strong 
j  leadership  abilities  a  must.  Reply  in 
I  confidence  with  full  resume  and  salary 
I  requirements,  (Thart  area  2.  Box  1429, 

I  Editor  St  Publisher. 

j  PRESSROOM  FOREMAN  with  solid 
I  background  in  offset,  including  process 
j  color.  Planning  and  supervision  ability 
essential.  Southeast  daily  under  30M. 
Excellent  fringe  benefits.  Write  Box 
I  1392,  Editor  St  Publisher. 

!  GENERAL  PRESSROOM  FOREMAN, 
i  We  are  looking  for  a  person  to  super- 
I  vise  our  morning-evening-Sunday  press- 
I  room  operation,  daily  combined  58,000, 
!  Sunday  63,000.  Letterflex  with  Goss 
I  Headliner  6  units  and  halfdeck.  Chal- 
!  lenging  job  with  opportunity  for  further 
I  advancement.  Please  send  experience 
!  and  references  to  Ogden  Nutting,  Gen- 
1  eral  Manager,  Ogden  Newspapers.  1600 
^  Main  St.,  Wheeling,  W.  Va.  26003. 


PRESSROOM  SUPERVISOR  in  the 
New  E)ngland  area.  Looking  for  a  top  ‘ 
quality  person  with  proven  experience  ' 
and  training  ability  for  large  Goss  ! 
Urbanite.  Must  supervise  a  coinbination  : 
daily  and  two  shift  commercial  plant  | 
with  latest  equipment.  Excellent  sal¬ 
ary.  Complete  benefit  package  including 
formal  pension  plan,  liberal  company 
savings  program,  and  excellent  insur-  ' 
ance  coverage.  Please  send  resume  to 
^x  1396,  Editor  &  Publisher. 

PRESS  FOREMAN  for  small  offset 
daily.  Good  pay  and  benefits  ready  for  a 
person  who  can  direct  the  operation  of 
a  well-staffecl  pressroom  and  who  will 
work  for  the  newspaper  and  not  the 
union.  Southeast.  Box  1440,  Eklitor  & 
Publisher. 


PRODUCTION 

CALIFORNIA  SUBURBAN  DAILY 
has  opening  for  composing  room  fore¬ 
man.  Must  have  complete  knowledge  of 
cold  type  processes,  including  camera. 
Photon  experience  desirable.  Composing 
room  operating  under  union  contract. 
Good  salary;  good  benefits,  good  op¬ 
portunity  for  right  person.  Send  re¬ 
plies  in  strictest  confidence  to  Box 
1397,  Mitor  &  Publisher. 


HEAD  OR  ASSISTANT  pressman.  Goss 
Urbanite,  for  suburban  Denver  group 
p'ant.  Minimum  2  years  experience, 
4-day,  40-hour  week,  3  days  to  enjoy 
mountains.  Call  collect:  (303)  892-5551. 

GOOD  COMBO  litho  camera  man, 
pressman  for  busy  Western  weekly. 
Great  hunting  and  fishing  area.  Send 
resume  including  education,  exi>erience, 
hobbies  and  current  photo.  References 
require<l.  Norths'de  News,  P.O.  Box 
468,  Jerome,  Idaho  83338,  Attn:  Blake 
Patterson,  Publisher. 


PUHLIC  RELATIONS 

VERSATILE  WRITER,  knowledge  of 
taxes  and  government  fiscal  problems, 
to  write  first  class  articles,  speeches, 
brochures,  releases,  etc.  for  national 
non-profit  research  organization  located 
in  Rockefeller  Center,  New  York  City. 
Box  1451,  Editor  &  Publisher. 


SYNDICATE  SALES 

FEATURES  SALESMEN  for  syndicate. 
All  zones.  Resumes  to  Centurion  Press 
Internat'onal.  Box  14456,  Las  Vegas, 
Nev.  89114.  Inquiries  kept  confidential. 


EXPERIENCED,  mature,  profit  or¬ 
iented,  yet  young  enough  at  43  to  be¬ 
come  an  asset  to  your  paper  and  com-  ; 
munity  for  many  years.  For  details, 
write  Box  1420,  Editor  &  Publisher. 

GENERAL  MANAGER/AD  DIREC¬ 
TOR.  At  31,  experience  includes  man¬ 
agement  of  19M  daily,  ad  agency, 
newspaper  ad  sales  and  teaching  uni¬ 
versity  course  in  advertising  design  and 
sales.  Box  916,  Editor  &  Publisher, 


CARTOONIST-EDITORIAL  interested 
in  local  as  well  as  national  issues. 
Now  providing  cartoons  to  7  news¬ 
papers.  Member  AABX).  TV  experience. 
Former  college  professor,  film  ani¬ 
mator  and  lecturer.  Box  1318,  Editor 
&  Publisher. 

CARTOONIST  with  heavy  credentials 
seeks  newspaper  post.  Currently  doing 
two  syndicate  features.  Age  36.  Sam¬ 
ples.  Box  1357,  Ekiitor  St  Publisher. 


NEWSPAPER  COUPLE  in  early  30’s 
seeks  opportunity  to  manage  and  ex-  j 
pand  community  newspaper  with  option 
to  buy.  Reportorial  and  managerial  ex¬ 
perience  on  large  dailies.  Resume  on 
request.  Box  1421,  Editor  &  Publisher.  { 

BEST  MAN  FOR  YOUR  j 

OPENING  PROBABLY 
IS  NOT  LOOKING 

;  We  have  a  file  and  contact  with  all 
1  level  media  executives  who  are  not 
,  dissatisfied  with  present  job.  But  we’ve 
persuaded  the  more  ambitious  ones — 
the  kind  you  want —  to  listen  to  sig¬ 
nificant  career  opportunities.  Dedicated 
professionals  who  will  not  answer  blind 
ad  but  will  deal  through  ethical,  con¬ 
fidential  Media  Executive  Search  firm 
j  like  ours.  We’re  nation’s  only  head 
I  hunters  dealing  exclusively  in  Media 
Executives.  Leland  Gourley,  GOUBLEY 
ASSOCIATES,  Suite  200  Capitol  Ex¬ 
ecutive  Bldg.,  Box  63404,  Oklahoma 
City,  Okla.  73105.  (405)  521-9721. 

YOUNG  EXECUTIVE  can  operate  your  i 
I  15.000-30,000  circulation  daily  or  help  | 

'  you  set  policy  at  group  level.  Has  dra-  | 
matically  improved  every  situation  en-  ; 
counter^.  Anxious  to  join  progressive  , 
management  for  long  haul.  Box  1459,  | 
Eklitor  &  Publisher. 

PUBLISHER  /  GENintAL  MANAGER  I 
experienced  in  all  phases  of  daily,  j 
weekly  and  commercial  operations  in-  ; 
eluding  offset.  Prefer  Zone  9.  Available 
now.  Box  1352,  Editor  &  Publisher.  | 

OVERWORKED  EDITORS  AND  PUB-  ! 
LISHERS :  Where  do  you  need  help  the  ! 
most — editorial,  administrative,  sales?  | 
I’ve  done  it  all.  And  I’ve  got  an  MBA  ' 
to  bring  management  objectives  to  any  i 
I  assignment.  Let  me  help  you  make  your  : 
publication  grow  I  Box  1343,  Editor  St 
Publisher.  i 

CREATIVE  NEWS  EXECUTIVE  with 
major  daily  has  skills  to  manage  paper. 
Strong,  effective  performance  in  news, 
features,  Sunday,  management  roles.  1 
Resume.  Box  1466,  Editor  St  Publisher. 


CIRCULATION 


NO.  2  MAN  ready,  willing  and  able 
to  be  No.  1  on  daily  up  to  20,000; 
Zone  3  or  4,  familiar  with  ABC.  Box 
1316,  Editor  St  Publisher. 

PROFESSIONAL  CIRCULATOR.  25 
years  experience.  All  phases.  Com¬ 
petitive.  Top  record.  Minimum  26M. 
You’ll  get  what  you  pay  for.  Exchange 
references  if  you  can  afford  me.  Box 
1068.  ^itor  &  Publisher. 

EXPERIENCED  SUPERVISOR  ^ks 
to  become  Assistant  Home  Delivery 
Manager.  Home  Delivery  Manager,  in  a 
large  company,  or  Assistant  Circulation 
Manager,  Circulation  Manager,  in  a 
small  company.  Black  man.  family 
man,  age  31,  13  years  experience  with 
major  newspapers  with  lOOM  to  600M 
dailies  and  Sundays/District  Manager 
type/ Little  Merchant  and  others/ BS 
Business  Administration.  Prefer  Zone 
9,  8,  consider  others.  Box  1370,  Editor 
St  Publisher, 


CIRCULATION  EXECUTIVE 
Experienced  department  manager-37- 
with  15  years  of  proven  success  on 
major  East  Coast  7  day  AM  metro  as 
district  manager,  area  supervisor,  chief 
supervisor  city-suburban  zone  manager, 
promotion  manager,  sales  manager, 
marketing  manager.  Position  must  be 
challenging,  rewarding  and  offer  op¬ 
portunity  for  advancement.  Available 
immediately  and  willing  to  relocate. 
Resume  upon  request.  Bob  Passcro,  2412 
Hartford  Dr.,  Glendora,  N.J.  08029. 

M.\TURB  MANAGER  supervisor  25 
years  all  phases,  full  of  vim  and  vine¬ 
gar,  high  on  sales,  service,  collections 
and  promotions,  look  me  over.  Box  1450. 
Editor  &  Publisher. 


CIRCULATION  MANAGER;  Capable, 
qualified  assistant  ready  to  step  up; 
prefer  daily  up  to  20,000  in  Zone  3  or 
4  ;  Strong  in  leadership  and  motivation. 
Box  1350,  Eklitor  St  I^iblisher. 


EDITOR  8c  PUBLISHER  for  September  1,  197)3 


J 


30 


Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


URCVLAnOfH 


EDITORIAL 


EDITORIAL 


EDITORIAL 


DISTRICT  MANAGER  experienced  8 
years  in  all  phases  of  circulation  on 
larice  daily.  Seek  position  of  circula¬ 
tion  manager  or  assistant.  Box  1399, 
Editor  &  Publisher. 

CIRCULATION  DIRECTOR.  Mid  40’s. 
19  years  experience.  7  years  as  top  man 
on  M-E-S.  Proven  record  in  all  phases. 
Desire  to  relocate  in  Zones  3,  4,  6  or  8, 
however  will  consider  all  inquiries. 
Prefer  paper  with  opportunity  to  ad¬ 
vance  to  Business  or  General  Manager. 
Box  1416,  Editor  &  Publisher. 


DISPLAY  ADVERTISIISG 


PROFEISSIONAL  newspaper  ad  sales¬ 
man.  Experienced  weekly,  metro.  Also 
editorial.  Newspaper  job  only.  Any 
area.  Box  1417,  Editor  &  Publisher. 

WORKING  AD  DIRECTOR,  non-metro 
daily.  60,  BJ  Missouri,  $250.  Area  3. 
4,  6,  8.  Box  1031,  Editor  St  Publisher. 


EDITORIAL 

NEW.S  EXECUTIVE— Solid  experience 
on  medium  papers  and,  now,  metros. 
Would  like  to  return  to  the  managinK 
e<litor's  chair,  or  another  responsible 
jiosition,  and  live  in  the  Southwest. 
Family  man  seeking  a  future.  Contact 
Box  1384.  Editor  &  Publisher, 

WE'EKLY  EDITOR  seeks  position  as 
editor  or  city  editor  with  10,000-t- 
daily.  Excellent  references,  10  years 
experience,  winner  of  numerous  awards. 
Seek  challenging  post.  Box  1398, 
Editor  &  Publisher. 

REPORTER,  15  YEARS  experience 
general  assignment  and  feature  writing, 
seeks  position  on  daily  in  smaller  com¬ 
munity  or  weekly  in  Zones  5,  7,  8  or  9. 
Would  like  to  work  up  to  editor’s  slot. 
Skilled,  industrious,  enthusiastic.  Ex¬ 
cellent  references.  Box  1365,  Editor  & 
Publisher. 

CITY  EDITOR,  24.  with  small  Midwest 
daily  seeking  staff  position  with  larger 
newspaper.  Journalism  degree  with 
previous  metro  area  experience.  Box 
1376,  Editor  St  Publisher, 

SPORTS  EDITOR  on  25,000  daily 
seeks  more  challenging  position  in 
sports  editing  or  writing  on  larger 
paper  in  either  Zone  4  or  9.  3  years 
experience.  Box  1335,  Eiditor  & 
Publisher. 

J-GRAD,  27,  seeks  reporting  spot  any 
beat  or  Zone.  Michigan  State,  high 
honors.  Box  1378,  Editor  &  Publisher. 


AWARD  WINNING  EDITOR,  39,  seek¬ 
ing  immediate  top  spot  on  small, 
medium  daily.  Exacting  pro,  family 
man,  top  references.  Box  1400,  Editor 
&  Publisher. 

YOUNG  MAN.  WILLING  WORKED. 
SEEKS  JOB  ON  NEWSPAPER.  BOX 
1382,  EDITOR  St  PUBLISHER. 

LOCKED  INI  Do  you  need  Business. 
News,  Sunday  or  Managing  editor;  20 
years  experience,  mostly  on  metro 
newspapers.  Box  1401,  Editor  & 
Pubiisher. 


PICTURE  DESK/ CITY  DESK.  Mr. 
Editor :  Are  you  ready  to  upgrade  photo 
usage?  I’m  your  man.  Responsible,  ex¬ 
perienced  newsman,  20  years  plus  on 
dailies.  Knows  picture  editing,  caption¬ 
ing,  layout,  writing,  photography.  Box 
1349,  ^itor  St  Publisher. 

EXPERIENCED  WRITER,  photogra¬ 
pher,  graphics,  printing,  BA  Photo¬ 
journalism,  MS  Mass  Communications. 
Box  155,  Saratoga,  Calif.  95070. 


YOUNG  COUPLE  desires  jobs  Zone  6 
weekly;  journalism  degrees,  2-3  years 
experience.  Box  1395,  Editor  & 
Publisher. 


RECENT  COLLEGE  GRADUATE  in¬ 
terested  in  pursuing  editorial  career  in 
daily  newspaper;  will  relocate  to  any 
Elast  Coast  city  ;  Massachusetts  resident. 
Box  1353,  ^itor  St  Publisher. 


BOTTOM  RUNG— Male  (31.  single) 
wants  beginning  news  position  after 
seven-year  absence  from  news  world. 
Can  offer  maturity  and  varied  non-J 
work  background  to  small  daily  or 
magazine  in  Zones  1  or  2.  Three  years 
news  experience  with  some  teletype  and 
photography.  Loyal,  dependable:  ex¬ 
cellent  references.  Box  1427,  Editor  St 
Publisher. 


REPORTER,  Business,  Legislation, 
Land  Use,  seeks  Zone  2  or  3  location ; 
2  years  me<lia,  10  years  government  and 
industry.  Box  1409,  Editor  St  Publisher. 


MR.  EDITOR,  Let  me  spruce  up  your 
sports  pages  with  hunting,  fishing, 
conservation  articles,  photos.  Experi¬ 
enced,  ambitious.  Write  Box  1342, 
Editor  St  Publisher. 

REPORTER,  eager  and  wants  to  learn 
more.  1  year  experience.  College  grad. 
Seek  to  change  from  weekly  to  daily. 
All  beats.  Please  give  details.  $6500 
required.  Write  Box  1404,  Editor  St 
Publisher. 

MATURE.  EXPERIENCED  sports- 
writer-editor.  outdoor  writer,  photog¬ 
rapher  in  22nd  year  same  job.  Reason 
for  making  change  not  job-connected. 
Know  all  sports.  Write  Box  1348,  Editor 
St  Publisher. 


EDITOR,  small  daily  or  good  weekly ; 
or  wire  editor,  city  editor  medium 
daily;  14  years  varl^  experience.  Box 
1410.  Editor  &  Publisher. 

I  SALLY  QUINN  is  in  New  York.  I’m 
j  staying  in  Washington,  D.C.  Seek  writ- 
!  ing  job.  Talented,  versatile.  Hill  ex- 
I  |)erience,  aspiring  reporter,  age  27, 
good  investigative  work,  speech  writing, 
photography.  Box  1445.  Editor  St 
Publisher. 


SEASONED  JOURNALIST  ending 
freelance  sabbatical*  seeks  university 
news  bureau  or  other  educational- 
culturai  news  spot.  EIxperience  in  PR, 
newspapers  and  New  York  City  trade 
I  magazine  and  freelance  credits  from 
I  New  York  Times  Magazine  to  National 
Enquirer.  Box  1448,  Editor  St  Publisher. 

SPORTS  WRITER— Young,  energetic 
award-winner  experienced  in  layout, 
editing,  column  and  feature  writing, 
beat  reporting.  Bored  with  general  as¬ 
signment  wire  service  reporting.  Will 
travel.  Box  1446,  Eklitor  St  Publisher. 


EillTOR  —  White  House  speech 
I  writer  desires  return  to  Journalism 
as  editor,  editorial  director  or 
Washington  correspondent.  E/xcel- 
lent  new's  background.  Box  1458, 

I  Eiditor  &  Publisher. 

I  WOMAN  JOURNALIST  age  29,  7  years 
all  phases,  heavy  writing  in  business. 
I  travel,  general  assignment.  Will  re- 
;  locate.  Jo-Ann  Bykofsky,  2307  N.  50 
I  St..  Philadelphia.  Pa.  19131. 


STYMIED  FEMALE  assistant  city  ed¬ 
itor  and  prize-winning  reporter  now  on 
lending  Eastern  paper,  15  years  ex- 
l)erience.  Want  change  and  challenge. 
Box  1444,  Editor  St  Publisher. 


CONSERVATIVE  EDITORIAL 
WRITER  —  Young  and  exi>erienced. 
Skilled  with  wit,  humor  and  wisdom. 
Box  1447,  Editor  St  Publisher. 


I’M  LOOKING  FOR  A  JOB  in  Zones  1, 
3,  4,  7  or  9.  Over  3  years  experience. 
Giood  feature  writer.  Work^  most 
beats.  Currently  doing  headlines,  lay¬ 
outs.  But  time  to  change.  I’m  28,  mar¬ 
ried,  children,  dog,  degree.  Box  1452, 
Editor  &  Publisher. 


EDRMER  MANAGING  EDITOR,  now 
editor  in  industry,  seeks  responsible 
news  job  on  medium  or  small  daily  em¬ 
phasizing  local  news.  Ext>erieneed  all 
tasks,  including  editorial  page.  Mid¬ 
west  small  town  native,  AB,  SDX,  fam¬ 
ily.  Box  1455,  Eklitor  St  Publisher, 


COURT  AND/OR  POLICE  BEAT— 5 
years  on  suburban  newspaper  chain,  2 
years  on  military  newspapers.  5  years 
PR  work  in  New  York  area.  Instinct  for 
news.  Features  with  impact.  Heavy  re¬ 
write  with  color  and  speed.  College 
major  Journalism  and  Theology.  Single, 
47,  male.  Box  1462,  Editor  St  Publisher. 


SMALL  CITY  NEWS 
OR  INDUSTRIAL  EDmNG 
Newsman  with  over  25  years  experience 
seeking  responsible  editorial  post  on 
small  or  medium  daily,  strong  weekly 
or  industrial  newspaper.  Broad  back¬ 
ground  as  reporter,  feature  writer, 
e<litorialist,  photographer,  copy  editor 
for  dailies  and  wires,  plus  editor-owner 
2  prize-winning  weeklies.  Sold  latter, 
want  to  resume  career  as  managing 
editor,  copy  editor,  general  deskman  or 
combination  editor-writer-photographer. 
Can  take  full  charge — or  take  orders. 
Know  backshop,  too.  Prefer  mid-con¬ 
tinent  or  South,  consider  others.  Min¬ 
imum  salary  $200  or  more,  depending 
on  conditions.  Pete  Conover,  800  Apal¬ 
achicola  Rd..  Venice.  Fla.  33595.  Ph : 
(813)  488-3120. 


ASSOCIATE  EDITOR  with  years 
experience  in  technical  editing,  layout, 
and  proofreading  seeks  challenging 
work  in  nontechnical  journalism,  pref¬ 
erably  political  science  publication.  Must 
be  located  in  Washington,  D.C.  area. 
Start  mid-November.  Box  1438,  Eklitor 
St  Publisher. 


COPY  DESK/ EDITOR— 26  years  ex¬ 
perience  in  Southwest,  East.  Age  53. 
Prefer  Zone  6.  Consider  others.  Box 
1442,  Editor  St  Publisher. 


INDUSTRIOUS  June  BA  seeks  first 
newspaper  job.  Eager  to  learn  the 
trade.  Resume  and  references  upon  re¬ 
quest.  Don’t  be  sad,  hire  the  g;rad.  Box 
1464,  Editor  St  Publisher. 


HUNGRY.  HONEST  investigative  re¬ 
porter.  White  ghetto  male.  Limited  ex¬ 
perience.  Want  challenge.  Travel  any¬ 
where.  Salary  $175.  Box  1431,  Editor 
St  Publisher. 


JOURNALISM  TEACHED  wants  posi¬ 
tion  as  reporter.  Roger  Anderson,  6319 
Lakewood  Blvd.  S.W.,  Tacoma,  Wash. 
98499.  Tel:  (206)  582-1345. 


COMMUNITY  NEWS  motivated,  award¬ 
winning  editor-writer  seeks  to  escaiie 
frigid  snowbelt.  Staff  teamwork,  typo¬ 
graphical  excellence  stressed.  Call  (406) 
683-2141. 


1973  BA  WANTS  reporting  job,  sports 
or  news,  any  size  paper.  Prefer  New 
York  State,  but  will  relocate.  Box  1437, 
Editor  St  Publisher. 


FREELANCE 

SWISS  BASED  WRITEat  seeks  work 
as  correspondent,  stringer,  researcher 
for  American  publications.  Journal  sm, 
PR  experience.  Bilingual,  Geneva  resi¬ 
dent.  Box  1374,  Editor  St  Publisher. 


WRITER,  photographer,  experienced 
freelance  and  newsman  leaving  in  Fall 
for  Australia,  New  Zealand,  Southeast 
Asia,  India,  Russia,  Europe.  Africa. 
Traveling  1  to  2  years  :  flexible  arrange¬ 
ments.  Box  1457,  Editor  Sc  Publisher. 


LIBRARIANS 


EXCE/LLENT  newspaper  experience 
full  charge  MLS.  Write  Librarian,  Box 
103,  University  Station,  Seattle,  Wash. 
98105.  Ph:  (206)  523-6380  to  Sept.  1. 


PRODUCTION 


COLD  TYPE?  I  know  how  to  make 
computers,  machines  and  people  work. 
Send  for  resume.  Box  1408,  Eiditor  Sc 
Publisher. 


NEED  A  composing  room  superin¬ 
tendent?  4  years  experience  as  super¬ 
intendent  of  large  major  newspaper 
comijosing  room.  Familiar  with  hot 
and  cold  type  operations.  Cost  conscious 
experience  reduced  overtime  situations, 
controlled  supplies  and  reduced  budget. 
Veteran  in  both  union  and  manage¬ 
ment.  Box  1425,  Editor  St  Publisher. 


PRODUCTION  MANAGER— Composing 
Room  Superintendent.  Know  cold  type 
operation.  Union  Law.  Prefer  West 
(joast.  All  replies  answered.  Bo.x  1463, 

Eiditor  &  Publisher. _ 

I’M  YOUNG,  energetic,  production 
minded,  and  wish  to  grow  with  a  news¬ 
paper  or  group  in  Zone  9.  Journeyman 
printer,  BS  in  Printing  Management, 
experience  with  major  manufacturer  of 
newspaper  equipment.  Box  1461,  Editor 
St  Publisher. 


PUBLISHED  NOVELIST,  top  editor, 
seeks  magazine  work  in  New  York  City. 
Box  1441,  Eiditor  &  Publisher. 


AGRIBUSINESS  EDITOR— An  experi¬ 
enced.  authoritative  farm,  food  industry 
and  feature  writer,  nationally  recog- 
nizecl,  winner  of  numerous  awards, 
seeks  relocation  for  further  challenges 
on  metro  daily  or  syndicate.  Capable  of 
handling  one  of  today’s  fastest  growing 
fields.  Box  1434,  Eiditor  &  Publisher. 


EDITORIAL  PHOTOJOURNALIST/ 
PUBLIC  INFORMATION  SPEaALIST 
1 1  years  print  media  experience  includ¬ 
ing  staff  photographer  for  130.000  cir¬ 
culation  daily  and  4  years  as  military 
editor/writer.  Assigned  to  NASA  during 
Apollo  13,  14  and  15  recoveries  as  photo- 
journalist  and  press  pool  supervisor — 
working  with  major  media  representa¬ 
tives.  Single,  under  30  and  able  to 
travel.  Education  includes  AGS  degree 
in  journalism  and  Los  Angeles  Art 
Center  College  of  Design  training  in 
Photo-Illustration  and  Motion  Picture 
writing,  editing  and  production.  Look¬ 
ing  for  position  offering  best  use  of 
creative  background  with  good  en¬ 
vironment.  Salary  secondary  but  in¬ 
fluential.  Box  1436,  Eiditor  St  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 

CONSERVE  NEWSPRINT 


An  already  tight  newsprint  supply  for 
U.S.  and  Candian  newspapers  has  been 
exacerbated  by  strikes  in  seven  Canadian 
mills  and  by  the  Canadian  rail  strike. 
Even  if  the  mill  strikes  are  settled  by 
Sept.  1,  as  indicated  in  E&P  Aug.  25,  rail 
shipments  from  the  mills  will  not  be  pos¬ 
sible.  Meanwhile  the  pipelines  are  drying 
up,  publishers  are  digging  into  stocks-on- 
hand,  and  newspapers  face  the  worst  pa¬ 
per  crisis  in  25  years.  Even  if  all  strikes 
are  settled  shortly  it  will  be  weeks,  even 
months,  before  the  pipelines  can  be  filled 
again. 

Publishers  have  been  warned  repeatedly 
about  a  shortage  of  newsprint  supply  be¬ 
fore  the  end  of  1973.  In  January  this 
year,  ANPA  issued  its  first  statement, 
which  it  called  “disturbing,”  about  the 
lack  of  reserve  newsprint  capacity  to  meet 
anticipated  rising  consumption.  At  the 
same  time  ANPA  was  prophetic  in  stat¬ 
ing:  “Virtually  everj'  Canadian  newsprint 
producer’s  labor  contracts  come  up  for 
negotiation  in  1973  and  tough  bargaining 
is  expected.  If  strikes  occur,  the  margin 
of  reserve  capacity  could  be  quickly  wiped 
out.” 

And,  so  it  has.  But  at  that  time  no  one 
expected  Canadian  railroads  to  be  shut¬ 
down  at  the  same  time  which  effectively 
stops  shipments  of  mill  stocks-on-hand. 

As  reported  by  E&P,  most  newspaper 
publishers  have  imposed  rigid  controls  to 
curtail  consumption  and  prevent  waste — 
to  keep  the  presses  rolling  without  dam¬ 
aging  the  product. 

Following  World  War  II  there  was  a 
period  of  tight  newsprint  during  which 
the  Pennsylvania  Newspaper  Publishers 
Association  compiled  a  list  of  suggestions 
for  conserving  paper.  It  has  just  been 
reprinted  by  the  Illinois  Press  Association 
and  we  publish  it  here  again  with  the 
hope  that  it  might  contain  suggestions 
overlooked  by  some  publishers. 

1.  Trim  features  by  reducing  or  elimi¬ 
nating  menus,  patterns,  some  fashions, 
crossword  puzzle. 

2.  Reduce  space  given  to  market  re¬ 
ports,  real  estate,  travel. 

3.  Reduce  use  of  contract  features; 
eliminate  unimportant  features  and 
fillers;  and  reduce  space  devoted  to  TV- 
radio  programs. 

4.  Reduce  space  devoted  to  births, 
deaths,  marriage  licenses,  hospital  news 
by  setting  in  smaller  type. 

5.  Eliminate  weather  brighteners  and 
put  weather  and  temperature  reports  into 
blank  space  alongside  flag. 

6.  Set  all  feature  columns,  commenta¬ 
tors’  columns  in  regular  body  type. 

7.  When  paper  is  tight,  eliminate 
feature  page  opposite  editorial  page. 

8.  Eliminate  top  heads  on  feature 
cuts. 

9.  Reduce  use  of  banner  heads  and 
large  flags  on  women’s  page,  sports  page 
and  food  section. 

10.  Reduce  or  eliminate  high  school  cor¬ 
respondence;  reduce  space  devoted  to 
home  economics  and  farm  news. 

11.  Closely  edit  wire  copy  or  syndicated 


material;  use  international  roundup  to 
cover  news  rather  than  individual  sto¬ 
ries. 

12.  Reduce  size  of  photos,  cartoons, 
graphs. 

13.  Eliminate  art  on  music  and  dance 
recitals  and  lectures  unless  deemed  of 
considerable  news  value. 

14.  Reduce  size  of  pictures  on  society 
page;  establish  strict  guidelines  on  kind 
and  number  of  pictures  to  be  published. 

15.  Eliminate  either  engagement  or 
wedding  announcements. 

16.  Reduce  art  pages  to  the  point  where 
pages  are  based  entirely  on  need  from 
standpoint  of  makeup  as  related  to  adver¬ 
tising  volume. 

17.  Reduce  box  scores  and  bowling 
scores. 

18.  Reduce  space  devoted  to  civic 
affairs,  such  as  annual  reports,  messages 
of  industrial  and  civic  leaders;  reduce 
space  devoted  to  stock  quotations. 

19.  Eliminate  advertising  puffs  and 
free  publicity  to  a  major  degree  and  limit 
to  an  absolute  minimum  publicity  re¬ 
quested  by  advertisers. 

20.  Reduce  material  from  correspon¬ 
dents. 

21.  Encourage  all  staff  members  to 
write  all  stories  tightly. 

22.  Eliminate  streamers,  promotion 
boxes  from  classified  pages. 

23.  Increase  the  count  charge  on  dis¬ 
play  types  in  classified;  use  more  boxes  to 
achieve  emphasis  without  large  head- 
space. 

24.  Reduce  the  number  of  pages  by 
changes  in  make-up,  selection  of  material, 
changes  in  sub-heads  and  streamlining 
heads. 

25.  Layout  paper  so  as  not  to  use  filler 
picture  page. 

26.  Budget  the  number  of  pages  avail¬ 
able  to  different  departments. 

27.  Set  a  limit  on  the  total  number  of 
pages  per  week,  allowing  for  extra  pages 
on  any  given  day  when  advertising  is 
heavy. 

28.  Increase  the  percentage  of  advertis¬ 
ing  to  editorial  matter. 


29.  Avoid  run-overs  from  page  one  un¬ 
less  absolutely  necessary. 

30.  Eliminate  or  reduce  use  of  subheads 
and  bold  face  lead-ins.  Reduce  size  of 
headlines  whenever  possible. 

31.  Reduce  width  of  newspaper;  keep 
pressroom  spoilage  to  a  minimum;  check 
all  waste  paper  carefully  to  see  if  it  can 
be  utilized  as  mailroom  wrappers,  copy 
paper  or  scratch  pads. 

32.  Use  waste  spoilers  for  tearsheets 
and  file  copies  whenever  possible. 

33.  Eliminate  some  pressroom  waste  by 
“knifing  out”  torn  edges  instead  of  peeling 
off  roll. 

34.  Reduce  roll  waste  by  careful  han¬ 
dling,  rewinding  of  all  stub  rolls;  slow 
press  and  run  rolls  down  to  the  core. 

35.  Discontinue  use  of  newsprint  or 
overruns  for  paper  wrappers  on  bundles. 
Use  old  papers  picked  up  from  various 
sources  instead. 

36.  Establish  practice  of  weighing 
newsprint  waste  each  day  or  week  with 
bonus  offered  for  reductions  over  previous 
day  or  week. 

37.  Leave  wrappers  on  newsprint  rolls 
until  they  are  placed  on  press  to  eliminate 
scuffing. 

38.  In  case  of  full-length  rolls  where 
there  is  heavy  damage  to  outside  running 
in  depth  up  to  four  inches,  rewind  dam¬ 
aged  part  into  %  size  rolls  and  use  re¬ 
mainder  as  a  long  roll. 

39.  Bring  circulation  lists  up  to  date 
and  eliminate  “dead-heads”;  evaluate  cir¬ 
culation  in  remote  areas  to  see  if  it’s 
worth  continuing. 

• 

Picks  8  straight 

Neil  Milbert,  thoroughbred  columnist 
for  the  Chicago  Tribune  and  one  of  the 
paper’s  handicappers,  picked  the  first 
eight  winning  horses  at  Hawthorne  Race 
Course  on  August  12.  Milbert’s  total  win¬ 
nings  for  a  $2  bet  on  each  of  the  eight 
races  amounted  to  $61.40,  not  counting  a 
$15  double.  Milbert,  who  didn’t  bet  on  the 
horses,  missed  picking  the  ninth  race. 
There  is  no  record  of  a  race  handicapper 
ever  sweeping  a  nine-race  program,  the 
Tribune  said. 


;  CONGRESSMEN 
READ  IT  . . .  BELIEVE  IT 

I  and  so  do  nearly  a  million  others. 


WASHINGTON  STAR-NEWS 

Washington,  D.C. 
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The  real 

A  new  American  art  form  is  emerging: 

Main  Street  Garish. 

Some  of  our  cities  have  become  neon  nightmares. 
Billboards  block  out  the  sun. 

Graceless  buildings  flank  artless  avenues. 

Man  is  separated  from  nature. 


In  our  haste  to  build  and  sell,  we  have  constructed 
a  nation  of  impermanence. There  is  a  feeling  of  built-in 
obsolescence  in  our  cities  and  homes. 


The  ideal 

Structures  designed  for  beauty  and  long  life  as  well 
as  for  practicality.  Man’s  greatest  architectural  achieve¬ 
ments  are  those  that  either  blend  in  perfectly  with 
the  natural  environment,  or  somehow  create  an 
environment  of  their  own. They  become  as  permanent 
as  their  natural  surroundings. 

frank  Iloyd  wright’s  fallingwater 

western  Pennsylvania  conservancy  AtlSriticRiChfioldConipany  O 


Hew  $57  million  Interstate  Bridge 
is  gateway  to  Tennessee’s 
No.1  metro  area — Memphis 


mam 


New  six-lane  U.S.  Interstate  40  Bridge  spans  the  Mississippi  River  joining  Arkansas  and  Tennessee.  Dedicated  August  17, 
1973,  it  is  an  imposing  addition  to  the  Memphis  skyline  with  its  distinctive  “M”  shape  and  becomes  a  vital  “spoke”  in  the 
Mid-South’s  wheel  of  transportation. 


Memphis  Metro  Area  has  expanded  to  four  coun¬ 
ties,  with  addition  this  year  of  Tipton  County, 
Tennessee,  and  Desoto  County,  Mississippi,  to 
Shelby  County,  Tennessee,  and  Crittenden 
County,  Arkansas. 

It  is  FIRST  in  Tennessee  and  42nd  largest  in  the 
nation  with  867,400  population.* 

The  economy  moves  ahead— announced  in  last  two 
months:  Location  here  of  a  General  Motors  truck 
assembly  plant  to  employ  up  to  2500.  A  multi-million 
dollar  expansion  by  Kellogg  Co.  of  its  Memphis 
plant  which  currently  employs  600.  Jos.  Schlitz 
Brewing  Co.  is  in  the  midst  of  a  $1 7  million 
expansion  of  the  Memphis  plant  to  increase  pro¬ 
duction  from  4.4  million  barrels  to  6.2  million  barrels 
annually.  Construction  is  scheduled  to  start  soon 
on  a  26-story,  $15  million  Hyatt  Regency  Hotel  here. 

The  retailing  picture  is  bright:  Two  K-  Mart  stores 
will  open  this  year  and  a  third  is  planned.  Central 
Hardware  is  opening  four  70,000  square  foot  stores. 


Two  45,000  square  foot  Handy  City  Home  Improve¬ 
ment  Centers  are  opening  in  September.  New  Kirby 
Woods  Mall  is  completed.  Announced  for  construc¬ 
tion  in  1974  is  a  1.2  million  square  foot  enclosed 
shopping  mall. 

Booming  growth  shown  by  other  economic  indi¬ 
cators*  *  (based  on  five  months,  1973,  compared 
to  same  period  last  year): 

Total  retail  sales  up  10.8% 

Total  employment  (May)  up  4.7% 

New  automobile  registrations  up  34% 

New  truck  registrations  up  48.7% 

Residential  construction  up  47.8% 
Non-residential  construction  up  191.7% 

Average  daily  bank  clearings  up  13.3% 

Total  bank  loans  up  24.9% 

Boost  your  sales  in  GROWING  Memphis  by 
advertising  in  the  ACTION  MEDIA— the  Memphis 
newspapers. 


Serving  and  Selling  the  Nation’s  21  st  Largest  Newspaper  Market*  *  * 

‘Sales  Management  1973  “Survey  of  Buying  Power” 
“Memphis  State  University  Bureau  of  Business  &  Economic  Research 
***SRDS  NCA  72-73— counties  with  20%  or  more  penetration 

The  Commercial  Appeal/Memphis  Press-Scimitar 

MEMPHIS,  TENNESSEE 

Represented  by  SCRIPPS-HOWARD  NEWSPAPERS,  General  Advertising  Department 


I 


•? 


J 


■  F 


i"' 


.1 


1 


I  '  "  ■  "  .  ''*■' 


# 


